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Nature now offers her first prophecy of Summer. The promise of 
progress toward the Victory for which we work has dawned. Adjust- 
ment to new ways of living—the solution of business problems which 
yesterday towered high—all of these add new hope and confidence 
to the coming of Spring, 1943. And, good news— 
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AVAILABLE IN LIMITED QUANTITIES! 















Best selling, popular numbers, which—as one of America’s 
oldest and largest jewelry manufacturers—we are able to 
make available on a fair basis of apportionment, while 


still maintaining our war production to the limit. 





SEE YOUR WHOLESALER 
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War orders take first place. The new dis- 
play will be introduced at a later date. 


A. SAUER & COMPANY 


Manufacturers of quip WATCH STRAPS 


439 RACE STREET @ CINCINNATI, OHIO 
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A TRIBUTE 2 the Ledies 


who once bought K&0 Jewelry... 


KATE & OGUSI 


hee  SINCORPORATED 
eee, 
““cneators OF FINE JEWELRY AND WATCHES 


$ epee THE CONFIDENCE OF THE INDUSTRY 


NEW YORK, N. Y. 


Marcu, 1948 


Hail to the Waacs and the Waves and the wives 
who have stepped out of their smart frocks to 
don the’ uniforms of their wartime duties. For 
them the cozy days of normal activity have 
passed, surplanited by grim responsibilities. 
And, in the same manner, the usual occupa- 
tions of K&O craftsmen have also changed. 


Today, preponderant portions of K&O facilities 
are devoted to the precision production of 
implements for military use. As these war efforts 
expand, the regular K&O creations of Marcé- 
conceived Jewelry will become proportionately 
scarcer ... We beg the indulgence of the trade 
until that time when we can resume the ways of 
peace — producing, once more, the jewelry that 
has always been favored by the discerning 
women of America. 











After The War 


Will They HAUNT Your Store ? 


Cc LA GUERRE... it is the war! That’s the 
explanation (and often the alibi) for almost 


everything these days. 


But there is one thing the war can’t touch—/f 


you don't let it! Your good name, your reputation 
for honest value, which is the very foundation of 
a successful jewelry store. 

Let down the bars on that, and it won’t matter 
much whether you do or don’t survive the war of 
survival. Your tomorrow will be a nightmare of 
former customers who have lost faith in your word, 
and confidence in the things you sell. 

We know, as you know, that substitutes must be 
found—and are being found—for most of the 
quality merchandise you sold before the war. Your 
customers know that, too! They know this is their 
war as well as yours; they are prepared to make 
their share of the sacrifices required of every loyal 


American in war time. They know, as we know, 


that what Hamilton is now making for the armed 
services is even more important to them, and to 
America, than the Hamilton Watches they are 
accustomed to seeing in your store. 

Take these substitutes for what they are. Sell 
them for what they are... but don’t stake your 
reputation on them! Sofne day will come the 
reckoning . . . some day when the old quality lines 
come back into your store, your old customers 
either will or won’t—depending on what you are 
selling and telling them now! HAMILTON WATCH 
COMPANY, LANCASTER, PENNSYLVANIA. 
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A\NG FIN DING 








Karlan & Bleicher, INc. 


CREATORS and DESIGNERS OF “PERFECT” RING FINDINGS 
I88 WEST FOURTH STREET * NEW YORK CITY 


WE SELL EXCLUSIVELY TO MANUFACTURERS AND WHOLESALERS 
TRADE MARK - REG. U.S. PAT. OFF. 
g e * 


FOR MARCH, 1943 











Beginning March 7th—Elgin presents this remarkable program 
every Sunday evening on behalf of its many jewelers and friends. 


Have you ever wondered what a 
Marine thinks about before storm- 
ing a Jap beach-head . .. would you 
like a seat up front when a Navy 
task force strikes . . . want to be 
there the instant a brigade of Gen- 
eral Stuart tanks open up? Then, 
you'll join the host of listeners who 
have already found “The Man Be- 
hind The Gun” the finest of all 
radio’s war productions. 

Starting March 7th, Elgin will 
sponsor this remarkable program. 
Elgin considers it a privilege to bring 
to millions of Americans this deeper 
realization of what war means. 

You can take personal pride in 
this dramatic radio production. It 


ELGIN NATIONAL WATCH COMPANY 


ELGIN, ILLINOIS, U.S.A. 
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will also tell vividly the story of 
E:lgin’s war work . . . explain to your 
customers why —until victory comes 
—you will have fewer Elgins to 
offer them. 

Listen in yourself to “The Man 
Behind The Gun”. Tell your friends. 
It is a contribution to the war effort 
you are helping to make. 


***Man Behind The Gun’ has been excellent 
to the point where this paragraph rates it the 
punch show of the week.” — 
Variety 
“*The Man Behind The Gun’ has not only 
enlightened and entertained; it has developed 
new talent, created new methods, and, not 
least important, new audiences.” 


N. Y. Times 
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on the air 


* 


for 


TELGIN: 


* 
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* 


59 CBS stations 


* 


coast to coast 


each Sunday — 
the best listening 
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night of the week! 


10:30 EWT * 9:30 CWT 
8:30 MWT ¢ 7:30 PWT 
Starting March 7th. 


x * 


Tune in! 
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peculiarity of this present critical 
A shortage of materials in all branches 
of industry, is the development of 
alternates which, while primarily adopted 
from sheer necessity, have proved them- 
selves to be so good that there is every 
4 prospect that many of them will continue 

2 =. to be used permanently. 


This is exceptionally true of Baker Jew- 
elry Palladium which although not a new 
material was first called upon to take the 
place of restricted white gold and lately 
temporarily to take the place of plati- 
num. As a result, it will have so estab- 
lished itself with the buying public by 
the time the war is over, that it will have 
a permanent place in jewelry. 





The jewelry industry has long needed a 
precious metal without the shortcomings 
of white gold and Baker Jewelry Palla- 
dium has every necessary quality. It is 
an all precious metal alloy with a bril- 


has to be plated, wears splendidly, brings 
out all the beauty of gems, holds them 
firmly, is easy to work and solder and 
does not injure tools and dies. 


When peace comes, it will be so univers- 
ally accepted that it will not have to be 
“sold” to the consumer. He will ask 
for it. 


BAKER & CO., INC. 


113 Astor St., Newark, N. J. 


NEW YORK SAN FRANCISCO CHICAGO 
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liant white color, cannot tarnish, never 
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e@ THE BENJAMIN CURTIS house pic- 
tured hasn’t changed much in appear- 
ance since 1795, when Benjamin (the 
first) built it and moved in with his 
family of fourteen children. 


And it’s seen generations of familiar 
Meriden faces come and go in its long 
life. But today this gracious old Meri- 
den landmark is seeing some complete- 
ly new and strange faces, now that the 
war is going full blast in our quiet, lit- 
tle city tucked neatly in between the 
Connecticut hills. 


Take Ruth Shelton, Betty Ireland, 
Lillian Davis, and Ella Chenault, whose 
photographs are below. They're com- 
pletely new faces to Meriden. For, not 
so long ago, they were school teachers 
out in Texas... Paducah, Texas... 
White Deer, Texas... Mobeetie, Texas. 


But now, they've come to Meriden 
and are helping make shells at the 1847 
Rogers Bros. plant, where America’s 
finest silverplate is made in peacetime. 

Yes, 1847 Rogers Bros. plant is quite 
a different place these days! Every- 
body's working day and night on war 
orders—making shells and more than a 
hundred other kinds of equipment 
desperately needed by our fighting 
forces. 


It’s work that we're all glad to be do- 
ing now. Girls like these who've given 


OUR HOME TOWN 


¢, An old house sees new faces in wartime 


up their regular profession and regu- 
lar way of living to make war weapons. 
And men who’ve been with us 15, 30, 
and even 60 years who are also making 
the tools of war instead of silverplate! 


We’re sorry that, until the war is 
won, we cannot make any more 1847 
Rogers Bros. silverplate for you. Im- 
mediately after the war, however, our 
skill and craftsmanship will go back to 
making silverplate—the finest in Amer- 
ica. International Silver Company, 
Meriden, Connecticut. 
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The craftsmen whose peacetime job is making 


1847 ROGERS BROS. 


“America’s Finest Silverplate” 





now use their skills to hasten victory 
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TO THE BOYS IN THE TRENCH comes this pledge: 


“To speed our part of the job so you can speed back home.” 


To this end 6) has concentrated a large measure of its facilities.: 


craftsmen and resources in the production of war materials. 


BRUNER-RITTER, Inc. 


Bf FACTORY: BRIDGEPORT, CONN. e N.Y. SALES OFFICES: 630 FIFTH AVENUE 
ae BANDS — KEEP COMPANY WITH THE WORLD'S FINEST WATCHES 


FOR MARCH, 1943 
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CREATIONS 
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CHARACTER 


White Gold and Platinum Subject to Government Regulations 








pe Wedding King on | 


Engraved wedding rings and engagement ring 
ensembles by Bristol have long been considered 
the ‘Standard of the Trade”. Illustrated on these 
pages are just a few creations representative of 
our large line of rings. Even in these critical days 
we are constantly perfecting production methods 
| to produce merchandise that wins customers and 
builds lasting good-will. 














LIBERTY and VICTORY and LASTING PEACE BUY U. S. WAR BONDS 


Mad Craftsmanship at its Bost 






REPRESENTATIVES 





Barney Lessner . . Dave Weinberg 
Nat Post... . S. C. Steinmann 







BRISTOL SEAMLESS RING COMPANY 


11 NASSAU STREET + NEW YORK CITY + CHICAGO 29 £. MADISON STREET 
MANUFACTURERS OF WEDDING RINGS * ENSEMBLES * ENGAGEMENT RINGS 




















orocco of old was a land of romance 


& 


But note the change of circumstance; 





’Midst ladies veiled to be mysterious 





And snakes that take their music serious 





And rugs and brass and crimson slippers- 





Come Fighting French and Yankee “Clippers”! 






With guns that strike a modern note 





Morocco got Der Fuehrer’s goat! 






Its hide was stripped and tanned so fine 






To supplement your Kreisler line. 





Morocco straps are strong and tough, 





For winning Yanks-—they’re just the stuff! 












It's no news that Kreisler watch straps are headliners! Hand- 
crafted in Morocco and eleven other genuine leathers. A variety 
of styles, colors, prices, but all one quality —jeweler’s quality. 
Sold through jewelers only, like Kreisler watch bands and ladies’ 
and gentlemen’s accessory jewelry. @ Kreisler Thin-flex kxpan- 
sion Watch Band in 14 kt. gold — yellow, pink or white —is still 


available without limitation. 


JACQUES KREISLER MFG. CORP. 
HOME OFFICE: NORTH BERGEN, N. J. 


New York Showroom: 630 Fifth Avenue 








A MAN’S WORD 


A Monthly Comment by Jacques Kreisler 


Out of North Africa 

came these words 

from an American invader: 

"We haven't won enemy territory — 
we've won the people. 

We don't garrison their cities, 
nor do we wear our arms 
everywhere we go. 

Though we came in Winter 

with the rain and the cold, 

we lived on the ground 

in pup tents. 

We brought our own food, 

and we've been generous... 
Medical care is free to everyone, 
regardless which of the jargons 

a native may speak." 

***Here was a glorious victory, 
for the victims, too, 

were the victors. 

As Democracy marches forward, 
chains of bondage are broken 

and the people are with us. 

They may not understand 

the words we utter. 

But they understand 

the language of Democracy — 
expressed in the merciful eye, 
the hand of fellowship, 

the banner of freedom. 

This language speaks to the heart. 
***Only those are our enemies 
whose hearts are already dead. 
For they cannot hear 

the pious man's prayer, 

nor the plea of the hungry, 

nor the cry for justice that rises 
from the oppressed and bleeding, 
nor the sob of a frightened child — 
Only those must be vanquished 
whose souls are rotted. 

For they cannot understand 

the charitable offer of deliverance 


from their own spiritual decay. 


aguss Kesler 


HONOR THE BILL OF RIGHTS —BUY BONDS! 























This St. Patrick's Day message is first in 
aseries of advertisements by J. R.Wood 
& Sons in tribute to the spirit and cus- 
toms of the people who are America. 


THE WEARIN’ OF 
THE GREEN" 


‘Gan: 


This photograph is from the motion picture “Little Nellie Kelly” and is reproduced by permission of the Metro-Goldwyn-Mayer Studios 
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Members of Gemological Institute of America» Our Diamond 
department maintains a Certified Gemologist for service to 


How we have melted and fused the traditions and 
customs of many lands and peoples to form our 
own great American tradition is well-exemplified 
by many of our holiday celebrations. For more 
than two centuries, for instance, March 17th has 
been set aside for the ‘wearing of the green” and 
the button-hole Shamrock which is worn on St. 
Patrick’s Day is almost as much of a rite as the 
holly and mistletoe of Christmas, and the dyed 
eggs of Easter or the Maypote dances on May Day! 

Nice to realize, too, that these festive holiday 
symbols are but signs of our everyday will to live 
together in freedom and the pursuit of happiness. 

Part of the American scene for almost a century is 
the firm of J. R. Wood & Sons, leader in the making 
of quality rings and leader, too, in turning our pro- 
duction facilities to war-work. In times like these, 
the important business of Victory must come first. 


Buy War Bonds And Stamps 





= 


AST 45th STREET, NEW YORK CITY, N. Y. 


the trade » Support Your Jewelry Industry Publicity Board 


® MARCH, 1943 


































In view of the overwhelming demand for Mido Multifort Super-Automatic 


watches, we find it necessary to continue our adopted policy of appor- 





tioning these watches on a quota basis. Only in this way are we able to 


distribute fairly the inadequate quantities of this merchandise. Needless 





to say, we join with you in the hope that we shall soon be in a position 


to increase available quantities and the speed of deliveries. 


e * IT WILL ALWAYS PAY TO CHECK WITH |L-A- & & x 
a 


LOUIS AISENSTEIN & BROS. ROCKEFELLER CENTER: NEW Yor | 


630 FIFTH AVENUE 


ELGIN - MIDO - EMPIRE - RALEIGH - HALLMARK - DIAMOND RINGS & MOUNTINGS 
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A. EDWARD FISHER & CO,, INC. 


580 FIFTH AVE cF 
~., 


Marcu, 1943 


12 one bright element on the war-darkened horizon is the 
rl bright el t I lark 1 | th 
(1942 


and the trend is still 


great advance in marriages throughout the nation 
1932) 


a brighter, better world to come. 


showed an 80° increase over 


rising. Significant of 


Significant, too, is the fact Lovelight Diamond Rings—in 


sets and solitaires—are rapidly gaining in favor with each 


passing day. Reasons? Distinctive styling, outstanding 
quality and unsurpassed value in the popular priced field. 
Inquire about the new Lovelight Ring line for Spring. 


BUY WAR BONDS 


Importers of Diamonds .. . Ove 
30 Years of Service to the Trad 


NEW YORK 
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BULOVA WATCH co. 


TO BULOVA JEWELERS: 


Our job right now is 
this war and 
ter the war.++0Y protec i 
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BULOVA WATCH TIME 


Every ho 
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r...Every day... 365 D 
ays a year! 
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When the powerful motors of 
this bomber roar into action, 
several hundred little pieces 
of silver spark to life. They 
are silver contact points in the 
bomber’s electrical system. 
They use silver points to 
make sure of unfailing per- 


formance during flight. 
5 eS 


Making electrical contacts is 
but one among hundreds of 
jobs far removed from the 


Arts for which silver is supe- 


WHEN THE PILOT SAYS CONTACT 


SIV. ER cots To work/ 


rior. That’s one reason why 
silver, like other metals, and 
like men, too, must lay aside 
its peacetime pursuits and do 


its utmost to speed victory. 


And the sooner victory is 
achieved, the sooner will sil- 
ver return to the skilled hands 
of jewelry and silverware 
craftsmen who know so well 
how to fashion it into things 
that add beauty and distinc- 


tion to peacetime living. 


HANDY & HARMAN 


82 FULTON ST. Nays NEW YORK, N. Y. 


Chicago, Ill. Toronto, Canada 










Bridgeport, Conn. 


75.YEARS OF CONCIENTIOUS SERVICE TO USERS OF PRECIOUS METALIS 


e— 











We have always sold through the 
wholesaler, and we know him inti- 
mately. We know that he has your 
interests at heart ... that he wants 
_ your goodwill and that he deserves it. 
Under normal conditions, he is able 
to give you just what you need, just 


de 
W 


WATCH ATTACHMENTS 


FOR MARCH, 1943 





- saleris the buffer between you and us 
"++ not an enviable position in these 
_ daysofdemand exceeding supply. So 


be reasonable with him. Remember 
that it is impossible for him to change 
minus five into plus five. You need 
the wholesaler and the wholesaler 
needs you... now and in the future. 


GEMEX COMPANY 
1200 Commerce Ave., Union, N. J. 


UZ 
MN 














These might have been 
Ktiuge—or Grooches—or Lockets 


But there is some unfinished business that must come first. 


An ever-increasing percentage of our output 
goes to PRODUCTION FOR VICTORY, which results in constantly decreasing 4 
jewelry facilities available for normal operations. 

That is why your wholesaler is on a quota 
basis with SHIMAN-OF-NEWARK gold rings and jewelry. That is why, although 
he is doing his best for you, he can supply you with only a fraction of what + 
you need in the SHIMAN-OF-NEWARK line. | 


- 
os > we 


Co-operate with your wholesaler. He understands our posi- 
tion and will deal fairly with you. And he will see to it 
that of what there is available you will get your fair share. 


Always remember that Gifts... explosive ones... for Adolf 
and Tojo and Musso must come first if we are to have a 
world worth living in. 


<— Of NEWARK 


SHIMAN MANUFACTURING CO. INC. 113 MONROE ST., NEWARK. N. J. 





NEW YORK SALES OFFICE: 15 MAIDEN LANE . 


AMERICA’S OUTSTANDING GOLD LINE . 
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Nationally advertised in Vogue and Harper's Bazaar 
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IMPORTANT! 


A STATEMENT ON IMPERIAL CULTURED PEARLS 


Jue to unprecedented purchases by Jewelers during the past sixty days, our stock of 
mperial Cultured Pearls has been seriously depleted. 


We urgently recommend that you order Imperial Cultured Pearls Immediately, so that 
you may receive a fair share of our remaining merchandise. 


IMPERIAL PEARL SYNDICATE 


oh eee Sens 607 FIFTH AVE., NEW YORK CITY ae ee 


Chicago, Ill San Francisco, Ca 


,, 
"HHoO 


Ilustrated above left to right 
316R Ruby butterfly ring, 14kt.. was $200 
516R Ruby butterfly matching earrings 14kt. $300 
1050 Ruby pearl cluster ring, 14kt..... . $75 
550E Ruby pearl cluster matching earrings, 
14kt. $125 
281 Ring, cream rosea pearl 14kt. mounting $20 
A-15 Diamond and matched pear! earrings. . $200 
23E Fine matched pearl earrings with 14kt. 
wings $25 
86 Finely matched, graducted necklace, gold 
clasp set with 3 genuine rubies ..... 
61 Finely matched, graduated necklace— 
gold clasp set with 3 genuine rubies 
4861 Matched, eeneanen erent 
filigree clasp 


ALL PR CES KEYSTONE 














Anothet war was overt. Admiral Dewey Wa the hero. 
rook 





And as men raised theif bowlers to the man who 
uld see, hanging on their vests, giant Simmons 


1873 Sim 


always 


Manila, you co 
men have 


Chains. Since mons crafts 
ders in Quality 


after the Sp 


Gold Filled Jewelry. 


been style lea 
anish- American war. 


They were leaders 
They were leaders after the first World War. And 
even though they are now devoung theif energy and 
skill to rhe production of wat goods, they will resume 
theif traditional leadership in jewelry craftsmansh'p 
when the present war 1S finally Ovel 
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FOR THOSE 
WHOSE NEED TS GREATEST! 


Croton waterproof watches have gone to war 
on the wrists of our fighting men—to con- 
tribute their bit toward timing America’s 
drive to victory. The armed services require 
them, and hence they are now sold on pri- 
ority only, to be delivered directly to those 


whose need for them is greatest. All other 


Croton watches—both men’s and women’s 

and so far as our supply permits—are 
still available to the general public through 
Croton jewelers. This is the current situa- 
tion as regards Croton waterproof watches. 
As, if and when there is any change, you will 


pemmatelesitae immediately. 


CROTON WATCH COMPANY e 48 WEST 48th ST. © NEW YORK CITY 


han) WATCHES 





ie 
FOR ALL TIME +e SINCE 1878 


FOR MARCH, 1943 








VALLEY 





EORGE WASHINGTON 


and his ragged, cold, hungry 


men came through! 


What’s more, they came through to 
a great victory. 


They had a job to do, and the first 
part of it was the job of survival. 


They had to do it the hard way. 
There wasn’t any other way. 


They did it by working together, 
sharing their food, their fire-wood, 





North Attleboro, 
Massachusetts 
U. S. A. 
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FORGE? 


their clothing. 


No matter how little they had, every 
man was given his share. And they 
came through. 


Are you and we at a “Valley 
Forge’? 


Maybe not—but just to make sure of 
survival and victory, let’s fight side 
by side as if we were. 


Let’s face conditions squarely and 
shout as our business battle cry, 
“We're coming through!” 


LeSTAGE MFG. COMPANY 
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ONE FAVORITE IS WORTH 
A DOZEN “DARK HORSES” 


In the long run you can’t win with “dark horse” watches of obscure origin. 
uncertain ancestry. You can’t win with them because you didn’t build your 


business with them in the first place. And neither did we. 


If we had lowered Croton quality standards some years back, we might 
have been in a position today to outstrip “dark horse” watch vendors in 
quantity deliveries. But we valued your loyalty to us—and our loyalty to you 
too highly to do it. Hence, if you can’t obtain as many Crotons as you like, please 
bear in mind that every one you do get you can sell with pride—and a clear 
conscience. 

Pin this in your hat: Even before Pearl Harbor—63 years before, to be 
exact—Croton avoided the booby-traps of unsound merchandise — preferring. 
instead, the broad and busy highways of tried and true quality—Croton watch 


quality—respected and trusted by millions. 


We refuse to compromise that respect and that trust. 


CROTON WATCH COMPANY 48 WEST 48th ST NEW YORK CITY 
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e eee you're looking for 


Extra VOLUME 


Get into the habit of showing 
and selling emblems! 


We've been in the emblem business a long time— 
82 years, in fact—so when we say that you can 
sell fraternal emblems NOW, the statement is 
backed up by experience. 


In war-time (it happened in 1917-18, and it’s 
happening now) more men than ever are taken 
into the many fraternal orders throughout the 
country. And, the interest of countless thousands 
of old members is revived. So, a market is cre- 
ated for the emblems of the lodges—buttons, pins 
and charms. 


Now, you may have | & R Co. emblems in stock. 
Take them out of hiding, and display them prom- 
inently in your store and windows. If your stock 
is low, you'll probably find that your wholesaler 
can supply you with | & R Co. gold emblems for 
the fraternal orders in your city. 


If you're looking for extra volume . . . extra 
profits (and who isn’t?), we repeat... 


Get into the habit of showing 
and selling emblems! 


IRONS & RUSSELL COMPANY 


Emblems since 186] 
NEW YORK PROVIDENCE CHICAGO 
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The habits formed under the rigid requirements of military 
punctuality will shape the lives of our returning manpower 
in post-war days. 


The new regard for precision, enforced by the accelerated 
pace of the reconstructed world, will inevitably create greater 
demands upon watches for consistently flawless accuracy 
and dependability. 


The creators of Defender Watches view the future with 


equanimity, for they know that these watches are ready for 
the challenge. 


WATERPROOF, SHOCKPROOF, NON-MAGNETIC 
and AUTOMATIC they are fully equipped to serve as 


the Defenders of the future. 


UN 


EDWARD L. STERN & CO. © 610 Fifth Avenue, New York 
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The we WATCH STRAP with the 
SENSATIONAL NEW Sizoty oo 


at. PEND. > 


Ko 
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% WASHABLE 


“SENTRY GUARD” is washable, assuring 
long wear. Water cannot harm the gen- \"s 
vine plastic buckle. 


ye «ONE-PIECE | 


“SENTRY GUARD” can be taken off for 
washing, and replaced, in 8 seconds, 
without removing the watch lugs. 


yx “SAFETY LOOP’ 


Watch damage by falling off the strap 
is eliminated. The exclusive ‘SAFETY 
LOOP” holds it tight! 


ye WATER - REPELLENT 


“SENTRY GUARD” is made of the finest 
quality fabric, pre-shrunk, and proc- 
essed to shed water. 


15 @ 


Immediate delivery! Order from your 
wholesaler, or give us his name when 
ordering from us. 
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LOUIS STERN COMPANY fe 


P R 0 V | ) E N C & R. 3 ’ Available 4s" or 2° widths. 


12-on folding display card in 














NEW YORK PHILADELPHIA CHICAGO three colors. 
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The American Heart is as Big as the World 


We in this country are givers. Right now, we re giving everything we hold dear with 
erim determination. But, in happier times, our giving is a buoyant, blithesome out- 
pouring of the fullness of our hearts. We like to give presents...on holidays, for special 
personal commemoration, sometimes just in expression of love and esteem on no 
particular occasion. * Whenever gifts are given to men, Swank jewelry is supreme 
on the list of selections. Eloquent of good taste, good style and good value, Swank 
jewelry symbolizes the very essence of gift giving in the American manner. * Swank 
jewelry, though still being made, is scarce now...the producers are doing more vital 
things...but the lustre of its name and functional desirability will never be dimmed 


out. Continued strong national advertising will keep the Swank name and crafts 







manship constantly before millions, and assure an even 


greater public demand for all of us to enjoy in the future. 


SWANK, INC. - ATTLEBORO, MASS. - NEW YORK OFFICE: 377 FIFTH AVE. 


Gold-Filled... Sterling | | | 


R MarRcH, 1943 
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Dorsons new 14 kt. gold Cocktail Rings 
are sparkling with charm and are gay with 
glamour. Priced for customer appeal, they 
are ready to ship at once on your orders and 
reorders, 


Set with RUBIES and DIAMONDS 
W rite today for our March folder, 


illustrating seven new Cocktail Dorsons Rings, backed by years of experi- 
Rings, ready for prompt shipment. ence, are sold only through your jobber. 


Dorsons Jewerteoy COMPARY, INC. 


A division of D. Ornstein & Sons, Inc. 
119 WEST 24TH STREET, NEW YORK 303 FIFTH AVENUE, NEW YORK 
William Lester, 29 EAST MADISON STREET, CHICAGO, ILL. 


THE JEWELERS’ CIRCULAR-KEYSTONE 








¥ 











OR Marcn, 1948 





Please remember that 
) a7 J our production is limited 


; / 
Vena fa as our energies are di- 
} ») , » ‘4 


eon : rected toward war work. 


IN 10-KARAT GOLD 

Featured in RINGS 
LOCKETS and CHAINS 
CROSSES and CHAINS 
BRACELETS 


Designed and built for children, at popular prices. With the increased demand 
for children’s jewelry it will pay you to have a good stock of Kiddie Kraft on hand. 
Every piece of jewelry handsomely packaged in our registered display box with 
personalized, hand colored gift card. 





TRAOL MARK BEG US PAT © 


Nationally advertised, reaching over 25,000,000 consumers. 
Be Sure It’s Kiddie Kraft ond You're Sure It’s Best. 


MARATHON ‘COMPANY 





ATTLEBORO, ae = MASSACHUSETTS 


Yo) Co Mm Mob vo)b tof, MMmEN Mol-MMNEM , "Ao lo)(-v-1o0 (MEN -3112-) (=) 9 

















RHODI'GEM 


REG. U.S. PAT. OFF. 





Mounting My) of Beauly. . for C levntts Y 


Yesterday —today—tomorrow—lovers will seek the blazing beauty of an 
engagement and wedding ring to symbolize their undying devotion. 


And they will find the timeless loveliness they desire in Rhodi-Gem en- 

gagement and wedding rings, carved in Rhodi-Gold that sparkles as if set 

with diamonds. For 40 years, Goodman & Company has given lovers 
mountings of beauty that have become a living tradition. 


if wm Blashing Beauty 


: They Sales Uppeal 
Never Dutls 


Ne vex Barts 





COODMAN & COMPANY 


42 W. WASHINGTON ST., INDIANAPOLIS, IND. 


Makers of Duality fewe ly Sine 4ICOP 
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RENDEZVOUS 
Hand Mounted Rhinestones 
in Rhodium 


GLORIA 
1/20 12K Gold Filled, 
With Simulated Rubies 





ATTRACTION 
1/20 12K Gold Filled 


EIGHT EXQUISITE 
CRAWFORD CONCEPTIONS 
FROM AN 
EXTENSIVE LINE OF 
FOB AND WRIST WATCHES 





BELLE 
14K Solid Gold, 17 Jewels 


SEE YOUR JOBBER TODAY 


ACCURACY 
COMPANY 


NEW YORK, N. Y. 


AND IMPORTERS 


WATCH 


15 MAIDEN LANE 


MANUFACTURERS 





m Marcu, 19438 








SPLENDOR 
1/20 12K Gold Filled 





SYLVIA 
14K Solid Gold, 17 Jewels 


4 . 
CRAWFORD 
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| PY PPE 
PALLADIUM PLATING SOLUTION Yo Wine as, 


PRECIMET LABORATORIES 


Research & Development Engineers in Precious Metals 


64 Fulton Street New York 
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In a Class by Themselves 


nEET ALL=IM-OME watcn straps 


’ 
With Famous Saddle-Shaped \ ) ; l | l Plastic Buckles 


When you combine popular, double- 
stitched-for-extra-wear “ALL-IN-ONE” 
watch straps with famous “SO-LITE” 
plastic buckles, you have a perfectly 
matched combination second to none 
for sheer eye-appeal, sheer buy- 
appeal! Preferred by active men in all 
walks of life because no metal touches 
the wrist, because “ALL-IN-ONE” pro- 
tects the watch, and because “SO-LITE” 
buckles are more beautiful, more color- 
ful, more durable. The straps come in 
black, tan and red—individually packed 
in transparent acetate covers, twelve in 
a sales-winning box display. The 
buckles come in several sizes, in all 
harmonizing colors. Feature “ALL-IN- 


ONE” for. profitable sales! 


CONSULT YOUR WHOLESALER 


ARISTOCRAT OF 
WATCH STRAPS 





LASKO STRAP COMPANY + 26 Exchange Place - Jegsey City, N. J. 
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U.S. ARMY 








U. S. ARMY MEDAL BOX 


Maybe we ought to feel proud be- 
cause our big Buffalo factory is 
working atcapacity turning out these 
fine medal boxes for the United 
States Army...but we're not proud,—we're humble! 


It's because we can't help thinking that every one 
of these medal boxes will some day be held by a 
hero, some nice kid who won his share of glory by 
stopping a bullet or driving his tank smash into an 
enemy field gun that had been giving his pals hell. 


We're on the receiving end ourselves these days 
with some of our good jeweler friends asking, 





“THE 
GREATEST NAME 
IN THE 
jEWELRY 
pisPlaA Y 
pNDUSTRY 
SINCE 1888 


fabricated by 
WOLFSHEIM & 


“Why we're unable to supply 
some items? Why we're asking the 
privilege of sending substitutions 
for others? And why deliveries of 
orders are delayed?”’ 


SACHS, INC. 


It's because deliveries for the boys who are cov- 
ering themselves with glory come first, and boxes, 
showcase trays, platforms and other glorifying items 
for jewelers must come second. 


Won't you bear with us? You will if you think 
of everything our men on the battlefield are bear- 
ing without complaint. 
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earls of great beauty 
need not be priceless Orientals” 


simulated 


spina 


eautiful 
as befits all brides 


The inimitable deep-sea irideseemee and long 


lasting beauty of nature-dipped Marvella pearls 






have endeared them to brides for three genera- 


tions. And, today, with the emphasis strongest , : 7 
on quality, more and more brides prefer these (), pe 
finest of all simulated pearls. It is no wonder pears 


that smart jewelers everywhere are placing 


their faith in this outstanding line. <2 


gee 
PPed in shimmet™ 


To help you sell more bridal ‘< the depths of the s¢* 
customers, Marvellat Pearls are ad- 

vertised during“April, in Vogue, 

Mademoiselle, Harper's Bazaar, 

Good Housekeeping and Brides 

magazines. 


Counter cards and newspaper mats 
are available FREE from your 
wholesaler. 


Nature-Dipped Marvella Pearls are 
priced from $5.00 to $100.00; wherever 


jewelry is sold. 






Guaranteed by ” 
Good Housekeeping 
* ¢ 







MARVELLA PEARLS ARE MADE BY WEINREICH BROS,, CO 
TH AVENUE, N. Y. C. 
UNION CITY, NEW JERSEY 
Marvella Pearls are made by WEINREICH BROTHERS COMPANY 
383 Fifth Avenue, New York City ® Factory: Union City, N. J 
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It’s a good thing sometimes to go back to 
fundamentals... for in them are found the rea- 
sons for superior qualities in products as well 
as in people. 

Take the case of Gold Filled and Rolled Gold 
Plate. For more than five generations, this 
unique plate has been manufactured by the 
same method — the way in which only Gold 
Filled and Rolled Gold Plate can be made. 
Here’s how: actual sheets of Karat Gold are 
fused to a supporting metal* and then rolled 
repeatedly under great pressures to make the 
surfaces of Gold Filled and Rolled Gold Plate 


more durable, more resistant to wear, harder 


...and Only Gold Filled & Rolled Gold Piate IS Rolled Under Pressure 


.and to give the heir-loom quality for which 
it is famous. 

It pays to feature Gold Filled and Rolled 
Gold Plate Jewelry...the jewelry that has always 
been made by a method that is fundamentally 
sound for fundamentally sound sales. 


*Gold Filled and Rolled Gold Plate are now being made with 
a supporting base of silver alloys . so that the vital metals 


formerly used can do their important part in the war effort 


HARD COMPACT LAYER 
OF KARAT GOLD 


SUPPORTING BASE 

OF SILVER ALLOY 

HARD COMPACT LAYER 
OF KARAT GOLD 





RESEARCH DIVISION OF Gold Filled & Rolled Gold Plate mers. 


HEADQUARTERS, PROVIDENCE, R. I. 
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' Blessedly practical for wartime needs is “Town and Country”, a new snake- >> 
> ) >a 
skin creation by Evans. Really two bags in one, it is just as smart on a city street Pe 
d ° c - ted 
a5. 
as it is in a country lane. Then, too, there is ample room for ration cards, me 
war stamp books and all those other things you're carrying these days. Choose = 
> P t : a 
from a variety of colors with harmonizing hand-finished frame and Se 
matching or contrasting lining. Fittings include lipstick, <) 
74 
compact, and comb. Evans Case Co., 33 East 33rd St., New York City. i; 
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f{etual live-talent program in General Electric Television Station WRGB, 


General Electric is speeding the day 


when television will be part of your business! 


WRGB. General Electric’s Television 
Station at Schenectady, is really produc- 
ing television shows that people like! 

Successes are accurately measured by 
the comments of a large local audience 
organized to criticize WRGB’s predomi- 
nantly live-talent shows. 

But that’s not all. G.E.’s mass-produc 
tion manufacturing facilities are operat 
ing around the clock to build nearly 
every kind of radio and electronic device 
for the fighting men of the United Na- 
tions. The spec ifications for this equip- 
ment call for a high standard of skilled 
workmanship a standard that G-E 
workers will carry over to the building 
ofthe post-wal G-E Television Receivers! 

Don't expect television immediately 


after the war, But you can be confident 


that the kind of work General Electric 
is doing in the field of television is speed- 
ing the day wher television will be an 


important part of youl business. 


Through constant consumer advertis- 
ing in national magazines — such as the 
current one shown at the right — G.E. 
is telling these facts to the public over 


. ' 
and over again! 


And when television once more is a 
peacetime privilege, the public will look 
to department stores, radio and appli- 
ance, furniture, and other dealers. like 
vourselves. for General Electric Tele- 
vision Receivers. The improved G-E 
Television Receivers on your showroom 
floors will be your front-line leaders! 
; Electronics Department, General 
Electric. Schenectady. New York. 





THIS G-E CONSUMER ADVERTISEMENT 


APPEARS IN: 


COLLIER'S FEBRUARY 27, 19 
THE SATURDAY EVENING POST, MARCH 6, 
LOOK . 6% ss we ae + RS: 
EE nk ks es oo RS 
FORTUNE .. . iy pe ae 


GENERAL @ ELECTRIC 


175-B3-6912 











CONSULT YOUR WHOLESALER 
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girs FINEST ¥* 
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Want to know why famous Deltah Pearis are where 
they are today? “They sell without effort,” writes one 
jeweler. “One customer recommends another,” writes 
another. “My customers are amazed to get so much in 
pearl quality and beauty for so little money. writes still 
another. And so on. From a jeweler's standpoint, the 
important thing about Deltah Pearls is that they are 
extensively and consistently nationally advertised in 
leading magazines, and are sold by jewelers only. Which 
means your sales and profits are assured—as dependable 


today as they will be tomorrow! 


L. Heller and Son, Inc., 411 Fifth Avenue, New York 


—NOTE THE WOMEN WHO WEAR THEM! 
















atest enemy our Air Force has to meet! 


10 PRECISION INSTRUMENTS FOR WAR 


DRAMATIC 
STORY 

OF GRUEN 
WARTIME 
win \ SERVICE 


on a2 
J 


The advertisement at the top 
of the page will appear as a 
full-color, full-page ad in Col- 
lier’s, May 1; in black and 
white in Contractors & Engi 
neers Monthly, April, and En- 
gineering News Record, May 6, 
reaching almost 3,000,000 
readers. 
. . . 

The second advertisement will 
be a full page in Fortune, 
April, and Newsweek, April 5, 
in addition to the Jol. of the 
Amer. Medical Ass’n, April 17, 
Amer. Jol. of Nursing, April, 
R. N., May, and Medical Eco- 

nomics, May—a combined cir- Amencans mverceped the mewage and iaing wn colege Garman, gave therm» beam amit to ® aaa 
culation of well over 1,000,000. by guanng Vonks eat da . 


They trapped a Nazi plane with a few German words! 


The advertisement to the right 
will appear as a full-page ad in Rey. Movy call A 
the New Yorker, April 10, and : 


will be seen by 187,000 readers. 
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REGISTERED TRADE MARK 
OPYRIGHT 1943, THE GRUEN WATCH COMPANY 


ada Toronto, Ontar AMERICA'S CHOICE SINCE 1874 


ORUEM.. MAREES OF THE PRECISION” WATCH... AMD PRECISION METEUMERTE FOR WAR corrnans isar rms seven parce comrenr 
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@ Every advertisement in this 
dynamic national campaign is 

a war-news story in itself! Tell 
your customers of Gruen’s in- 
valuable contributions to the 
war effort... and it sells the 
name Gruen for you, the 
Gruen jeweler. 

This 1943 campaign is designed 
primarily to create lasting good- 
will for Gruen and Gruen 
jewelers. It helps your customers 
appreciate why their choice of 
Gruen models may be more 
limited than in the past... brings 
them to your store with new 
confidence and understanding. 

Gruen sends its timely war 


message to 


Flashing millions through 
across a the powerful 
nation to medium of Amer- 


doaLocal _ica’s best-read, 
selling-job most authoritative 
for Gruen ‘magazines. Con- 
Jewelers ! tributing to this 


great pre-selling 

job are Gruen radio time- 
signals and announcements. 
And Gruen provides you 
with the proven sales- helps 
of dealer mats to back up 
this effort in your local 
community! 

The Gruen Watch Company, 
Time Hill, Cincinnati, Ohio. In 


Canada, Toronto, Ontario. 


Gruen, Makers of the Precision* Watch 


...and Precision Instruments for War. 


SELL GRUEN 
WATCHES—BUT 
SELL WAR 
BONDS FIRST! 
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SPEAKING OF 


Y OOD humor is one of 
A saving 


sec the funny side as 


America’s 


graces; civilians can 


one Gove rn 


nent order after another multiplies 


the number of shortages and_ in 
onveniences. 
Because John Q. Public has al 


ways associated the rare and costly 


with the jewelry industry, a “war 
time display” installed in one of his 
showcases by IF. FE. Hammerquist. 


engraver of 387 Washington St., 
Boston, induced many a chuckk 

A banana reposed in a jewel case, 
with a card reading, “1943 Yellow 
Gold.” 


to show some coarse ground coffee: 


A diamond paper was opened 


it was labeled, “Full Cuts from 
Brazil.” A glass replica of the 
Cullinan diamond lay in a_ velvet 


box; sign said, “Owner will exchange 
for one pound of butter.’ 

A coffee 
labeled, 


settle an estate.” 


bean in a ring box 


cottee 


was 
“Genuine bean, to 
A large-size lump 
of sugar, tied with picture cord to 


resemble a pendant was marked, 


Owner must sacrifice; reasonable 
offer will be accepted.” A can opener 
was displayed in a watch strap box. 
with the 


industrv were an advertising novelty 


Less connected jewelry 
tire with a card reading, ““Must sac 
rifice $9,999.” and a pair of shoes 
marked, “Special $36.50.’ 
As a sop to OPA and FTC, an 
the only 
“Articles 


Any resemblence to com 


other sign straight-taced 


one noted: and values 


fictitious. 


monsense is purely co-incidental.” 


ANTIQUE watches are coming 

into their own these days, not 
from a historic sense but from a 
really practical one. For instance, 
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Union soldier all through 


i silver watch which been car 
ried by a 
the Civil War. was brought in to a 
jeweler in Malone, N. Y., 
it had 


It is 


be Cause 
little 
Me 


he r 


a tendency to gain a 
Mrs. 
Gregor and carried by 
father until he died 30 
He served with Company H of the 
160th N. Y 
beginning to the 
the watch kept 
his death. It is 
bears this inscription in the back: 
“Patent lever, full jeweled, cond’d 


Loele.”’ 


owned by Emma 
Was 
vears ago 
Volunteers from the 
end of the war and 
perfect time until 


a keywinder and 


balance Jacob Brothers, 


An Indiana jeweler reports that 
several old keywinders have been 
brought to him for servicing, one 


about ‘“‘the size of a turnip” he 
judged to be from 65 to 70 vears 
old. 





ONLY THE MARGINS ARE CHANGED 


This issue of Jewelers’ Circular- 
Keystone probably looks a little odd 
to you, with its narrow margins. It's 
just one more of those far-reach- 
ing results of the war. 

The War Production Board's new 
order (6-244) requires that all mag- 
azines which use more than a cer- 
tain minimum amount of paper must 
reduce their consumption from now 
on, and the readiest way to do this 
without impairing our service to the 
industry is to use smaller sheets of 
paper and take the difference out of 
the margins. So that's what we've 
done. 

It doesn't look as pretty, we ad- 
mit, but civilian activities today 
must give way to the needs of the 
war effort, and The Jewelers’ Cir- 
cular-Keystone is happy to do its 
share in the conservation of ma- 
terials and manpower for war 
needs. 

We are sure that our readers will 
accept this necessary war-time ad- 
justment in the same spirit in which 
it is made. 
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ee | k Weistield & Goldberg Can't 
Re pair Your Watch, Throw 
It Away. 


been going round and round in cities 


For years this slogan has 


of the Pacific Northwest where 
Weistield & Goldberg stores oper 
ite. 

It’s heard and seen over the air, 
in newspaper and direct mail adver 
tising, on counter cards. Catchy, 
well-publicized and a direct chal 


lenge to those difficult to please in 
the matter of 


phrase has built large clienteles for 


watch repair, the 


service departments maintained in 

all the W & G establishments. 
Some of the chain’s repair depart 

manned by as 


ments are many as 


We 1S 
field & Goldberg have been selected 


eight experts. Furthermore, 
by northwestern railroads as official 


time inspectors for employes 
watches. 

All of which proves the worth of 
If it’s forceful, time 


the imagination of 


i good slogan. 
lv, it 
the public 


captures 


and woos ind wins 


patronage. 


a ° 


t ERE’S a clever twist to Easter 


merchandising that may help 
speed the sale of comparatively less 
desired, smaller articles. It’s not 
suggested for things like wrist 


watches and fountain pens that walk 

off the 

own legs. 
Obtain a 


eggs made of hard chocolate or other 


shelves these days on their 


number of 9x6 inch 


candy, display a row of them in the 


store during the whole month _ be 
fore Easter, and have salespeople 


take a minute during the course of 


ordinary sales to explain that th 


store will be glad to wrap Easter 


15 











gifts, place them inside the eggs 
and then wrap the whole thing in 
special gift boxes for delivery to the 
recipients. 
“Anybody receiving such a gift 
thinks at first that she has received 
Walter J. 


& Grunning, 


a *%1 Easter egg,’ said 


Grunning of Bernard 


New 


last spring. 


Orleans, which used the stunt 
“But when breaking it 
open, and finding a handsome pres 
ent, her pleasure is of course much 
greater. We sold scores of the eggs 
containing gifts which might easily 
have been bought elsewhere.” 

The wholesale cost of the eggs, 
wrapping and. satin ribbon was ap 
plied to the purchase price of what 
ever went into the package, a charg 
readily accepted by customers. As 
Bernard & 
hundreds of surprised people talking 
about the 


and following Master. 


a result, Grunning had 


idea for weeks preceding 


| ieee United Horological Society 
of America was upheld as “you 
protection against the phoney watch 
mechanic.” in an advertisement in 
Wichita, Kans.. 
month. 


“World War fag thre 


ment said, “has taken thousands of 


newspapers last 


advertis« 








DOES YOUR FIRM DATE 
FROM 1869? 


If so, we want to include your 
name in the honor roll of jewelry 
concerns which we are going to 
publish next year at the time of the 
75th anniversary of the founding of 
The Jewelers' Circular, now The 
Jewelers’ Circular-Keystone. 

This honor roll will consist of 
those houses which were already in 
business when The Jewelers’ Circu- 
lar began, and which are still doing 
business today. The firm name or 
the location may have changed — 
that does not matter, though in that 
case please list any such changes in 
your letter. Neither does it matter 
whether you are retailer, whole- 
saler, manufacturer, or importer — 
we want the names of all houses in 
all branches of the trade who have 
been in business ever since 1869 or 
earlier. 

if your name belongs on this list, 
may we hear from you to insure 
your getting proper recognition? 





precision instrument men, those 
gentlemen equipped by training and 
experience to cope with the aches 
and pains which often develop inside 
that watch you own and treasure. 
“These delicate little gadgets, the 
tiny wheels, springs and levers are 
what makes your watch tick, and 
their correct alignment and adjust 
attention of an 


ment require the 


expert. 
































GENUINE 
PEARLS 











"Oh, him? One of our salesmen that joined the Navy sent him 
to us for Christmas. 
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“Today, many new, so-called 
watch repairmen have invaded this 
field, bringing along their chisels 
screw-drivers and sledge-hammers 
and they have set up in the watch 
repair business. Do not patron.z 
these imposters Not only will 
they fail to repair your watch, but 
they will bleed you for all the traffi 
will bear. Your watch will never 
run if you allow these ‘pick and 
shovel’ mechanics to tamper with it. 

“The United Horological Society 
of America, Ine., is your protection 
against the phoney watch mechanic. 
Patronize only the repair shop or 
jewelry store displaying the abov 


Members of thi: 


watchmakers’ guild are trained pre 


pictured seal. 


cision men. Their work is abso 
lutely guaranteed backed by a 


reputation without a blemish. 
“They will repair your watch 


not ruin it!’ 


that so 


66 \ OW 
i womnehn are 


wages, either in defense plants or 


many vounyg 


making big 


civilian life, they have a feeling ot 


independence as never before, and 
when they marry they want it to b 
a 50-50 proposition,” said the man 
ager of the Bond Co.. 
Glendale, Calif. “Accordingly, the 


double 


Jewelry 


ring ceremony is becoming 
increasingly popular, and of course 
the girl buys the man’s ring. We 
feature ‘wedding rings for men’ in 
a show near the 


case entrance, in 


our newspaper advertising and fron 


time to time in a special window 
display. We also feature matched 
rings, in a single case, and en 
semble engagement and  weddine 
rings.” 


I’ you're worrying about income 
tax payments, take a tip from 
Roby Caldwell, clerk in a Woodruff, 
nN. ©., 


of his dimes to take care of tax pay 


jewelry store, who saves all 


ments. 

He did not spend a dime in 1942, 
keeping every one he received in 
change during the vear, and now has 
*86.30 to show for his practice. Hi 
plans to use the money to help pay 
his local, county, state and incom 


taxes. 
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Those New War Workers 
Are Worth Knowing 


jewelers in two war boom cities took part in ¥ 


“Get Acquainted Week”: made many friends 


by P. R. RUSSELL 


AKING a “glad-hand,” “let's get acquainted 
a bid for business is not new, but merchants, pro 
fessional and business men of two “war-boom” cities in 
Tennessee added a special element to it in their re 


cently staged “Get Acquainted Week” for the benefit of 
thousands of people brought into these areas by war 


plants and troop training centers. 
Adopting the slogan of “Hello-Neighbor.” and acting 
strangers 


on the assumption that “there are no only 


people vou don't know,” jewelers, department stores, 


druggists, florists, bakers, and furniture dealers invited 


folk in their trade areas to “meet our Mr. Jones, of the 
diamond department” or our “Miss Smith, of the toilet 
sketches of the 
store personnel featured display advertising in the local 
Great 


the first day and interest kept rolling along bigger and 


goods counter.” Clever. pen drawn 


papers. results were reported before the end of 


bigger for the remainder of the week. In Johnson City 
the merchandise manager for a big department. store 


elected ““Good-Will Mayor 


running a close 


Was with a local jeweler 


second. 


t ac 


In both Johnson City and Jackson official “g 
quainted” rules were issued as follows: 

“1. Make it of ‘Get Acquainted Week 
at least 10 persons each day. 
don’t = smirk—at 


wherever you meet them, whether vou like their face or 


an objective 
to meet 
“2. Smile ' 


evervbody you LLit’¢ 


not. People usually like smiling faces. It makes them 


smile, too. Just try it 


“3. Make it a ‘Get Acquainted Week 
duce vourselt to at least three 


Make 


stores, in the 


intro 


trade 


aim to 


persons from the 


territory of our city. visitors and newcomers 


welcome in the otiices, on the streets. 

“4. Discard your timidity or inferiority complex and 
whatever vou have that makes you act like Milquetoast 
and enjoy meeting new people. 


5. Be more neighborly 


Meet all the 


over the back fence or inh 


other convenient neighbors in your 


block this week.” 


In Johnson City the 


way. 


following calendar of events 


for “Get Acquainted Week” was carried out: 
‘Sunday. ‘Get Acquainted at Church Day. with sp 
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LET’S GET 
ACQUAINTED! 


SORE OF THE SOUTH 
213 105 €_ Maw St aha 








2. 
al a a 
WE INTRODUCE YOU TO THE ee rea 
TALIAFERRO PERSONNEL j. _¥ 
= - 








ENGAGEMEN Let 7 - 
Tat eamONS STORE OF Tue SOUTH 
3215 £ Maw St Jectson 


E. E. TALIAFERRO J 




















Ads like these helped transform the man on the street into a cus 
tomer in the store. They were part of the recent ‘Get Acquainted 
Week’ during which merchants in two Tennessee cities made suc- 
cessful bids for the friendship of newcomers to town 

workers. 


mostly war 
Both of these jewelry stores are in Jackson, Tenn. 


cial programs at churches. 
‘Monday. ‘Get Acquainted with 

Windows Day. Pen sketches of 

their employees displayed in 


Gaood Will Mayor’ begins. 


Lue sday . 


in} tn 
Merchants’ 


store 


Store 
and 
Voting for 


owners 


windows. 


Arne rl 
can Legion headquarters under auspices of Unaka Rod 
ind Gun Club. . J. Charles Poe. 


conservation, to 


Special fish frv for neweomers at 
Lenne ssee COTDMmIssioner 
on wild life 


Wednesday. 


Spe ak. 


‘Get Acquainted at School, with pub 


lic schools holding open house and everybody, particu 
larly parents, invited to attend. 

“Thursday. Closing day for election of “Good Will 
Mayor. 

“Friday. ‘Get Acquainted at Home Day. Citizens 
will hold open house and invite neighbors into their 
homes. 

“Saturday. Results of “Good Will Mayor’ election 
mnounced and plaque awarded to the winner.” 

The accompanying illustration shows how two 


jewelers made a “Get Acquainted Week” bid in behalf 


of their own business. 











Hausman's arranges a place setting like this to show 
each bride's selection of china, crystal and flatware. 
Stemware, "Prestige by Libbey; china, "Castleton 
Manor," retailing at $10.93 per five-piece individual ser- 
vice, from Castleton China, Inc., 212 5th Ave., New York. 


Or this: Which features a service plate with pastel band 
in yellow, green, coral, gray, blue or maroon, by Georg 
Jensen, retailing at $63 a dozen. The twisted stem crystal 
retails at $27 a dozen. All from Lunning, 667 5th Ave., N. Y. 
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RYSTAL and china to be merchandised success 

fully in a jewelry store should have a department 
entirely to themselves. People immediately concerned 
with buying a watch, a diamond or jewelry are not 
usually interested, during the same shopping trip, in 
tableware, and on the other hand people who are inter 
ested in china and glass want a large selection from 
which to choose—and this they cannot get when the de- 
partment is a small one, tucked away among many other 
lines. 

One of the most successful tablewares departments in 
the country is that of the old-established jewelry firm 
of Hausmann, Inc., New Orleans, La. Its entire sec 
ond floor is devoted to china, crystal, table and art pot- 
tery and lamps, under the efficient management of Mrs. 
D. F. Strauss. 

“Of course, we go after the trade of everyone,” said 
Mrs. Strauss, “but the backbone of our business is the 
bride, for not only are the wedding purchases valuable, 
but if we please her she is apt to be a steady customer 
for years. We have one young woman in our depart 
ment who makes it her special business to keep a check 
on all engagements. To each bride goes a tiny silver 
vase, in which is a single natural rosebud, and a card 
of felicitation signed by Hausmann, Inc. 

“If the bride is personally known to any of the em- 
ployes of the store, in either our department or the gen- 


, 
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Are You All Set For Dinner? 


ehina and crystal—readily purchasable—deserve a department 


of their own these days. 


Hausman’s displays one place setting. 


complete with silverware. showing each bride’s tableware choices 


eral jewelry one downstairs, it is countersigned in pen 
by that person, thus personalizing the gift and the 
invitation. Of course in as many cases as possible the 
cards are signed by myself, but where the bride is known 
to one of my girls, and not by me, I feel that the bride 
will respond more readily to the appeal of one she 
knows. 

“After extending good wishes, the note explains our 
desire to be of service, and suggests that the bride come 
down at her earliest convenience to pick out her pat 
terns in china and crystal, and express her preference 
in lamps, vases and other art objects. Her patterns, 
book, to 


gether with the pieces bought by herself, if any; and 


when chosen, are noted down in our bride’s 
ilso her preferences for certain gifts she admires, such 
as lamps and vases. Opposite the bride’s name is place d 
that of the young man she is to marry, her address, and 
the date of the wedding. These cards are tiled accord 
ine to the date of the wedding, and as the older cards 
come forward, indicating that the anniversary of the 
wedding has arrived, cards are sent suggesting the pur 
chase of additional items if the sets have not been com 


pletely filled out. 


EACH BRIDE'S PATTERNS ARE SHOWN 


“In a city the size of New Orleans, it would be im 
possible to set a complete table showing the patterns 
chosen by brides, but instead of adopting the custom of 
some jewelers and setting a table only if a bride is 
socially prominent, we give every bride who chooses her 
patterns from us equal representation, for the friends 
of Judy O'Grady are just as much interested in giving 
her gifts that will please her, as are the friends of the 


Lady. 


place setting for each bride, plate, cup, saucer, and 


Governor's Accordingly, we feature a_ single 
soup, together with the principal items of stemware. 
We place from four to six of these settings on a single 
table, and frequently have as many as a dozen brides 


represented at the same time. Naturally, we group 


them according to the quality of china and crystal 


chosen as far as possible, so that the choosers of the 
very finest makes will not be brought into direct com 
parison with those who select good medium priced lines. 
either imported or domestic. 

“Of course, we try to trade up as much as possible, 
that the 


gradual accumulation of crystal and china sets of the 


and to convince the bride and her friends 
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tinest quality will give far more lasting satisfaction than 
the easy acquisition of a popular-price set. Many peo 
ple coming in for a wedding gift ask if it is good form 
to give only a single piece of stemware, or at most, two 
I tell them ‘Certainly it is, and that the bride 


who is striving for 


or three. 
a set of Lenox, Haviland, Spode, 
Royal Doulton or the like, and of the best-quality im 
ported or domestic crystal, would far rather receive a 
single plate, cup or saucer, or piece of stemware, than a 
fact, a 


really fine pattern acquired piecemeal, as it were, will 


complete breakfast set of cheaper ware. In 


possess a particularly sentimental value, as she can say 
‘This piece was given by Mabel, and this by Tom, and 
will include a large circle of 


this by Brother, and 


friends. 


ENCOURAGE ITEM-BY-ITEM SALE 


‘Another way in which we increase the sale of high 
grade crystal and china, not only to brides, but to many 
brides of former years, is to suggest the steady acquisi 
All of these 


made personally to the original buyers of a few pieces. 


tion of a desirable pattern. suggestions are 


lor instance, one woman who started a handsome 


crystal set with an initial purchase of $25, tells us to 
bill her 410 worth of crystal of our own choosing, in 
her pattern, the first of each month. We consult her 
list of purchases, and add an item or two each time, so 
that she is steadily building up a well-rounded set. An 
other. who is acquiring a dinner service, requests us to 
send her a single plate each month, and will proceed in 
the same way with other items when she has purchased 
her eight plates. 

“Since this is an upstairs department, we have to de- 
pend for a great part of our trade upon personality, but 
we make use of other mediums as well. We have a spe 
cial advertisement in each Sunday paper concerning our 
crystal and china department, and at least once a month 
we feature some of our lines in a window display. Dur 
ing the pre-holiday season we ran two rotogravure ads, 
and these produced the best results of all, as they 
circle of readers at a time when 


reached such a wide 


Christmas gifts were in everybody's thoughts. 


1] 


“American wares are gaining in popularity, as wel 


as 


British lines. The American manufacturers are steadils 
increasing the beauty of their designs and the quality of 


their wares.” 
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America's all-time wedding record during 1942 
means a backlog of purchasing after the war 


War Brides Will 


HE marriage snowball which got under way in 1938, 

gathering momentum each succeeding year, finally 
broke all records in 1942 with a total number of 1,800,- 
000 marriages estimated for the year, an increase of 83 
per cent over 1932. 

No wonder, then, that jewelers all over the country 
view their receipts with satisfaction since sales are mir- 
rored in the rise and fall of the marriage rate. 

When this publication made its 1941 survey a year ago, 
it was believed that 1941 would be the peak for altar 
bound couples, but because of the many factors which 
developed in 1942, the fallacy of that opinion is evident. 
The lowering of the draft age, the vast increase in the 
armed forces, the incredible step-up in production are 
all contributing elements to make the marriage market 
feverish with activity. 

The gauge for this survey is the number of licenses 


issued in the 50 largest cities in the country which, for 


50 


because two-thirds 
of the 1.800.000 
brides of “12 were 
married to service 
men. huge buying 
volume will follow 


post-war home-making 


by ELEANOR MILLER 


Lambert from Lewis 


Be Peace Buyers 


1942, showed an increase of 11 per cent over 1941 with 
a gain registered in 32 of these cities. The percentage 
of increase will probably hold true for the country as a 
whole, but may be slightly high for certain areas, how 
ever, since the cities have absorbed much of the rural 
population. The Army and Navy have, of course, taken 
their share, too, but Cupid is never one to be thwarted 
by obstacles—indeed they whet his persistence. 

These figures from the 50 largest cities are not esti 
mates. They are the actual number of licenses issued, 
and to the alert jeweler must indicate the extremely 
substantial postwar business they will mean to him. 
Many of these brides had no weddings of the sort they 
had dreamed; many of them couldn’t even be married at 
home. ‘That is always so in wartime, and last year it is 
estimated that two-thirds of the brides married service 


men. 
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But not for a moment does the bride forget the needs 
1 niceties she has yearned for. 
when she’ll have the shining silver, the fine china and 
And 


just as she knows, so should the jeweler know that each 


issware and that long-delayed engagement ring. 


y that passes brings her day nearer. 
IC K's 1942 marriage index——the first published any 
where for the complete 12 months of last year—gives 
the entire jewelry industry, from manufacturer to retail 
er. both an interesting criterion for last year’s sales 
volume and a promise of tremendous post-war activity, 
ifter V-Day, when more than a million soldier-bride 

grooms become civilians and more than a million homes 
re established. With the marriage index before him, 
the jeweler can look forward to the time when it will be 
p to him to provide the background for the gracious, 
peacetime living which these young 1942 brides and their 


warrior husbands have every right to enjoy. 


JUNE BACK IN TOP PLACE 

June, in 1942, regained its traditional place as th 
most popular month, and December, after being favorit 
1941 because of Pearl Harbor, came in fourth. Jan 
York City 


Birmingham, and October for San Antonio. The dis 


in 


uary was tops tor New alone, August for 


as oa 


tribution of marriages by months for the nation 


whole is shown in the following table: 


There'll come a day 


1942 1941 1940 1939 
January 8.7% 5.6%, 5.7% 6.1% 
February 7.0 5.7 4.7 5.6 
March 6.8 6.0 6.0 6.1 
April 7.9 7.9 6.7 7.7 
May 8.4 10.0 9.1 10.1 
June 10.1 11.5 10.9 11.9 
July 7.7 8.0 7.9 8.0 
August 8.5 10.1 13.5 10.1 
September 9.0 8.5 10.6 9.9 
October 9.0 8.6 10.3 8.7 
November 8.4 7.8 7.6 8.2 
December 8.5 10.3 7.0 7.7 


December, in spite of its poor showing nationally. 
Dallas, Richmond, Louisville, Jacksonville, 
Kansas City, Atlanta, Oklahoma City, Houston, Fort 
Worth, Miami. 
uled to be 


the curtailing of leaves and furloughs during the holi 


was first for 


Denver, and Many marriages sched 


for December had postponed as a result of 


day period because of the great strain on transportation 
facilities. 


Cities in the Far West and South reported the most 


phenomenal increases in marriages. San Diego, the 
great naval and military training center, went com 
pletely overboard with an increase of 159.3 per cent. 


Tacoma also went over the 100 per cent mark, although 


this is not one of the cities included in this survey. 


MARRIAGE LICENSES ISSUED DURING 1942 IN 50 LARGEST U. S. CITIES 


JAN FEB. MAR. APRIL MAY JUNI 
NEW YORK 8,565 5,994 6,513 6,168 7,076 7.667 
*CHICAGO 4,236 3,210 2,976 4,098 145 4,630 
*PHILADELPHIA 1,615 1,071 1,346 1,354 1,628 1,82 
*DETROIT 2,248 1,493 1,752 1,968 2,129 2,326 
*LOS ANGELES 2,259 2,164 2,005 2,219 2,220 3,321 
CLEVELAND 1,175 891 770 1,057 1,171 1,374 
BALTIMORI 1,643 1,522 1,313 1,664 1,554 1,992 
ST. LOUIS 2,074 1,809 1,663 1,993 2.172 2,477 
BOSTON 978 728 847 917 1,079 1,160 
*PITTSBURGH 1,100 769 678 1,048 1,031 1,315 
WASHINGTON 1,163 1,077 975 1,151 1,177 1,568 
SAN FRANCISCO 688 733 583 810 658 876 
MILWAU KEE 166 584 245 522 645 730 
BUFFALO 551 105 380 529 68 748 
NEW ORLEANS 105 512 $12 155 479 696 
*MINNEAPOLIS 642 $54 180 605 592 750 
*CINCINNATI 475 349 353 373 131 52 
NEWARK 056 143 162 4187 530 646 
KANSAS CITY 198 437 397 512 175 653 
HOUSTON 764 684 678 791 785 955 
‘SEATTLE 1,092 999 999 1,044 1,015 1,292 
ROCHESTER 304 205 221 333 305 $14 
*‘DENVER 324 289 270 329 361 $93 
*LOUISVILLE {80 119 386 146 441 537 
‘COLUMBUS 320 311 313 306 330 $2¢ 
PORTLAND 278 293 23 291 310 383 
ATLANTA 378 378 301 113 $12 532 
OAKLAND 148 $23 22 426 159 601 
JERSEY CITY 27 348 205 383 362 $46 
DALLAS 25 162 148 475 184 546 
*MEMPHIS 64 62 60 67 88 118 
*ST. PAUI 321 253 236 280 346 374 
*TOLEDO 149 351 372 380 169 512 
*BIRMINGHAM 684 655 529 671 683 790 
*SAN ANTONIO 701 664 632 760 766 978 
PROVIDENCE 264 224 199 292 248 347 
*AKRON.. ; 343 215 294 289 331 158 
"OMAHA . 260 243 171 227 249 307 
‘DAYTON 295 27 276 305 304 375 
SYRACUSE 174 133 142 170 170 217 
*OKLAHOMA CITY 341 247 276 322 314 396 
*SAN DIEGO 382 262 453 518 193 778 
WORCESTER 212 160 197 257 25 306 
RICHMOND 242 276 225 305 277 342 
FORT WORTH 359 285 247 284 293 331 
‘JACKSONVILLE 343 336 355 $24 434 502 
*MIAMI 360 335 383 338 398 149 
*YOUNGSTOWN. 179 149 117 128 157 210 
NASHVILLE 159 139 122 140 127 213 
HARTFORD 225 212 121 248 198 332 
TOTAL $3,034 35,028 34,034 39,572 41,620 50,264 
“Number of licenses issued in enti county in which ity 1s located 
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San Francisco showed a gain of 74.8 per cent and 
Please turn to page 86) 

> Change 

fror 

JULY AUG. SEP'I OCT NOV DEC 1942 1941 1941 
5,743 7,030 7,194 8,198 6,738 7.006 85,023 1.4 
3,375 3,908 3,767 3,952 3,793 3,681 $8,317 2.2 
27 1,566 1,528 1,441 1,403 1,256 16,189 + 59 
7 1,945 1,809 1,774 1,748 1,731 21,757 1.0 
2,534 2,445 2,425 2,341 2,535 21,703 +-33.5 
1.057 995 1,013 1,060 941 12,637 9 
1,773 1,774 1,898 1,716 1,709 16,031 +25.2 
2,057 2,316 2,217 2,388 2,394 2,196 18,892 +37.0 
83 1,063 1,041 932 S84 8)1 11,697 2.0 
957 1,085 1,029 1,046 1,181 R95 12,618 3.8 
1,206 1,324 1,344 1,352 1,266 1,270 10,554 +40.9 
831 715 785 775 782 896 »,170 +74.8 
$31 $97 550 17 524 373 6,963 12.7 
186 550 507 04 4187 37: 6,988 -13.0 
586 552 538 648 619 650 4,634 +41.4 
526 632 599 695 583 192 6,682 + 5.5 
338 440 387 $26 411 $18 7,011 29.3 
490 497 555 552 511 542 >, 869 + 6.8 
$56 514 609 680 607 694 »,065 +28.9 
809 849 833 907 843 98) 7,768 +26.2 
1,082 1,162 1,190 1,063 1,050 1,080 8,162 +60. 1 
70 310 295 302 322 245 3,876 9.0 
377 447 29 178 435 568 3,a2 +44.5 
01 543 312 956 332 625 4,464 +33.9 
284 355 359 290 100 304 4,052 1.3 
258 358 287 98 264 62 3,055 +15.0 
140 510 500 535 179 553 4,323 +25.6 
72 479 {87 186 450 531 4,005 +41.6 
295 379 72 349 358 259 3,987 + 4.9 
515 16 69 669 565 712 9,347 +21.3 
66 87 80 78 89 111 1,960 50.5 
27 338 33 289 284 283 3,427 + 5.3 
414 458 455 $70 106 27 7,564 33.0 
647 708 600 688 604 685 7,22 + 9.9 
893 802 S09 1,172 R78 986 6,234 +-§ 2.6 
243 283 316 297 278 231 3,441 - 6.3 
318 377 300 336 346 330 4,410 9.3 
238 235 262 289 $14 295 2,771 +11.5 
325 322 300 348 329 308 4,032 6.9 
171 188 155 166 182 152 2,215 8.8 
35 417 $07 151 4183 52 3,062 +48.8 
658 688 509 590 596 756 2,577 +159.3 
179 258 226 186 180 129 2,956 14.1 
303 328 368 341 316 399 3,013 +23.5 
302 355 319 361 406 $55 3,263 +22.4 
163 $52 524 523 449 598 3,201 +37.5 
156 463 186 510 166 728 3,466 +55.2 
168 182 167 206 147 34 2,665 27.0 
175 219 226 300 27 274 1,846 +28.0 
178 203 234 249 237 160 168 19.8 
388.410 43,269 42,583 44,909 $2,000 $2,381 497,104 447,475 +11.0 
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Goldman's four window displays (two center, two side) now have a “unit panorama effect," derived in this case 
from pictures of military heroes. They get attention from motorists, bus and street car riders, as well as pedestrians. 


-Unitized” Credit Jewelry Displays 


though busy passersby have less time to look at displays. 


Goldman’s panorama” technique—same timely theme in all windows— 


eatehes maximum interest, even from bus and street car riders 


1 ISPLAY technique has undergone a drastic change 
Dec. 1941. 


only be in tune with the war, but they must go hand in 


since Today, displays must not 
hand with the current topics in the news, local civic 
movements, and the movie and song hits of the hour. 
What is more, the display as a whole must be stream 
lined to coincide with the stepped-up tempo of the new 
1943 retail jewelry customer. This new product of the 
war, walks more, drives slower, uses street cars and the 


bus more, doesn’t read signs, wants the very latest on 


the market, and spends money as he did in the golden 
days of '28 and early ’29. 
Here at Goldman’s Missouri store, which is located 


at 1103-1105 Walnut, in the heart of Kansas City’s 
downtown section, we have four large display windows ; 
two centers divided with glass. and two sides, all identi 
eal. The two center windows are devoted to diamonds; 
the two outside, to watches, optical goods, silverware, 
and gifts. 

In building our displays, a few years ago it was thie 
idea to stop the sidewalk shopper and get him to study 
the display and read the copy we had placed in the 
By check, 50 per cent of all those 


who stopped at our windows then, looked at our signs 


window for him. 


long enough to read every word of the messages we 


laced in our windows. 
| 


Today, by check, a very small per cent of those who 
stop at the windows read sign copy. 
at the while they are there 
they are looking at displays and art work. 


They spend much 


less time window and 


They do not 
read signs. I have checked this fact with other display 
men in Kansas City and other cities and I find that the 
holds 
Several vears ago we made a study on passenger cars 
At that time 
there was no mass general slackening of speed so occu 


They looked 


same condition true for all. 


which passed our windows in the evening. 


pants or driver could look at the displays. 
but they held their speed. 
It is different today. 


~ 


By actual count, from 7 until 
10 in the evening three out of five passenger cars which 
passed our window on our side of the street, slowed 
the other side of the 


noted 


down. ‘Two out of five cars on 


street reduced their speed. We more interest 
from street car passengers than for other years. We 
noted people on the sidewalk across the street stop, 
look at our windows, then go down to the intersection 
and come back to examine our displays. 

This was an important finding. More important, the 
reasons for the change. 

One thing—it means that people in cars are traveling 


We know that. 


money to spend and less places to spend it than they 


slower. We know that they have more 


THE JEWELERS’ CIRCULAR-KEYSTONE 














did a number of Sut I think our study 


showed us more than these two facts. 


years ago, 

By working for a combination or unit effect in our 
displays, we have been able to catch the interest of th 
passer-by. We with that 
The panorama display idea has held the 
attention long enough to allow the current theme we 
have injected into our displays to make the necessary 


mental association. 


have built our entire 


front 
idea in mind. 


In other words, the size and unity of the display was 
the eye catcher. The association of what is current in 


the customer’s every-day life made the connection, and 


lastly, by telling our message with 


pictures and art 
work, we were able to accomplish our purpose in the 
shorter period of time the customer is spending in front 
of our displays. 

Take the popular song theme for example: Our fall 
diamond display used “A Boy in Khaki and a Girl in 
added to this, “Give Her 


In this display we also began our “Shop 


Lace.” And we a Goldman 


Diamond.” 
Karly for Christmas,’ message. To bring out the buy 
war bonds note, which we consider a must in all of our 
sign, and showed Uncle 


used the usual 


( Ple ase 


display Ss, We 


furn to page 68 ) 





Easter brides, hand-painted in ovals 
roses and sun-rays of gold. Background 





surrounded by 
lavender floral wallpaper. 


doilies, 








Bride heads on dark blue backgrounds. White bells with clusters 


of roses. 


otseacsne ua 


Hand-painted aviators on red and silver background. 
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The frames are covered with white marble paper. 








Frames 
in white and gold, linked with red, white and blue satin ribbon. 
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Building For Post-War Business 


leading manufacturers, though unable 
to supply today’s demand, are 
eontinuing consumer advertising 


to fortify selves and retailers 


Ww hear a lot about post-war planning these days 

the various ways to make the world a better 
and safer place in future which are now being studied 
and discussed. 

Business, no less than government, must begin now 
to plan and prepare for the post-war period. This is 
especially true of businesses like the jewelry industry 
which have been deprived of much of their usual mer- 
chandise by the circumstances of war and which, there- 
fore, will have a major job of business rebuilding to do 
when hostilities are over. 

Some of the more far-sighted concerns in the jewelry 
field are already doing excellent work in that direction. 
Several of the manufacturers, for example, even though 
they may have little or no merchandise to sell today, are 
carrying right on with vigorous, big-scale advertising 
programs to keep people reminded and interested, in 
preparation for the day when there will again be plenty 
of all kinds of goods available, and competition for the 
consumer’s dollars will again be keen. 

Such advertising programs, therefore, have a consider 


able value for all retail jewelers. Naturally. the manu 





Elgin dramatizes the vital importance 
of dependable timing in war activities 


a4 





These are the things we are fighting for 
{ 





That a little girl may read the books her 


mother loved—oot what a dictator decrees 


e, Comancntly 


ot siseemosate 


. eee —— Sn 


These are the thir > are fighting for 


Vhe right of a woman to marry for love 


and not at the State's command 


dardhes: oo il tania te wile te 
cecil, takin: aaa Commumly 
sh toc hots ok ¢ cman” wast twinge dovatast ge seseeewentt 


rae pee 








te see ott sack bee frmghet wed ome, Fe 


whim paagen tee me ergs the things for 





hind oll Andon We fghctnn 


Oneida's campaign is built upon 
America's basic aims in-the war 


THE JEWELERS’ CIRCULAR-KEYSTONE 




















RONSONOL LIGHTER FUEL 











THIS ABOVE ALL — BUY 





FOR 
WINDOW SHOPPERS 


This handsome card, de- 
signed for the most dig- 
nified windows, carries 
an actual copy of the 
book, “How to get the 
most out of your Light- valuable 
er.”” RONSON sends the Book 
card anda supply of these 
books to you FREE, on 
request. Thecard, inyour 
window, invites lighter 
owners to come in for 
their FREE copy. A pow- 
erful presentation of 
RONSON Accessories, in 
the back of the book, does 
the selling for you. 


U. S. WAR BONDS! : 





FOR YOUR 
MAILING LIST 


This attractive folder, 
describing RONSON 
Accessories, when en- 
closed in your outgo- 
ing mail, brings cus- 
tomers into your store. 
Each folder carries a 
FREE-Offer coupon 
which, when presented 
at your store is ex- 
FREE Boo changed for a copy of 
: “How to get the most 
out of your Lighter.” 


Write for these FREE Sales Aids! 
They'll help to“spotlight” YOUR store for bigger business on 
RONSON LIGHTER ACCESSORIES 





In these days of merchandise shortages, dealers 
everywhere are discovering the possibilities for 
substantial volume and profit involved in the sale 
of RONSON Lighter Accessories. 

The great wartime increase in the use of lighters 
long since sold, plus strong national consumer 
advertising of RONSON Accessories, is bringing a 
larger share of this business into the stores of 
dealers who step into the RONSON spotlight. 

How can you tell the lighter users in your trad- 


ing area YOU carry the RONSON Accessories 
they are looking for? Just send a request on your 
letterhead to Art Metal Works, Newark, NewJersey, 
asking for the FREE display card pictured above, 
a supply of the book “How to get the most out of 
your Lighter” and a supply of folders for your mail- 
ings, each including FREE BOOK coupon-offer 
to your customers. (Other valuable suggestions to 
help you build up store traffic will go to you with 
the supplies you request). 


War-time production makes it advisable that orders for RONSON Accessories be 


placed well in advance. So order now . . 


. through your jobber or write for com- 


plete information to Art Metal Works, Inc., 150 Aronson Square, Newark, N. J. 


Manufacturers of RONSON, World's Greatest Lighter 


RONSON =“ REDSKIN* ‘FLINTS’ RONSON ‘“FIVE-FLINTER” 


In Glassine Envelopes 


High quality, clean burn- 
ing, pleasantly scented. 
Four fluid ounces in 
sturdy bottle. Retail 25¢. 


The Ronson Servicer 


Contains one Wick 





Five extra length, genuine 
RONSON * REDSKIN ‘ FLINTS’ 
in convenient carrying pack- 
age to prevent loss. ‘Flints’ 
fitted into ingenious pull- 
out “drawer.” Retail I5¢. 


with wire inserter, a Extra-length, genuine RONSON 
file wheel cleaning REDSKIN ‘FLINTS,’ with Gistinctive 


brush, a 4-oz. bottle ‘REDSKIN’ coating. (Retail, 3 for 10¢ in 
of RONSONOL, three a glassine envelope.) Supplied on 
extra-length RONSON display card holding 24 envelopes, 


REDSKIN ‘FLINTS’ and a as illustrated. 
General Instruction 


Folder. Retails at 50¢. Ronson Wicks. 


Full-length RONSON 
Wicks each packed with wire inserter, ‘Flints’ in glass vials 


in glassine envelope. Retail 1O¢. packed especially 


FOR ALL 


for men going over- 
seas. Retail: 40 


LIGHTERS : ‘Flints,’ $1.20; 100, 


RONSON 


$3.00; 200, $6.00. 








LIGHTER ACCESSORIES *Trade Mark Registered 


- Nationally Advertised 


OR MARCH, 1943 











facturers who are doing the advertising are not actuated 
by purely altruistic motives—they’re advertising pri- 
marily for the purpose of maintaining the prestige of 
But, while that 


may be the primary aim of the campaigns, they are also, 


their own individual names and brands. 


even though incidentally, keeping the public reminded 
of the desirability of jewelry and silverware and watches 
in general, and thus fortifying the position of the jeweler 
in the battle for business that will begin again when the 
conflict of 
more compete for the consumer’s dollar with the auto 


arms is won. When the jeweler must once 
mobile dealer, the furrier, or the maker of electric re- 
frigerators, everything that has been done in the mean 
while to enhance his wares in the eyes of the public is 
going to be mighty helpful. 

This is one of the things that these advertising cam 
paigns are doing because they are designed not to sell 
merchandise today but to build prestige and good will 
for the jewelry business of the future. 

Let’s examine a few of them in detail. For example, 
that series that Community Plate is running under the 
title “These are the Things We Are Fighting For.” 
Beneath these words displayed across the top of the 
page each advertisement depicts in beautifully-executed 
full-color illustrations, some one phase of the way of 
life that America is fighting to uphold. A winsome little 
girl poring over a book is captioned, “That a little girl 
may read the books her mother loved—not what a dic- 
tator decrees.” A family in a church jew is titled “The 
right of men and wotnen to worship God in the church 
of their own choice’; a bride and groom, “The right to 
marry for love and not at the State’s command”; an 
eager-eyed child facing her teacher across the desk, ‘The 
right to teach the truth 


In each advertisement the only commercial element is 


not propaganda.” 


a small panel across the bottom with the Community 


name plate.a picture of a teaspoon in one of Communitvy’s 
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i tthe poole of a shigy. The 





carson af coors, shes Ssapysermp sirewsord tbe 
poner sas @ the ship's raresnse. the shay’ pre 





Hamilton emphasizes its war instruments and how 
it will make even finer watches after the war 





Gruen alternates a merchandising appeal 
with the story of its war-time achievements 


patterns, and the words, “Some day we will again be 
making Community, but now all our skills and facilities 
are devoted to the war that must be fought and won. In 
our advertising during this period, we believe it our 
responsibility to our Country to try to express the things 
for which we, our jewelers, and all America are fighting.” 
Such advertising when a company has nothing for sale 
today is a far-sighted investment in future business and 
(Please turn to page 64) 
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NO ROOM FOR MISTAKES 


There's no room for mistakes in the diamond business. From miner to 


merchant every man must do his job with the oreatest care and skill. 
And the retailer is no exception. His problems are even more numerous 


than usual in these trying times. 


We at Arnstein Bros. & Co. serve our friends in two ways. By oftering 
a wide variety ol expertly sraded, caretully priced diamonds . . . and 
by rendering the countless extra services that so often help the 


retailer turn prospects into customers. 


— | ET Bros. & ba 


608 Fifth Avenue, New York 
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mask and ring. A form of a handle. 
A common pattern is a lion’s face 
with a loose ring through the 
mouth. 

mass aqua (marine). Popular name 
for a hard glass imitation of aqua- 
marine with a hardness of 6, and 
a R.1. of 1.50. 

massive. In reference to a mineral, 
one speaks of non-crystallized, 
though often crystalline, material 
as massive. 

massive amber. A compact variety of 
Baltic amber. 

mass opal. Opal matrix. 

master clock. In a system of a num- 
ber of clocks corrected or operated 
by an electric circuit, the master 
clock is the one, at a central point 
of the system, whose timekeeping 
rate is conveyed to all of the secon- 
dary clocks on the circuit. In syn- 
chronous electric clocks, driven by 
domestic service current, the mas- 
ter clock at the power plant regu- 
lates the speed of the generators 
so they will deliver the alternating 
current at the correct rate of 
cycles per second for which the 
secondary clocks are designed. 

mat. See MATTING. 

Matara diamond. Matura diamond 
(zircon). 

matching. Horol. A term used in 
watch factories denoting the ad- 
justment of the escapement, as one 
of the processes of assembling or 
“finishing” watches. In the watch 
repair trade, this work is called 
escapement adjusting. 

materials. Horol. Replacement parts 
for repairing watches and clocks, 
as kept in stock for sale by “ma- 
terial houses” or dealers. 

matrix (may’trix). The rock in 
which the gem is embedded, often 
some of this is polished along with 
the gem to make such stones as 
opal matrix, turquoise matrix. 
emerald matrix, etc. 

Mattan diamond. Supposed to be a 
large Borneo diamond weighing 
367 ct. discovered in 1787, and 
belonging to the Rajah of Mattan. 
More likely quartz. 

matting, or matt-finish. A_ finish 
given to a metal surface by pro- 
ducing on it a multitude of small 
pits, making a frosted or grained 
appearance, instead of polished or 
line-finished. See LINE FINISH. 

Matura diamond. Colorless zircon, 
mostly heated stones though some 
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naturally colorless stones may oc- 
cur in the southern part of Ceylon 
known as Matara. Colorless zircons 
in small, almost microscopic, crys- 
tals are common in many rocks and 
their derived sands. 

mauve jade. A pale lavender color 
phase of jadeite. 

maxixe aquamarine or beryl. A name 
which has been applied to a deep 
blue, boron bearing beryl from the 
Maxixe Mine, Minas Geraes, Brazil. 

Maxwell-Stuart topaz. A large color- 
less topaz weighing 369 ct. How- 
ever, very large flawless topaz 
crystals, pale blue or colorless, have 
been found in Brazil and elsewhere, 
and such gems could be cut in any 
desired size; ten pounds would not 
be difficult to obtain. 

mayaite (my’a-ite, not may’a-ite). 
Name proposed by Washington for 
the Central American jade rock, 
which is chemically unlike that of 
the Orient. It differs in the pres- 
ence of considerable amounts of 
diopside, the magnesium silicate, 
with the jadeite molecules, and 
usually there is more or less albite 
in solid solution with the pyroxene. 
It varies in color from white to 
yellow green and gray green. The 
locality from which it comes is un- 
known, probably one or two places 
on the Pacific coast of Central 
America. See MEXICAN JADE; TUXT- 
LITE, 

mayonnaise bowl. A small bowl some- 
times of silver, used with a ladle 
for serving mayonnaise dressing 
and also whipped cream. 

mayonnaise ladle. A ladle smaller 
than a cream ladle, used for ser- 
ving mayonnaise dressing, whipped 
cream or mint sauce. 

mazer. An early English wooden 
bowl as a drinking vessel. It was 
usually mounted in silver or silver 
gilt rim, bearing an_ inscription 
around the rim. Sometimes it had 
a metal foot. It was sometimes 
called a “grace cup.” 

Mazarin cut. A 34-faced rather blocky 
brilliant type of diamond cut com- 
menced in the middle of the 17th 
Century under the aegis of Cardi- 
nal Mazarin. 

Mazarin diamond. Supposedly a large 
diamond of the French crown 
jewels, also known as the Mirror 
of Portugal. 

mean solar time. The variety of time 
indicated by watches and clocks. 











Because the more natural percep- 
tion of time as based on true noons, 
when the sun is seen directly over- 
head (and as indicated by a sun- 
dial), causes succeeding days to be 
of irregular lengths as the seasons 
progress, this “apparent” solar 
time couldn’t well be shown by 
mechanical timepieces which have 
a uniform rate of motion. So 
when clocks came into general use, 
mean solar time was gradually 
adopted, which assumes days of 
equal length—an average or mean 
of the unequal apparent solar day- 
lengths in a year. See APPARENT 
SOLAR TIME; SIDEREAL TIME; STAN- 
DARD TIME; SUN DIAL, 

mean time. In the timekeeping of 
watches, the regular time-rate of 
the watch as it runs in daily use; 
the rate with which the wearer of 
the watch is concerned, distin- 
guished from the different rates 
noted in making adjustments to 
positions, temperatures, ete. An- 
other way of stating it is to say 
that mean time, or the mean rate 
of the watch, is what is affected by 
moving the regulator. 

mean-time screws. Serews' with 
threads fitted friction-tight in a 
balance rim, to be turned in for 
regulating watch to go faster, or 
turned out to go slower. Usually 
there are two mean-time screws, 
located at the ends of balance 
arms; occasionally, two additional 
screws each half-way between ends 
of balance arms. 

meat carving knife. See CARVING 
SETS. 

meat dish. A table appointment for 
serving meat of various. kinds. 
Usually oval in shape and made of 
silver or silver-plated ware. 

mechanical dop. See pop. A mechani- 
cal dop is a small vise in which the 
stone may be held at any angle, 
held in place by jaws and fastened 
by a bolt, in place of the older 
method of embedding the stone to 
be cut in a low melting point solder. 

medallion. A round or oval disk 
decorated with heads 
or figures; usually cast 
like a coin, but some- 
times inset in a dish 
or tankard. Also a 
decorative motif fre- 
quently used on _ flat- 
ware handles and the 
sides of hollowware. Medallion 
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EMBLEM OF LOVE... 
OR WEAPON OF WAR? 


— A Jap would say it was a weapon. His eyes 





would glisten as he pictured the diamond cracked 
into minute drill-head teeth biting through the 
earth and rock to the oil of those destroyed 


Javanese wells. 


— A German would vote it a weapon also. For 
in Germany it would be put to desperately needed 
service — the hardest and best substance known 
to draw wire and perform countless other irre- 
placeable tasks in high-speed production for a 


mechanized war. 


— A woman in a conquered country might tell 
you sadly that she’d always considered it an em- 
blem of love until it was taken from her for the 


Nazi war machine. 


Well, what IS the answer? 
Over here there is just one. It is the same flashing 


s\ mbol of love and beauty it has always been. 





But if it is needed? 


Fortunately, it is not necessary to destroy our 
precious gems, as our enemy must do. For to his 
bitter frustration, the United Nations control 
almost the world’s supply of another kind of 
diamonds to do the hard work. Almost 5,000,000 


carats of them will be used in the United States 





this year. And your lovely gem stone will help 


put them to work. 


How can that be? 


It helps to pay the bill for the industrial stones. 





Of all the diamonds found in the world, only one 


S out of every four carats is fine enough to be a gem 
ee that your customers understand these ; . 


points about the dual position and meaning of 
diamonds in the world at war. Published in 
the interests of the jewelry trade of America 
by De Beers Consolidated Mines, Ltd., and 
Associated Companies. 


diamond. And its sale defrays most of the cost 


of mining the rest. 


You can still buy gem diamonds? 
Just as there are no priorities on young love in 


wartime, there are none on the diamonds which 








are its eternal symbol. 
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A JEWELERS' DICTIONARY 
(From page 58) 


medfordite. Local Oregon name for a 
massive white quartz with streaks 
and patches of green and brown 
moss. 

Medina emerald. 
tation stone. 
meionite (my’on-ite). The calcium 

end-member of the scapolite family 
of minerals. See MARIALITE. 
melange. Assortment of mixed sizes 
of diamonds, larger than mélée. 
melanite (mell’ann-ite). A black an- 
dradite, but probably the stone has 
never found any gem use. 

Meleagrina pearl (mel’e-a-green”a). 
Synonymous with Margaritifera. 

melee (mell’ee—anglicized pronuncia- 
tion). Term, derived from French 
word for “mixed,” now generally 
applied in the diamond industry to 
round diamonds, whether graded 
and sized or not (single, Swiss or 
full-cut), up to 1/6, 1/5 or even 
% carat in size. Diamonds larger 


A green glass imi- 


than melee are called sizes. The 
term SMALL MELEE or SMALL is 
often applied to diamonds weigh- 


ing 1/16th ct. or less; these com- 
monly have only 18 facets, includ- 
ing table and culet, although fully- 
cut 58-facet stones are commer- 
cially available as small as 1/100th 
ct. See FULL-CUT; SINGLE-CUT; 
SIZES; SMALLS; SWISS CUT. The 
embellishing diamonds mounted in 
any article or jewelry are collec- 
tively classed as melee. 
melichrysos (mel-i-kris’os). 
name for yellow zircon. 
melle. Brazilian term for poor quality 
diamonds. 
melon spoon. See ORANGE SPOON. 
melting snow jade. Fanciful name 
for a jadeite quality which is 
characterized by a white to gray 
color, with irregularly distributed 
opaque white patches veined and 
cut by more translucent streaks. 
The name is apt and well describes 
the appearance. 
menilite (men-ill’‘ite). An opaque 
gray or brownish common opal 
which takes a fine polish, occurring 
in colloform masses at Mont Menil 
in Paris. 
Merghui shell. 
mercurial gilding. 


Ancient 


See MACASSAR SHELL. 
See FIRE GILDING. 








A GLOSSARY OF TRADE TERMS 


This is the 28th installment of a 
comprehensive dictionary of trade 
and technical terms used in the 
jewelry industry. Each definition, 
of interest to some particular 
branch of the trade, is written by 
a recognized authority in that field. 
Succeeding sections will be pub- 
lished every month in these pages. 
It will be useful to preserve a _ file 
of the numbers containing the vari- 
ous installments. Following publi- 
cation here, the dictionary will be 
issued in book form. 
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mercurial pendulum. A compensating 
pendulum, invented by George 
Graham, about 1715, the bob 
of which is a vessel contain- 
ing a column of mercury. As } 
increase of atmospheric heat 
lengthens the pendulum rod, 
it also raises the centre of 
mass of the mercury column, 
which compensates for the 
lengthening of the rod, and ' 
vice-versa. Adjustment com- 
prises adding or removing | 
mercury, until compensating 
effect is correct. See GRAHAM, 
GEORGE; PENDULUM. 





mercury. A _ white elemental 
metal, which is liquid at ordi- | 
nary atmospheric tempera- | | 
tures. In horology, it is KA 


essential for mercurial com- 
Mercurial 


pensating pendulums and Pendulum 
mercurial switches. 
mercury contact. An electric 


switch for obtaining a record of 
pendulum vibrations, or other pur- 
poses in clockwork, having a metal 
point on the pendulum to sweep 
through a cup of mercury; or a 
sealed tube of mercury which tilts 
with the movements of the pendu- 
lum and opens and closes a circuit 
between points inside the tube. 

Mesa Grande (may’zah gran’dee). A 
tourmaline locality in San Diego 
County, Calif., which has produced 
some fine specimens. The mines 
appear to be about exhausted now. 

mesh. A metal fabric, woven of fine 
wire, periodically fashionable for 
use in ladies’ purses, handbags, 
bracelets, etc. 

metallizing. The coating of non-me- 
tallic objects with electroplated 
metals, to preserve and_ finish 
them. A common example is me- 
tallizing babies’ shoes, to keep them 
as a souvenir. 

metallurgy. The art and science of 
extracting metals from their ores 
and preparing them for use by the 
manufacturer, who fashions them 
into finished articles. It includes 
smelting, amalgamation, electro- 
lytic refining, etc. 

meteoritic glass. See MOLDAVITE. 

methyl alcohol. Chemical term for 
wood alcohol. Important in horology 
and jewelry work mostly as the 
substance added to pure. grain 
alcohol (ethyl aleohol) to make de- 
natured alcohol, which is used for 
rinsing cleaned watches, jewelry, 
etc. 

methylene iodide (meth’ill-een). An 
expensive organic iodine compound 
with a high refractive index 
(1.742) which is used when testing 
gems on the refractometer, and a 
S.G. of 3.324 making it valuable as 
heavy liquid for gravity determi- 
nations. 

metric carat. The present inter- 
nationally accepted unit of weight 
for gem stones, 200 milligrams or 
five carats to the gram. 





A pearl weight, equa 
to one-quarter of a metric carat 


metric grain. 


metric measurement. Measures of 
length based upon the meter, wit! 
units or subdivisions expressed it 
multiples of ten. In horology, i' 
is especially convenient to use thx 
millimeter (one thousandth of a 
meter) and its divisions of tenths 
and hundredths, because most 
parts of a watch measure a few 
millimeters and decimal fractions, 
easier for mental arithmetic than 
to use the inch and thousandths; 
the latter usually requires use of 
odd figures in three places, for sizes 
of watch parts. 

Mexican agate. A misleading name 
for banded calcite or aragonite, 
commonly sold as Mexican onyx. 

Mexican diamond. Rock crystal. 

Mexican onyx. Banded _ yellowish, 
greenish calcite or aragonite com- 
monly used in ash trays and deco- 
rative objects. The Mexican onyx 
seen in the trade mostly comes 
from Argentina. 

Mexican opal. Precious opal mostly 
from Queretaro, Mexico. It is 
characterized by a fine fire and an 
almost transparent body, which 
may be colorless, slightly golden or 
slightly red, grading into FIRE OPAL 
with a strong body color and no 
color play. They occur in pockets 
in a reddish igneous rock, bits of 
which are often polished with the 
stone. 

Mexican pearl. Pearl from the Gulf 
of Mexico, supposed to be usually 
larger but less well-shaped and 
somewhat duller in color than ori- 
ental pearls. Also called occl- 
DENTAL PEARLS. 

Mexican turquoise. A misnomer; no 
important turquoise occurrence is 
_known in Mexico; probably in- 
tended for western U. S. turquoise. 
In general this material is likely to 
be a little lighter and greener than 
much of the oriental, and to have 
a brown-to-white matrix. 

Mexican water opal. Mentioned by 
G. F. Herbert-Smith without defi- 
nition, it probably means the color- 
less transparent precious opal, 
characteristic of the Mexican occur- 
rence. 

mica (mike’a). A group of minerals, 
including several varieties known 
as MUSCOVITE, BIOTITE, PHLOGOPITE, 
etc. They are important rock mak- 
ing minerals and have numerous 
industrial applications when found 
in large sheets. Hydrous alumi- 
num silicates with potash, iron, 
magnesia, etc., they are character- 
ized by a good cleavage, and great 
flexibility. LEPIDOLITE, a_ purple 
lithium mica, often associated with 
tourmaline has been cut into deco- 
rative objects. IFUCHSITE is a mus- 
covite with green coloring from 
chromium which gives aventurine 
quartz its color. Some AGALMATO- 
LITE is made of a fine-grained mas- 
sive mica. 
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[_etit be known 


that we have on hand a 
large and beautiful stock of 
Diamond Jewelry and pre- 
cious stones of the highest 
class. 


We are always ready and 
willing to give our jewelry 
customers the same efficient 
service we have given them 
for over thirty-five years. 


As in World War No. 1, we 
are now again making surgical 
instruments for the Armed 
Forces contributing our share 
towards the war production 
program. 


We have made and delivered 
over 150,000 surgical instru- 
ments without a single rejection, 
the same high standard is main- 
tained in the production of our 
instruments as in our jewelry. 


J. MEHRLUST 


PQRYICTORY 





BONDS WILL BUY 
BOMBS 
FOR VICTORY 











FOR MARCH, 1943 
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Kk ACT and fancy about the aquamarine, sky blue to green-blue sister of the emerald: 


Source—Especially Brazil; also the island of Madagascar off the eastern coast of Africa; 


the Ural mountains of Russia, which apparently have not produced for the last several 
years; and various lesser localities, among them Ceylon, South Africa, and California. Com- 
position—Like that of emerald and other members of the beryl family, aluminum-beryllium 
silicate, tinted by the presence of a small amount of iron oxide. Where cut—If mined recently, 
probably in either New York or Brazil, where cutting industries are growing rapidly since 
the German lapidary centers can obtain neither rough gem material to cut nor a market to 
sell it. T'raditions—This “‘sea-water” gem, which would have been emerald if nature had 
colored it more richly, is picturesque even in its name, which comes from the Latin “aqua” 
meaning water and ‘marine’ meaning sea. It co-stars with bloodstone as the accepted 
birthstone for those born in March. The magical powers which are assigned by the supersti- 
tious to the emerald are shared by the aquamarine, which, according to authorities in those 
matters, is the emblem of true happiness and the preserver of chastity. How mounted—De- 


signs 1, 2, 5 and 9, rings; 3, 6 and 8, earrings, and 4, 7 and 10, brooches, show emerald-cut 


and fancies, as created by Sol P. Kaufman, jewelry stylist, 562 Fifth Ave., New York. 
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BUILDING FOR POST-WAR BUSINESS 


(From page 56) 


good will from which retailers as well as the manufac 
turer will benefit in the days to come. “We haven’t had 
such a favorable reaction to a campaign in 20 years,” 
says Community. 

Other manufacturers have developed other techniques 
that have also proved highly effective. Gruen, for ex 
ample, because it can deliver a certain quantity of 
watches, devotes some of its advertisements to the imme 
diate selling of merchandise, interspersing them with 
other ads that tell the story of what the company is 
doing in the vital work of providing the instruments of 
modern warfare. 

Though the two groups of advertisements are entirely 
different in character, each supplements and reinforces 
the other. The ones that deal with Gruen’s war work 
point out that the manufacture of these delicate instru- 
ments is made possible by the same fine craftsmanship 
which the buyer of a Gruen watch enjoys, thus enhancing 
the reputation for quality of its civilian products. The 
advertisements that feature watches are built upon 
themes that are appropriate to wartime, and all of them 
emphasize the fact that Gruen is producing only such 
quantity of watches as will not interfere with its program 
of war work. 

Examples of both kinds of advertisements are repro- 
duced in these pages. Taken together these two types 
form a well-rounded campaign whose favorable effects 


will be felt for a long time to come. 


Elgin’s campaign is built upon the same general idea 
of combining the story of its regular line with that of its 
war production, though the technique employed is some- 
what different. 

Each advertisement is built around a civilian war 
worker whose work demands accurate timing and who 
relies upon an Elgin in the performance of his or her 
duties. These are not imaginary characters—in every 
case names and photographs of actual persons are used 
and the illustrations and copy tell in dramatic style the 
job that each is doing and the part played by that per- 
son’s watch. 

Then, each ad tells how Elgin, besides having furnished 
these essential watches, is today turning its facilities and 
skill to the production of instruments of war, and shows 
that because of this the present supply of civilian 
watches is necessarily limited. Thus each advertisement 
not only creates a realization of what the American 
watch industry is doing to help win the war, but at the 
same time builds an appreciation of the quality and de- 
pendability of the watches that the jeweler sells. Speci- 
men advertisements are reproduced in this article. 

Another watch company that is looking ahead to the 
time when selling will again become a major problem 
for the jeweler is Bulova. Adopting as the keynote of 
its policy the slogan, “In time of war prepare for peace,” 
Bulova has actually stepped up the scale of its consumer 
advertising, despite the company’s inability to keep up 
with present demands. 


This concern which relies principally upon radio, 





ON vailable at alf fimes... 


@ in a wide range of sizes and prices 








RUBIES ° 
SAPPHIRES 











I EMERALDS 


Emerald Cut and Marquise 


DIAMONDS 


STAR SAPPHIRES 








STAR RUBIES 
CAT'S-EYES 























od PEARLS TTT] 


We have a large stock of Precious Stones,—mounted and unmounted 
from which to make your selection. Let us cooperate with you on your 
special calls. 


We ar the market for 


| " 
nd Jewelry and can otter good prices ny sma 


large pieces which your customer may desire to dispose of. 


JEROME RICHHEIMER 


608 FIFTH AVENUE 


NEW YORK 
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Cutting Works: 








64. West 48th Street 23 Holborn Viaduct 


Established 1866 





Importers and Cutters of 


608 Fifth Avenue, New York 





London 














Various Sizes 
in Round 
Diamonds 

Available for 

Your Immediate 

Requirements 














Forty Years in the * inicaall | 


Specialzing in the holt grades of | | | 


170 BROADWAY COR. MAIDEN LANE NEW YORK CITY 
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Responsible Dealers 


Copyrighted 


ARTHUR JACOBY 
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In Add 


ition... 





to our regular stock 
of Emeralds, Rubies, 
Sapphires, Star Sapphires, 
Star Rubies, Catseyes, 
loose and mounted 
in fine Rings we now 
have an attractive line 


AMETHYST 
TOPAZ 
AQUAMARBINE 


Set in Gold Rings 


=“ 


Moderately Priced 


ROBINSON 


and 


SVERDLIh 


ROCKEFELLER CENTER 
610 FIFTH AVENUE 
NEW YORh 








rather than printed advertisements, is using even more 


stations and more frequent announcements in 1943 than 
in any previous year, although they will have fewer 
watches to sell. 

As President John Ballard expressed it recently, “Our 
biggest job right now is twofold. First, to do everything 
possible to help win the war, by producing war materials, 
and promoting the sale of War Bonds and other war 
drives. Second, to prepare for business after the war by 
building up consumer demand so that when merchandise 


is again available the jeweler’s goods will move.” 


Other companies in the jewelry field who are making 
effective use of radio include Longines, Gruen, Benrus, 
and International Silver. All of them are featuring War 
Bonds and other patriotic efforts as well as their own 


merchandise. 


Still another handling is that of the Gorham Company 
which also is fully converted to war production. Gor- 
ham’s advertisements, which are appearing currently in 
the quality magazines, dwell upon the desirability of fine 
sterling in the time to come when families are again re- 
united, and recommends starting now to acquire at least 
a small set of the basic pieces that are available. Such 
sets can be filled out after the war, the ads explain. 

Gorham’s part in producing war material is mentioned, 
but the emphasis is upon the regular line. Gorham’s 
philosophy is that while they may not have much to sell 
now, they're going to have to sell silver after the war, 
and so they want to keep on selling the idea of silver in 
the meanwhile. 


International Silver follows the same line of thinking 
in fact, does not talk at all in its consumer advertising 
about the war work the company is doing, although it is 
doing a great deal. Instead, the copy concentrates ex 
clusively upon the part that table silver plays in the 





“WE LOOK AREAD TO THE 


Milevr Lining” 






So tt 


ihe 








Plan now for a well-appointed table after the war, urges Gorham 


creation of the home and reminds the reader that fine 
plated ware as well as sterling will again be available to 
her when the war is over. 

Hamilton Watch Co., on the other hand, emphasizes 
its war instruments and how those instruments are help 
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MAX FINE & SONS, INC. 


CUTTERS OF "FINE MADE" DIAMONDS 
OFFICES AND FACTORY 
20 West 47th Street 
NEW YORK 
FOUNDED 1890 














FOR MARCH, 1943 











ing America’s fighting men, with the assurance that the 
experience gained in this exacting work promises even 
tiner watches when the war is won. Thus indirectly. 
this company, too, is aiming its advertising at the jewel 
ers future market. 

That is the fundamental purpose back of all of these 
campaigns. Some of these companies have no goods what 
ever to sell today—none of them can deliver enough to 
fully supply the demand. Yet they are carrying right 
on with the same big-scale advertising campaigns that 
they used when they were vigorously competing for 
business. 

Those campaigns are designed for just one thing—to 
preserve and build consumer acceptance for the post-war 
period. The jewelry industry is fortunate indeed in hav 
ing these far-seeing firms who are doing so much to 
strengthen the jeweler’s position for the struggle that 


lies ahead. 


“UNITIZED" CREDIT JEWELRY DISPLAY 
(From page 53) 

Sam roiling up his sleeves. The idea suggests, “Let's 
finish the job—keep buying War Bonds.” Behind the 
small figures of Uncle Sam we used American flags. 

Kansas City, like most cities of our size, is fast 
changing to an industrial center. Manufacturing of 
planes is the leader. For our mid-summer windows we 
used as the feature, a hand-painted aviator and _ his 
bride on a red and silver background, framed in white 


and gold, joined together by red, white, and blue 


; Lmpotters a 
48 WEST 48T! STREET 


satin fabric. Miniature planes, camouflaged, were sus 
pended as in flight. Our eye-catchers read, “You 


Can't Dive-Bomb Devotion,” and “There's No Bott}, 
neck on Sentiment,” always adding, “Give Her a Gold 
man Victory Diamond Bridal Set.” 

In our 1942 Christmas window we used a plaque, 
“Salute to Our Heroes.” For this I painted in water 
colors, six illustrations of the most popular heroes of 
the day. Names which were on every tongue and in 
every paper. The backgrounds were red velveteen 
Classic plaster columns in white and gold, with church 
window frames sprayed in rich gold, with sprigs of 
holly and pine cones tied with green ribbon bows con 
pleted the arrangement. Each of the four large dis 
play windows carried out the same program. 

Our 1942 “Easter Bride’ display was the only on 
in the vear which did not attempt to gain association 
by some art work tied-in with the current in the news o1 
the war. 

We maintain our own display department at Gold 
mans, which handles all work for both stores and car 
ries full equipment of every type. Everything for the 
display is done in our own shop by one man—imyself. 

By keeping our displays tuned to the times, thereby 
gaining the advantage in association with that which is 
currently in the customer’s mind, and by working for 
the general effect, blending each unit into a part of the 
whole, we feel that we have gained the maximum in 
customer interest. Streamlining our display program 
has resulted in traffic stoppers for Goldmans in Kansas 
City. 
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BUY WAR BORDS FOR VICTORY 
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Baumegold Brothers 


IN THE YEAR OF THE WAR 1943 


Diamond Tool Research Co. 


. supplying industrial diamonds, dia- 
mond powders and diamond tools for an endless 
variety of uses in building the arms and ammu- 
nition of modern warfare. 


304 EAST 45TH STREET, NEW YORK 


Quartz Products Co. of New York 


. manufacturing vitally necessary 
parts for the indispensable high frequency radios 


used by the men of all our armed forces. 


304 FAST 45TH STREET, NEW YORK 


Melee Plant 


. where we have perfected new me- 
chanical methods of cutting and polishing melee 


In quantity. 


305 EAST 45TH STREET, NEW YORK 


Baumegold Bros. Inc. 


. our original plant—now enlarged— 
where we are working to fullest capacity at our 
normal job—cutting and polishing gem diamonds— 
in keeping with the traditionally rigid Baumgold 
standards. 

62 WEST 47TH STREET, NEW YORK 
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"PERSONALIZING" BOOSTS SALES 


‘I don’t know of anything I have ever done that has 
helped so much to boost sales and draw customers into 
my store, as to stamp the name or initials on gift pur- 
chases of fountain pens, pencils, billfolds, keycases, etc.” 

So says George R. Finley, leading jeweler of Comp 
ton, Calif., a typical suburban town of 15,000 population, 
composed mostly of medium paid wage earners. 

“T never realized how much such a service could mean 
until I got a stamping machine of my own and started 
doing this work right here in my own store. When | 
used to send this work out, it always ‘took too long, and 
the customers always seemed to be a little disappointed 
when I was obliged to tell them I would have to send 
the work out. Too often they would decide to ‘think it 
over, and others would ‘shop around.’ But now, when 
I offer to do it for them right here in my own store, it 
actually clinches the sale. 

“Even if it served no other purpose than to eliminate 





after-Christmas returns, my investment in the machine 


would have been well worth while. 


Stamping names and initials on pens, pencils, leather goods speeds 


“But you would be surprised how many new customers sales—and keeps ‘em sold. 
this service brings in. You know we have a lot of new 
defense workers in our town that never heard of our charge on all purchases of $5 or over, and have a 
store before, and they are all looking for a gift of some nominal fee of 35 cents for stamping merchandise less 
kind to send back home, or to their boys in the Service, than $5; incidentally, we’ve never yet had a complaint 
and when they read our little ad featuring ‘mono for a charge on a lesser-priced item. 
grammed’ gifts--you would be surprised how many new “The machine is certainly a big help during the 
faces come in. ' Christmas rush in speeding up sales. After Christmas 
“We make a point of stamping the name without we usually run specials at slightly reduced prices to 
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- the Nathan Organization 


has merited its reputation 


as Stone Headquarters 


Through two generations this com- 
pany has concentrated on the stone 
needs of the industry and has built 
its reputation on the consistent 
ability to meet almost any specific 
requirement . . . Our staff and 
experience supplement comprehen- 
sive stocks of the usual description, 
as well worthy selections of stones 
in current demand, particularly 
those from South American sources 

When you want the right 
stones — at the right time and the 
right price — come direct to 


* STONE HEADQUARTERS 


*Precious, Semi-Precious & Synthetic Stones 


Buon Se 


mM n (0.0. 


PRECIOUS STONES ond PEARLS 
610 FIFTH AVE. : NEW YORK, NY. 
/ N \ a 
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Genuine “Trublak”’ 


On. 2.03 22. 2.08 .@) 


BLACK 
ONYX 


RINGSTONES 


ANY SIZE » ANY SHAPE 
ANY QUANTITY* 





Flat Top, Buff Top 
Single or Double Bevel 


PLAIN, DRILLED, SLOTTED 
Made to Order 


Solid all through Black honey-dyed color, su- 

perb finish, accurate uniform size, unqualifiedly 

and permanently guaranteed. None finer made 
anywhere. 


Adolf Meller 
Company 


Operating 





America's First Complete 
Cutting Plant for 
Black Onyx & Synthetic Ringstones 


400 Charles St., PROVIDENCE, R. I. 


“Minimum quantity required per size 
and shape ... 300 pieces. 


NO JOBBING ...NO RECUTTING 
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close out certain lines. The offer of the free name 
stamping is an inducement that brings in the people. 
During times when jewelry sales are inclined to be slow 
through seasonal slumps, business is stimulated by 
placing the machine in the front of the store where 
people can see it work. This activity always promotes 
new business, because it seem: to give people ideas for a 
special gift they know will be appreciated.” 

Many better-type jewelry stores are now promoting 
various phases of monogramming today, in order to main 
tain overhead and offset loss of volume on restricted 
merchandise. ‘Thus many jewelers are now promoting 
monogrammed writing papers, playing cards and even 
book matches put up in faney gift boxes. When these 
items are monogrammed, they have greater sales appeal 


and permit a wider margin of profit. 


"MARCH OF DIAMONDS" HAS MILITARY THEME 


When a window idea boosts sales in one department 
2,500 ahead of the same week a year ago, it’s news. 
I. M. Strickland, manager of Rogers jewelry store in 
Asheboro, N. C., conceived the display back in 1939, a 
“March of Diamonds” adapted from the President's 
Birthday “March of Dimes,” and used it as the basis of 
a promotion in 1940, 1941 and 1942. It was the most 
recent promotion, the 1942 version, which was most suc 
cessful and which is illustrated in this column. 

A timely enactment of military operations on land, on 


sea and in the air, the whole display in addition sug 


gested the morale importance of the diamond engagement 








Each of these 50 soldiers carried a diamond ring in Rogers’ effective 
"March of Diamonds" display 





Rings ''to keep ‘em happy" were the cargo of these miniature boats 
that floated on blue water kept automatically in motion. 


ring and the diamond wedding ring, now that most 
marriageable men and recently married men are either 
in the Armed Services or contemplating enrollment and 
thus faced with long separation from wife or sweetheart. 


In the part of the display observable from the store's 
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CONTINUOUS ADVERTISING PROGRAM 


for SPRING 1943 


again sets a NEW RECORD 
for SIZE and EFFECTIVENESS 
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@ This national advertising cam- 
paign is just one of the many 
things Keepsake is doing to 
build extra diamond sales for 
Authorized Keepsake Jewelers. 
The complete Keepsake Mer- 
chandising System includes a 
variety of window, counter and 
show-case displays, newspaper 
advertising mats, transcribed 
5-minute radio programs, 
dramatized l-minute announce- - ey 
ments, bus cards, folders and oS SEs Bre of the full 
many sales-clinching ideas. ite “< cael 


advertisements 





? for Spring 1943. 


A. H. POND CO., 


214 S. WARREN ST., SYRACUS 
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ASSURE 
POST-WAR PROSPERITY 
BY PROPER 


WAR-TIME PUBLICITY 


A. an insurance for the future, to keep 
alive the desire for fine jewelry and 
to see to it that prestige is not lost, 
The Jewelry Industry Publicity Board, 
financed by all branches of our Industry, 
continues to publicize jewelry, silver, 


watches, gemstones and pearls. 


The future of our Industry lies in the 


success of post-war business. 





FLET’S ALL DO OUR PART 
SUBSCRIBE NOW 


TO THE 


JEWELRY INDUSTRY 
PUBLICITY BOARD 











PUBLICITY 
BOARD JR 
Ay 


S, American Gem Society 


<2y THY” 


CHURCH « COMPANY 


MANUFACTURING JEWELERS 


‘ A 
be, 


336 MULBERRY ST. 3-43) 


NEWARK, N. J. 
West Coast 


76 








- G. H. OTTO 209, POST ST. SAN FRANCISCO 








lobby (pictured in the upper photo) a long double lin 
of toy soldiers, obtained from the 5 and 10, appeare: 
marching out of a papier mache fortress, also purchased 
from the 5 and 10. Each figure carried a diamond ring 
as did many who rode in a “motorized division” tha 
proceeded, complete with jeeps, cannon, airplane detec 
tors, etc., across the foreground. Leaves simulating trees 
miniature boulders and grass-like matting provided : 
realistic outdoor scene. 

Miniature airplanes were grouped around the Shangri 
La Airport, each plane carrying a diamond ring in its 
cockpit. 

The foreground of the window, toward the street (pic 
tured in the lower photo), contained a miniature ‘‘ocean,”’ 
with blue waves in motion and a fleet of three battleships, 
three submarines and two cargo vessels moving about, 
each laden with several rings. Mr. Strickland constructed 
the aquatic feature from a galvanized tub, equipped with 
a paddle-shaped rod driven by an electric motor to 
agitate the water. The water, incidentally, was colored 
blue with ordinary laundry blueing. 

Cost of the window was about $40, plus the time of 
one working day and evening till 12 o’clock needed to 


install the display. The accompanying pictures were 


| made by H. Theodore Lewis, Asheboro photographer. 


PRICE-STEP WINDOW UPS COSTUME JEWELRY 


Two major problems facing the jeweler at the mo 
personnel shortages and lack of staple merchan- 
are being solved at Stone Bros. Jewelry Co., St. 


ment 
dise 
Louis, since the management inaugurated a clever “shop 
ping window” which is a permanent silent salesman for 
a new line of costume jewelry added two months ago. 
Stone Bros., like many other jewelry firms, was “caught 
short’’ on watches, clocks, radios, etc., early this year. 
Surveying the field of possible sidelines, the store de- 


| cided upon costume jewelry (which hadn’t been carried 








before) as one worthwhile sideline, but in putting in a 
small $100 inventory to begin with, discovered that sell- 
ing it required more time in proportion to the amount of 
the sale than any other merchandise in the store—and 
it was difficult to obtain salesmen with experience in 
jewelry retailing to replace those called into military 
service or lost to other industries. 

Consequently, costume jewelry was a “bother” until 
the Stone Bros. management hit upon the idea of its 
present shopping window—a small display window 
located to the right of the main windows in which costume 
jewelry will be permanently displayed for the duration. 
Instead of merely showing a handsome assortment for 
the benefit of passersby, however, the store has set up 
the display for actual “selling service’’—by dividing it 
into specific price groups, all carefully labeled and self 
explanatory, so that the woman in search of an attractive 
bit of costume jewelry can actually “shop” on the side 
walk in front of the store, selecting the piece she wants 
by both price and color before coming inside for it. At 
the same time, the display capitalizes to the full on 
“{mpulse buying,’ since jewelry which would be seen 
and admired casually by passersby who don’t want to 
go to the trouble to ascertain the price is now priced 
clearly. 

In a matter of two or three months this novel window 
has boosted the costume jewelry inventory from $100 to 
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“Ohis Award ts your Natton’s tribute to your Patriotism and to your 
great work in backing up our forces on the Fighting Fronts...” 


ROBERT P. PATTERSON, UNDER SECRETARY OF WAR 


In addition to our steady production of war 
materiel, we are turning out Wadsworth Watch 
Cases for the use of our Armed Forces through- 


out the world. 


For High Achievement in the production of war 
materiel, the Army and Navy “E’”’ pennant is 
awarded to the men and women of the Wadsworth 
Watch Case Co. 


adsworti 


THE WADSWORTH WATCH CASE CO., INC., DAYTON, KENTUCKY 
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FOR VICTORY 


Because of conditions over which we have no 
control we cannot guarantee delivery of Alton 
Watches Alton watch orders 


will receive our best attention, and we will 


However, all 


supply whatever possible 
The prices on all 


W. & G. DIAMOND RINGS AND SETS 


are the same as in 1941—no raise in prices 





Matched set in 14K. yellow gold 


Matched set in 14K. yellow gold 
S Solitaire has two side diamonds and 


taire has two side diamonds and 


5 Carat center diamond. Wedding 15 Carat center diamond. Wedding 
five fine diamonds ng has five fine diamonds 
Grade Grade Grade Grade 
A AA A AA 


D858—Set—Retail .$197.50 $218.25 0870—Set—Retail .$131.25 $146.25 


Keystone Price 158.00 174.50 Keystone Price 105.00 117.00 
D859—Solitaire— D871—Solitaire— 

Retail 153.75 174.50 Retail 87.50 102.50 
Keystone Price 123.00 139.50 Keystone Price 70.00 82.00 
D860—Wedding Ring D872—Weddina Ring 

—Retail 45.00 —Retail 45.00 
Keystone price 36.00 Keystone Price 36.00 








Matched set in 14K. yellow gold Matched set in 14K. yellow gold 
s talre I Ww side lian nd anc . itaire nas Oo Carat center dia 
» « center r Wedding mond. Weddir ring has three fine 

t liam s 

Grade Grade Grade Grade 

A AS A AA 
D843—Set—Retail $81.25 $91.25 D879—Set—Retail $59.50 $64.50 
Keystone Price 65.00 73.00 Keystone Price 47.50 51.50 

D844—Solitaire— D880—Solitaire— 

Retail 53.25 63.25 Retail 31.25 36.25 
Keystone Price 42.50 50.50 Keystone Price 25.00 29.00 
D845—Wedding Ring 88i1—Wedding Ring— 

—Retail 29.50 Retail 29.50 
Keystone Price 23.50 Keystone Price 23.50 


SEND FOR THE W & G DIAMOND CATALOGUE. 


Weksler & Goodman. Ine. 


Distributors of Keystone, Star, Belove. and 


I.D. Watch Cases 


Chicago 


iit. 


5 South 
Wabash Ave. 

















*500, with sales rising in proportion. Its design consists 
simply of five levels of eight-inch shelves done in blu 
and white satin, ascending like a flight of steps bac 
The sides of th 


window are lined with taller steps on which feature: 


from the window glass to the rear. 


merchandise such as watches, school rings, ete., can b 
shown without interfering with the “message” of the cos 
tume jewelry display. 

Bach of the rising platforms is labeled with a smal 
blue-and-white price card which covers all merchandise 
The first card reads “Your Choice 
On the 


second shelf the price card reads “Your Choice this 


shown at its level. 
of This Group—#1.10 (including Federal tax ).” 
Group, *2.20.” Successively the shelves read to $3.30, 
the top two showing costume jewelry in that price range 
Stone Bros. keeps the window lighted until late at night. 
and suggests it to many gift-buyers who come in with 
from $1 to $4 to spend for a small gift or favor. 

Store experience has been that more costume jewelry 
although knick 
knacks at 41.10 are popular with high school girls and 


is sold at $2.20 than any other price 


voung businesswomen. 


THIS STOPPER WINDOW SOLD COMPACTS 


The incongruous always stops. But the trick is to 
relate the unusual object to regular merchandise. All 


gaiersSmith Co., Omaha jewelers, succeeded recently 


in both getting a “stopper” and tying it in beautifully 
with jewelry merchandise 
As will be seen from the picture, the idea was to dis 


“coke” 


Plenty of authentic atmos 


play a new line of compacts in brown, appro 


priate to the fall season. 





* 


” 


in this display of compacts were a sure-fire at- 
tention-puller. 


The giant ‘cokes’ 


phere —plus the stopper effect —came trom borrowing 


two giant-size Coca-Cola bottles from a local distribu 
tor, and slanting these on either side of a large full 


moon, made from composition board, painted vellow. 


with two cut-out black geese glued across its” face. 
Three regular-size “coke” bottles were placed at ome 
side. 


A circular show-card, imposed below the moon, said. 
“Compacts featured for fall in Coke brown, *2 and *3.~ 
Fifteen compacts in that shade were placed on platform 
of varying heights above the window floor, which was 
carpeted with natural oak leaves obtained from a florist 
shop. Each compact was individually priced. 
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TODAY’S WATCH SUCCESSES FORECAST FUTURE TRIUMPHS 





A NEW NAME IN THE WATCH WORLD SUPPORTED BY 
35 YEARS OF BUSINESS INTEGRITY AND EXPERT 
EXPERIENCE IN THE MERCHANDISING OF FINE 
WATCHES ‘x, %*, A NAME TO ASSOCIATE WITH 
WATCHES OF UNQUESTIONED QUALITY, DEPENDABLE 


PERFORMANCE, SUPERLATIVE SERVICE. 





Now In Our New, Enlarged Quarters on the 17th Floor at 580 Fifth Avenue, New York 


1943 79 














SO 


WATCH’S 


PERM-O-SEAL 
CRYSTAL 


The Most Practical and 
Beautiful Crystal You Can 
Buy .. . UNBREAKABLE and WATER- 
PROOF. . MELTED INTO PLACE at 
225° FAHRENHEIT . . HIGHLY 
POLISHED . . CANT FALL OUT. . 
UNCONDITIONALLY GUARANTEED for 
1 YEAR. 


Perfect’ 


The superiority of Perm -O- Seal 
Crystals is beyond competition. It has 
required 20 years to perfect this 
Dutcher Brothers process, now in its 


10th year of success. 


These beautiful crystals are made 
from a modern plastic material of re- 
markable clarity and with pronounced 
magnification qualities (it is entirely 
free from celluloid). They add beauty 
to every watch on which they are 
installed. 


The demand for Perm-O-Seal Crys- 
tals has exceeded our available supply 
and hence our inability to promptly 
fill your orders. We will, however, do 
our utmost to keep our customers sup- 
plied with as many crystals as condi- 


tions will permit. 


DUTCHER BROTHERS, Inc. 


FRANK E. DUTCHER, President 
10 WEST 47th STREET NEW YORK 


WINDOW 





GIRL WAR WORKERS, IMPORTANT CUSTOMERS 


The statement that has frequently been made in vari 


ous articles in this magazine, to the effect that the great 
army of women now working in war-industry plants at 
good wages are an important market for the jeweler to 
cultivate is thoroughly confirmed by the results of a 
survey just conducted by Department Store Economist. 

This enterprising publication—the same one which 
made that now-famous survey of the Christmas gift 
desires of the men in the armed forces—has now com 
pleted a thorough-going study of the women in the war 
plants with particular reference to the ways in which 
they are using or plan to use their new income. The 
conclusions set forth are the combined result of what 
more than 1000 of these women from several different 
plants had to say—-an amply large enough sample to 
insure an accurate and reliable picture. 

Nearly half of them 


that they are buying, or are saving to buy, some article 


14 per cent, to be exact—stated 


of major importance from among the lines found in the 
jewelry store. Twenty-two per cent mentioned ‘“‘a good 
watch’; 13 per cent, a set of silverware; and 9 per cent 
a diamond ring. That means that at least 44 out of 
every 100 women employed in these war industries are 
prospective customers for some jeweler in that vicinity. 
With the thousands upon thousands of women so em- 
ployed, the potential volume of business is well worth 
some effect. 

A few additional facts about this market may be of 
value. 

The women are young. Sixty-five per cent of them are 
between 21 and 30 years of age, 17 per cent are 20 or 
less, and only five per cent are over 40. That means 
young ideas. They want the new things, with a modern 
style, and the fashion angle is highly important in their 
eves. 

lor the most part they are unmarried. The bachelor 
girls outnumber the wives almost exactly two to one 
another strong reason for emphasis upon the style 
element. 

Finally, let no one think that she is unpatriotic be 
cause she is using part of her income for the “extra” 
things that every woman wants. Not only is her daily 
work contributing to the war effort, but almost without 
exception she is systematically allotting a generous part 
of her pay to the purchase of War Bonds. She knows 
just how much she has left over to spend. Adjust your 


selling effort accordingly. 


FOR THE MEN AT CAMP 


What means more to the men in camp or at the 
far corners of the globe than home and office gossip? 
Granted most stores appreciate the need to get such 
trivia to the men, usually the job is too complicated for 
firms without mimeographing or other reproductive 
equipment. But you may be able to find a huge hook 
and near it spot colored pencils and bits of bright paper. 
Invite customers and working personnel to dash off brief 
greetings and news notes in odd moments and send the 
colorful bunch as is to the boys away. Then tell your local 
news editor about the way in which you are hooking 
onto some morale for the fighting men. 
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Sculptor, artist, musician, philosopher — the skill and insight of an old master 
remain constant throughout the years. By much the same token, Untermeyer- 
Robbins’ reputation for quality and skill, steadfastly maintained for more 
than three-quarters of a century, is inherent in the newest perfectly-matched, 


exquisitely-styled American Beauty Diamond Rings. 


Since travel is restricted, we gladly welcome jewelers visiting New York, and will 
send samples to those who request them. We hope that our sales representatives will 


be able to visit you, but we cannot be sure now as to when this will be possible. 





UNTERMEYER, ROBBINS and COMPANY 


136 West 52nd Street, New York, N. Y. 


x * UTMOST ‘IR RELIABILITY 


SINCE 1865... 





oR Marcu, 1948 R0-A 























65 SERVICE STATIONS 


to help you keep “e/echzon Cos 


REG. U. S. PAT 


OFF 


on duty for the duration 


* 


e Minutes matter more in war. Accurate time is essential to efficient produc- 


tion. And the millions of Telechron Clocks now serving America must be kept 


running. ¢ Listed below are 65 authorized service stations that can service 


Telechron Clocks for you—or send you parts if you prefer to make your 


own repairs. « Check the station nearest you and use it regularly. You'll 


save yourself time and shipping cost—and please that customer-in-a-hurry. 


Akron, Ohio 


H. T. Yates 31 W. Market St 
Baltimore, Maryland 

Public Service Electric Co,..605 W. North Ave 
Bangor, Maine 

soutilier’s Jewelry Shop.....268 Hammond St 


Beaumont, Texas 


Thompson Electric CO......ccee. 175 Pearl St 
Binghamton, New York 

WES sca s ene weoseedsseuuaoeee 12 State St 
Birmingham, Alabama 

McConnell Sales and Eng. Corp., 617 N. 10th St 
Boston, Mass. 

Sam Freemar .387 Washington St 

estrte: Wines 00.4 06-0046: 6ce0s 19 Bedford St, 
Bridgeport, Conn. 


Connecticut Jewelers Supply Co. .83 


Brooklyn, New York 


Becetime COMP... cccecccess .306 Livingston St 
Buffalo, New York 
L. H. Hora Clock Co,. ....1558 Main St. 


Canton, Ohio 


Moock Elec. Supply Co 502 Cleveland Ave., N. 
Chicago, Illinois 

Electric Clock Co .-»-140 8. Dearborn St. 

Nelson Electric Co......... 107 Van Buren St 
Cincinnati, Ohio 

Barkley Electric Co....... .925 Clinton St 
Cleveland, Ohio 

Hoag’s Clock-Watch Shop..... 2123 E. 9th St 
Columbus, Ohio 

Wm. H. Orton & C0,....2..0... 22 E. Gay St. 
Dallas, Texas 

Clock Service Co...cccccceces 801 Allen Bldg 
Dayton, Ohio 

Edward W. Myers... ..117 South Main St 


Denver, Colorado 
Midwest Electric Wiring Co. .328 W. Colfax Ave 
Detroit, Michigan 
The Gorenfio Company 153 E. Jefferson Ave 
Wm. H. Henning........13395 Glenfield Ave 


Flint, Michigan 
Flint Time Clock Exchange. .1113 W. Dayton St 


Grand Rapids, Michigan 


Kirkhoff Electric Co...... 79 Front Ave., N. W. 


Hartford, Connecticut 
Electric Clock Co 

Honolulu, T. Hawaii 
Hawaiian Elec. Co..P.0,. Box 2750, Merch. Dept 


Houston, Texas 


ccc cccccccces 174 Pearl St 


Lopes Olek OG... osccsesc 911 Franklin St 
Indianapolis, Indiana 
Apex Electric Service Co Meridian at Md. St 


80-B 


Fairfield Ave. 


Kansas City, Missouri 


Time Products Co...... eccces 1403 Grand Ave 
Knoxville, Tennessee 
McNutt Battery Co.. 317 W. Cumberland Ave 


Los Angeles, California 
California Viee. Service Station. .630 W 
B. W. Reynolds Co.........-815 W 


Louisville, Kentucky 


‘th St. 
Fifth St 


H. ©. Korfhage Co. -411 W. Jefferson St 
Manchester, New Hampshire 

Robert A. Horace Cu...... 78 Manchester St 
Milwaukee, Wisconsin 

P. Q. Rountree ~oeeee L220 Majestic Bldg 
Minneapolis, Minnesota 

m Be Beller Chis cc ccccscs ..214 8S. 7th St 
Nashville, Tennessee 

McGhee Time Service rr 616 Boscobel St 


Newark, New Jersey 

Robert Halpern. . ar 117 
New Haven, Connecticut 

Connect.cut Jewelers Supply Co. .1¥ 
New York, New York 


Clock Serv. Div. of 


Broad St 


Congress Ave, 


Electime Corp 
112 W. 42nd St 
Elec. Time Co,., Inc 
Room 1206, 


Oklahoma City, Oklahoma 


570 Lexington Ave. 


Boulton & Co .326 Liberty Natl. Bldg 
Omaha, Nebraska 

T. L. Combs & Sons......... 1617 Harney St 
Orlando, Florida 

Electric Time Service..... 25 W. Livingston St 


Philadelphia, Pennsylvania 
Electric Time Service... 
Phoenix, Arizona 


jth and Chestnut Sts 


Vinson-Carter Electric Co,....25 KE. Adams St 
Pittsburgh, Pennsylvania 
Quick Service Electric Co Jenkins Areade 


V7. 





Portiand, Maine 
Wm. M. Cross, Inc 


Portland, Oregon 


515-A Congress St 


B. W. Cobb Watch and Clock Shop, 226 Alder St 
Providence, Rhode Island 
Marshall Electric Co....... ..24 N. Main St 


Salt Lake City, Utah 


Time ard Instrument Co.... 222 Dooly Bldg 


San Antonio, Texas 

Haak Typewriter Co.....-...--3 10 Navarro St 
San Diego, California 

J. F. Zwiener Exectrie Co, ee 229 “B” St 
San Francisco, California 

California Elec. Serv 
Seattle, Washington 


Station 100 Mission St 


City Elec. and Fixture Co.....1022 Third Ave 
Shreveport, Louisiana 

oo. fe |. re eee eae 410 Milam St 
Spokane, Washington 

Maxwell & Franks.........e0-. 619 First Ave 


Springfield, Massachusetts 
T. F. Cushing .++.-349 Worthington 


St. Louis, Missouri 


Kaemmerlen Electric Co........ 2318 Loeust St 
St. Petersburg, Florida 
Bruce Watters..............360 Central Av 


Syracuse, New York 
So. FB: Batts. 0c cscevecs 231 E 
Toronto, Ont., Canada 
Canadian G. E, Co 


Washington, D. C. 
Central Armature Works 


Onondaga Xt 


212 King Bt., W. 


625 D St., N. W 


Wilkes-Barre, Pennsylvania 

Good Housekeeping Center, Inc..18 E. Market >° 
Youngstown, Ohio 

Buckeye Time Service $16 Erie Terminal B.'s 


WARREN TELECHRON COMPANY 
ASHLAND, MASSACHUSETTS 
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e There may be times when your wholesaler cannot supply what 
you want... but, keep trying ...let him know you prefer Hadley 


- - - “and hope for the best”° 









WATCH ATTACHMENTS MEN’S @ JEWELRY 


THE HADLEY COMPANY, PROVIDENCE *© NEW YORK * CHICAGO * LOS ANGELES 
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PWN a, 


& How to 
& e make customers beat 


a path to your store 





@ Plan to remodel with a new Pittco 

e Store Front either now, if you can 
comply with federal regulations, or 

later, when building restrictions are 

lifted. Write us for free book and 

fe complete information. Pittsburgh 


Plate Glass Co., 2222-3 Grant Bldg., 
Pittsburgh, Pennsylvania. 


Ve, PITTCO 
a SW 


~~ 


PITTSBURGH PLATE GLASS COMPANY 


“PITTSBURGH sland for Lualely Class and (Pte 


Y 











Attention: Watchmakers, Jewelers! 


You can recover the valuable, re-usable parts locked in 
rusted movements easily and safely with JARENE—new 
remarkable chemical formulation that dissolves rust with- 
out injuring metals or finish In 30 minutes or less rusted 
movements are disassembled without effort or force 
JARENE works for you while you do other work. Many 
parts now are unobtainable or purchased at high prices 
Get them out of the rusted movements lying around your 
shop JARENE is free from muriatic, sulphuric, oxalic 
nitric acid or cyanide: is non-inflammable and harmless 
to normal skin JARENE dissolves rust without damag 
ing metals or finish even if parts are immersed for many 
hours. No other product equals JARENE. A % pint bottle 
costs $3.50., little more than the value of material recover- 
able from one rusted movement; and there is enough 
JARENE in % pint to salvage the parts from hundreds of 
such watches. JARENE is sold as represented or money 
back Full, simple directions on bottle Send check or 
M.O. No extra delivery charge in U. S When ordering 
write name and address plainly 


U. S. DETERGENTS CO., 271 Cana! Street, New York 


JOBBERS: Write for information. 




















Swiss firm well introduced by watch factories. 
with great export capacity and licenses. offers 
its services as buying agent. Usual agent 
commission. Cable reply to 


OSCAR LOEFFLER, BRUNNEN-SCHWEIT< 











Pry IME aE) * RELIASLE sounce FoR GLAss accessonies To 
Sn Le ||| BOTH THE RETAIL AND WHOLESALE JEWELERS 
7 * 


fn 


HH. TURCHIN CO. 


230 FIFTH AVENUE NEW YORK CITY 
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Science of Watch Repairing Simplified. A Gideon Thisell. Henr 
Paulson & Co., Chicago. 208 pp., 40 illus. $3 postpaid, fron 
Book Department, Jewelers’ Circular-Keystone, 100 E. 42nd St 
New York. 


HE author of this new book, A. G. Thisell, for 

merly instructor in the finishing department o 
Elgin National Watch Co., is also known to the trad 
as the author of a good little work mainly treating ot! 
lever escapement adjusting and repairing, published 
several years ago, under the title, “The Junior Watch 
maker.’ Mr. Thisell’s new book includes the contents 
of his earlier one, in a form we consider somewhat more 
complete in itself, but, besides this, the new book has 
been expanded with additional material on other sub 
jects that makes it a good, brief treatise on watch re 
pairing in general, as its title indicates. 

The subjects in addition to escapement work that are 
treated in “Science of Watch Repairing Simplified” in 
clude: watch cleaning, mainspring replacements, train 
repairs, lubrication, poising balances, the elements of 
adjusting to temperature, positions and isochronism, 
cannon-pinion fitting, and casing. ‘There are excellent 
explanations of the use of watch-rate recording instru 
ments of various makes and types, and examples of in- 
terpretation of records made by these, applying them 
to many cases of faults in watches, of the kinds that 
are easier for a competent watchmaker to repair than 
it is to find by other means. In these chapters, actual 
reproductions of sections of records from the instru 
ments are used as illustrations. 

The style of Mr. Thisell’s writing is concise and clear. 
However briefly any of the subjects in the book may be 
treated, what is said bears the touch of authority. This 
new book is admirably fitted to be of great usefulness 


to the majority of watchmakers. 


Diamonds—From Jewels to Tools. Arthur Tremayne. Published by 
NAG Press, Ltd., London, England, 1948. Price in United States 
25¢, 64 pages and cover. 

HE jeweler who is called upon to deliver lectures 

on various aspects of the diamond will find this 
little booklet a useful source for his material. Boiled 
down to brief compass so that the minimum of reading 
and re-reading is required, this little work covers the 
geology of the diamond, the history of the South African 
diamond fields, commercial methods and practices in 
the diamond trade, the cutting of diamonds, the setting 
of the stones in jewelry, the use of diamonds in indus 
try, and descriptions of the famous diamonds of the 


world. 


BRAZIL'S GEM-CUTTERS PUT AT 2500 

Brazil’s fast-developing gem-cutting industry now em- 
ploys about 2500 people, according to information re- 
ceived last month by the Inter-American Development 
Commission. 

Dr. Amaral Peixoto, federal interventor (governor ) 
of the State of Rio de Janiero, asked the Commission 
for assistance in installing a plant for cutting industrial 
diamonds, “after the present emergency.” 
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For Style and Workmanship 





KUSHNER & PINES, INC. 


21 West 46th Street 


OR Maren, 1943 


Makers of Distinctive Mountings 


Kefiners of Precious Metals 
New York 
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CUSTOMERS TAUGHT WATCH CARE 


1D! RING the present war-inspired watch shortage 
conditions it’s the jeweler’s job to teach customers 
how to take better care of their watches. Jaccard Jewelry 
Co., Kansas City, has blossomed this credo into an effec 
tive educational program. 

“We're trying in every way to teach watch-owners to 
give their watches the circumspect attention which while 
always desirable wasn't so vitally necessary. Roy 
Latham of the store states. “and we feel that we benefit 
from such a program in three ways. First. the load on 
our horological department has been considerably light 
ened, allowing us to get essential repair work out in 
time. Second, the customer is more pleased with the 
service he will receive from his watch and is quick to 
voice his appreciation. Third, maintaining the service 
ability of existing watches means that we won't have to 
disappoint our regular customers who otherwise would 
want to buy new models as soon as the old one became 
troublesome.” . 

The Jaccard store has been busy with this activity 
during the last vear, with window displays, newspaper 
ads, a radio spot announcement program, and a_ huge 
poster back of the watch repair department strenuously 
advocating better care of watches. Mr. Latham has 
trained all watch salespeople and repair men in the 
store to spend extra minutes with every watch customer, 
in explaining five rules for keeping watches healthy. 

These, repeated in window displays and posters as 
well as regular newspaper ads, are: 

“To Avoid Watch Trouble 

‘1. We suggest that you take the watch off at night 


before retiring. The case undergoes a risk from) per 
spiration, from striking the wall or bed head during | 


night, and can often be seriously damaged unknown t 


the wearer. Lay the watch gently on a table or dresser 
where it will not be knocked off, and never wear it to bed 

“2. Wind your watch completely every morning, at 
as near the same time each day as possible. A’ watel 
wound thus regularly, to the top tension, will lose fewer 
seconds during the day, and the spring is much less 
subject to damage than when wound partially several 
times daily. 

“3. Remove your watch when undergo‘ng any stren 
ous activity such as tennis, golf, playing catch, bad 
minton, ete. The shock which occurs when a_ ball is 
struck or the arm strikes against something can easily 
destroy the balance of the watch, and it is not unusual for 
a watch to stop completely after a rapid game of tennis. 
Leave your watch in a safe place when engaging in 
active sports. 

“4. Have the watch inspected regularly to put a stop 
to damage befcre it occurs. A regular call at the watel 
maker's, just as at the dentist's or doctor's, will reveal 
when the watch requires cleaning, adjustment, or small 
repairs which quite often lead to something more seri 
ous. A watch thus inspected can run for several vears 
without requiring repairs. 

“5. Take your watch off when washing hands or 
otherwise subjecting it to the immediate presence ot 
water. Watch mechanisms suffer from high humidity 
as well as direct wetting, and should never be left in 
shower rooms. bathrooms, etc., for hours at a_ time 

“Most of these rules are simple maintenance precepts 


which every watch owner naturally recognizes, but 


Pn Fy 


Sites 





for your requirements. 


& Co. if it ean be had. 


still do a fair job on filling orders. 


in this line. 


10 SO. WABASH AVE. 





NOW—MORE THAN EVE 


You need the ALLEN merchandise service in your store. 


Benj. Allen & Co. have been serving the jewelers of 
this country for nearly 80 years and today have su- 
perior facilities for securing merchandise suitable 


Our buyers are constantly in the markets and are fa- 
miliar with all sources of supply. You can confi- 
dently expect to get what you want from Benj. Allen 


While many of the items shown in our catalogue can 
not be had, and some are limited in quantity, we can 


Fortunately we have been able recently to make sub- 
stantial additions to our stock of diamonds and 
mountings and invite your inquiries as to your needs 


BENJ. ALLEN & CO., INC. 


SILVERSMITHS BLDG. 











CHICAGO, ILI 
4 * e sas0c 
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we shall endeavor to conti ue 
to supply our friends and cus- 
tomers with the type of jewelry 
of which the Balloustzis the 
token and symbol. 


vam 


B. A. BALLOU & COMPANY, INC. 


Direct to Retailers Providence, R. I. 
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PRECIOUS AND SEMI-PRECIOUS STONES 
distinctively mounted in 14 Ket. gold RINGS, 
CLIPS, PINS and EARRINGS .. . ultra-smart jewelry, 
styled right in the modern trend . . . individually de- 
signed to appeal to your fastidious trade. 
We specialize in solid gold jewelry with genuine colored 
stones . . . Topaz, Aquamarine, Amethyst, Star-Sapphire, 
Star-Ruby, Emerald, etc. . . . we also have on hand the 
most complete stock in the West of loose precious and 
semi-precious stones. 
IMMEDIATE DELIVERY 


Write for complete information 


Jean Ritz- Woller Company 


IMPORTERS OF PRECIOUS AND SEMI-PRECIOUS STONES 
CREATORS OF DISTINCTIVE JEWELRY 


220 W. Fifth St. Los Angeles, Calif. 

















LONDON NEW YORK 


S. J. SHRUBSOLE 


Antique English Silver 


9-21 W. 57TH ST... NEW YORK PLAZA 3-8066 


Member: Art & Antique Dealers’ League of America 


NEW ARRIVALS FROM ENGLAND 


include 
VICTORIAN PLATED WARE 
Entree Dishes, Trays, Tea services, Cake 


Baskets, Urns, Kettles, C’Labra, Soup Tureens, 
Coffee Pots. 


Old Sheffield Plate 


same as above in a higher price bracket made 
prior to 1830 


Old English Sterling Silver 


Spoon, Tongs, Ladles, Creamers, Tea 
Flatware, Salts, Salvers, Teapots, etc. 


sets, 


Many fine Victorian sterling silver 
hand chased Tea and Coffee services 


No catalogue—each piece individual 
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Mr. Latham said. “And with th 
present emphasis on conservation in every aspect o! 


We 


will read over the 


observes,” 


seldom 


life, they have been surprisingly effective. have 
found that most of our customers 
rules at length to memorize them, and others will ever 


We have 


sold ‘watch conservation’ successfully to many hundreds 


jot down the points covered for later study. 


of watch customers since we began this program, and 
although it may slow down somewhat the amount of 
repair business ordinarily coming in, we believe that 
promotion of this theme will pay the jeweler in every 
Way.” 


TYPE ARRANGEMENT DRAWS EYES 


That “different something’ makes the small adver 
tisements of Jacques H. Adler, Colorado Springs, win 
attention. 


instant A stock cut at the top is clever, 


impressing the fact that watches are being ‘“‘talked 
about,’ but it is the unique arrangement of advertising 
text that compels the reader to follow through the 
message. 

Each 


line. 


but 
Each line is preceded by a black dot, the size of 


word, with few exceptions, occupies one 
which depends on the number of lines occupied by the 
message in the 3-inch space 

Typical are: 


a es 














@ They 
@ Keep 
@ Perfect @ ITs 
: @ STOPPED . . 
¢ Time @ TAKE 
@ When ° i 
a Repaired @ JACQUES 
@ By 4 H. 
ADLER. 

@ Jacques @ HELL MAKE . 
@H. eit 
@ Adler 4 pe 

213 Burns Building 213 Burns Building 

Over Chief Theater Over Chief Theater 








Two of the attention-getting, small-space ads that build repair 
business for Jacques H. Adler 





Note that the word ‘‘watches”’ does not appear at all. 
“They” refers back to the cut which shows a man admir- 
ing the watch on his wrist. 

In another instance, a man is shown pointing to his 
watch, and advertising text begins “If It’s Stopped .. .” 
“It.” not “your watch.” 


An attention-getting, novel use of huge, jeweled 
clips has been turning up at fashion shows and in the 
smart spots of Manhattan. Smartly dressed women 


are wearing one clip of a matched set of two on the 
time-honored lapel location but the other one goes, 
surprisingly, on the hip of tailored or dressy suit 
jackets ! 
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ARMAND MOSS GEORGES ULLMANN 


INDIA PRECIOUS STONES CORP. 


665 FIFTH AVENUE 
NEW YORK CITY 


PLAZA 3-7217—7218 


SAPPHIRES RUBIES EMERALDS 

STAR SAPPHIRES STAR RUBIES CATS EYES 

AQUAMARINES AMETHYSTS TOPAZ 
* * * 

RINGS GUARD RINGS CLIPS BRACELETS 


Memo Selections Cheerfully Furnished 


A cordial invitation is extended you to visit our new quarters. 
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fee GLEAN-UP TIME 


when ther 
ail of your old’ 


| GOLD- SILVER-PLATINUM 
filled cases, plated, 
bench sweeps, polishings 


You Get Cars 


based on the actual 

values contained in 

your accumulation 
e 


Smart JEWELERS 


Know THAT IT PAYS 
| TO SHIP cércect TO 





REFINERS a 5S EAST 
MANUFACTURERS WASHINGTON ST.CHICAGO 








WAR BRIDES TO BE PEACE BUYERS 
(From page 51) 
an even greater number of marriages is expected in 19] 
if the three-day waiting period law is amended. 

The western city showing the second greatest increa 
was Seattle, with a rise in marriages of 60.1 per cent 
Oakland reported a gain of £1.6 per cent; Los Angeles 
33.5 per cent; and the great industrial center of Port 
land, Ore., an increase of 15 per cent. 

The large concentration of Army camps in the Sout! 
accounts to a degree tor the large gains in the souther: 
cities, of which San Antonio and Mami led with increase 
of 62.6 per cent and 55.2 per cent respectively. New 
Orleans followed closely with a +#1.4 per cent rise in 
marriages. Next in line came Jacksonville with a plus 
37.5 per cent; Louisville, 33.9 per cent; Nashville, 28 
per cent; Houston, 26.2 per cent; Atlanta, 25.6 per 
cent; Richmond, 23.5 per cent; Fort Worth, 22.4 per 


cent; and Dallas, 21.3 per cent. 


CAPITAL ALTARS THRONGED 

The marriage market in the national capital also 
reflected the general doubling-up policy prevailing there 
and Cupid inadvertently aided the housing shortage by 
giving marital status to 40.9 per cent more couples than 
he did in I19tl. Nearby Baltimore, a great center for 
aircraft production and ship building, forged ahead 25.2 
per cent. 

Of the New Eneland cities, Hartford showed th: 


greatest increase in licenses issued, a gain of 19.8 per 








cent. (While this city ranks fifty-first in size, the mar 
7T T T T T T 1 T T 
ea | + + + + + + + 4 ~—t 
of} tt +} ++ 
12% | } } | | 
a a ee es en en 
11% ws } 
4 + + + To —fcae + — + —-- + ~ 
10% | % 1941 I | 4 
+ + » + + y 
9% | —— 
= | | 7 rae Pe | 
ad T + t 
6% | + ew + + + + + + + + 
° peceeesee® | 
5% + + + + + + + + + 
4% Se a ee Se ee ee Ee ee ee ee 
JAN. FEB MAR APR MAY JUNE JULY AUG SEPT OCT NOV DEC 











Marriage distribution by monthly percentages during 1941 and 1942 


ringe license figures were used instead of those of Indi 
anapolis which were unobtainable for 1942.) Both Bos 
ton and Providence fell below their 194#1 record which 
WAN reflect the lack of expansion of defense production 
activity in those areas. 

Oklahoma City lived up to the record of the West 
with an increase of 48.8 per cent, with Denver clos 
behind showing a gain of ££.5 per cent. 

St. Louis also bettered its 1941 figures by 37 per cent, 
and Kansas City by 28.9 per cent. The reason for this 
increase in Kansas City may be its importance as a focal 
point of air travel, and the fact that there is no 3-day 
wait for a license, and no physical examination require 
ment, 

Of the five largest cities in the country, New York 
and Chicago showed decreases (1.4 and 5.2 per cent 
respectively), but in all the 50 cities Memphis fell farth 
est behind with a decrease of 50.5 per cent. This was 
explained by the enactment of a health law which cut 
colored marriages 90 per cent. 

The seven cities surveyed in Ohio showed considerable 


decreases, and in the following order: Toledo, 33 per 
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STERLING and 


PINE SELVER PLATED HOLLOW-WARES 


FOR MARCH, 


1945 


Vs. 


SURGICAL INSTRUMENTS and 
OTHER WAR EQUIPMENT 


1 
( oncisely—this is the issue. There can be only one answer. As long 
as the need demands, our facilities and the skill of more than eight 
hundred of our employees will be devoted — day and night — to 
producing these sinews of war. These are the things that will help 
your boy and your neighbor's boy to do their jobs more effectively 


—perhaps to even save their lives. 


| 

his is the reason we have suspended for the time being the man- 
ufacture of everything in hollow-ware — Sterling and Plate. Note 
that we say FOR THE TIME BEING. When Victory ends the need of 
this service, we shall get back to our normal pursuits as quickly as 
possible. In the peace and prosperity to come there will be a greater 
demand than ever for beautiful silverware. We shall meet that 


demand as outstandingly as we have for the past L19 years. 


Reed & Barton 


SILVERSMITHS 


TAUNTON - - MASSACHUSETTS 
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E’RE working full-tilt fill- 
ing War-orders for Uncle 
Sam right now ... and will be 
until Peace is won. But that 
doesn't mean we've forgotten 
our old friends. No sir! As a 
matter of fact we're developing 
sensational New designs now 
and unusually beautiful styles 
of Benedict Silver Hollow-Ware 
—creating a magnificent New 
line that will take the spotlight 
and give you bigger profits 
than ever after Victory. And 
when that time comes you can 
be sure that Benedict will still 
be in the lead! 


MFG. CO. 


EAST SYRACUSE, NEW YORK 











| cent; Cincinnati, 29.3 per cent; Youngstown, 27 pe 
| cent; Akron, 9.3 per cent; Columbus, 1.3 per cent; and 
| Cleveland, .9 per cent. 


A gain of 5.5 per cent was reported from Minneapolis 
It is felt there that 1943 will show a decrease becaus 


of a slowing of the tempo in employing new defé 


workers. 

Of the eight large cities whose population is not quit 
large enough to put them among the first 50, three of 
them had an increase in marriages in 1942—Bridgeport 
14.8 per cent; Albany, 14.5 per cent; and Salt Lak 
City, 7.1 per cent; while decreases were reported in thi 
rest as follows: Des Moines, 22.8 per cent; Grand 
Rapids, 11.6 per cent; Springfield, Mass., 9.9 per cent 
lint, 3.5 per cent; and New Haven, .8 per cent 


MIXED PREDICTIONS FOR ‘43 

Marriage license clerks, queried as to their expecta 
tions for the 1943 crop of marriages, were about halt 
and half in their opinion as to whether this year would 
provide a higher or a lower figure. Some would venturi 
no predictions while others felt that figures would rema 
about the same. 

Chicago, Boston, Milwaukee, Youngstown, Akron, and 
Columbus, all of which declined in 1942, believe that 
marriages will be even less for 1943 because of the num 
ber of eligible men in the service. 

New Orleans, Denver, Rochester, Dallas, and Alban) 
take a less pessimistic view and fee] that the very fact 
that their young men are in the service will increase their 


| marriage roll. 


Worcester expects a further drop since marriages 


| declined steadily from August, 1942. Hartford and 


Dayton also look for a decline as they believe the peak 


| of industrial employment and enlistment was reached 


in 1942, 


St. Paul expects fewer marriages in 1943 although it 


| notes a marked increase in ‘teen-age ceremonies wher« 


the written consent of parents was necessary. 


San Diego, swept along on the wave of nuptial pros 


| perity, anticipates no lessening and has every belie! 


in breaking its own record for the country in 1943. 

In the South, Louisville, Fort Worth and Birmingha» 
expect to surpass their increases for 1942, with bot! 
military and industrial activity in full swing this year 

The marriage license clerk of Oklahoma City expects 
1943 to exceed 1942, at least by one marriage, and agrees 


to hold herself responsible for that conclusion. 


EDUCATING CONSUMERS ABOUT PALLADIUM 


As interest in palladium jewelry grows, retail jewelers 


| throughout the country will be faced with considerabl: 
| public curiosity regarding this white precious metal of 


the platinum group, which, although discovered in 1803. 


has been traditionally neglected until war-time restric 


| tions have now suddenly brought it to the front. 


The salesman at the counter wishing to make a sal 
of a palladium engagement or wedding ring, for instance, 
will be asked “Why is palladium now available whil 
platinum is not?”; “What is palladium?’’; “What is the 
intrinsic value of jewelry palladium?’’’; “Does jewelry 
palladium tarnish or corrode ?”’ 

Anticipating such questions, Baker & Co., Newark, 
N. J., has prepared a short primer entitled “Facts About 
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ONLY 


$97.50 


You furnish the electric 
movement. We do the rest. 


Size 
812" x 812" 
x 3/2" High 


Send a movement in need of 

repair if you wish. We will put 

it in good running order at 
extra cost of $2.50 





Send us ANY ELECTRIC CLOCK 
WITH CENTER SWEEP self starter 


or starter on back of clock 





NOW! YOU TOO CAN HAVE 
A WATCH TESTER 


The Paulson Victory Watch Tester 
is a time saver 
Tests any number of watches 
at the same time 
) Why wait and waste days on 
your watch rack? 
Put in your window. Attract at- 
tention. A wonderful ad for you. 
Put in a sign, ‘Watches tested 
while you wait’. See it yourself 
and be convinced. Cen he ennd os @ woteh ceek while t0Ginn 


























Tests watches in all positions. 


Clamps hold watches securely 
USE THIS HANDY COUPON 


MODERN WATCH REPAIRING AND ADJUSTING SCIENCE OF WATCH REPAIRING SIMPLIFIED 


Just off the press. Tells in simple way the important points by 


i i i Il- q : 
7 vonage ascent 9a 8 John Bowman, and the "i analysis so valuable to the experienced as well as beginner If you 
nown Swiss horologist, E. Borer. Latest and most informa own a timing machine or not, the analysis so simply shown will be 
tive book for the expert as well as beginner a valuable revelation 
Number 11705 Price $2.50 Number 8037C Price $3.00 





SIMPLE TO USE. Complete instructions. . 
s Henry Paulson & Co. 
- Please send Victory Watch Tester, com- 
HENRY PAULSON & CO. | "= 
. ; I am sending electric clock movement in 
' good order. 
37 SOUTH WABASH AVE., CHICAGO, ILL. ; I am sending electric clock movement 
: needing repair at cost of $2.50 extra 
If you need watch material try PAULSON ' Name 
r] City 
MORE BIG HELPS FOR THE WATCHMAKER : Key 2-43 State 
















FOR MarcH, 1943 

















Jewelry Palladium A Precious Metal in Its Own 


tight. 


This primer, after explaining that the term “precious 
metal applies to a small group of metals which through 
their beauty and comparative rarity have long been 
highly prized as treasure or for adornment.” continues 
In part: 

“What is palladium ? 

“Palladium is one of the six metals forming the so 
called ‘platinum group. The others are platinum, iri 
dium, rhodium, ruthenium and osmium. They are always 
found together and have certain characteristics in com 
mon. All but osmium have been used in jewelry. Palla 
dium, like the others, is white in color and closely resem 
bles platinum, but is much lighter in weight. 

Why is palladium now available while platinum is 
not P 

“Platinum has peculiar properties which make it irre 
placeable in industry and in these critical times the entire 
available supply is needed in the war effort. Sine: 
beauty, permanence and wearing quality plus intrinsic 
value are all the essential qualities of a jewelry metal. 
palladium, possessing them in high degree and being 
non-essential to industry, may be used in jewelry. 

“What is jewelry palladium ? 

“Pure palladium like all other precious metals must 
be alloved with other metals to give the necessary wear 
ing qualities. In the case of palladium this alloying is 
done with other platinum-group metals. So alloyed. 
it acquires the hardness and durability needed for jewelrs 
manufacture and becomes ‘jewelry palladium.’ 


“Does jewelry palladium tarnish or corrode ? 


“Because jewelry palladium contains nothing but 
platinum metals, all immune to tarnish or corrosion, it is 
itself immune. Atmospheric gases are powerless to dis 
color it and nothing with which jewelry ordinarily comes 
into contact has the slightest effect upon it. 

“What is the ‘intrinsic value of jewelry pallad wa? 


“Slightly higher than that of 18 karat gold.” 


INDUSTRIAL DEMAND SOARS FOR DIAMONDS 


Of the world’s diamond sales this year more than 60 
per cent by value and 90 per cent by weight are being 
used industrially, according to a statement by Virmin 
Van Bree, chairman of Forminiere, the mother of the 
Belgian Congo diamond mining companies. Mr. Van 
Bree was quoted in a newspaper published at Leopolds 
ville. near which American troops have established 
‘Camp Roosevelt.” 

A few vears ago, said Mr. Van Bree, only 10 per cent 
of the world sale of diamonds was used industrially. 
The fact that Germans must use carborundum tools in 
place of diamonds means that they must take over two 
hours to do a certain piece of work which British and 
American industry, with its diamond tools, can speed 
through in two minutes. 

Mr. Van Bree called attention to a comparatively new 
development which he said is gradually being used for 
some purposes to replace tools set with diamonds, An 
exceptionally hard substance is obtained by mixing 
powdered diamond with metal powders, especially cobalt, 


compressed under great pressure and then sintered. 





PALLADIUM 


ALBADOR 


(18k White Goid-Palladium) 


Now replacing the critical Platinum in Jewelry Manufacture 








The American Platinum Works 
Newark EST. 1875 


New Jersey 





90 





THE JEWELERS’ CIRCULAR-KEYSTONE 








sp un aw ame lll ee eee ese ae. 


aie! 












ei YY 


Wiehe inp. ibe 








T0 VICTORY. ao* 


THERE'S no need to tell you how it is utterly impossible 





to meet all the demands being made upon us, but we do want you to know that 
we are producing to the limit of our ability certain articles, useful to the War 
Effort, for which our equipment and craftsmanship qualify us. Naturally, these 
demands come first. If we can increase this vitally important activity, we shall do 


so. The remainder of our capacity belongs to you. 


The drastically limited quantity of Samsan Rings and Jewelry now available, is 
being equitably apportioned among our regular customers. Thus, we feel that we 


are helping on two fronts—to win the War—and to assist you to remain in business. 


Let's all help to win this war as quickly as possible by BUYING MORE WAR 
BONDS. 





THE SAMSAN CO. 


SAMMARTINO AND SANCHIRICO CO. 
1358 PINE STREET - PROVIDENCE, R. 8. 


CHICAGO OFFICE + 10 SOUTH WABASH AVE. 
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he SO. BIGNEY COMPANY Gaz a ATTLEBORO, MASSACHUSETTS 
Manufachui. iJ of ewe Cu Of Traditional € war (Ve nee 


Automattic CTEU Wachine 
Products 


made from 















4° ROUND TO 15% ROUND BAR STOCK 
V4 HEXAGON TO 138 HEXAGON BAR STOCK 






AND BULLET DIES 
.30 AND .50 CALIBRE — TRACER 






FACTORY AND MAIN OFFICE e ATTLEBORO, MASSACHUSETTS 


NEW YORK it ile cle) LOS ANGELES S\ 
Benj. Woldow Frederic Warnecke Fred Lee, Jr. N 
9 Maiden Lane 10 S. Wabash Ave. 315 West Sth St. 


FACE THE FACTS-NOW 


lf you are contemplating going out of business or disposing of surplus stock, this is a good 


















time to make a decision. Merchandise shortages make your stock worth more than usual. 


While Gordon Brothers has earned the reputation of always paying the limit, right now we 





are prepared to pay up to 100 cents on the dollar for clean, up-to-the-minute merchandise. 


Gordon Brothers are the largest specialized jewelry stock buyers in the country. For further 


facts about us, consult the Jewelers’ Board of Trade, or your local Bank. Here are some of 





THE JEWELRY STORES PURCHASED BY US IN RECENT MONTHS— 


Udall & Ballou, New York City. Sam K. Eaton Co., New Bern, 
N. C. Best Jewelry Co., Rumford, Me. H. O. Barthelmes, Marl- 
boro, Mass. Palliser Jewelry Co., New York City. Durgin’s, 


ordon Worcester, Mass. 
* * - 
if you will ship to us any surplus stock you wish to con- 
TO CTs vert into cash, our check will go out to you within 24 
hours. We will hold the shipment intact awaiting your 


acceptance. If the price is unsatisfactory, your merchan 





Cash Buyers of Jewelry Stocks and Fixtures 


18 PROVINCE ST. BOSTON, MASS. 


dise will be sent back at once! 


WRITE! WIRE! PHONE! 
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PALLADIUM TO HALT SILVER TARNISH 

Every retail jeweler and every manufacturer who 

<es items in sterling silver is faced with the problem 

making them non-tarnishable. In the past, this was 
particularly difficult since a light plating of either 
tinum or rhodium produced excellent results. When, 
wever, these metals were restricted by priorities, the 

»blem became a serious one. 

Che use of palladium for this purpose has now been 
leveloped, and, according to George C. Lambros, of 
Preciment Laboratories, is proving highly satisfactory. 

‘A plating solution,’ says Mr. Lambros, “is always 
ecessary to cover solder, to enhance sales appe al and 


prevent tarnishing. When platinum and rhodium 


George C. Lambros, of 
Preciment Laboratories 
makers of a new palla- 
dium solution 





were no longer available, it was essential to find some 
thing else to do the job. Finally, under the trade name 
of Pallite, a new palladium solution has been placed on 
the market which produces excellent results and which 
s not under any restrictions.’ 

Pallite is an alkaline bath which comes in a concen 
trated solution and is diluted with water to form a plat 
ng bath. “Deposits are dense and uniform, adhere 
firmly, and are brilliantly white in appearance,” Mr 
Lambros stated, adding that Pallite is now being used 
n many industries and for many kinds of articles, includ 


ng optical frames and war production instruments 


LAMPS FEATURE ADLERS' $35,000 GIFT STOCK 

The new significance of lamps as a means of over 
oming other shortages in merchandise in jewelry stores 
is been well demonstrated at Coleman E. Adler & Sons, 
Inc., in New Orleans, La., which recently completed an 
ltra-modern second-floor gift shop with more than 
“35,000 inventory in gift lines—-of which lamps are a 
ading part. 

Though New Orleans is noted for old French iron 
icework on overhanging balconies, and with traditional 
Spanish architecture everywhere, Milton Adler, presi 
lent of the firm, has designed a gift shop which occu 
‘ies the entire second floor, as up to date in appear 
ince and in merchandise as any such to be found on 
ifth Avenue in New York. 

With pastel walls, square unornamented display cases, 
luorescent light throughout and plain color broadloom 
irpets, the shop is divided into seven rooms, each 
arrying a separate variety of gifts and labeled with a 
listinctive name which attracts attention to its lines. 

Nothing similar to it exists in New Orleans’ 100 
ear-old business buildings along Canal St., and conse 
juently the new gift shop has been heavily advertised 


n play and opera programs, newspapers and by mail 


® MARCH, 1943 


ee red A be et ae tae ere ee 
Ait Gout ee rari sf oe rhs 
a ha 


btn; < 


~ 


ae 09 ane ms 

& ?, 
STS ae 
“5 


< Oy 


9 ‘eS, ode 
« » 


SERRE” PROCS RP ADOT 


Bee IE hae 





.. to fit each indi- 
vidual watch bezel 


Watch-Craft assures you of perfect glass 
crystal fitting! They’re “tailor-made” 
they snap in and fit perfectly every time 

NO GRINDING OR’ BUFFING 
NECESSARY. Each crystal is accurately 
sized, properly domed, tlexible and strong 
A TRULY FINE CRYSTAL TO FLAT- 
TER THE FINEST WATCH 


LWATCH-CRAET 
Fancy Glass Crystals 
@ Accurate sizes—correct shapes 
@ Fine quality clear glass 


@ Stock control on sizes 


@ A lifetime of free crystal stocking 
infor mation service. 


ARSHALL 


A GREATE VALU A GREATER SERVICE 


Write for Details. Box 7737, Chicago. 

















FOR HONEST RETURNS 
IN 


SWEEPS 
FILINGS 
SCRAP 


GOLD PLATINUM 


JOSEPH B. COOPER & SON 





Refiners & [ PRECIOUS 
Smelters METALS 
OFFICE: 
FACTORY: 


26 JOHN STREET, 


BROOKLYN, N. Y. NEW YORK CITY 




















for the 
DIAMOND CUTTER 
AND POLISHER 
AND DIAMOND SETTER 





1650 BROADWAY 


Corner 51st Street, block front from Broadway to Seventh Avenue 


WITH UNOBSTRUCTED NORTH LIGHT 


LEADING New York diamond cutters are 
located in this building because of the clear 
north light so necessary for their exacting work. 
This modern 14 story structure is convenient to 
the trade, close to all transit lines, and is rapidly 
becoming a center for the Diamond Cutting. 
Setting, and Polishing trades. 

There are still available a few units of 250 
square feet. Larger units up to a full floor of 
5000 square feet can also be arranged. 


4GENT ON PREMISES 


Melvin Brown & Co., Inc. 


Managing Agent 


1450 BROADWAY, NEW YORK CITY * PHONE: none 6-001) 





+ 
SSorr’ we mean “out —as far as Sessions 
is concerned—and that goes for “Victory Model” 
Alarms. Our facilities are completely occupied 
on Government contracts for vital war products 
designed to help shorten said “Duration.” In the 
meantime. the pleasure and profit you had sell- 
ing Sessions Clocks will have to remain a mem- 
ory—until those happy days when we will again 
produce for consumer use “dependable Sessions 


Time.” 


SESSIONS CLOCK COMPANY 


FORESTVILLE, CONNECTICUT 





OPPORTUNITY .. . 


To cash in on your odds and 
ends in 


STERLING FLATWARE 


irrespective of manufacture; 
also obsolete, inactive or ac- 
tive patterns either new or 
used. Would suggest you send 
these for our offer. We will 
pay express charges both ways 
if necessary. 


Reference: Jewelers Board of Trade 
The First National Bank 
of Memphis 


JULIUS GOODMAN & SON 


77 Madison Ave. 
Memphis, Tennessee 


Julius Goodman Joseph A. Goodman 
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NOW ON SALE! 


TRADE-MARKS 


TRADE-MARKS of the Jewelry 


of the Jewelry _ if 
and Kindred Trades and kindred Trades 





The Only Book Published Con- 
(aining Information Necessary for 
Identifving Trade-Marks and Trade 
Names used by Manufacturers, 
Importers and Wholesalers of 
Jewelry, Rings, Watches, Clocks, 


Silverware, Supplies, Materials and 


FIFTH EDITION 


Tools. Leather Goods. Pens. Pen- 


ceils, China, Gifts, Ete. 





Contains the following: 


1. Trade-Marks and Trade Names Used on 3. Commercial Standards Federal and 
Jewelry and Allied Products. State Stamping Laws. 

2. Names of Watches Used by 148 Com- 1. Sterling and Plated Flatware Pattern 
panies. Names. 


The Jewelers’ Circular-Keystone 


100 East 42nd Street, New York 
Staunchly, handsomely, lastingly bound 


PRICE $7.50 


Postage Prepaid 


Please send me 
copies of ''Trade-Marks of the Jewelry and 
Kindred Trades’, new 1943 edition, for which check is 


enclosed. 

— Published by 

STORE THE JEWELERS’ CIRCULAR-KEYSTONE 
ADDRESS 


See @ eB eB eB eee Be ee Se ee eee ee ee 
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New Giftwares 











Insignia of the Army, Navy, Marines, Coast Guard 
Army Air Corps and Navy Air Corps, can be had 
on heavy sham highballs to retail for $8.25 a dozen. 
Mary Ryan, 225 5th Ave., New York, N. Y. 





Imported English Staffordshire ware. Top: demi-tasse cup 
and saucer, $9 a dozen; 6" tea tiles are both $8.40 a 
dozen. Bottom: Candy dish, $6 a dozen; cream pitchers 
are both $7.50 a dozen; small mustard or honey jar, $5.40 
a doz.; large, $8.50. Tedman Imptg. Co., 225 5th Ave., N. Y. 








Four-footed square vases and console set in two- 
tone pastel colors with floral decoration and gold 
trim. Ranging in size from 3!/" to 10" and in 
price from $1.25 to $4.50. Stocked by Fornari 
Craftware Co., 225 Fifth Ave., New York, N. Y. 
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Furlough bags with zipper closing and transparent identi- 
fication window are water-repellent. Substantial handles 
are riveted into heavy leather. They are light in weight 
and fold flat. Available in two sizes: 20'' at $20.50 dozen 
and 16" at $18.50 dozen wholesale, | dozen minimum. 
Fanny Morse, 225 Fifth Avenue, New York, New York 





"Golden Corsage,’ encrusted gold decoration on flared 
crystal bowl. Twelve inches in diameter, it wholesales at 
$3 and typifies a complete line of flatware offered by 
Lotus Glass Co., 1107 Broadway, New York, N. Y. 


A brilliant addition to the Lunning collection of 
American china is ‘Field Lily", a charming floral 
design in soft shades of purple, rose, yellow and 
green. Available on exclusive distribution terms 


from Lunning, Inc., 667 Fifth Ave., New York, N. Y. 
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New Giftwares 








Graceful swan flower holders are I1'' high and may 
be had in ivory, turquoise, pink, chartreuse, emerald 
and green-brown at $12 a doz. wholesale. Catalog. Cali- 
fornia Art Products, Inc., 2406 E. 58th St., Los Angeles. 





Beautifully made, all-leather compacts of top-grain 
Aniline cowhide or baby calf, feature decorations in 
22K gold or palladium combined with gold. Whole- 
sale prices for round compacts $30 a dozen, square 
shape $24 a dozen. Designed by Gustav Jensen ex- 
clusively for Roth & Wiener, Inc., 28 W. 27th St., N. Y. 











This modern lucite photo frame is still avail- 
able in three sizes 6" x 8" at $1.75; 7" x 9" 
at $2; 9" x II" at $2.25; prices wholesale. 
Rubel & Fenton, 225 Fifth Ave., New York. 
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Traditional 3 - piece 
console set in trans- 
lucent china features 
a hand-painted pas- 
tel blue decoration 
and a gold trim on 
a soft ivory body. 
The urns measure 
10"' in height and the 
wholesale price for 
the three-piece set 
is $25. Designed by 
Belle Kogan. From 
De Lite Mfg. Co., 
230 5th Ave., N. Y. 











A series of 12 full-color framed prints, depicting the sagas of 
America's heroes since Pearl Harbor, is now available. ‘Butch" 
O'Hara in action—Doolittle over burning Tokio are two of the 
exciting air epics reproduced. Illustrated is the 15''x 20" framed 
artist's conception of Colin Kelly over the Philippines. Set of 12, 
$21. From Sun Glo Studios, 225 Fifth Ave., New York, N. Y. 





Delightful provincial figurines in gay colors are ex- 
cellent traffic-builders for jewelers. Hand-decorated 
in assorted colors at $27 per dozen pairs. Vera La 
Fountain Dunn, 3162 Los Feliz Blvd., Hollywood, Calif. 
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They're What Everybody Wants! 
And Jewelers Everywhere Are Selling Them! 


PATRIOTIC and TIMELY GREETING CARDS 


FOR SENDING TO THE BOYS AND GIRLS IN THE SERVICE 


“PATRIOTIC GREETING CARDS 


FOR AND 


Sotdliow 1@ Sailor Spars, ete. | 


Shown at left is our 





Soldiers — Sailors — Marines 


Airmen — Waves — Waacs 


| i= 


| em Ht “ey, Patriotic Assortment | 


NO. 334-2 





50 Cards—6 Different Designs 
To Sell for [O¥ Each 

















In the Attractive, Effective 
Counter Cabinet Shown 


Gay. friendly, cheering, humorous, they 
are the kind of cards the boys and girls 


will be happy to receive. 











PATRIOTIC ASSORTMENT NO. 33422 x __ ' 





Shown at right is our 


Timely Assortment 


No. 335-3 


100 Cards—8 Different Designs 
) To Sell for 5fF Each 


Includes cards for birthday wishes. con- 

valescent greetings, friendship messages. 

for sending to young and old, both 

sexes—to anyone and everyone—as well 
as to those in the service. 
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Each Assortment Brings in $5.00 
Each Costs Only $2.50 


You Double Your Money on Each Deal ; <= 
WHY NOT ORDER BOTH DEALS! TIMELY ASSORTMENT NO. 335-3 
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LOE VLE SORE A 





Ask Us, Too, About Our Other Many Deals in Everyday Greeting Cards 


WHITE & WYCKOFF MFG. CO. 


Master Makers of Distinctive Greeting Cards 


| 
New York Salesroom: HOLYOKE, MASS. Chicago Salesroom: 
200 Fifth Avenue The Merchandise Mart | 
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New Giftwares 











Male and female “Chinese Fan" flower holders are 
smart and useful porcelain accessories and may be 
ordered in celadon, coral, blue or ivory at $6.50 oa 
pair wholesale. Van Cleff, 36 W. 25th St., New York. 





This attractive china urn measures 9!/2"" in 
height and is one of a large variety of 
shapes and decorations. Available for im- 
mediate delivery, $2.75 each wholesale. 
From Koscherak Bros., Inc., 129 5th Ave., N. Y. 


Checkers and chess are just two of the 16 popular 
‘book games," singly bound in maroon leatherette to 
form a miniature library for game lovers, which mea- 
sure 17 inches. Fixed retail prices range from 50 cents 
to $1.50. Metro Mfg. Co., 127 W. 25th St., New York 


A wafer-thin ivory body of superb translucency is the outstand- 
ing characteristic of this new "Chantilly" china which is also 
available with coin gold decoration. Retail prices as illustrated: 
Cornucopia $5; urn $2.75; cigarette box $3.50; ashtray $1. Ex- 
clusive with collection of Tebor, Inc., 45 W. 25th St., New York. 





Illustrated are pieces of sterling silver hollowware from 
Mexico, which have just arrived in New York and are 
now available for immediate delivery. The line in- 
cludes a complete range of hollowware, and reveals 
excellent craftsmanship and design. From Fred Leigh- 
ton's Mexican Imports, 129 Fifth Ave., New York, N. Y 


Three-piece console set in hand-cut crystal with hang- 
ing glass ball decoration. Diameter of bowl is 111/44". 
Candlesticks measure 4!/2"' in height. $9 is the whole- 
sale price for the three pieces. From Nelson Bead 
Co., Inc., 48 W. 37th Street, New York, N. Y. Catalog. 
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THEY SELL BECAUSE 
THEIR CHARM AND BEAUTY 
BELIE THEIR LOW PRICE 














EFT: Chinese Woman No. 15, Man No. 16—$4.00 pair @ CENTER: Celonial No. 25, Buttercup No. 27—$5.50 pair @ RIGHT: Balkan Woman No. 19, Man No. 24—$5.50 pair 
F.0.B. Los Argeles 


EVERLAST © 225 FIFTH AVENUE suite 1100 NEW YORK $08, ANGELES: 1770 So, Orange Grove 


epresenting: YONA CERAMICS, Oriental and Modern Figures * GOLDSCHEIDER-EVERLAST [i’orld Renowned Art Ceramics . 
EVERLAST FLORALS, Bored Arrangements in Dried Natural Flowers os EVERLAST GLASSWARE, Glass lower Floaters 
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By VINCENT S. LIPPE, JR 


ji HOUGH buyer activity was not quite as frenzied 
e as in Chicago, the New York Gift Show held at the 
Hotel New Yorker Feb. 15 through 19 far exceeded any 
previous registration figures for retail Jewelers. Quality 
china and glassware were sought eagerly and a very 
definite buying trend towards antiques of every descrip 
tion was evidenced by many jewelers with adequate dis 
play facilities. Though a dearth of new lines or items 
was noticeable, particularly worthy of note were: Arton 
Studios New Cordey china, a line of figurines, boxes, 
the 
Europe. 


resembled 
of 


Court figures decorated with intricate lace detail were 


plates and accessories, which closely 


unique and famous Meissen-type china 


umazingly low priced for fine ceramies. . . . Gundersen 

Pairpoint crystal offered by its designer, Van Cleff, 
was a scintillating collection of hand-blown lead crystal 
items including center-pieces, vases, compotes, ash trays 
and bon-bon dishes. Martin Freeman Co. offered a 
simply designed crystal candy box—very rich looking 
for $12 a dozen... Henry Amdur & Sons introduced a 
line of earrings including old Czech stones, crystals and 
cameo heads to retail at $2 as well as domestic repro 
ductions of Belgian cut ashtrays and cigarette boxes in 


~ 


crystal to retail from 1 to $7 Farber Bros. com- 


bined crystal and sterling silver in smart salts and 





peppers. The “Chantilly” and “Orchid” patterns we 
outstanding San Giovanni & Co. displayed many 
accessories in gold on sterling as well as a number of 


His 


ring ashtray now retails at $12 in sterling—$15_ in 


utility items in genuine ivory. famous wedding 


gold on sterling. ... Fred Leighton’s new line of ste 
ling silver hollow-ware from Mexico was displayed pr 
vately to selected buyers who were reported to be e1 
thusiastic. ... 2 \ line of shadow box picture frames wit), 
a floral motif from A. Stanley Brussel was well received 
Other highlights were Carbone’s two new dinner 
ware patterns. Sun Glo Studio's line of colorful 
prints depicting American air heroes in action. 


Raymor'’s distinctive Mexican glass .... Rockwell Silve: 


Co's. magnificent silver craftsmanship on glass and 
china, Birchina relish service combining birchwood 


and faience from Finland Ceramics & Glass Corp. 

The “Shasta” pattern on Gladding McBean’s exquisité 
.. Marks & Rosenfeld’s “Cranberry 
.. Frederic Weinberg’s “Ubangi” 


china dinnerware. . 
Enamel” glassware. . 
ashtray and cigarette holder. Princeton China’s 
all floral thistles 


Abels, Wasserberg’s coral sell pastel 


“Dresden” artware over accented 


with gold. . 
glass. .... Vonture art porcelain introduced by Herman 
C. Kupper, Ine. H. H. Turchin’s richly engraved 
.. The costume jewelry line of gold 


The 


glass accessories. . 
on sterling shown by China Overseas, Inc. 
“Beokgames” line introduced by Metro Mfg. Co. 
lornari Craftware’s new line of colorful ceramic birds 
New Sasha of Hollywood creations in porcelain 


introduced by M. Wille Art Goods. 





GUNDERSEN-PAIRPOINT 


VAN 


36 West 25th Street 





ys 


‘# 





CLEFF 


New York City 


' \ 
a7 





— 


A brilliant new line of 
lead crystal in original 
designs and cuttings by 


Van Cleff. 


Exclusive distribution 
terms for jewelers 


WHOLESALE 
PRICE 


$12.50 
10.75 
13.75 


TOP ROW: 


G. 183 Bon-Bon 
6.190 Decanter 
G.174A Cornucopia 
6.30 18” Tall 


Stem Vase 10.50 


BOTTOM ROW 

6.173 Compote 

6.134 Ashtray, 
Crystal Rests 


7.50 


5.15 
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¥ 


-Copelands Grosvenor 
ENGLISH BONE CHINA 


DESSERT PLATES « INDIVIDUAL ASH TRAYS 


Twelve varied fruit centers to each dozen. Gold edge, 
rim depth color in Peach, Yellow, Green or Blue. 
RETAIL PRICE 
Dessert Plates — $34.20 per dozen 


Individual Ash Trays — $12.50 per dozen 
AVAILABLE FOR IMMEDIATE DELIVERY 


Sole agents and wholesale distributors 


COPELAND & THOMPSON, INC., 206 Fifth Ave., New York, N. Y. 





Three ideas in “Berkshire,” wonderful 
sellers from Lunning Ine. 


667 Fifth Avenue « New York City 





— 
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Khaki and Navy Utility Cases for Service Men 
Musette Bag >.00 
F [ Ba 22.5 
F 17 Ap 22.50 d 
B r ng 3 5 } 
150 d 
4 
= 225 FIFTH AVENUE 
: AT TWENTY-SIXTH STREET 
LExington 2-2524 NEW YORK CITY. 











IMPORTED ENGLISH CHINA 


A new series of Staffordshire cigarette boxes and ash 
trays with 15 colorful English scenes. Priced to sell in sets 
or separately; the 4” x 3” box is $9.00 a doz. wholesale 
The 4” x 3” tray $4.20 a doz. Minimum order $13.20. Imme- 
diate delivery 

Also stocked are 150 assorted Toby jugs in various sizes 
and subjects, $3.60 doz. up. 100 different decorated pitch 
ers in copper, silver and pink lustres, $7.20 doz. up. All 
are English Staffordshire. Write for this $25.00 sample as 


sortment of best sellers 


Boston Gift Show — Room 580 


TEDMAN IMPORTING COMPANY 


225 Fifth Avenue New York, N. Y. 
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Lovely miniatures on porcelain in various 


subjects, framed in sterling gilt. 


Brooches $2.50 ea. wholesale 


Earrings 1.75 ea. wholesale 


6 pairs of earrings and 3 brooches make a 
colorful assortment at $18 wholesale. 


CATHAY CRAFTS CORP. 


225 Fifth Avenue New York City 








The Keynote of 
THE BILTMORE 


























Direct elevator and stairway connections with 
Grand Central . . . to all that is best in luxurious 
comfort; high quality meals and perfect service. 
To heighten the enjoyment of your visit to 
New York . . . stay at The Biltmore. 


SPECIAL RATES FOR SERVICE MEN 


THE BILTMORE | 


George W. Lindholm, General Manager 
MADISON AVENUE AT 43RD STREET, N. Y. 
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A Novelty in glassware 
which is proving a most 
successful and profitable 


seller. 
Lead blown quality glass 
n sets of e ght d ferent 


colors with the stems r 
crystal. $3.00 per set 
eight, minimum 12 sets 
special price for larger 
yuantities. 


WRITE FOR 
CATALOG 


1ERAK BROS., Inc. 


“AVENUE - NEW YORK 
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Jewelers Can Get Silver 


Allowed Limited Amount of 
72-Cent Domestic Metal 
For Jewelry, Silverware 


The problem of how to get silver, 
which has been hanging over the 
head of the industry for months, 
is now answered by the new amend- 
ment issued by the War Production 
Board on Feb. 25, modifying its Sil- 
ver Conservation Order M-199. 

Under this new amendment, domesti- 
cally mined silver may now be used for 
the manufacture of any of the products 
on the previously restricted list, includ- 
ing all kinds of jewelers’ goods. For- 
eign silver—which is more plentiful and 
cheaper—continues to be restricted to 
war-essential uses. 

Also, there is still some limitation 
upon the quantity of even domestic sil- 
ver which may be used for jewelers’ 
goods, although the limitation is a fair- 
ly liberal one, when all factors are con 
sidered. 


SMALL SHOPS UNLIMITED 


The larger manufacturers, 
presumed to have converted a substantial 
part of their plants to war work, and 
whose requirements for silver for their 
regular goods would therefore be cor 
respondingly lessened in any event, are 
permitted to buy and use up to 50 per 
cent of the quantity consumed in either 
1941 or 1942, whichever amount is the 
larger. 

Small shops, which for the most part 
have not been able to get into war pro- 
duction, are allowed to buy and use all 
of the domestic silver that they need. 
A small manufacturer is defined as one 
who makes jewelry by the use of hand 
tools only, or one who employs five 
persons or less and whose gross sales of 
silver products did not exceed $25,000 
in 1941 and are not over $35,000 in 
1943 or in any year thereafter during 
the life of the order. 

To qualify under this latter definition 
the manufacturer must have been in 
business throughout the entire year of 
1941, and his employees must be draft- 
exempt because of age or disability. 

Repair work is not subject to any of 


who are 
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the restrictions of the order, but no re- 
pair may be made which requires the 
use of more than three ounces of silver. 
The term “repair” is defined to include 
the re-plating of used articles. 

Manufacturers who are subject to the 
50 per cent limitation are not permitted 
to concentrate purchases or use of their 
allotments of silver into a brief period, 
but must space them evenly over the 
year. Not more than one-twelfth of 
any manufacturer’s allowance may be 
bought or received or used in any one 
calendar month. 

All of these provisions, of course, ap- 
ply only to the silver which a manufac- 
turer uses for other than war work. Sil- 
ver which is to be used in the per- 
formance of a war contract is of course 
available to him without restriction and 
is in addition to the supply allotted him 
by this order for the production of his 
regular line. 


OPA ADJUSTMENTS LIKELY 


Since the domestic silver which manu- 
facturers will now be using is priced at 
approximately 72 cents an ounce, 
against the 35 cents formerly paid for 
foreign silver, the present price ceilings 
on finished goods may cause some diffi- 
culties since those ceilings were estab- 
lished on*the basis of the lower cost for 
metal. 

Officials of OPA, when asked by Tue 
Jewevers’ Circunar-Keystone whether 
price ceiling adjustments might be 
granted in cases where a manufacturer 
found it impossible to double the cost of 
his material and still sell at his old 
prices, replied that in such cases manu- 
facturers should present the facts to 
OPA for consideration. While refusing 
to make any blanket commitments, OPA 
authorities indicated that when a manu 
facturer could show that the higher cost 
of silver would make it impossible for 
him to continue his old selling prices, 
relief would probably be granted. 

As one OPA executive put it, “We're 
not here to put anyone out of business.” 
It is clearly their disposition to be rea 
sonable but it will be up to the manu- 
facturers to prove that price increases 
are actually necessary. 

Copies of the complete text of 
order (Conservation Order M-199 as 
Amended Feb. 1943) may be ob 
tained from Sliver Conservation 


as 


the 


25, 


the 


| 
} 
| 


War 
Building 


Production Board, Tem 
R, Washington, D. ¢ 


Branch, 
porary 


Expect WPB to Curtail 
Jewelers’ Use of Gold, 
With 1941 as Base Year 


The much-rumored order limiting the 
use of gold by the jewelry industry is 
fast approaching actuality. WPB officials 
when interviewed by a Jewerers’ Circu- 
LAR-Keystone representative last week 
made it clear that such an order could 
be expected in the very near future. 

Although gold is a non-critical ma 
terial, the War Production Board takes 
the view that to permit the continuance 
of its use in unrestricted quantities ties 
up man-power and facilities that the 
country cannot afford to use in non-es 
sential activities during wartime and 
therefore that it must be curtailed. 

They would not discuss at this time the 
extent to which the curtailment would 
xo, except to say that it would be based 
upon a percentage of the amount con 
sumed during 1941. Present rate of 
consumption is approximately 50 per 
cent above that of 1941, they estimate, 
which means that any curtailment below 
the 1941 level will mean a rather sharp 
reduction from the present rate of use 

Special provisions were seen for plati 
numsmiths, who are now stopped from 
using platinum for jewelry and who 
might be entitled to little gold on the 
basis of their 1941 consumption of that 
metal. 


Manufacturers Meet with OPA; 
Discuss Ceiling Violations 


At the invitation of the Office of Price 
Administration, a group of 17 represen 
tative manufacturers and importers of 
jewelry, silverware and watches cover 
ing all sections of the industry, met with 
OPA officials in Washington Feb. 19, to 
consider violations of the price ceiling 
order in the jewelry trade and discuss 
ways and means of enforcing observance 
of the regulation. 

Proceedings of the meeting, which was 
a closed one, have not been made public, 
but it is understood that it was confined 
to preliminary suggestions and discus- 
sion only. 
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WE'RE WAR WORKERS NOW! 


Before the war Oneida Ltd. used to make fine 


plated silverware ... Now they make. . . (s-h-h-h) 
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In making war products, as 
in making their silver plate, 


Oneida uses several of these 


Green Selectro-Platers 


<< 


One of a wide range of rectifier 
equipment in sizes and types to 
fit every plating requirement. 


Today, war needs come first, of course, and 
all the Selectro-Platers we can make are 
needed for the production of war materials. 
If you are doing such work, of a high priority 


rating, you can obtain a Selectro-Plater now. 


And, although for the present our entire 
capacity is being devoted wholly to war-time 
needs, when the war is over we shall again, 
as in the past, be able to provide you with the 
finest in plating equipment for producing 


your peace-time goods. 


W. GREEN ELECTRIC CoO., INC. 


ESTABLISHED 1892 
Builders of SELECTRO-PLATERS and all types of rectifier equipments. 
Green Exchange Bldg., 130 Cedar St, New York 
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JC-K Gets Special Rule 
Freeing Certain Groups 
From Work-or-Fight Order 


Full-time watch and clock re 
pairers, even though employed in 
the jewelry business, are not subject 
to the War Manpower Commission's 
“war work or fight” order, the War 


Manpower Commission said last 


month, in agreement with a repre 
sentation by Tue Jew ELER’s Circu 
Ltar-Krystone, urging draft defer 
ment for the men who keep the na 


tion’s farm and factory program 


functioning on time. 

Earlier in the month, on Feb. 2, 
the War Manpower Commission listed 
jewelry as one of eight wholesale and 
retail trades in which all occupations 
would be non-deferable, regardless of 
the dependency of parents, wives or 
children. 

Immediately, on Feb. 3, JC-Ikk commu 
nicated with WMC, acknowledging that 
the bulk of jewelry industry employees, 
salespeople for instance, are in non-es 
sential occupations, but inquiring whether 
the order actually sought, as it would 
seem to do, to include all employees of 
wholesale and retail jewelry businesses. 

“Watch and clock repair men, although 
not in an occupation where they are 
producing war materials, are performing 
a service that is absolutely necessary to 
the civilian economy—in fact, to the war 
effort,” JC-K’s letter said. 

“The readily available means of telling 
ind measuring time are absolutely indis 
pensable to the operations of the Army, 
Navy and Air Force, to the operation of 
transportation, whether by land, sea or 
air, and to the efficient operation of every 
producing, distributing or servicing fa 

“Therefore, it is necessary that men 
he available to keep the nation’s clocks 
and watches in running order, particu 
larly now that the production of new 
timepieces in) America bas practically 
halted, and it is necessary to depend to 
an even greater degree than ever upon 
the maintenance of the ones already in 
existence. 

“We note that vou do not include 
watch repairing as one of the non-essen 
tial occupations under the service classi 
fication, but because much of this wateh 
making is done in retail jewelry estab 
lishments and because this list, as issued, 
might seem to include every employee of 
a retail jewelry store, we believe that a 
specific ruling or statement from you on 
this point would be helpful.” 

That statement, clarifvinge the status 
of the watch repairer in the jewelry 
store, was forthcoming on Feb. 18, when 
Emanuel Lerner, an executive of the 
War Manpower Commission, informed 
JC-K’s Washington office that jewelry 
industry employees who work full-time 
on repairing watches and clocks, or as 
optometrists and opticians, are not  in- 
cluded in the order. It will apply, 
however, to other jewelry industry work 
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ers such as salesmen, bookkeepers, en 
gravers, jewelers, porters, etc. 

“Watch and clock repair men and 
optometrists, though employed ia a 
jewelry business, are to be considered as 
a special classification and will not be 
affected by the order,” Mr. Lerner said. 

When forwarded to draft boards all 
over the country, this ruling will pre 
serve the repair and optical departments 
in hundreds of jewelry stores, which 
otherwise would have been forced out of 
the repair and optical business after 
April 1, with their skilled workers either 
searching for war industry jobs or fae 
ing induction into the armed services and 
the jewelers being unable to replace 
them. 


48-Hour Work-Week Order 
In 32 Critical Areas Has 
Scant Effect on Jewelers 


The 48-hour work-week order, effective 
March 31 in 32 labor-shortage areas, 
probably will have little effect on the 
majority of retail jewelry stores, be 
cause: 

1) Most of them already have a work 
week of 48 hours; ie. six eight-hour 
working days. or the equivalent, and, 

2) Even if they extend employees’ 
work-week from less than 48 hours to 
48 hours—which, apparently, they are 
not compelled to do—they do not have 
to pay time and a half for work in ex- 
cess of 40 hours, because the Federal 
Wage and Hour Act does not apply te 
retail enterprise. 

Only region, among the various labor 
shortage areas named in the War Man 
power Commission’s 48-hour week order, 
where jewelers average a work-week 
shorter than 48 hours is Connecticut. 
There most jewelers are open for busi 
ness only 40 hours a week, staying closed 
all day Monday to conserve fuel, and 
operating the other five davs either 
from 9 a.m. to 5:30 p.m... or from 9:30 
a.m. to 6 p.m., which is shorter by one- 
half hour per day than formerly. This 
results in a work-week of only 37% 
hours, 104 hours short of the peacetime 
schedule. 

Should these Connecticut firms, and 
others like them, now go back to a 48 
hour work-week? The War Manpower 
Commission said they should do so only 
“if it would result in more effective use 
of employees, or if it would avert em- 
ployment of additional employees. The 
purpose of this order is to 
workers for war and_ essential jobs. 
Mere increase of hours that will not. re- 
sult in this was not intended.” 

Principal cities in the 32 critical areas 
are: Bath, Me.; Bridgeport, Hartford, 
New Britain and Waterbury, Conn.; 
Portsmouth, N. H.; Springfield, Mass. ; 
Buffalo, N. Y.; Somerville, N. J.; Balti- 
more and Elkton, Md.; Hampton Roads, 
Va.; Washington, D. C.; Akron and 
Dayton, Ohio; Detroit, Mich.; Manito 
woc, Wis.: Sterling, Ill.; Brunswick, Ga.: 
Charleston, S. C.; Macon, Ga.: Mobile, 
Ala.; Panama City, Fla.; Pascagoula, 
Miss.; Wichita, Kans.; Beaumont, Tex.: 
Cheyenne, Wyo.; Ogden, Utah; Las Ve- 
gas, Nev.; Portland, Ore.; San Diego, 
Calif.; and Seattle, Wash. Other areas 
may be added to the foregoing. 
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Wateh Repairers Escape Immediate Draft Threat 
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March 


1—5 Boston Gift Show, Hotel Statler, 
Boston. 
7-8 Oklahoma RJA convention, Skir- 
vin Hotel, Oklahoma City. 
7-11 Detroit Gift Show, Statler Hotel, 
Detroit. 
April 
11 Missouri RJA convention, Mis- 
souri Hotel, Jefferson City. 
26 Georgia RJA convention, hotel 
and city to be announced later. 


May 
2-3 Minnesota RJA convention, Min- 
neapolis. 
August 
ANRJA convention, week begin- 
ning Aug. 23 or Aug. 30, Wal- 
dorf Astoria Hotel, New York. 
New York State RJA conven- 
tion, same time, same place. 








Army Moves to Stop 
Post Exchange Abuses 


Definite steps are being taken by Army) 
Headquarters to put a stop to. the 
abuses that have gradually crept into 
the operations of the Post Exchanges. 

Orders have been issued to all Post 
Exchange stores that the rules govern 
ing the sale of merchandise in these 
establishments are to be strictly en 
forced, a staff officer told a Jewerrer’s 
Circutar-Kerystone reporter last week. 
These rules provide that goods may be 
sold only under one of the following 
conditions: 

1. To military personnel for their own 

personal requirements; 

2. To properly identified dependent 
members of the immediate fami 
lies of military personnel living 
at the encampment ; 

3. To civilian employees of an Army 
establishment when the location of 
that establishment is such that 
other shopping facilities are not 
available within a reasonable dis- 
tance; 

t. To civilians when the article sold 
is one of immediate consumption 
and is consumed on the premises, 
such as candy, soft drinks and 
tobacco. 

All other sales, including the practice 
of a soldier acting as buying agent to 
purchase goods for the use of friends or 
relatives, are strictly banned. 

Moreover, the Army is withdrawing 
all priority ratings from all purchases of 
jewelry goods by post exchanges. These 
priorities had already been eliminated 
from everything but waterproof watches 
(JCK for February, page 95). Now 
PX’s don’t have priorities on even these 


New York RJA to Meet in Manhattan 
The New York State RJA has ean 


celled its plans to convene at Bingham 
ton May 17-18, and instead will meet at 
the Waldorf-Astoria Hotel, New York, 
at the same time as the ANRJA conven 
tion, during the week of Aug. 23 or 30 
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Watehmaker Licensin 


- ——_— 


Tennessee Senate Defeats 
Measure; Jewelry Groups 
Press On in Other States 


Laws to eliminate “watch wreck 


ers” through Boards of Examiners 


in Watchmaking were introduced 


last month in the legislatures of at 
least six states and there were indi- 
cations that still other states might 


act on similar bills in the near fu- 


ture. 

Massachusetts ‘The House received 
bill No. 536 introduced by Representa- 
tive Catusi of Milford, on petition of L. 
Blaine Libbey of E. F. Lilley Co., Mil- 
ford, past president of the Massachusetts- 
Rhode Island RJA. ‘The Massachusetts 
Horological Association is also behind 
the bill which has the support of the 
state board of education. 

Minnesota — A watchmaker licensing 
bill, introduced in the senate, No. 334, 
and in the house, No. 412, is backed by 
Minnesota’s jewelers and watchmakers, 
steered by Earl Barker of Bemidji, 
chairman of the Minnesota RJA’s legis- 


lative committee, and Fred Ohlson of 
Marshall, chairman of the Watchmakers 
Guild. The bill was discussed before 


senate committee, Feb. 17. 
Missouri—Licensing regulations intro- 
duced to the House of Representatives 





¢ Bills Before Eight States 





by George Eigel of St. Louis with the 
backing of the Horological Association 
of Missouri. 

Ohio—Sen. Fred J. Reiners, Cincin- 
nati, introduced bill No. 92 in the Ohio 
Senate with the backing of the Ohio 
Watchmakers Association and the Buck- 
eye RJA. 

Tennessee—Here, watchmakers’ licen- 
sing suffered its first defeat of 1943, 
when Senate bill No. 98, introduced by 
Senator Chandler of Knox County, was 
defeated by a vote of 20 to 10. This was 
the third time that the Tennessee Watch- 
makers and Jewelers Association has 
presented such a bill, each time losing 
out. A meeting may be held soon for 
another try. 

Washington—A licensing bill was pro- 
posed by Sen. Albert Rosellini at the 
request of David Levine, Seattle council- 
man, who heads the International Jew- 
elry Workers in that city. The bill was 
endorsed by the Washington State RJA, 
the Seattle RJA, the Tacoma Jewelers 
Union and individually by the majority 
of jewelers throughout the state. At 
month’s end it was before the first com- 
mittee and had been reported favorably 
by the senate labor relations committee. 

In addition, licensing action was indi- 
cated in Pennsylvania, where the house 
of representatives was to get a bill spon- 
sored by the Pennsylvania Horological 
Association, and in Illinois where the 
Illinois Watchmakers Association and 
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THE NEWEST, LARGEST and MOST MODERN 


JEWELRY and DIAMOND EXCHANGE 


is planned to be established at 38-40-42 WEST 46th 
STREET, between Fifth & Sixth Avenues, Manhattan. 
About 10,000 sq. ft. ground floor and mezzanine. 


We invite your inspection. If interested, will send 
you plans, details and rates. Write: 
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BROOKLYN, N. Y. 
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the Chicago Horological Guild wer 
working out a new bill. 

Evidently, then, 1943 will see addition, 
to the trio of states now fighting incon 
petent watch repairing; they are Wi 
consin, Indiana and Oregon. 

Bills to protect the public from “whol 
sale-retail” fakery are under way i) 
California, New York and Ohio. Cal 
fornia jewelers are interested, besides, i: 
a bill to repeal the three-day marriag: 
law which has cost them hundreds of 
thousands of dollars in wedding business, 
as well as measures to strengthen the 
platinum stamping law and the second 
hand watch law. Assembly bill No. 126 
would reduce from one year to six 
months the period in which a watch may 
be returned by purchaser to seller with 
out being considered second-hand. 


Swiss Vessel Arrives 
With 1000 Cases of 
Movements and Watches 


Importers’ brokers, Customs agents 
and insurance company representatives 
thronged a dock in Philadelphia’s Dela 
ware River waterfront last month, as 
the Swiss steamship St. Gotthard 
warped alongside. 

She had left Genoa in late January 
and was the first ship to reach the U. S 
since the Royal Air Force bombed the 
Italian port. And in her hold was one 
of the largest shipments of watches ever 
received from overseas—1000 cases of 
movements and complete watches, with 
a gross weight of 32 tons. 

Just how many units this big stackpile 
of cases represented couldn’t be learned 
One guess was 500,000 or more, with a 
total value in excess of $3,000,000. 

Reasons for the heavy shipment: ‘The 
St. Gotthard was the only vessel to ar 
rive with watches during February (or- 
dinarily one ship comes from Genoa, one 
from Lisbon); she carried a big accu- 
mulation that lay over in Genoa for 
some time after the RAF raids; besides 
the watches loaded at Genoa, she halted 
at Lisbon and picked up more that had 
been trucked overland from Switzerland. 

No new commercial agreement has 
been signed by Switzerland and Ger 
many; neither has Great Britain guar- 
anteed what she will permit the Swiss to 
export or import by sea. 

Thus, Swiss commerce is on a sort of 
month-to-month basis, which importers 
assume will operate successfully. Chief 
chance of halt, some feel, lies in an al 
lied invasion of France or Italy. 


Watch Importers Want Quota Plan 
For Supplying Army Exchanges 


The American Watch Assemblers Asso- 
ciation last month proposed a quota sys- 
tem whereby each watch importer would 
be assigned a certain percentage of 
waterproof, shockproof watches for de- 


livery to Army exchanges and Navy 
stores. 
This plan, if okayed by the two 


branches.of thewervice, would end much 
confusion and be the fairest way of pro- 
viding the armed forces with service- 
type watches, said Herbert Ollendorf, 
association president. 
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Two Firms to Make “War Ti 


Other Clock Companies 
Will Share in the Sale 
Of Unbranded Awakeners 


Two manufacturers — William L. 
Gilbert Clock Corp., of Winsted, 
Conn., and the Westclox Division of 
General Time Instruments Corp., La 
Salle, I1l.—apparently will produce 
the great bulk of the “War Time” 
spring-wound alarm clocks, 1,500,- 
000 of which will be made this year, 
starting April 1. 


Gilbert-made clocks, identified only 
“Made in Winsted,” will be distributed 
throughout the east; Westclox-made 
units, marked only “Made in LaSalle,” 
through the balance of the country, in 
irder to avoid cross-hauling. 

Ingraham, Lux, New Haven, Water 
bury and possibly Sessions will par- 
ticipate in the distribution of the “Vic 
tory Time” alarm clocks, even though 
they do not contemplate making them, 
ind each alarm clock manufacturer’s 
share of the distribution will be based 
upon his sales during the period 1936-41. 
According to distribution plans _ dis- 
cussed at a meeting of the Non-Jeweled 
Clock and Watch Industry Committee 
ind officials of the Consumers Durable 
Goods Division of WPB, the War Pro- 
duction Board will not only allot pro- 
portionate quantities of the clocks to 
producing and non-producing manufac- 
turers, but would also specify percent- 
iges to be distributed in all areas. This 
iction would assure availability of right 
proportions in highly industrialized and 
populated areas of the country where 
needs are greatest and most acute. 

Each company, unless otherwise di 
rected, will parcel out its quota of “Vic 
tory Time” alarm clocks through its 
regular, peace-time channels — mostly 
wholesalers, except for direct sales to 
large chain and department stores. 

The OPA had not determined max 
imum prices for the new products at 
the time this issue went to press, but 
it was thought fairly certain that the 
“War Time” models will be in the $1.50 
to $2 lower price range. 

Gilbert’s recent alarm clocks (Gilbert 
was the only clock manufacturer allowed 
by WPB to continue manufacturing 
locks after the June shut-off) 
the shape of things to come in U. S. 
‘getter-uppers”: a light-weight proposi- 
tion, cased in black-colored, molded 
paper pulp of modern design, with a 
practically all-steel movement. 

Since Gilbert has been in limited pro- 
luction right along, its “War Time” 
rroduction, after April 1, will get roll 
ng sooner than Westclox’s, which ex 
pects to be turning out victory models 
v the end of April. Here again, the 
ise will be made of paper, glass or 
vood, and the movement will use a 
ninimum of brass. 

The 1,500,000 clocks would be 
than one-tenth the normal quantity 
nade each year in the U. S., and will be 
‘ven more in demand since production of 
ilarm clocks was almost completely 
uspended last June by Conservation 
irder M-9-c, which prohibited the use 
‘f copper and brass in their manufac- 
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ture. In an ordinary, peace-time year 
U. S. clock makers turned out 15,000,- 
000 spring-wound alarm clocks and about 
2,000,000 electric units. 

Moreover, clock makers thought they 
might not be able to obtain steel for the 
quantity now allowed by WPB, since 
in the scramble for steel other manufac- 
turers enjoy a higher priority. 

It was not definitely indicated whether 
alarm clocks for the Board of Economic 
Warfare, Lend-Lease and the Army and 
Navy would be in addition to the 1,500,- 
000, or whether they would be taken 
from that number. It was_ indicated, 
however, that the Post Exchanges would 
not be permitted to distribute them 


Nazi Gems, Seized by Britain, 
Yield $280,000 at Auction Sale 
In Bermuda Attended by U. S. Buyers 


Max Stern, of Max Stern & Co., 
New York importers of precious and 
semi-precious stones, was one of 15 


U. S. gem-buyers who last month went 
to Bermuda to take part in an auction 
of gems which the British had seized 
as Nazi contraband. 

The sale was speedily compressed into 
two days’ time, and netted the British 
authorities approximately $280,000, which, 
Bermuda newspapers said, was a record 
for prize auctions held in the island. 

The bulk of the stones, apparently, 
were destined originally to the Pioneer 


Import Co., whose president, Werner 
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Von Clem, is under Federal sentence. 
For some time before the U. S. halted 
imports from Germany, Pioneer had 
“lost” many shipments en route from 
Germany. These gems now_ enter 
America a little late, but lawfully 


Wisconsin RJA Convention 


At Milwaukee May 9-10 
Will Hear Government Speakers 


The Wisconsin RJA _ will hold its 
38th annual trade conference at the 
Hotel Schroeder, Milwaukee, Sunday and 
Monday, May 9 and 10. 

Because of the shortage of help in 
jewelry stores at the present time, it 
was felt that Sunday sessions would 
bring out a larger number of jewelers 
than would otherwise attend. 

This will be a conference devoted 
largely to the problems brought about 
by the war and it is expected that repre- 
sentatives of the OPA and other govern- 


ment bureaus will be on hand to ex 
plain the various orders and _ rulings 
now in force and affecting the retail 
jewelry trade. 


'42 Jewelry Tax Near $80,000,000 

January collections of the 10 per cent 
jewelry exciSe tax, representing Decem- 
ber sales, totaled $15,048,197, larger by 
65 per cent than the collection for the 
same month a year ago. 

Collections under the jewelry tax for 
1942, first full calendar year of its 
operation, totaled $79,909,128. 
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Stock Shortage 


Jewelers’ Security Alliance 
Marking 60th Anniversary 
Cuts Down Jeweler Losses 


“Jewelers will prosper during the 
coming year, in spite of the many 
trials and tribulations ahead,’ Wal 
ter Eitelbach, New York importer 
of pearls and precious stones, de 
clared in his president’s address at 
the 60th the 
Jewelers’ Security Alliance. 


annual meeting of 


The diamond anniversary meeting was 
held Jan. 29 at the offices of the alli- 
ance, 535 Fifth Ave., New York. 

“It is admitted that manufacturing 
jewelers have been restricted on raw 
materials, but this will not go on for- 
ever,’ Mr. Eijte'bach continued. “The 
war must end, and once again jewelers 
will have normal supplies of raw ma- 
terials. There are still billions of dol- 
lars being paid to workers, and human 
nature will gratify its taste and cravings 
for personal display by purchases of 
personal adornments of jewelry. Hence, 
1943 will be a good year for jewelers.” 

Advising every jeweler to do his ut- 
most to protect his stock from 
through crime, Mr. Eitelbach suggested 
that one of the best anti-crime measures 
is to join the Jewelers’ Security Alliance. 

Reviewing some of the Alliance ac- 
complishments during the last vear, Mr. 
EKitelbach referred to: 


( 
( 


loss 








Calls for Anti-Crime Preeautions 





REELECTED OFFICERS OF THE JEWELERS’ SECURITY ALLIANCE 


These men are top officers in the Jewelers’ Security Alliance, which this year celebrates its 

diamond anniversary, culminating 60 years of remarkable success in curbing crime against 

jewelers. Left to right, Walter Eitelbach, of Walter Eitelbach & Co., president; Victor A. 

Lambert, of Lambert Bros., vice-president; Alexander H. Arnstein, of Arnstein Bros. & Co. 
treasurer, and Bert Young, of Jules Franklin, Inc., secretary. 


The services of a public relations 
counsel, one of whose duties is to im- 
press on the public that the jeweler who 
is a member of the Alliance is “the kind 
of jeweler Mr. Public may safely deal 
with.” 

The obtaining from WPB of a pri- 
ority for the purchase of  black-out 
bulbs, approved by the Army for the use 
of jewelers. Both members and non- 
members were supplied with these bulbs, 
which are left illuminated over safes as 
a protection during air raid measures. 

Services, without additional charge, 
to members whose traveling salesmen 
were attacked. 





| CUSTOMERS 
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* If our representative hasn't called on you lately we hope 
that you will understand that it is not a deliberate oversight. 
Gas rationing, travel difficulties, and personnel changes 
have seriously curtailed our opportunities to call on our 
old and valued customers. * * The demand for MERZ 
Products has grown greatly—both from Military and 
Civilian sources. In spite of this greater demand, and the 
many current manufacturing curtailments, we will make 
every possible effort to fill your requirements. After all, 
when the Victory is won, we want your continued friend- 
ship. Inquiries and mail orders will receive our immediate 


and careful attention. 


We are always glad to hear from you! 


POCKET GAMES SEWING KITS 
TOBACCO POUCHES 
CIGARETTE CASES 


SNAP-SHOT CASES 
BILLFOLDS 
THE FAMOUS “HANDIFOLD” PURSE 


WRITING CASES 


SLIPPERS KEY CASES 


F. 0. MERZ & CO., Inc. 


750 N. 45™ ST., PHILADELPHIA, PA. 
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The De 
Murphy, 


publication of 
Richard C. 


Continued 
tector, edited by 
association counsel. 

Dissemination of WI.B, OPA 
other war board rulings; instrumentality 
in causing the War Damage Corp. to 
amend its insurance to cover loose gems 
owned by wholesale jewelers; and con- 
tributions to various war relief agencies. 

The report of the membership com- 
mittee, consisting of Victor A. Lambert, 
of Lambert Bros.. chairman; Daniel 
Price, of W. S. Hedges & Co., diamond 
importers, and Alexander H. Arnstein, 
of Arnstein Bros. & Co., diamond im- 
porters, showed that the Alliance roster 
now contains the names of outstanding 
jewelers from every state in the Union. 

“Jewelers are more and more realizing 
that our efforts to combat crime are 
aiding materially in keeping down the 
costs of insurance premiums, because 
they know that every jewelry loss 
through crime which is paid for by an 
insurance company must be compen- 
sated for by an increase in rates,” the 
committee pointed out. “The more we 
Suppress crime, the more we can hope 
for a reduction in insurance premiums.” 

From the crime committee came elo- 
quent proof that the Alliance has suc 
ceeded in this, its No. 1 objective. At 
least twice as many non-members last 
vear suffered losses at the hands of 
thieves as did members of the Alliance. 
Forty thieves, convicted through the ef- 
forts of the Alliance, were sentenced to 


and 


serve an aggregate of 237 years. The 
Pinkerton National Detective Agency 
investigated, in addition to crimes 


against members, 236 non-member cases, 
in an effort to secure information lead- 
ing to the solution of crimes committed 
previously against Alliance members. 

In addition, jewelry worth $18,653 
was recovered. ‘Twenty-five rewards of 
$100 each were paid for the arrest and 
conviction of 31 robbers, burglars and 
thieves. Eight protests were _ filed 
against thieves being placed on parole 


before serving out the maximum sen- 
tence. 
In 19 states every Alliance member 


escaped without crime loss during 1942, 
the crime committee reported. Missouri 
suffered the greatest number of crimes 
committed against members—24. Next 
were Ohio with 15; Massachusetts and 
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1942 Crime Record Shows 
Favorably For Stores 
Protected by Alliance 

Nature of Attack 


Against 
Burglary 


Loss 
Members 
1 Safe $12,000 


13 Store Burglaries 11,302 
58 Window Smashings 14,700 
50 Sneak Thefts 34,995 
8 Swindles ..... rye 266 

WORE 666s: $73,263 


Me mbe rs 
$184,684 


Against Non- 


10 Safe Burglaries 


29 Store Burglaries 65,034 
56 Window Smashings 14,809 
52 Sneak Thefts ......... 52.042 
32 Robberies ......... 70,962 
Lara arer 10,061 
28 Miscellaneous ........... 74,815 
NE Wisc tui aicck ovaserSrareceracces $472,407 
Grand Total $545,670 
Note: The non-member attacks, se- 


cured by Pinkerton and through the 
trade papers and other publications, 
undoubtedly are much greater than 
indicated in this report. 








Michigan with 12; Illinois with 11, and 
California and Georgia with 9. 

Otto D. Wormser heads this commit- 
tee, assisted by William E. Marcus, 
Richard C. Murphy, counsel, and until 
his death, by the late Meyer D. Roths- 
child. 

All officers were re-elected as 
lows: Walter Fitelbach, president; Vic- 
tor A. Lambert, vice-president; Alex- 
ander H. Arnstein, treasurer, and Bert 
Young, of Jules Franklin, Inc., im- 
porters of pearls and precious stones, 
secretary. Messrs. Eitelbach, Price and 
Marcus and Nathan J. Stern, of Stern 
Bros. & Co., diamond cutters, were re- 
elected to the executive committee. Mr. 
Murphy continues as counsel and Harold 
M. Gardner as representative at large. 


fol- 


OPA to Use Fewer Words 


In Simple, Understandable Sentences 


Headache to business men these last 
few months has been the tortured, 
legalistic wording of Government 
regulations. 

First to reform is OPA, with a 
promised language that “the corner 


grocer or the small clothing dealer can 
read and understand.” Here’s how the 
new system will work out, illustrated in 
a provision of the typewriter rationing 
regulation: 

Old style—“Regardless of any agree- 
ment, lease or other obligation hereto- 
fore or hereafter entered into, all 
rentals and loans of typewriters, except 
Class D typewriters, shall be subject 
to revocation or cancellation by lessors 
or lenders, as the case may be, upon 
the issuance by the Office of Price Ad- 
ministration of Orders, Regulations or 
Amendments requiring the recapture, 
repossession, or return of such _ type- 
writers.” 

New style—‘Regardless of any agree- 
ment whenever made, the rental or 
loan of a Class A, B, or C typewriter 
shall be revoked if the Office of Price 
Administration issues an order requir- 
ing its return.” 
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Sell "Frozen'' Platinum Metals 


To Recognized Refiners and Dealers, 


WPB Letter to Jewelers Says 


Platinum metal, platinum alloys and 
platinum scrap, froven in the hands of 
thousands of manufacturing and retail 


jewelers by a WPB order that stopped 
the use of platinum jewelry after 
Jan. 1, 1943, should be sold to refiners, 


the WPB said last month. 


ior 


The suggestion to sell would not pre 
vent retail jewelers from keeping a 


sufficient to size a 
adding 


“practical minimum” 
ring for the ultimate customer by 


needed platinum. (For further infor- 
mation on how jewelers can use and buy 
platinum for sizing rings, see page &S 
of JC-K’s January issue.) 

W. H. Peacock, of the Rare Metals 
Section, Miscellaneous Minerals  Divi- 


sion, of WPB, enclosed the following 
letter to jewelers with the forms PD 512, 


513 and 514 to be filed for the month 
of January: 

“Conservation Order M-162, as 
amended Oct. 31, 1942, has prohibited 
the use after Jan. 1, 1943, of platinum 
metal, alloys, and scrap in the manu 
facture of jewelry. There now exist 
throughout the country numerous smal! 
lots of metal, alloys, and scrap in the 


hands of manufacturers, processors, and 
retailers, the use of which has thus been 
curtailed. Because of the number and 
size of the lots, it has been deemed in 
advisable for the Government to under- 
take to assay and purchase these lots. 

“It is suggested that, if you have 
stocks of these materials of which you 
would like to dispose, you dispose of 
them through regular channels, as pro- 


vided in Order M-162, such as recog- 
nized refiners, dealers, or distributors 
You will thus be aiding the war pro- 


thereby be 


gram, as the metals will 
industries. 


channelled into essential war 
Such sales or deliveries must be report- 
ed to this office on PD-513. If any dif- 
ficulty is encountered in the sale of this 
material, communicate promptly with 
the War Production Board.” 


FTC Halts Weisfield & Goldberg 
From Advertising, Uncle Sam Wants 
Your Old Watch for Boys in Service" 


The Federal Trade Commission last 
month announced that Weisfield & Gold- 
berg, Inc., Seattle, has stipulated that 
it will cease and desist from representing 
(1) that watches or other jewelry 
products it sells are made in the U. S. 
when, in fact, they are manufactured 
in whole or in part in other countries, 
and (2) that any watch it receives in 
trade or as partial payment for another 
article will be given to men or women 
in the armed services, unless the watch 
actually is so given. 

The retail jewelers also agreed to 
discontinue the use of statements such 
as “Uncle Sam Wants Your Old Watch 
for the Boys in Service,” the FTC 
said, adding that such statements may 
tend to convey the belief that the 
Government has requested used watches 
for men or women in the armed services. 

FTC further said that the company 
has agreed to cease representing as the 
“customary or regular prices or values 
of its products, prices or values which 
are fictitious and in excess of the prices 
at which such products are regularly 
and customarily sold in the normal 
course of business.” 
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, Gifts 


WITH A 
FAMOUS NAME 





Here are the beautiful new Bar 


we 
\ 


if- 


bara Bates gift ideas, so glamor- 


ous and yet so useful, any 


yne 


would be proud to be on the 


receiving or the giving end. Wr 
for illustrated brochure of 


many lovely gift treasures. 


* 


“Lovely Moon’ 
Others from $4.50 to $16. 


‘Jewel Kit” —in sapphire, garnet 
fern green. $5. Others up to $25. 





Jewel’ —today’s most 
In fine leather and 
materials from $3 


“Knitting 
popular gift. 
other lovely 
to $15. 

All prices quoted at retail 


ite 


our 





Manicure Kit—$7 





or 


| Anedemediinalis 


366 FIFTH AVENUE, NEW YORK 
Factory at Chester, Conn. 
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Wefferling, Berry & Co. 


NOOR RATE 


Makers of Fine 


Emblematic Jewelry 


WILLIAM H. WEFFERLING 
President 


FREDERICK P. BERRY 
Vice-President 


THEODORE F. SCHRAFT 
Secretary-Treasurer 
Certified Gemologist 


8 ROSE STREET, NEWARK, N. J. 


West Coast Representative 
ARTHUR W. BENNETT 


Southern Representative 
MILTON F. FERRIS 


Member of American Gem Society 











Grobstein & Brasche 


Jobers of 
Watch Cases and Dials 


DISTRIBUTORS OF 


Warch Cases 


Complete Sets 


177 Canal Street 
New York City 


“A Case for Every Movement ” 
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Jewelers, All Over Nation, Collect and Repair 
Watches to Be Speeded to Red Army; More Needed 


In response to appeals in JC-K’s two 
last issues, jewelers and watchmakers 
all over the country are collecting and 
repairing watches to be sent by bomber 
plane to the heroic Red Army, which by 
now probably has received the vanguard 
of 2300 timepieces from the U. S. and is 
putting them to good use in timing the 
rout of the Nazi aggressors. 

But more watches are vitally needed, 
since many Red Army commanders and 
nurses are without the timepieces they 
need because Russia’s two watch facto- 
ries are in Nazi hands. They may be 
new or old, railroad, pocket, wrist or 
even chatelaine—all are acceptable, so 
long as they run. Naturally, the more 
accurate their performance, the greater 
their service. 

Jewelers’ donations of watches may be 
sent to either the Ambijan Committee 
for Emergency Aid to the Soviet Union, 
285 Madison Ave., New York, or to the 
JeweLers’ Circutar-Keystonr, 100 E. 
42nd St., New York, in packages marked 
“Watches for Russian Army.” Every 
contribution will be acknowledged and 


| speeded to the Eastern Front through 
| the Soviet Consul General’s New York 





office. 

Here are some of the contributions by 
jewelers, since the acknowledgments 
published on page 98 of JC-K’s Feb- 
ruary issue: 

A doven new sweep-second watches, 
from Holland Jewelers, 6386 S. Halsted 
St., Chicago. 

-Another dozen of the same from the 
Clinton Watch Co., 29 E. Madison St:, 
Chicago. 

Forty-six watches in good order 
from Dee’s for Diamonds, Olean, N. Y. 

-L. Adels Co., New York watch im- 
porters, not only contributed 30 watches 
in perfect order but repaired 55 given 
the Ambijan Committee by the public. 

Six men’s wrist watches, fitted with 
new waterproof cases and new straps, 
from M. Greenebaum & Sons, 2200 E. 
Monument St., Baltimore. 

A package of 10 men’s pocket 
watches, nine men’s wrist watches, and 
two ladies’ watches, from Max’s Jewelry 
Co., 5553 Chene St., Detroit. 

Four men’s wrist watches and one 
pocket watch from Whalen Jewelry Co., 
385 Main St., Worcester, Mass. 

Three men’s wrist watches (two of 
them waterproof), two men’s pocket 
watches and one ladies’ wrist watch, 
from Joseph K. Fasold, Gulfport, Miss. 

—One railroad watch, many years old 
but restored to perfect timing, from 
Michael A. Fiorillo, 436 Prospect Ave., 
Bridgeport, Pa. 

—More than 400 watches, gathered 
from the public by 19 jewelers of Char- 
lotte, N. C., who ran a full-page adver- 
tisement in the Charlotte Observer, head- 
ed: “You People of the Carolinas Are 
Asked to Help in a Worthwhile Cause.” 
The ad went on: “The Russian nation, 
our allies in the great struggle for lib- 
erty and existence, has asked us to sup- 
ply them with these watches. These are 
to be used in all services from the medi- 
cal to the fighting units. Split seconds 
save lives, from taking pulse counts to 
timing a barage.” Mr. and Mrs. Public 
were invited to donate a watch, whether 
in running condition or not, to any jew- 
elry store or watch repair shop in Char- 
lotte or to the chamber of commerce. 














Posters to induce customers to leave 
unneeded watches at your store can be 
obtained from the Ambijan Committee, 
which will also send numbered receipts 
for each customer contribution. The dra- 
matic two-color poster shows a Red 
Army officer timing a gun crew’s fire 
and says, “For the officer, pilot, doctor, 
nurse, guerrilla, correct timing is the 
difference between life and death.” 

One or more jewelers in the following 
cities are displaying these posters in 
their windows: Hamilton, Youngstown 
and Alliance, Ohio; Catskill, Herkimer, 
Stapleton and Schenectady, N. Y.; New 
Britain, Conn.; Upper Darby, Pa.; Albe- 
marle, N. C.; Gary, Ind., and Zion, Ill 

The Chicago Credit Jewelers Associa- 
tion started something new in banquet 
arrangements, when members were told 
each would be expected to bring at least 
one watch, in good running order, to the 
annual dinner, March 21, as gifts to the 
Russian ally. 


Ostby & Barton President Again 
Heads Jewelers’ Board of Trade 


Meeting in Providence Feb. 19, di- 
rectors of the Jewelers’ Board of Trade 
reelected Royal J. Gregg, president of 
Ostby & Barton Co., Inc., Providence, 
as president. 

Also reelected were Horace M. Peck 
as secretary and treasurer and Walter 
C. Crooks as assistant treasurer. 

Elected first vice-president was Edgar 
i. Baker, president of the W. R. Cobb 


ROYAL J. 
GREGG, 
reelected 
president of 
the Jewelers 
Board of 
Trade 


Co.. Inc., of Providence, while Lewis W 
Gibbons, president of Fulmer & Gibbons, 
Inc., Philadelphia, was named second 
vice-president. 

Renamed to the executive committee 
were Messrs. Gregg and Baker and Les 
ter F. Morse, vice-president and trea 
surer of the Gorham Mfg. Co. of Provi 
dence. 


UHAA Omits Wartime Conventions; 
State Organizations Follow Suit 


Following the example set by the 
United Horological Association of Amer 
ica, in response to requests by the di- 
rector of the Office of Transportation, 
six state horological associations have 
cancelled plans for conventions in 1943. 
These states are Colorado, Wyoming, 
New Mexico, Tennessee, Michigan, and 
Kansas. The plans for other states have 
not been announced as yet, but it is be- 
lieved that they will follow the same 
course. 
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Lee Reichman, Elected President 
Of Jewelers Protective Association, 
Warns of Post-War Smuggling 


“A flood of smuggling, in all prob- 
ility, will follow the close of the war,” 
e Reichman, of Reichman Bros., Inc., 
w York diamond importers, predicted 
the annual meeting of the American 
welers Protective Association, which 
ected him president. 
“There will be commercial as well as 
tourist smuggling. The service per- 
formed by this association, directly or 
ndirectly, benefits all importers, whole 
salers and retailers in our country. We 
should, therefore, have the support of 
ery firm in our industry whose stand- 
irds are high.” 

In this, Mr. Reichman echoed part of 
a valedictory letter from the late Meyer 
D. Rothschild, dated Nov. 27, 1942, in 
vhich he asked to be relieved from the 
presidency of the American Jewelers 
Protective Association after some 30 
vears of service. In token of Mr, Roths- 
child’s long and able leadership, the as- 
sociation made him honorary president, 
but death came swiftly thereafter for 
Mr. Rothschild, who passed away on 
Jan. 30, three days after the associa- 
tion’s meeting. 

Walter N. Kahn, of L. & M. Kahn & 
Co., New York diamond importers, was 
idvanced from secretary to first vice- 
president; William Hofman, of Eich- 
berg & Co., New York diamond importers, 
replaced William E. Marcus as second 
vice-president, and Daniel Price, of Wil- 
liam S. Hedges & Co., New York dia- 
mond importers, succeeded Mr. Kahn 
is secretary. 
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ARE YOU 
THIS MAN? 


We need a good watchmaker 
personable and dependable and 
over draft age—who knows how to 
sell diamonds and _ jewelry, to 
work at bench and also manage 
small, long-established quality jew- 
elry store in prominent eastern 
city. Good business and location, 
reputation the best. Right man 
will get proposition attractive 
enough to make change worth 
while with promising future. 





@ This may appeal to present 
owner or store manager in smaller 
city who wants to move ahead to 
larger business and bigger profit 
opportunities. 





@ Also need good watchmaker to 
| devote full time to bench. Good 
| salary with profit opportunities! 
@ If interested, write today, giv- 
ing full details, age, draft status, 
experience, basic salary expected, 
etc. Replies held in strictest con- 
fidence. Gentiles only, no agents. 
Address 


Box "A, 3238" care 


JEWELERS' 
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Reelected were Charles W. Som 
mer, of Charles W. Sommer & Bro., New 
York importers of pearls and precious 
stones, as third vice-president; Otto D. 
Wormser, as treasurer, and Anne W. 
Jay as assistant secretary. 

Henry I. Jacobson, of Jacobson Bros., 
New York diamond importers, and Julius 
Kaufman, of Goodfriend Bros., New 
York, pearl and gem importers, were 


LEE 
REICHMAN, 


Newly elected 
president of the 
American Jewelers 
Protective 
Association 


clected directors. Re-elected directors, 
besides the officers, were Witherbee 
Black, of Black, Star & Gorham; Clifford 
I’. Lamont, of John Lamont & Son, gem 
importers; Mr. Marcus; Jacob Mehrlust, 
jewelry manufacturer; G. H. Niemeyer, 
of Handy & Harman; Nathan J. Stern, 
of Stern Bros. & Co., diamond cutters; 
Fmile Tas; and Bert F. Young, of Jules 
Franklin, Inc., pearl and gem importers, 
all of New York; Gordon Lang, of 
Spaulding-Gorham, Chicago; Lynford 
A. Keating, of the Grogan Co., Pitts- 
burgh; Frank Milhening, of J. Milhen- 
ing, Inc., Chicago, and George A. Moore, 
of J. E. Caldwell & Co., Philadelphia. 

In a review of past year’s interests, 
Mr. Reichman, who took over the active 
leadership in November, mentioned co- 
operation with various government de- 
partments, including the Immigration 
and Customs services, the conviction of 
Werner Von Clemm and some of his 
Pioneer Import Corp. associates in a 
Nazi gem plot, and two convictions for 
smuggling platinum out of the U.S. 

Mr. Reichman suggested that jewelers 
make careful inquiries when gems are 
offered by others than regular dealers, 
and refer suspicious cases to the associa- 
tion. 


Handy & Harman Gets 
Production Award Star 


G. H. Niemeyer, president of Handy 
& Harman, announced on February 10th 
that his company has been granted a 
renewal of the Army-Navy “E” Award. 
This gives the company the right to add 
a white star to the pennant originally 
awarded Jast August. 

Admiral C. C. Block, U.S.N. (Ret.) 
Chairman, Navy Board for Production 
Awards, in his letter notifying the com- 
pany of the renewal, congratulated each 
and every employee for continued 
achievement in outstanding production. 
He said: “This award is difficult to 
win in the first instance and require- 
ments for renewal are equally exacting. 
By winning this additional honor you 
all have demonstrated a solid determina 
tion to supply our fighting forces with 
the materials they must have to bring 
this war to a successful conclusion.” 

The new pennant-raising ceremonies 
were held on Saturday, February 20th 


at the company’s principal plant, Bridge- 


port, Conn. 








We Will 


PURCHASE 
Your Stock of 


WATCHES 
DIAMONDS 
JEWELRY 


E will buy your en- 

tire usable stock of 
Watches, Diamonds 
and Jewelry at 100 
cents on the dollar for 
immediate cash. We 
are not professional 
operators whose pur- 
pose is to buy up stocks 
at sacrifice prices. Our 
firm is an old estab- 
lished retail jewelry 
store who needs mer- 
chandise and is willing 
to pay what it is worth. 
If for any reason you 
wish to retire from 
business, wire or write 
as much detail as pos- 
sible. Also advise when 
inspection of your 
stock can be made. 


PHONE—MArket 3-2987 


Gst 88C 





FE Busse USCAESONS 3) 


875 BROAD ST. 
NEWARK, N. J. 

















Earrings in various patterns in 14 Kt 
Green and Red Gold 


St. Christopher Key—14 Kt in three 
sizes; also Bill Clips, Charms and 
Links to match 


Love Knot Ring—14 Kt Red and Green 
Gold Combination in four sizes Ear- 
rings, Cuff Links and Studs to match 


Our comprehensive line of 
Gold, Platinum and Enam- 
aled Novelties, including 
Vanity, Cigarette and Card 
Cases are distinctive and 
have sales appeal. 


CLIFFORD A. MILLER & CO., Inc. 


Manufacturers 


64 West 48th Street 
New York 














Quick - Live - Cash 


FOR YOUR 


New or Old Mdse 


* DIAMONDS—Set or unset, large or 
small. 

* WATCHES and movements, 
make or condition, 
quantities. 

* JEWELRY—Solid gold or gold filled. 

* CHRONOMETERS and SEXTANTS, 
MICROSCOPES, OPTICAL IN- 
STRUMENTS. 

* OLD GOLD, silver, platinum, or other 
precious metals. 

* STONDBS—Genuine, synthetic or imi- 





any 
large or small 


tation. 

* WA 
wy TCHMAKERS 3 LATHES, 
MACHINERY, EQUIPMENT, 


TOOLS, MATERIALS. 


* WATCH and JEWELRY BOXDS of 
all kinds. 


* YOUR ENTIRE STORE, SHOP OR 
FACTORY with or without balance 
of your lease. 


WE WANT YOUR MERCHANDISE 
ANY CONDITION—ANY QUANTITY 


You can send us your merchandise with 
confidence, subject to return at our ex- 
pense if price is not satisfactory. 
Licensed and Bonded. References. 
SEND TODAY — WITHOUT DELAY 
Write... Wire... Telephone 


IRVING SACK’S JEWELRY CENTER 
864-A BROADWAY, NEW YORK 


Canal—6-4958 
Walker—5-9265 
Gramercy—7-7715 


{ 
Telephone { 
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They’re in the Army Now 





q Karlan & Bleicher, Inc., manufactur- 
ing jewelers, 188 W. 4th St., New York, 
have contributed generously to the U. S. 
Air Forces. Walter P. Karlan, son of 
Jacob Karlan, of Karlan & Bleicher, 
Inc., is now with the Army Air Force 
after getting his Civil Pilot’s license at 


the University of Pennsylvania R.O.T.C. ; 





“This is the Army'"— 
or part of it, any- 
way, with an admix- 
ture of Navy. They're 
Walter P. Karlan, 
directly above; En- 
sign C. William 
Bleicher, above 
right, and Cadet 
Jeffrey K. Breger— 
all identified in ci- 
vilian life with Kar- 
lan & Bleicher, Inc., 
New York jewelry 
makers. 






(es 


Ensign C. William Bleicher received his 
commission and wings in the Navy Air 
Corps at Jacksonville; Lieut. (j.g.) Jack 
McGreevy, a nephew of Mrs. Bleicher, is 
a Navy pilot and has been on active 
duty outside the country for more than 
a year. Jeffrey K. Breger, son of Sam 
Breger, sales executive of the firm, has 
been accepted as an Air Corps cadet at 
Camp Upton and will be assigned to 
flight training shortly. 

q Sandford Schneider of Chas. Ascher- 
man & Co., Cleveland wholesale jewelers, 
was the fourth young man from that 
firm to be inducted into service during 
the past year. 

q The jewelry store of Leon Daiches, 
Laredo, Tex., is well represented in the 
armed forces. Leonard, son of the pro- 
prietor, is an Ensign and is stationed 
in Mexico; Ted Alexander, a nephew, 
is in the army at Sheppard Field, 
Tex.; and Ed Rankin, a watchmaker at 
Daiches’, is also in the army. 

q Robert L. Orton, a watch finisher at 
the Elgin National Watch Co. factory, 
Elgin, Ill., who entered the Army Air 
Force last October, is now enrolled as 
an aviation cadet in the pre-flight school 
for pilots at Maxwell Field, Ala. His 
father, Ira Orton, served 18 months over- 
seas in World War I. 

q Fred McAtee, Faribault, Minn., jewel- 
er, left for Fairfield, Ohio, last month 
to accept a position as an aircraft pre- 
cision instrument mechanic at Patterson 
Field. Mrs. McAtee will continue oper- 
ating the jewelry store during her hus- 
band’s absence. 

q Sixty employees of Daniel Low & Co., 
Salem, Mass., made merry at the Hotel 
Hawthorne to celebrate Daniel Low’s 








lieutenancy in the U.S.N.R. Harri 

Hadley, one of the store’s staff who ha 

enlisted in the Spars, was one of th 

guests. 

q Hartland J. A. Bennett, grandson o 

Ernest H. Bennett, veteran of the JC-K 
advertising staff, has been sworn in th 
Navy V-l. Young Bennett is comple! 

ing his freshman year at Rollins Colleg: 
and expects to be in uniform by June 
After finishing the prescribed naval! 
training he’ll be commissioned and wil! 
go into active service. 

q Oscar Fine, former manager of th 
Rogers Jewelry Co., Bath, Me., was 
graduated last month form the Aviation 
Mechanics’ course at Seymour Johnson 
Field, N. C., branch of the Army Air 
Force Technical Training Command. 

q Jerry Moidel, formerly employed by 
Herman Eger, Aliquippa, Pa., is now 
in the army. 

q Samuel Weinhaus, Inc., Pittsburgh 
wholesale jewelers, report the departure 
of two of their staff; Eugene Weiser 
to receive Marine training at Miami 
Beach, and Elmer Lang to take a posi- 
tion in a war plant. 

qEnsign Alfred Boas, formerly sales- 
man for his uncle, Leon Miller, Pitts 
burgh wholesale jeweler, is now stationed 
at Cape May, Va. 

q Miss Ilsa Heidelberger, employed for 
the past two years by Brown, Gold Co., 
Philadelphia, is leaving to join the 
WAAC’s. A German refugee, she has 
been in this country only five years. 

q The armed services have claimed six 
more from the ranks of Philadelphia 
jewelers. From H. O. Hurlburt & Sons, 
Frank Taylor is now stationed at Camp 
Edwards, Mass., while George Eisemann 
has joined the navy; Samuel Kressen, 
formerly with Samuel Lashof & Co., has 
been transferred from Jefferson Bar 
racks to Fort Riley, and Al Hoffman, 
another Lashof employee, has won a pro- 
motion at Lincoln Air Base, Neb.; Paul 
Krause, after three years with Aisen 
stein & Gordon, is in the army and is 
stationed at Chanute Field, IIl.; and Wil- 
liam Kellmer, of Jack Kellmer, is seeking 
his wings with the army flying cadets. 
4q J. J. Mathews, first class machinist’s 
mate at the U. S. Naval Air Station 
in Atlanta, Ga., was the successful op 
erator of a jewelry store at Monroe, 
Ga., but could not resist the urge to 
follow his two sons into the service. Al 
though he was in the army in the last 
war, he joined the navy, and, because 
he is an expert watchmaker, he has been 
assigned to instrument repair and main- 
tenance work at the instrument flight 
instruction school at the air station. 
His sons are Sergeant James F. Mathews. 
an instructor in the Army Air Base at 
Pueblo, Col., and John William Mathews, 
second class seaman at the Submarine 
School, New London, Conn. Mathews, 
aged 44, operated his jewelry store for 
25 years after inheriting the business 
from his father. When he joined the 
navy he entrusted the business to an 
assistant and moved with his wife to 
Atlanta. 

q Phillip E. Lieberman, a jeweler of 
Winthrop, Mass. (a Boston suburb), 
after purchasing $3,000 worth of war 
bonds, has given up his business and has 
joined the Navy as a second class petty 


| officer. 
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Fifty Years Ago William Snow Got a “Job”; Still There, 


He Wins Diamond Insignia from International Silver Co. 


Fifty years ago, on Jan. 16, 1893, 
William G. Snow went to work at the 
Meriden Britannia Co., at a “salary” of 
$600 a year. “I will not give you a 
position, only a job,” George H. Wil 
cox, then vice-president of the Meriden 
Britannia Co., told him. “I want you 
to look around, learn the business, know 
what we make, and be able to sell; also 
do anything you see that wants to be 
done.” 

Last month, on Jan. 16, 1943, Mr. 
Snow’s “job” had extended to 50 years 
auu, ut celebration of the golden mile- 
siune, Evarts C. Stevens, president of 
ure anternational Silver Co., bestowed 
on Mr. Snow a 50-year emblem set with 
a small diamond. The token was pre- 
sented in Mr. Stevens’ office in the 
presence of other members of the com- 
pany’s executive committee. 

During the half century that sepa- 
rated those two January dates, Mr. 
Snow said, he had been acting on the 
general instructions he got from the 
boss the first day of his employment. 
More precisely, in 1894 he introduced 
the company’s first card-cost system 
and ran it for three years. Simultane- 
ously, he studied improvements in the 
Meriden Britannia Co.’s catalog work 
and advertising and in 1896 became the 
firm’s first advertising manager. 

Mr. Snow was made advertising man- 
ager when the International Silver Co. 
was organized in 1898, and continued in 
that capacity for 30 years. 

In recent years, Mr. Snow has di- 
rected International’s unusual Historical 


Wholesale Jewelers’ 1942 Sales 
Bettered 1941 by 9 Per Cent; 
December Volume Down 19 Per Cent 


Among 35 wholesale trades whose 
December 1942 sales were compa red 
with December 1941, only 12 trades 


registered decreases—and, among these, 
wholesale jewelers showed the second 
most substantial decline, 19 per cent. 

Reflecting a growing scarcity of many 
jewelry store commodities, the decline in 
wholesale jewelers’ volume was ex- 
ceeded only by electrical goods whule- 
salers, who averaged a decrease of 23 
per cent. Hardware wholesalers were 
next most affected, after jewelers, with 
a decline of 18 per cent. 

For all of 1942, however, wholesale 
jewelers’ dollar volume gained by 9 per 
cent, according to the Census Bureau, 
which reported a 27 per cent gain in 


retail jewelry sales during the same 
period. 
Wholesale jewelers’ year-end inven- 


tories were 10 per cent below the last 
day of 1941, a showing considerably bet- 
ter than the 23 per cent decline in in- 
ventory found to be the average for 
all wholesale trades. 

Collection percentages showed marked 
improvement, accompanied by a drop 
of 49 per cent in accounts receivable 
from December 1941. 


Washington State RJA Retains 
Same Officers for 1943; Decides 
To Dispense With Convention 


Decision to omit the regular conven- 
tion of the Washington State RJA this 
year, because of gasoline rationing and 


FOR MARCH, 1943 
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Research and Information Department, 
which is the result of Mr. Snow’s deep- 
seated interest in the development and 
activities of all International Silver fac- 
tories as well as the history in general 
of the manufacture of silverware, pewter 
and britannia in Connecticut. 
Like Ben Franklin, Mr. Snow 
printer and editor before a sage. Back 
in 1879, he was a co-founder of the 


was 


WILLIAM G. 
SNOW 
Head of Interna- 
tional Silver Co.’s 
Historical Re- 
search and Infor- 
mation Department 





Delaware Times at Roxbury, N. Y., and 
in 1880-81 he edited and printed a 
country newspaper, the Granville, Mass., 
Sun. Then he did printing in Hartford, 


Conn., worked for a New York com- 


mission merchant and a printing press | 


manufacturer, and engaged in the lum- 
ber business, the latter venture during 
the last three years before he obtained 
the “job” that developed into a 50-year 
proposition with the International Sil 
ver organization. 


restrictions on railroad travel, marked 
a conference of Washington RJA mem- 
bers at Spokane, Feb. 7 and 8. 

With the convention “out,” in def- 
erence to wishes of the Office of De- 
fense Transportation, the meeting de- 
cided to hold over all officers through 
1943. Thus, |. H. Burnett, of Burnett 
& Sons, Tacoma, continues as president; 
Samuel O. Hawkes of Yakima as vice- 
president, W. J Hindley of Spokane as 
secretary-treasurer for his 21st year, 
and the following as directors: J. L. 
Cundiff of Walla Walla, H. F. Arold 
of Seattle, W. G. Mahncke of Tacoma, 
Guy Funk of Wenatchee, Noyes Talcott 
of Olympia and M. M. Cohen of 


Spokane. 

All of the subjects chosen for con 
ference sessions and discussion were 
basic and fundamental, with wartime 


problems rendering retailing of jewelry 
items most acute. Sales and merchan- 
dising were leading questions posed be- 
fore the body and openly discussed as 
trends of these wartimes were studied 
to meet the demands and shortages of 
the new day. 


Army and Navy E Is Awarded 
Wadsworth Watch Case Co. 


The Wadsworth Watch Case Co., New- 
port, Ky., have joined the ranks of 
proud winners of the Army and Navy 
E. The presentation ceremony was 
held at the Newport High School audi- 
torium on Feb. 22, and invitations were 
issued in behalf of the men and women 
of the company by H. M. Stegeman. 
president. 


GF) ° ly, ly 
GOLD MOUNTINGS 


e 











591° 


A large and complete 
line of Ring Mount- 
ings, Watch Cases and 
Watch Bracelets for 
immediate delivery. 


METRO 
JEWELRY CORP. 


Manufacturing Jewelers 


21 WEST 46th STREET 
NEW YORK 


115 

















GENUINE 
WHOLE 
PEARLS 


— All Sizes — 


GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 
Fancies 


GENUINE 
GARNETS 


Rounds and Ovals 


AMETHYSTS 
TOPAZ 


AGATES 


Plain or Drilled 





Mail Orders Promptly 
Filled 


Special Attention to 


CUTTING 
ENCRUSTING 
DRILLING 


MAX STERNco. 


Importers 


17-23 John St. New York 
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OPA Should Enforce Prices 
| On Diamonds, or Else 
| Exempt Jewelry, Says JVC 


Ways and means of combating viola- 
tions of OPA ceiling prices in the 
| diamond industry were considered at a 
special meeting of Jewelers’ Vigilance 
Committee directors in New York Jan. 
21. The discussion followed the reading 
| of a telegram from a mid-West whole- 
saler protesting that many dealers were 
ignoring the ceiling prices in sales to 
dealers and it was concluded that if 
OPA was unabie to enforce its restric- 
tions, an attempt should be made to have 
ceiling prices eliminated on jewelry 
items in the luxury bracket. The chair- 
man was directed to appoint a com- 
mittee to acquaint the OPA with the 
situation. 
After the reports of the counsel and 
the treasurer were approved, various 
problems assailing the jeweler were re- 
ported, including the platinum situation 
and the efforts to obtain relief. The 
karat gold situation and the possibilities 
| for silver were also touched upon. 
Chairman G. H. Niemeyer, president 


| of Handy & Harmon, New York re- 
finers, presided. 
Other directors present were: Al- 


| pheus L. Brown, Sigmund Cohn, P. M. 
Fahrendorf, Walter N. Kahn, Victor A. 
Lambert, Jacob Mehrlust, Leopold 
Nathan, Lee Reichman, W. Waters 
Schwab, Abraham Shiman, and Wilson 
A. Streeter. Byron L. Shinn, counsel 
and Esther B. Kottler were also present. 

The annual meeting will be held April 
6 and the following directors were 
designated as a nominating committee: 
W. Waters Schwab, chairman, Walter 
N. Kahn, and Wilson A. Streeter. 


| Don't Buy from Black Market, 
ANRJA President Tells 
Regional Meeting at Kalamazoo 


Members of Michigan RJA, meeting 
at Kalamazoo Jan. 28, were exhorted 
to cooperate in choking out “black 
market” practices, by Charles J. Michaels 

| of Hartford, Conn., president of 
ANRJA. 


\ddressing approximately 75 jewelers 


from several southwestern Michigan 
communities, Mr. Michaels admitted 
| that while jewelers will not be doing 


; “business as usual” during the balance 
of 1943, owing to the scarcity of various 
articles, enough supplies should be com 
ing through to keep the average jeweler 
“from being forced out of business.” 

Buying through “black markets” in 
violation of OPA ceilings will work to 
the ultimate damage of retail jewelers, 
the president of the national organiza- 
tion pointed out. “If no-one buys from 
the black market, the market will not 
successful and the goods will 
eventually be released at legitimate 
prices,” he said. 

Speaking from his experience as an 
operator of a chain of large, successful 
jewelry stores in New England, Mr. 
Michaels said that the war and resultant 
restrictions had, in several instances, 
proved to be “blessings” to the business. 

“For one thing,” he pointed out, “there 
is the good accomplished by the Federal 
Reserve Board in placing restrictions on 
credit. This has placed us in a liquid 
position, and, in addition, has taught 
installment customers the value of sen- 
sible charge service.” 


sO 








of Alma, 


Church 
president of the state association, served 
as chairman of the meeting, first in a 
series of regional gatherings planned fo: 


Orville Michigan 


this winter to supplement the usual! 


state convention of retail jewelers. 


Chicago West Side ‘Jewelers 
Complain of Defective Chains, 
Watch Bands 


The West Side RJA of Chicag 
registers a complaint about the quality 
of some of the neck chains, watch at 
tachments and lockets which their mem 
bers have been receiving lately. 

A letter from Secretary Oscar RK 
Seidelmann of the association, which he 
states was written by unanimous vote 
of the membership, says that many of 
the neck chains and watch attachments 
now being received have weak or de 
fective links or fastenings which are 
likely to cause quick breakage and conse 
quent customer dissatisfaction. 

The West Side RJA, while recogniz 
ing the difficulties besetting manufac 
turers under present conditions, there 
force urges that manufacturers give 
special attention and effort to the elim 
ination of such defective parts in order 
that the customer confidence now en 
joyed by both producer and retailer will 
not be needlessly destroyed. 


NACJ Needs 200 Acceptances 
To Revive Collection Service 


In an attempt to revive a mutual col 
lection service, inaugurated by the Na 
tional Association of Credit Jewelers 
a number of years ago, jewelers were 
polled by the association, asking them 
to express opinions and criticisms in 
the matter. Questionnaires returned 
showed that a mutual collection service 
could be very desirable and could be 
made to function effectively for the good 
of the association membership, provided 
at least 200 firms agree to use it. 

After a study of the replies received, 
a special bulletin has been issued for 
the approval of association members 
containing rules for the efficient opera 
tion of the mutual collection service. At 
the end of the bulletin is a detachable 
coupon which members are urged to fill 
in and return immediately together with 
$5 to cover the expenses for lists, forms. 
etc. for one year from April 1, the date 
it is hoped that the service can become 
operative. If, for any reason the service 
is not established, the money will be re 
funded. 


Northern Ohio Guild AGS Adopts 
Share-A-Car Policy 


The Northern Ohio Guild of the 
American Gem Society has hit upon a 
way to better attendance at its monthly 
meetings which fell off after gas ration- 
ing went into effect. Since there is con 
siderable mileage involved for many 
members, each member present was held 
accountable for an absentee with the re- 
sult that the February meeting showed 
an attendance increase of 50 per cent. 

The study of the amethyst was taken 
up at this meeting, with a lecture by 
Dr. Doner of Western Reserve Uni- 
versity. The aquamarine and bloodstone 
will be discussed at the meeting March 4. 





The title of Certified Gemologist has 
been awarded to Kenneth G. Mappin 
of Mappins, Ltd., Montreal. 
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q Bernard Kornblum, diamond importer, 
has announced the removal of his office 
to 386 W. 47th St., Suite 703. 

q Kaufman & Ruderman Co., Inc., have 
leased space at 411 Fifth Ave. for the 
sale and assembling of jewelry. 

q Precious Metals Refining Co., Inc., has 
taken over the branch office of Philipp 
Bros., Inc. at 28 W. 47th St., New York. 
4 Irving Schiff, wholesale distributor of 
watch cases and jewelry, has taken 
larger quarters at 68 Nassau St. and will 
be located at that address after March 
lL 

q The production of diamonds and their 
use in the war program was described 
by Kenneth I. Van Cott, Binghamton 
jeweler, at a Rotary Club luncheon last 
month. 

q Ed Sternberg, representative of Kush 
ner & Pines, manufacturing jewelers, 21 
W. 46th St., will leave the early part 
of March on an extended trip through 
the Middle West. 

q Louis B. Mitzner, manager of the 
Marine Jewel Shop, 1984 Flatbush Ave., 
Brooklyn, for the last 15 years, resigned 
that position last month to take employ 

ment in a war plant. 

q After 24 years in the watch business, 
Fred O. Pfeiffer has accepted a position 
with the Forstmann Woolen Co., 30 
Rockefeller Place. Mr. Pfeiffer has been 
a representative of Henry Ginnel & Co. 
for the past 11 years. 

q Larry Finley, Burkbank, Cal., je 
while on a buying trip East last month 
was the guest of his old friends, Olson 
and Johnson, the wacky duo of “Sons 
of Fun,” at a back-stage party at which 
the whole cast was present. 

q Specimens of the crystalline varieties 
of quartz from the Museum of Natural 
History illustrated the topic of the New 
York chapter of the American Gem So- 
cietv’s discussion at its meeting Feb. 12 
at Kramer & Bick’s, costume jewelry 
manufacturers. 

q Louis Cutler and Max Cutler, 
of whom are well known in the 
having been with Freudenheim 
2 Maiden Lane, for 32 years 

vears, respectively, have opened their 
own wholesale jewelery business in the 
same building, under the firm name of 
Louis and Max Cutler. 

q Max Mendel, Jr.. Rochester, N. Y.. 
has hit upon an_ ingenious 
identify 1943 license plate strips to 
eliminate the danger of theft. By means 
of a jeweler’s tool he had his license 


eler, 


hoth 
trade, 
Bros., 


and 15 


scheme to 


number engraved on the strip which 
makes it valueless on any car but the 
one with the matching number 

q Mrs. Victor Fedushin, wife of the 
consul general of the U.S.S.R... and 


Mrs. Edward C. Carter, president of the 
Women’s Division of Russian War Re 
lief visited Black Starr & Gorham, 594 
Fifth Ave.. to inspect the first public 
showing of an exhibit featuring gem 
quality Russian Persian Lamb skins, and 
important Russian emeralds Feb. 17. 

q India Precious Stones Corp. has moved 
into larger quarters, 665 Fifth Avenue. 
Armand Moss, president of the corpora- 
tion, announces the inclusion of a new 
line of attractive mounted stones to 
their regular stock of precious stones. 
Georges Ullmann, who has completely re- 
-overed from his accident, has resumed 
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his activities and is again calling on the 
trade. 

q The Jewelers’ Square Club celebrated 
their 20th aniversary and honored their 
past presidents at an entertainment and 
dinner on March 1. Members elected to 
office on Feb. 1 Sam Darskey, 
president; Harry G. Kaufman, vice 
president; Arthur Bergman, secretary 
and treasurer, and Louis Synder, ser 
geant at arms. Harry Bromley, Louis 
Baltes, Ben Biffar, C. W. Chandler, 
Fred Dorfman, Sol Gordon, Max 
Jacobs, M. W. Stern, Bill Ashare, and 
Leo Wolleman comprise the executive 
committee. 

q Imperial Pearl Syndicate has opened 
new and spacious showrooms and offices 


are: 


on the 12th floor of the McCutcheon 
building, 607 Fifth Ave., their present 
address. The new offices are decorated 


in the modern manner in a color scheme 
of pastel green with accents of pastel 
pink. New and efficient facilities 
have been added for handling a new line 
of imported Mexican jade and _ silver 
jewelry which will be shortly introduced 
to the American public in national ad 
vertising. Formal opening and a house 
warming will take place soon, according 
to David Goldstone, manager of the New 
York office. 


more 


Public Asked to Sell Railroad 
Watches, Now Critically Scarce 


The War Production Board last month 
invited the public to sell any railroad 
watches they may have to local railroad 
watch inspectors, in a program to alle 
viate a shortage in this type of timepiece. 

Increased operations of railroads have 
enlarged the number of persons who need 
a railroad watch, the Watch and Clock 
Unit of WPB’s Consumers Durable 
Goods branch pointed out. Many rail 
road employees took their watches with 
them when they drafted into the 
\rmy. 

As soon as the shortage was felt, WPB 
stopped the sale of railroad watches to 
the general public and the railroads 
combed their ranks for available watches. 


were 


These measures, however, did not pro 
duce enough to fill the need. 
Believing that there are enough idle 


railroad watches in the U. S. to make up 
the deficiency, WPB asked civilians to 
take railroad watches to their nearest 
jewelers. Jewelers instructed to 
purchase these units, if they are railroad 
watch inspectors; otherwise to refer the 
civilians to an inspector. 


were 


Abraham Strauss Retires as Watch 
Examiner at Port of New York 


The man who has probably seen more 
watches than anybody in the 
now on Federal pension. 

He is Abraham Strauss, who for the 
last 43 years examined watches, clocks 
and chronographs imported through the 
Port of New York. Aged 71, he was 
among the oldest officials at the Customs 
Appraisal Warehouse, in years of both 
life and service. 

Concealing sentiment, Mr. Strauss 
said “No” to plans for farewell cere 
mony. His successor is Morris Halperin. 


world is 
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5,000,000 
ROYAL MARCASSITES 


»1zes 


Delivered in Sealed Packages 


CULTURED PEARL NECKLACES 
CHINESE JADE 


71-73 Nassau St., New York City 


OMEGA 


The watch of u orld precision record 
NORMAN M. MORRIS 
WATCH CORP 


608 Fifth Ave... . New York 





Whitelaw Brothers $ 





48 West 48th St., New York, N. Y. 
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“ORIENTA” 
CULTURED PEARLS 
of QUALITY 


ORE, 


65 NASSAU STR NEW YORK 








BEAD SPECIALIST 
All Kinds of Genuine Stone Bead Necklaces 
Earrings Pendants Bead Bracelets 


Selections on request to responsible Jewelers. 
Necklaces lengthened and restrung 


DOUBRAVA CO. 


12 John St., New York City 





MILITARY RINGS 


BRIDAL SETS 
JOSEPH A. RICH 


Mfrs. of Plat. & Gold Jewelry 
62 W. 47th St. New York, N. Y. 








SIMONS BROS. CO. 
THIMBLES 


PHILADELPHIA 








269 So. 9th ST. 








' ENCRUSTERS 


STONE RINGS ENGRAVED 

@ CRESTS @ DRILLERS 

@ COATS-OF-ARMS @GEM CUTTERS 

@ SCHOOL AND FRATERNAL EMBLEMS 
Estimates furnished without obligetion 
BRAUNFELD & MEHLMAN 


108 Fulton St. New York, N. Y. 
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DIAMONDS 
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A. SPIER 


7 WEST 45th STREET 
NEW YORK CITY 
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TOPAZ 


BRAZILIAN 
Pale Yellow to Red Orange (Sherry) 
lustre and transparent 
All Cuts 
TRANSMARES CORP. 


IMPORTERS 


15 William Street New York 








ETERNA WATCH COMPANY 
OF AMERICA, INC. 


MAKERS OF FINE WATCHES 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9%-8660-8689 








RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 
Send for Catalog Illustrating 
Our New Improved Line 
18 Crawferd St. Newark, N. J. 
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THEY DESIGN GOOD TIMES AS WELL AS JEWELRY 


This ‘Turkey in the Straw" 


spectacle shows the annual dinner of the New York Jewelry 


Designers Guild, at the Village Barn Restaurant in the heart of Greenwich Village. Standing 
(I. to r.) are Charles Williams, Miss Norma Williams, Mr. Hendricks, Mrs. Charles Williams, 


Miss Kay Mulryan, H. Williams, Sol Kaufman and Andrew D'Alessandro. 


Seated (again 


|. to r.) are Miss M. Baumgarten, T. Deibel, Macy Stein, Mrs. W. Diehl, Mr. Diehl, a quest 


Mr. and Mrs. A. Paul, 


Associated Credit Jewelers’ Dinner 
March 21 Will Seek $100,000 
In Bonds to Buy Pursuit Plane 


The 
Credit Jewelers of New 


annual dinner of the Associated 
York and New 


Jersey, which is to be held at the Wal- 
dorf-Astoria Hotel, New York, the 
evening of March 21, is to be strictly 


an all-out war effort. 

Principal business of the evening will 
be the sale of War Bonds to members 
and guests, the goal being to get enough 
money subscribed to pay for a pursuit 


plane, which will require the sale of 
$100,000 worth of bonds. 
The women’s volunteer organization 


which has charge of this work will have 
a booth at the dinner. Every lady at- 
tending will be required to have one of 
the official War Stamp corsages and 
every gentleman a War Stamp button- 
niere. These will be sold in the recep- 
tion foyer before the start of the affair. 

There will be no merchandise door 
prizes or souvenirs, and no paid enter- 
tainment, the money saved in this way 
being turned over instead to a war 
purpose. However, there will be an ex- 
cellent orchestra far dancing and the 
association promises an interesting and 
original entertainment provided by the 
talent of its own members of whom there 
are a considerable number with pro- 


fessional ability along various lines. 
No program advertising will be 
solicited. In fact, the only advertise- 


ment in the program which will be a 
simple four-page leaflet, will consists of 
one announcement urging every one to 
buy bonds, and more bonds. Suppliers 
will, however, be invited to make a con- 
tribution to help carry on the War Bond 
Drive in place of the customary pur- 
chase of advertising space and the names 
of those who do so will be printed in 
alphabetical order at the foot of the 
one War Bond announcement. The 
money saved by the elimination of print- 
ing will, like the other economies, go to 
a deserving wartime cause. 





The 30th annual meeting of policy- 


| holders of the National Jewelers Mutual 


| 


Fire Insurance Co. will be held at the 
Hotel Schroeder, Milwaukee, May 11, at 
10 a. m. 











Mrs. Kaufman, Mrs. D'Allesandro and H. Gehl. 


Maiden Lane Outing Club Dinner 
"For Members Only" Great Success 


In line with present-day wartime con 
ditions, the 19th annual anniversary din- 
ner of the Maiden Lane Outing Club, 
held at the Park Central Hotel, New 
York, Feb. 18, was an informal affair 
only open to members of the club, who 
were not permitted to bring outside 
guests. 

Approximately 150 of the 200 mem 
bers attended, and were unanimous in 
their approval of the arrangement. 

Following the customary reception and 
cocktail hour and the serving of an 
appetizing dinner whose main course 
of steak was a welcome luxury in these 
days of rationing, an entertaining floor 
show was provided. One of the high 
lights of the entertainment was several 
reels of motion pictures of last year’s 
summer outing at Schmidt’s Farm, and 
one reel of a summer picnic on Staten 
Island a dozen years ago, which gave 
rise to a lot of good-natured kidding 
about increased waist lines and thinning 
hair. 

Card games and similar informal 
amusements closed the evening, and 
every one departed with the feeling that 
the committee in charge had done a 
splendid job. That committee consisted 
of the officers, Norman Ullrich, presi- 
dent; Wheaton Gray, vice-president; J 
L. Grant, the perennial secretary-treas 
urer, and the following: Jos. H. Frier, 
Harry Blasi, Andy Anderson, Julius 
Knapp, Morris Siegel, Elliot Marks, 
Dave Weinberg, Sol Gordon and Her- 
bert Faithful. 


Georgia to Pay Old Debt 


A special appropriations committee of 
the Georgia House of Representatives 
Feb. 4 had taken steps to pay a $1,300 
debt which the state has owed since 
1907. The debt is a balance on the 
$7,515 silver service which now graces 
the Executive Mansion. It was purchased 
in 1907 from the late Charles W. and 
Joseph C. Crankshaw, jewelers, for 
presentation to the battleship Georgia. 
The committee, at a meeting Feb. 3, 
voted to do all possible to pay the debt. 
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FROM LASKO STRAP CO. TO JERSEY CITY RED CROSS 








Purchased by the Lasko Strap Co. and its employees, this ambulance was presented Jan. 28 
to the Jersey City Chapter, American Red Cross. The gift took place on the inside ramp 


of the Harborside Terminal Warehouse building, Jersey City, N. J., 
located the plant and offices of the company. 


Pictured (I. to r.) are Max Gershberg and 


Sol Lasko, partners in the firm; Morgan B. Clark, executive director; Mrs. Helen Plant, chair- 
man of special service; Robert Daut, a director, and a motor corps lieutenant, all of the 


Red Cross chapter. 


Strap Co. salesmen, and more than 300 employees of the company. 


Also present were Dave Kay, Sidney Geller and Steve Lucas, Lasko 


After the presentation, 


the Lasko company entertained their quests at dinner. 


Retail Jewelers’ Sales 
In January 29 Per Cent 
Ahead of a Year Ago 


Jewelers’ sales during January were 
29 per cent ahead of January, 1942, ac- 
cording to data from 33 states collected 
by the Census Bureau. 

Industry-booming Michigan led with 
an average jewelry store sales gain of 
72 per cent. Oklahoma was next with a 
gain of 62 per cent, followed by Indiana, 
South Carolina, Colorado and Kansas. 

Here’s the list by states: 

Per Cent Change 
Jan. 1943 vs. 


State Jan. 1942 
Massachusetts . a 
Connecticut ... 3 
Pennsylvania |. 22 
tO 125 
Indiana 155 
Illinois 20 
Michigan .. 172 
Wisconsin 1.22 
Missouri ..... 1.27 
ee 150 
South Carolina 151 
Arkansas .... 1.26 
Oklahoma 162 
re | 24 
Colorado 153 
New Mexico . 144 
Washington +23 
CRGOR ones eee. +41 ” 
er cree 437 


During December, retail jewelers re- 
corded the widest average gain of any 
kind of business examined by the Cen- 
sus Bureau. The jewelers’ gain of 36 
per cent, over December, 1941, compared 
with such rival gains as drug stores’ 
improvement of 34 per cent and shoe 
stores’ betterment of 33 per cent; also 
with losses such as motor vehicle deal- 
ers’ 65 per cent. 

For the year as a whole, jewelers av- 
eraged a gain of 29.3 per cent over 1941, 
to indicate sales of about $699,000,000 
during 1942. This would appear conserva- 
tive, since a study of jewelry tax re- 
turns suggests that retail jewelry stores’ 
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sales volume in 1942 was approximately 
$800,000,000, including $640,000,000 worth 
of taxable sales and $160,000,000 in non- 
taxable sales and services. 


G. H. Niemeyer Gives Canadian 
Jewelers an Optimistic View 


Encouragement and a firm belief in 
the future of the jewelry industry was 
the keynote of the address by G. H. 
Niemeyer, president of Handy & Har- 
man, at the wartime conference of the 
Canadian Jewelers’ Association in To- 
ronto, Jan. 27 and 28. 

After a statement that 1942 sales had 
broken all records in the jewelry indus- 
try, Mr. Niemeyer outlined the restric- 
tions which had been imposed throughout 
the year and showed how some of these 
handicaps had been overcome. He spoke 
with pride of the part silver was playing 
in war production, and of the role that 
the whole industry had in the war effort, 
while still doing all it could to maintain 
its responsibility to peacetime products. 

George A. Young, London retailer, was 
reelected president of the association, 
and supporting him a board of directors 
representative of every branch of the 


trade from coast to coast. The officers 
reelected are: George W. Barrington, 


Montreal, first vice-president; C. R. 
Strachan, Fort William, second vice- 
president; J. S. Bliss, Toronto, honorary 
treasurer, and Norman J. Leach, To- 
ronto, secretary-treasurer. 


Elzac Co. Enlarges Capacity 
For Non-Critical Costume Jewelry 


The Elzac Co. have taken the building 
adjoining their main plant at 447 S. 
Los Angeles St., Los Angeles, and have 
converted it into a workshop for their 
line of non-critical costume jewelry. A 
new tunnel kiln has been installed which 
will give the firm an additional 15,000 
pieces of bisque each 12 hours of the 
day. This kiln is in addition to the 
three now in operation, reports Z. Zemby, 
president of the corporation. 





in which building are | 





WEST 46th STREET 


24 HOUR SERVICE 


Strategically situated in the new Diamond 
Center of the world, ringed by the essential 


allied trades of the jewelry business. 


DIAMOND CUTTERS, DEALERS, and MAN- 
UFACTURING JEWELERS will find layouts in 
33" particularly well suited to the exacting 


requirements of their trades. 


Reasonable Rentals 


BROWN, WHEELOCK, HARRIS, STEVENS, Inc. 
Agent 
22 EAST 40th STREET 
LExington 2-6100 


NEW YORK 











EWELERS 
BLOCK 


and all other lines of 


Insurance 
in all parts of the world 


PENDLETON & BERGER 

15 WILLIAM ST. NEW YORK 

Tel. HAnover 2-1771 CABLE “PENBERG” WN. Y 
ESTABLISHED SINCE 1907 








J. A. SAMUEL & CO. 


220 BROADWAY NEW YORK 


PALLADIUM 
WHITE GOLD 














REPAIRING of JEWELRY 

IN ALL ITS BRANCHES 
Also 

SPECIAL ORDER WORK 

ESTABLISHED 1910 


M. J. STERN 

















61 Beekman St. New York City 
ww ao 
¢ WATCH MATERIAL S 
Parts for all makes of 2 
a Swiss & American watches. 2S 
ft Prompt mail service. 

z Write for Catalog C 3 

> DEAN COMPANY 3 

@ 116 Nassau St. New York 
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PERUVIAN 
SILVERWARE 


Guaranteed 900 fine 


Hand made rings, bracelets, 
brooches, bearing Indian de- 
signs of the country. Orders 
attended at low cost by Air 
Express. 


ENRIQUE KAUFMANN R. 
P. O. 886 Lima, Peru, S.A. 








GOLD 


and 


SILVER 
PLATING 


Silverware Repaired 
Equal to NEW 
Removing of Engravings 


WM. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 


“25 years at the same 
address” 





(Before) 
(After ) 














ATTENTION, PLEASE 
LOST—MISLAID—OR—STOLEN 


14 kt. yellow gold Hamilton 
pocket watch #921 Watt with 
applied gold dial numbers 
H17581-H5/38411. Inscription in- 
side back cover. This watch may 
have been left for repairs and 
not claimed. 


Liberal reward for its return to: 


N. A. HENDERSON 
11 North Pearl Street 
Albany, New York 


«DON’T BUY 


DIAMOND PAPERS OR JEWELERS SUPPLIES 


BUY..._ 


WAR BONDS & STAMPS 


if you must buy European or Domestic Papers, 
Wallets, Cotton, Tweezers, etc., buy them from us 
ang we'll buy more Bonds and Stamps. 


Write for Catalog, Samples, Prices 


INC 
" 7 W. 45th St.. NEW YORK 





























Now Available .. . Large Stock of 


Sterling Silver Clasps 
in 1, 2, 3 Strands for 
CULTURED PEARL NECKLACES 
Also White Gold Clasps 
. 

RESULT OF FORTUNATE PURCHASE 


Order While They Last 


FRIEDMAN GEM CO., INC. 


71-73 Nassau Street, New York City 
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| Half-Century Club members who were present at the dinner included: Front row (left to 
| right) Joseph Valentine, William F. Rogers, Edwin Winheim, Samuel J. Fowler, William W. 


Austin, George B. Warren, Edward L. Surgens. 


Back row (left to right) Archibald S. Cole, 


William Chase, Frank L. Lincoln, Adelbert H. Knowles, Albert Crookes, Nathaniel A. Cush- 
man, Frank C. Cole, Charles A. L. Holland, James Coe, Arthur E. Pepper, Alexander J. 


Dumoulin, George W. Chase, Charles H. Tipping and August C. Miller. 
William L. Adshead, Albert Syner, David Howe, B. Percy Minchew, and Jacob B. 


ore: 


Other members 


McClellan. 


Reed & Barton's Half-Century Club 
| Holds Annual Meeting and Dinner 


Memories covered 1,452 years at the 
recent dinner of Reed & Barton’s unique 
“Half-Century Club” held in the execu- 
tive dining room of the Taunton, Mass., 
plant. 

The Half-Century Club was 
to honor those silver craftsmen who have 
been in the employ of the organization 
for 50 years or more, and now numbers 
27 members whose combined years of 


formed 


service total 1,452. The club is also 
unique because many of its members 
who far exceed its only requirement—50 


| years of service—are still active in the 
plant and ready to carry on for many 
years more. 

Speakers of the evening, introduced 
by Toastmaster Joseph H. Martin, vice 
president in charge of sales, included: 
Sinclair Weeks, president of the com 
pany; Colonel Arthur Ashworth, vice- 
president and general manager; and 

| Edwin Winheim of the Chicago office 
and president of the club who has suc- 


Jewelry Industry Goes All 
| Out for Red Cross Drive 


Following the preliminary discussion 
meeting of the New York Jewelry In- 
dustry Committee for the Red Cross 
Drive which was held on Jan. 22 (page 


103 JC-K for February), a second 
gathering of committee members was 
held at the Hotel Chatham, Feb. 10, 


| to plan and organize the details of the 
campaign, in which it is hoped and ex- 
pected to enlist the support of every- 
one in the jewelry industry in the 
metropolitan area. 

A roster of all the companies in 
Greater New York in all branches of 
jewelry manufacturing and wholesaling 
was broken down into special groups, 
each group being assigned to some one 
member of the committee for follow-up 
and solicitation of contributions, in order 
that the entire industry throughout the 
area would be thoroughly worked and 
no one overlooked. 

Each of a committee of approximately 
30 men will contact the various firms 
that have been assigned to him during 
the campaign, which opens on Mar. 1. 





ceeded Arthur Pepper, foreman of the 
engraving department. 

Mr. Weeks traced the history of Reed 
& Barton since its inception in 1824, 
attributing much of its success to the 
unswerving loyalty and expert craftman- 
ship of the club members. His speech 
set the spirit of the evening, which was 
one of happy recollections and of pride 
in the 175 former employees who are 
now in the armed forces. 

At the conclusion of the speaking pro 
gram, new members of the Half-Century 
Club were presented with the coveted 
gold badge of honor and greetings were 
sent to those members who were not 
able to attend. 

The achievements of Reed & Barton, 
helped in such great part by faithful 
employees, were recorded in the head 
table exhibit of various styles in silver- 
work produced during the past 50 
years. Yet the 1942 creation, a silver 
plated steel utensil like those used by 
the Navy, was the product and most 
inspiring of them all, for it symbolized 
the total war work in which Reed & 
Barton is now engaged. 


Generous contributions are urged. With 
the Red Cross the only organization to- 
day in the work of caring for the 
physical and mental well being of the 
men in the armed forces, the respon- 
sibility upon this organization is heavy 
and the need for funds correspondingly 
great. 

Every jewelry manufacturer and 
wholesaler in New York City will be 
eontacted shortly by his committeeman 
and it is hoped that everyone will be 
prepared with a generous response. 

The campaign is under the direction 
of Victor Lambert, Lambert Bros., and 
Aaron Sverdlik, of Robinson & Sverdlik, 
as co-chairmen, with Walter Eitelbach, 
diamond importer, Howard Boynton, 
treasurer of Handy & Harman, and Ben 
Lazrus, of Benrus Watch Co., as vice- 
chairmen. Harold S. Gardner, of the 
Jewelers Security Alliance, is secretary- 
treasurer. 


Miss Emaline King, has been ap- 
pointed manager of Carlyle Jewelers’ 
store at 8283 I.a Mesa Blvd., La Mesa, 
Calif. 
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SENET 


PHILAD 








q Huberman’s opened their new Phil 
adelphia store at 29 S. 11th St., Jan. 29. 
q A. Raymond Juliano is liquidating the 
business he has operated for seven years, 
preparatory to entering the Army. 


q Mrs. John Siegfried, of Nazareth, Pa.. 
has remarried and is _ liquidating the 


jewelry business operated for 15 years 


by her first husband. 
q William Fox, diamond cutter for 
many years with Hoffman & Co., re 


cently resigned and opened his own busi 
ness at 8th and Chestnut Sts. 
q The business conducted 
Gording, Inc., 716 Sansom St., 
dissolved and was taken over by 
jamin Gording on Jan. 1. He 
sumed all outstanding debts for the cor 
poration. 

q Miss Blanche Parks, of Brown, Gold 
Co., has passed the $100,000 mark in her 
four-month War Bond selling campaign 
J. E. Bamberger, a salesman with the 
firm, recently enjoyed a brief vacation 
in Florida. 

q Three promotions have been announced 
by the Morris Square Deal Jeweler, 
Chester, Pa. Sam Newstadt, who has 
been with the local store since it opened, 


H. B 
has been 
H. Ben 
was 


as 


as 


was named manager; Ben Wilkoff, for 
merly connected with the firm's Wilkes 
Barre store, was made assistant man 
ager, and Ed Roberts, merchandising 
manager. 


q OPA officials have warned 
in this city, particularly 
against jewelry “sharks”. 
brought to light concerned a supposedly 
new watch bought by a Navy man for 
$45 which proved to be old works in a 
new case, and a $45 necklace, purchased 


Strangers 
service men, 


Two cases 


by the wife of an Army officer, which, 
after appraisal, was found to be worth 
only $15. In both cases the OPA com 


pelled the dealer to refund the costs and 
pointed out that action might be taken 
against such unscrupulous merchants. 





Baltimore Jewelers Beat Quota 
In War Bond Drive; Raise $650,000; 
Jay Engel Heads Campaign 


Inspired by the splendid record of 
War Bond buying at his testimonal 
birthday dinner (p. 38, JC-K for Janu 
ary) Jay Engel, prominent Baltimore 
wholesale jeweler, a few weeks ago 
came to the conclusion that a_ sys 
tematic, well-organized campaign cover- 


ing the entire jewelry industry of that 
city could raise a substantial sum for 
the war effort. 

Such a campaign, he felt, would if 


successful, be both a valuable contribu- 
tion toward the prosecution of the war, 
and also concrete evidence of the man- 


ner in which the jewelry industry is 
playing its part under present condi 
tions. 

in January he called a 


Accordingly, 











“BOWMAN 


Technical School 
Courses for Success 

Watchmakers 
Engravers, Jewelers 
Write for free book ‘Your 

Future and Our Sehool’’ 

JOHN J. BOWMAN, Director 
Bowman Bldg., Lancaster. Pa. 
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meeting of Baltimore jewelers to or 
ganize such a drive, and the campaign 


got promptly under way with Mr. Engel, 


who was drafted for that job, as chair- 

. man. Half a million dollars was _ set 
as the goal to be raised in the cam 
paign. 

The response, however, surprised evel 
the most enthusiastic sponsors of the 
drive. Jeweler after jeweler over-sub 
scribed his quota, and at the dinner 
on Feb. 10 which climaxed the final 
day of the program it was found that 


with the subscriptions at the dinner the 
gratifying total of $581,600 had been 
reached. This sum, it must be re- 
membered, includes no subscriptions 
from the general public they were 
not solicited. It a contribution from 
just the jewelry industry of Baltimore, 
comprising than two hundred 
firms. 


Three 


as 


is 
iewer 


attended 
the dinner which T. R. MecKeldin, 
prominent leader: acted toast- 
master and conducted the evening’s sale 
of bonds. Featured speaker of the 
evening G. H. Niemeyer, president 
of Handy & Harman, who discussed the 
present situation and the future outlook 
in the jewelry business. Other speakers 
included Mayor Edward W. Jackson, 
of Baltimore, Jay G. Engel, chairman 
of the Bond Drive Committee; David 
R. Lakein, president of the Baltimore 
Jewelers Association; A. C. Mayer, 
representing the jewelers of Washington. 
and [Lawrence Millspaugh, president of 
Samuel Kirk & Son, Baltimore silver 
smiths. 

Stimulated 
highly successful 
and at the suggestion 
similar drives have been 
are now under way in 
cities Washington, D. C., and 
Wilmington, Del. Sam Schwartz of 
Charles Schwartz & Son, heads the 
Washington effort which seems 
assured of reaching or passing the half 
million mark, and Howard Kleitz 
chairman of the activity in Wilmington 
where likewise splendid progress is be 
ing made. 

It is hoped that at 
communities throughout the 


hundred 
at 


civic 


fifty people 


as 


Was 


by the example of this 
Baltimore campaign, 
of Mr. Engel. 
organized and 
the neighboring 


of 
also 


Ss 


other 
will 


least 100 
country 


adopt this same idea. If the jewelers in 
100 different cities organize War Bond 
Drives, an appreciable sum can be 
raised and our Government can be shown 
concretely that the jewelers are con 
scientiously behind the war effort. 


Hagans Opens 23-Man Repair Shop, 
Next Door to New UHAA Offices 


Orville R. Hagans, national executive 
secretary of UHAA, on March 1 opened 
a large, ground-floor watch repair shop 
on 16th St., Denver. This shop is believed 
to be one of the biggest of its kind in the 
country and has accommodations for 23 
benches, all of which are expected to be 
occupied by the middle of the month. 

Housed next to the shop in completely 
remodeled quarters are the administra 
tive offices of the UHAA and _ publi- 
cation facilities for The American Horol 
ogist. The new address 226-228 16th 
St. 
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JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 


PHILADELPHIA, PA. 
WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We have served the trade 
since November 1, 1894 














BYARD Ff. BROGAN 
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ef the better kind, for the better Jewelers, 
of every description in Swiss and Amertean 
fer ladies and gents.—Orders filled promptly. 
We also carry a full line of watch cases of the 
latest styles in every description at the lowest 
market prices. 


Write for Cataloa. 
CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 

134 S. 8th St. 
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SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


Broad and Somerset Streets 
PHILADELPHIA, PA. 
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SIGNS of the TIMES 


Complete assortment of 


INSIGNIA JEWELRY 


For all branches of Service 


RINGS—BRACELETS 
LOCKETS—PINS 

















FRIENDS 


FROM THE 


FIRST 


Once a jeweler begins doing business 
with us, we can count on him as a 
friend and steady customer. For, he 
knows that he can count on good 
service and time-tested reliabillty . . . 
as well as the finest in diamond wed- 
ding and nt rings, d d 
wrist-watches, “and diamond mount- 
ings. 








Wholesale Jewelers . Established 1899 
104 W. FAYETTE ST., BALTIMORE, MD. 
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DIAMONDS - WATCHES 
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q The J. Benjamin Folsom jewelry 
store, Sumter, S. C., last month cele- 
brated its 75th anniversary. 

q Charles Bowen, of the Bowen Jewelry 
Co., at Lynchburg, Va., and Mrs. Bowen, 
have returned from vacation in Florida. 
4 Mrs. Wilson Mainster, of J. Engel & 
Co., wholesale jewelers, has joined the 
WAACs and is now in training at Day- 
tona Beach, Fla. 

q Harmon’s Jewelry Store at Lebanon, 
Ky., was damaged in a fire on Jan 20 
which swept several buildings, causing a 
total loss estimated at $75,000. 

q Frank Maier, of Maier & Berkele, At- 
lanta, was re-elected vice-president of 
the Georgia Retail Merchants Associ- 
ation at the annual meeting Jan. 28. 
q The town of Pearsall, Tex., lost its only 
jewelry store when Roy Bartlett, having 
been rejected by the army, closed up 
shop and went to San Antonio to be- 
come associated with the Bell Jewelry 
Co. 

q A plate glass window in the jewelry 
store of Leon Levi, at 316 W. Lexing- 
ton St., Baltimore, was smashed with a 
rock early on the morning of Jan. 25, 
and 25 watches valued at nearly $800 


were stolen. 
q R. Harmon, formerly with S. & N. 
Katz, Baltimore jewelers at 110 N. 


Charles St., is now associated with the 
James R. Armiger Co., of 310 N. Charles 
St., one of the oldest and most prom- 
inent retail establishments in the city. 
q Alvin Dodd, manager of Diamond 
Jewelry Co., Marietta, Ga., received the 
first engraved certificate issued in Cobb 
County in the campaign to raise $35,- 
000,000 in War Bonds to replace the 
cruiser Atlanta, sunk recently at Guadal- 
canal. 

q Bromberg & Co., Birmingham, Ala., 
is now selling industrial diamonds. With 
a wide industrial expansion in the South 
and in Birmingham particularly Robert 
Bromberg. president, feels there may he 
good possibilities in the new line, which 
is something new for a retail concern. 
qT. H. Latham, of Atlanta, Ga., for- 
merly of Halverstadt & Latham, Inc., is 
now in business for himself at 610 
Rhodes-Haverty Building in Atlanta. A 
wholesale and retail diamond broker, Mr. 
Latham has been connected with the 
jewelry industry in Atlanta for the last 
30 years. 

q Fred Hibdon, of Denison, Tex., is 
doing his share for defense by keeping 
the alarm clocks in his part of the coun- 
try in good rousing order. Mr. Hibdon 
reports that the alarm clock parade to 
his repair shop has been in progress for 
several weeks and shows no signs of 
losing momentum. 

q Maier & Berkele, retail jewelers of 
Atlanta, contributed an advertisement in 
the Atlanta Journal to the Buy-Bonds- 
for-the-New-U. S. S. Atlanta campaign, 
saying: “Maybe you can’t help man it, 
Maybe you can’t help build it. But you 
can help buy it! Buy Bonds for the 
new U.S. S. Atlanta.” 

q The Misses Edith and Ada Straus, who 
operate a jewelry and gift shop at 5 E. 
Hamilton St., Baltimore, have switched 
their talents for the duration from the 
making of novelty costume jewelry to 
the finishing of small parts for airplanes 
under a defense sub-contract. The little 


machine room is located beside their gift 
shop. 

q Police announced two arrests in the 
window smashings and robberies of 
Lutto Jewelers and the Mullins Credit 
Store in Richmond, Va. Lutto’s loss 
was reported at $450 in watches and 
rings while the Mullins store reported 
five watches and six rings stolen, Some 
of the articles have been recovered by 
the police. 

q Visiting retailers from the South who 
stopped in Baltimore and called at the 
wholesale establishment of the Albert S. 
Smyth Co., 5 Hopkins Place, included 
L. A. Roberts, of Martinsburg, W. Va.; 
Vernie R. Hess, of Orange, Va.; G. E. 
Franklin, of Warsaw, Va.; J. T. Campen, 
of Edenton, N. C., and T. D. Hatcher, 
of Fayetteville, N. C. 

q Abe Pevsner, diamond merchant of 
Chicago, and H. Sagman, diamond mer- 
chant of New York, have purchased the 
Gem Jewelry Co. of Gulfport, Miss., and 
have opened a new store at Hattiesburg, 
Miss., which is called The Diamond 
Shop. Mrs. Sagman will manage the 
Gultport store and Pevsner or Sagman 
will be at the Hattiesburg store at all 
times. 











IT’S NOT WHAT WE WANT... 
IT’S WHAT WE CAN BUY! 


Smart is the Jeweler who ‘‘goes to market’’ with 
no preferences in mind .. . and is willing to 
aceept cheerfully any merchandise with a re-sale 
quality that will allow him to turn it over at @ 
profit. 

It will pay you to visit our showrooms. 
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q Speidel Corp. has taken on more floor 
space to accommodate expanding war 
work operations. 

q Royal J. Gregg, president of Ostby & 
Barton and of the Jewelers’ Board of 
Trade, and his family have returned from 
a two weeks’ stay at Pamona Beach, Fla. 
4 Marker’s, Providence jewelry store 
which has been in existence less than 
a year, has closed and much stock been 
sold at public auction. 

q The J. A. Foster store, Providence, is 
presenting a 15-minute Sunday radio 
program called “Welcome Sailor” in 
which sailors are interviewed and pre- 
sented gifts. This is in addition to 100- 
word radio advertising each night. 
q A permit has been issued to 
American Standard Watchcase Co. 
(Bulova Watch unit) for the erection 
of a one-story addition to its plant in 
Providence. The addition—18 by 54 
feet—will be used for storage and wiil 
cost approximately $3400. 

q The employes association of the J. A. 
Foster store held their annual banquet 


on Feb. 3 with 35 in attendance. The 
social committee consists of John 
O’Neil, George Twombley and Helen 
Welsh. Robert E. Graham arranged the 


steak dinner and entertained with feats 
of magic. 

q January payrolls in Rhode Island 
jewelry and silverware plants dropped 
17.4 per cent from Decemmer of 1942, 
according to figures released by the 
Federal Reserve Bank of Boston. Inas- 
much as wages in the industry are the 
highest in years, the decline can be 
traced directly to a cut in personnel. 
q Providence jewelry stores report 
further losses in personnel with at least 
one establishment declaring that it has 
given up hope of maintaining a force 
up to former numbers and will be forced 
to call upon its employees to “double 
up.” One store said that it has moved 
the best part of its office force to selling 
jobs but finds it impossible to hire office 
replacements. Meanwhile, stocks are 
steadily declining with the holiday turn 
over leaving a big dent in inventories. 
q Rhode Island and nearby Attleboro 
jewelry manufacturers report receipt of 
more war contracts and it is estimated 
that about half of the industry’s equip 
ment and manpower is now engaged on 
Government contracts. An _ approxi- 
mately $2,000,000 contract for $5,800,000 
sterling silver identification chains has 
been awarded to the Sweet Mfg. Co. 
of Attleboro which will spread the work 





REED & BARTON 


SILVER POLISH 


A superior polish—made by sil- 
versmiths for jewelers’ use and re- 


sale. 

Freight now prepaid in U. 8S. in 
specified minimum lots — jeweler 
receiwing full 100% profit. 

REED & BARTON - Taunton, Mass. 


ENGRAVING - ENGINE TURND 
DESIGMING - BROCADING 
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NORTH ATTLEBORO ENGRAVING CO. 


ATTLEBORO FALLS, MASS 
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out in the form of sub-contracts to a 
reported 12 other firms. 
q The arrival of jewelry buyers has 


slackened less than seasonally and the 
new arriva!s are finding even greater dif- 
ficulty in securing lines than did their 
colleagues. Manufacturers generally have 
adopted a quota system but several re- 
port that the buyers jack up their orders 
to well above what they want and expect 
to get so as to obtain a “worth-while” 
amount of merchandise. But the combina- 
tion of metals shortages and lack of 
manpower has curtailed jewelry produc- 
tion with the result that the manufac- 
turers find it impossible to even approach 
satisfying their customers. 


OPA Order Gives Six Platinum 


Metals New Maximum Prices 


Maximum prices for the six platinum 
metals—platinum, palladium, ruthenium, 
rhodium, iridium and osmium—were set 
by OPA Jan. 26 in dollars and cents at 
levels existing during the first quarter of 
1942. 

The formula for determining the 
prices of the products remains essen- 
tially as before, except for the impor- 
tant fact that a dollar and cents ceiling 
price schedule is now effective for the 
metals from which such products are 
made. The result is to stabilize prices of 
platinum metal group products on the 
firm base at which the six metals are 
listed in the new maximum price sched- 
ule. They are listed as follows: 


Maximum Form Maximum 
Commercial of Metal Price 
Purity to Which Per Troy 
Metal Per Ct. Prices Apply Ounce 
Platinum 99.5 Ingots, bars, 
sheets, plates or 
wire not less 
than ‘-in. 
thick and 
sponge ....... $35 
Palladium 19.5 Ingots, bars, 
sheets, plates or 
wire not less 
than %%-in. 
Me aman ate 24 
Ruthenium 99.5 Powder, sponge 
or granules... 35 
Rhodium. 9.5 Powder, sponge 
or granules... 125 
Iridium 99.5 Powder, sponge 
or granules... 165 
Osmium 99.5 Powder or 
sponge 50 
It Wasn't This Savin 
Editor, Jewerers’ CrrcuLar-KEyYsToNeE: 
In your February issue, there was an 
item regarding the OPA and Savin 
Jewelry Co., Inc. of 984 Main St., 


Bridgeport, Conn. As we are in no way 
connected with that concern, and as they 
are known as the Tifton Jewelers, we 
will appreciate it very much if you will 
kindly make a note thereof in your next 
issue. Mr. Isidor Savin is proprietor of 
the Tifton Jewelers and signs his checks 
Savin Jewelry Co., Inc. 

(Signed) Harry Savin, Prop. 
Savin Jewelry Co., 
1223 Main St., Bridgeport, Conn. 

(Ed. Note—Note thereof is duly taken. 
Readers will observe that the OPA story, 
published on page 96 of JC-K’s Febru- 
ary issue, has no reference whatsoever to 
the Savin Jewelery Co., of 1223 Main 
St., Bridgeport, Conn., or to Harry 
Savin, its proprietor.) 











=> OUR YESTERDAYS “& 


A BOOK OF MEMORIES 
THE GIFT SUPREME 


Jewelers are giving us a fine 
volume of business. AND an 
Admirably fitting item for 
EVERY JEWELER’S 
STOCK. 


Complete in theme for a life- 
time. Life history of all 
events in family life. 


ust $7.50 


Beautifully bound 
in GILT COVER, 
—full zipper 
closure. 





Nothing so beautiful or com- 

plete has ever been produced. 

272 pages of unusual art and 

color work. 

. .. « Interesting Discounts 
IMMEDIATE SHIPMENTS POSTPAID 


OUR YESTERDAYS SALES CO. 


617 S. Beacon St., Dallas, Texas 
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Recutting 
our Specialty 

PHILIP F. POPOLLA 


Imports— Lapidary 
10 E. 43rd ST. N.Y. CITY 
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Sterling Charms in Illustrated Cataleg on request 
WELLS MFG. CO., ATTLEBORO, MASS. 
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IT'S INCREASED! 


“40% 


That’s the Dividend This Company 
Is Currently Returning on 
Jewelers Fire Insurance Policies! 


Just think! $4.00 out of each $10.00 
you pay for fire insurance is returned 
A 
saving that you cannot afford to 


to you at the expiration date. 


miss, especially today, when costs of 
doing business are continually rising. 


Remember, 40% current dividend on 
fire policies. 25% dividend on wind- 
storm and extended coverage. 


Plan now to take that next renewal with this, 


THE JEWELERS OWN COMPANY 


mom YF Ot OUR AS 


EWELERS 
eUTUA® 


FIRE INSURANCE COMPANY 


JEWELERS INSURANCE BUILDING 
NEENAH, WISCONSIN 

















CONSULT... 
M. Y. FINKELMAN 


for 
Diamonds and Diamond Jewelry 


EST. 1923 
29 E. MADISON ST. CHICAGO 
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SWARTZ & co. 


10 S. Wabash Ave. Chicago, Ill. 











Your JoBBER Has 


NEWALL 
“Quality Findings’’( 


The Newall Mfg. Co. - Chicago 








WANT ADS 
It pays to use Jewelers’ Circular- 
Keystone Classified Ads 
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CHICAGO 


Goldblatt ; 
and treasurer, James Kuba. 
q At a luncheon meeting of the Chicag: 


q Silvey’s 
Ill., suffered 


jewelry store in Waukegan, 
a loss of about $3000 early 
in February when watches and jewelry 
were taken from a safe by burglars. 

q H. J. Warner, operating a wholesale 
jewelers’ supply business formerly lo- 
cated in Des Plaines, Ill, is now located 
in suite 1114A of the Heyworth building 
in Chicago. 

q Warren Piper and William Juergens 
located for many years on the 10th 
floor of 31 N. State St., have moved to 
the 8th floor where they have more de- 
sirable and efficient quarters. 

q Hugh Williams, of Williams & Peter 
son Co., San Francisco, visited Chicago 
last month for the first time since 1919 
and was met with a cold reception, 10 
degrees below. He was enroute to Bos- 
ton, Waltham and Providence. 

q Ed Trebing of G. Ed. Trebing Co., 10 
S. Wabash Ave., Chicago, celebrated two 
golden anniversary events during Feb. 


Mr. Trebing has not only been active 
in the jewelry business of Chicago for 
50 years but has also been married 50 
years. 

q Frank Bruns, who for several years 
has represented Jean R, Graef, Inc., 
and Girard-Perregaux & Co. in the 
Chicago territory, has closed his office 


at 31 N. State St., and moved to New 
York where he will be associated with 


the 
q Winnerman Jewelry Co. has purchased 
the two-story building it occupies in 
Harrisburg, Ill. The store is con 
tinuing to use the first floor, as in the 
past, and is renting the upper floor as 
office space. Miss Evelyn Wiedemann 


offices there. 


| has been placed in charge of the book- 


keeping department. 
q Bob Scheffres, who started his jewelry 


career with Swartchild & Co. and for 
the past 14 years has been associated 
with Emil Braude & Sons for the past 
several years as clock and _ silverware 
buyer, has recently established his own 
wholesale jewelry business in room 804 
of the Heyworth building. 


| q After one of the most successful years 


| q Burglars broke into the 


| discovered two men inside 





members, 


in the 22-year history of the organization, 


retiring Chanticleer Ed. I. Inhoff sang 
his swan-song and inducted into office 
the new officers, Chanticleer Herbert 


Jacobs of Forstner Chain Corp., Scratch- 


er Jack Casey of National Jeweler, 
and Keeper of Nest Eggs, Alvin Laut 
schke of Thos. Dee & Co. 


jewelry store 
of Solomon Fuenfer, 2746 E. Division 
t., the morning of Feb. 5, jimmied the 
safe and escaped with diamonds and 
watches valued at $25,000. A man who 
with a look- 


out in a car in front of the store stated 
that as he rushed to a restaurant to call 
police the lookout gave a warning 
signal. 


q Their ninth annual party, their victor) 
dinner dance and ball, held at the Mid 
west Athletic Club, Hamlin Ave. and 
Madison St., on Feb. 17 was one of the 
most enjoyable and successful ever held 
by the West Side Jewelers Association 
in Chicago. It was largely attended by 
friends from wholesale houses, 


| wives and sweethearts who enjoyed the 


| James 


dinner, entertainment and dance music 
arranged by the party committee, of 
which E. R. Miller was chairman. Ofi- 


cers of the association are: 
Dutka; vice-president, 


President, 
Maurice 








. of 





secretary, Oscar Seidelman 


16 in the Pittsfield 
of officers presented 


Jewelers Club Feb. 
building the slate 


by Frank Moran, J. F. Sturdy’s Sons 
Co., and his nominating committee was 
unanimously approved. Elected were: 


David E. Newman, 
jeweler, 10 S. Wabash Ave., president; 
Charles M. Burley, Benj. Allen & Co., 
vice-president; Vince J. Newman, 
Jewelers’ Board of Trade, treasurer, 
and Al Wahlen, Thos. J. Dee & Co., 
secretary. Dave Newman has been ac- 
tive in jewelry trade affairs of Chicago, 
being a past Chanticleer of the Golden 
Roosters and at present secretary of the 
Jewelers Bowling League and chairman 
the Chicago Jewelers Association 
social relations committee. 

q Monday nights being inconvenient for 
many of the members of the Chicago 
Metropolitan Guild, American Gem 
Society, their monthly meeting night 
was changed to the third Tuesday night 
last month and their first meeting un 


manufacturing 


der the new arrangement, Feb. 16, was 
well attended. ‘This meeting was the 
first of a series of four which will be 


devoted to a study of the diamond, and 
the genesis of the diamond and factors 
affecting the value were discussed. The 
subject for March 16 will be cleaving 
and cutting, April 20 color and May 
18 imperfections. ‘These meetings will 
be conducted under the leadership of 
Hans J. Bagge, of J. Milhening, Inc. 
q The entire ball room floor of the 
Medinah Athletic Club was taken over 
on the night of Feb. 20 for the anual 
dinner dance and frolic of the Golden 
Roosters of Chicago. The attendance 
was unusually large and a happy time 
was spent from 6:30 when the first guests 
reached the cocktail lounge until the 
small hours. The theme of the evening 
was patriotic. The entertainment was 
drawn largely from Army and Navy 
men, with a few professional numbers ; 
each guest wore a butononniere or cor- 
sage of war stamps, and in the place of 
souvenirs a substantial donation was 
made to Chicago Service Centers. On 
the back of the menu and program was 
the Golden Rooster roll of honor, mem- 
bers in the armed service consisting of 
Stanley Anderson, Robert Lieberman, 
Perry Moellenbrock, Wilbur Cureton, 
Sidney Levinson, Richard Showerman, 
and Mead Montgomery. 

q Thursday, Feb. 18, was Veterans Day 


at the monthly luncheon of the Chicago 
Jewelers Association at the Palmer 
House. President R. Schell Hulbert 
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xplained that it was impossible to seat 
ill the veterans at the head table and 
tarted the roll call there, then passed 
o those on the floor. The first veteran, 
Guy V. Dickinson, refused to give the 
late but felt sure most of those present 
vere unborn when he started. A large 
1umber responded ranging from 35 to 
59 years, the honors going to Arthur L. 
Fisher, of the Ball Co., who this year 
‘ompletes 59 years of continuous service 
with this 78-year-old concern. In a short 
business session during which committee 
reports were received, Pakula & Co., 5 
N. Wabash Ave., was elected to member 
ship. President Hulbert then introduced 
Daniel J. Lee, Chinese vice-consul in 
Chicago for the past six who 
talked on Chinese-Japanese relationship 
over a period of the many years, compar 
ng culture and thought of the two peo- 
ples and making an urgent plea for 
greater supplies trom this country be- 
fore it is too late. 

q At a meeting of the Chicago Credit 
Jewelers Association, held at the 
Covenant Club Feb. 3, it decided 
to hold the annual banquet at the Latin 


years, 


was 


Lounge, 23 W. Ran- 
dolph St., March 21. At the suggestion 
of B. Weiss, who recently sent 14 
watches in good running order to THe 
Jeweters’ Crircutar-Keysrone for use 
by the Russian Army, it was voted to 
require each jeweler attending the ban 
quet to bring at least one watch to be 
sent to the Russian Army. The speaker 
of the evening, introduced by President 
Valentine Jones & Baum 
rucker, was James Brown of the Chicago 


Quarters Vodvil 


Jones, of 


office, Collector of Internal Revenue, 
who explained the 1942 income tax law 
and also the 5 per cent Victory ‘Tax 
to be withheld from all salaries in ex 
cess of $12 a week during 1948. There 
was also a discussion of the new tax 
provision which makes bad debts de 
ductible on the return of the year in 
which the debt is charged off as un 
collectable. However, he pointed out 
that a bad debt charged off in 19¢1 
could not be deducted from the 1942 
return and stated that it would be 
necessary to file an amended return 
for 1941 and request a_ refund. 


OBITUARY 


Mars. Mortimer S. ABELSON, wife of the 
widely known credit jewelry store owner, 
who has nine units in New Jersey and 
one in Rochester, N. Y., and who is presi 
dent of the Associated Credit Jewelers 
of New York and New Jersey, died Feb. 
22 at Miami Beach, Fla. 

Sot Beroeman, 76, Omaha 
jeweler, died Feb. 21. His son, Clarence 
I.. Bergman, is secretary-treasurer of 
Bergman Co., Inc. 


wholesale 


M. Lurner Bowpen, 61, chairman of 


the board and treasurer of J. B. Bowden 
& Co. manufacturing jewelers, 15 
Maiden Lane, New York, died Feb. 4 
brief 
for 42 


it his home in Brooklyn, after a 
identified 


IIness. He had been 
vears with the 100- 
vear-old firm, 
America’s oldest 
makers of wedding 
rings, which his 
grandfather had 
founded in 1843. 
Active in the inter- 
ests of his indus- 
try, he was vice- 
president of the 
Jewelers 24 Karat 
Club of New York 
in 1915, president 


in 1916 and a di- 
rector for many 
vears thereafter; M. LUTHER BOWDEN 
he was a director 
of the Jewelers Board of ‘Trade from 


1917 to 1919 and again from 1922 to 1924. 
Besides his widow and Luther S. 
Bowden, he is survived by a_ brother, 
Gardiner S. Bowden, of J. B. Bowden & 
Co. 

Wm. E. Crow, who was born in Canada 
75 years ago and was the first jeweler to 
sign a lease for space in the Columbus 
Memorial building at 31 N. State St. in 
Chicago, and had continually maintained 
his business there since 1892, died on 
Feb. 8 at Dover, N. J. 

ArtrHur Freperick Davis, 60, retired 
jewelry worker, died at Providence, 
R. L, Jan. 28. Until his retirement jin 
1932, he had been an employee of the 
S. & B. Lederer Co., jewelry manufac- 
turers. 


son, 
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Ray Davis, who had long been asso 
ciated with the A. H. Fetting Co., 
manufacturing jewelers, 314 N. Charles 
St., Baltimore, died Jan. 31. 

Herman C. Ercuorn, 57, New Haven, 
Conn., jeweler, died suddenly Jan. 31. 

Oscar Wenpett Epwarps, president 
of the Northampton Cutlery Co., died 
Jan, 24 after 56 years of active 


asso- 


ciation with the company. 

Harry W. Goupsrer, 61, Peoria, Ll, 
jeweler, died Jan. 11. 

CuHartes W. Henprix, 44, jeweler, 


with Speicher Bros., Kankakee, IIl., died 
suddenly Dee. 31. 


AvotpH Hess, 83, Chicago retail 
jeweler, died Feb. 18. 
Georce Henry Hinron, 51, manager 


of the Rolex Watch Co., Toronto, died 


Jan. 22. He had been associated with 
the firm for 24 vears. 
F. J. Kemper, 87, retired jeweler, died 
at his home in Ashtabula, Ohio, Jan. 23. 
Harry F. Lees, 88, pioneer Minne 
apolis diamond merchant and_ senior 


partner of Harry F. Legg & Sons, died 
Jan. 16. Mr. Legg was in the jewelry 
business for over 70 years. 

ANTHONY LINNEMAN, Sr., 76, retired 
wood carver who had been employed for 
25 years by the Herschede Hall Clock 
Co., Cincinnati, died of a heart attack 
Jan. 31. 

Grorce A. Lynn, 83, pioneer jeweler 
of Paulding, Ohio, died last month. He 
was one of northwestern Ohio’s oldest 
merchants. 

ALvexanper MacBern, 77, for 50 years 
a master craftsman at the Gorham Mfg. 
Co., died Feb. 15 at his home in Provi 
dence. 

Avcust Meyer, watchmaker and sales 
man for M. C. Motch, Covington, Ky., 
for the past 38 years, died Jan. 20. 

Avucustine C. Nerone, for more than 
35 years personnel and maintenance 
manager for Ostby & Barton, Provi 
dence jewelry manufacturers, died Feb. 
8 after a year’s illness. He retired from 
the firm three vears ago. 

Henry P. O’Netir, 58, veteran 
man for the Herkner Jewelry Co., Grand 
Rapids, Mich., died Jan. 18 while driv 
ing to work. 

(Please turn to page 129) 


sales 


CASH FOR SCRAP 


GOLD 


an 
Highest market prices for 
your solid and filled scrap, 
filled cases, scrap sterling. 
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References: Jewelers Board 
of Trade, Dun and Brad- 
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Make shipment today and re- 
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FINDINGS, OPTICAL SUPPLIES 
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q Morris Boroff, Monessen, Pa., jeweler, 
visited Pittsburgh last month. 

q Samuel Weinhaus, Inc., wholesale 
jewelers, are adding a glassware gift 
department to their line. 

q Employees Gilbert Farkas, Edward 
Stern and John Joseph of M. A. Mead 
Co., Inc., attended their wholesalers’ 
Chicago sales meeting last month. 

q Search for satisfactory gift lines has 
put jewelers on tour. Leonard Rosen- 
thal of Lockport, N. Y., went to New 
York, then to Pittsburgh. Others have 
come from Altoona; St. Marys; Barber- 
ton, Ohio; Fairmont, W. Va. 

q Pittsburgh jewelers vacationing in Flori- 


| da include William Kappel, Wm. J. Kap- 


pel Co.; Gustave Bastheim, Henry Wil- 


| kins & Co.; and Chester Hall of Hall 


Bros. & Co. Samuel Hall of the same 
firm recently made a trip to New Or- 
leans. 

q Leonard D. Helfer, life member, 
Western Pennsylvania RJA, addressed 
the Manufacturers’ Association Feb. 18 


| at the Hotel Mayflower in Washington, 
| D. C., on “co-operation between manu- 
| facturers, distributors and retailers dur- 
| ing wartime.” 





q@ Mr. and Mrs. Emanuel Grafner of 
Grafner Bros., Pittsburgh wholesale 
jewelers, flew to California because of 
the death of Mr. Grafner’s sister, Mrs. 
Julia G. Kolliner. His nephew, Lt. Max 
Kolliner flew from Pearl Harbor to at- 
tend the services. 

q When the War Manpower Commis- 
sion classified wholesale and retail jewel- 
ers as “non-deferable for physically-fit 
men regardless of dependency,” Pitts- 
burgh jewelers immediately appointed a 
committee, to co-operate with the Board 
of Education to get trained high-school 
students for part-time work in jewelry 
stores. Jewelers’ committee consists of 
Leonard D. Helfer, pioneer honorary 
president, Western Pennsylvania RJA, 
as committee chairman; John Roberts 
of John M. Roberts & Sons Co., William 
Kappel of Wm. J. Kappel Co., Paul 
S. Hardy of Hardy & Hayes, Harry M. 
Lasday of L. Schmidt at Braddock, and 
Martin Morrow of McKeesport, Pa. Com- 
mittee members will meet with George 
Y. Taylor, acting supervisor of distribu- 
tive education, Pittsburgh public schools, 


| and learn in detail how the students can 
| be made available this spring. Details 
| are expected to be announced officially 
| at the next general jewelers’ associa- 
| tion meeting. 








Pennsylvania Horologists Expect 
Legislature to Pass License Act 


The Pennsylvania Horological Asso- 
ciation elected officers and discussed 
their registered watchmakers certificate 
legislation, Feb, 8 at Hotel Roosevelt, 
Pittsburgh. 

Officers elected were William 0. 
Smith, president; Harold L. Krosney, 
of D. S. Mallinger Co., vice-president; 
J. Philip Sommer, secretary, and Virgil 
Petrocelly, treasurer. Guild trustees ap- 
pointed were Joseph H. Bermel, Guy B. 
Woolston of Kaufmann Department 
Stores, J, E. Binstock, attorney; Carl 
V. Carlson; August Schram, Sharps- 
burg, Pa., and Vince Jaranowski of 





[SS ee | 


Joseph De Roy & Sons. 

The 28 members at the meeting dis 
cussed their watchmakers licensing legis- 
lation to be presented before the Penn 
sylvania House of Representatives. 

Said re-elected President Smith: 
“Since consulting with examining boards 
in other professions, in order to avoid 
their difficulties, I feel the state licensing 
law should pass the House of Repre- 
sentatives. Pennsylvania jewelers favor 
the bill practically 100 per cent.” 


Gunmen Bind Six Victims; 
Seize Over $75,000 Loot 
From Howes’, Hollywood Store 


A daring daylight holdup and robbery 
was staged with true Hollywood flavor 
at the jewelry store of B. D. Howes & 
Son on Jan. 30, when three bandits 
trussed up five employees, and made off 
with loot reportedly worth $75,000 to 
$100,000. 

The stickup trio entered the store 
shortly after it had been opened and 
apparently had their plans mapped out 
well in advance, even to the short wave 
radio which they kept tuned in to police 
broadcasts. After wandering about the 
store for about 15 minutes, they sud- 
denly drew their guns and officially an 
nounced the holdup. The five employees, 
including the store’s manager, Erwin 
King, were forced to lie on the floor 
where they were bound and gagged. 
A passerby, detecting the disturbance 
through the window, was seen by one of 
the robbers who rushed out, dragged him 
into the store and tied him up too. 
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q Courses in jewelry designing are now 


being offered to the public by Ohio 
Mechanics Institute, of Cincinnati. 
q Albert Esberger of Esberger Bros. 


has been elected director of the Central 
Vine St. Business Men’s Association. 

q R. J. Flaxmayer, formerly employed 
by the Vogelsang Jewelry Co., now is on 
the staff of the J. Benzinger Co., Nor- 
wood. 

q The store of Herbert Krombholz, 
Silverton, O., has that 1943 appearance, 
just having been remodeled and equipped 
with new fixtures. 

q John Gerwe of Gerwe-Frohman Co. 
sends word from Ft. Lauderdale, Fla., 
where he is vacationing, that he will 
return to the grind about the first of 
April. 

q Friends of Joseph Besse, former New 
port jeweler, welcomed him back here 
last month on a brief visit. He dis- 
closed he now was assigned to the Naval 
Air Force. 

q.H. P. “Dock” Haerr, salesman for 
the Gruen Watch Co. is back on the 
job after recovering from a long illness, 
Mrs. O. B. Wise of William H. Grass- 
muck & Sons also is recuperating from 
an illness. 

q E. G. Fischer, president of the Cin 
cinnati Guild, Ohio Watchmakers Asso 
ciation, has left the J. C. Hockett Co., 
Norwood, to take a job with the Her- 
bert Krombholz Co., Silverton, as watch- 
maker and repairer. 

q Business trips to the East were made 
last month by George E. Brown of 
Gerwe-Frohman Co.; Louis Grassmuck 
of Wm. H. Grassmuck & Sons; Louis 
J. Hummel of Louis F. E. Hummel and 
Thomas Reed Botts and Jack Wolf, 
Town Criers. 

q The display window of E. Wagner & 
Son, 1566 Freeman Ave., came out 
second best in a scuffle a group of 
Negre soldiers had in front of it last 
month. As it shattered, several passers- 
by helped themselves to the jewelry on 
the shelves. 

q Congratulations are in order for em- 
ployees of A. G. Schwab & Sons, whole 
sale jewelers, 229 E. 6th St., who have 
entered the realm of ten per centers. 
All ef its officers, salesmen and other 
personnel have contracted to use at 
least one-tenth of their salaries to pur 
chase war bonds during 1943. 

q Benjamin S, Katz, president of the 
Gruen Watch Co., has completed duties 
assigned to him when he joined the 
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War Production Board several months 
ago as a dollar-a-year man and re- 
turned to Cincinnati. He remains sub- 
ject to call by WPB as consultant or 
for special assignments from time to 
time. 

q Police are matching wits with a group 
of smooth-operating jewelry thieves who 
have been preying on retail stores here 
for several months. They pose as cus- 
tomers, calling at the store ostensively 
to select a gift and walking out with 
several expensive items when the clerk 
turns his back. Already a score er 
more of jewelers have been victimized, 
the most recent being Elmer T. Herzog, 
Covington, robbed of a number of 
watches in that manner. 

q Three representatives of D. Jacobs & 
Sons Co. last month left on selling trips, 


Norbert Meehan going to Northern 
Ohio, E. B. Jacobs leaving for a circuit 
of the Eastern markets and Julius 


Jacobs beginning a Michigan trip. Out- 
of-town visitors who called at the firm 
during the month included H, A. Rohs, 
Cynthiana, Ky.; H. B. Bailey, Murray, 
Ky.; H. W. Roe, Washington Court- 
house, O.; Jack Glick, Orme Jewelry 
Co., Napoleon, O.; Bernard Goldstein 
and A. G. Simmons, Murfreesboro, 
Tenn.; George W. Smith, New Albany, 
Ind.; I. N. Biddle, Lawrenceburg, Ind., 
and Harry Hart, Upper Sandusky, O. 
q Cincinnati police are making every 
effort to break up the reported “black 


market” sale of watches. Since the 
watch companies began turning out 
materials for Uncle Sam and a short- 


age of their product developed, it has 
not been uncommon to be approached 
on the street by some furtive-looking 
character who in a low voice asks you 
if you want to buy “a good thing.” It 
usually turns out to be a watch, hoi 
enough to melt the crystal, and selling 
for a price that wili curl your hair. 
In their attempts to stop this boot- 
legging, police are moving against watch 
thieves making raids on local jewelers. 
Such thefts have tripled here since the 
shortage developed. 

q Last month we incorrectly reported 
Jack Wolf’s visit to Cincinnati as a 
representative of Shiman Mfg. Co. It 
should have been M. H. Shiman & Co., 
48 W. 48th St., New York. 


New Los Angeles Jewelry Store 
Stocks Number of Allied Lines 


Defying wartime conditions, Silton’s 
jewelry store opened in downtown Los 
Angeles to become one of the largest 
and most modern establishments on the 
West Coast. 

“We’re a 1943 war baby,” President 
John J. Silverman announced at the 
opening. “The opening of the store was 
planned more than a year ago. After 
Pearl Harbor our opening was deferred 
until our buyers had acquired large 
stocks of merchandise now practically 
unobtainable.” 

Allied lines carried by the jewelry 
store include those covering glassware, 
dinnerware, cedar chests, draperies, elec- 
trical appliances and lamps. 
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Partly-Filled War Stamp Books Replace Jewelry Souvenir 
At Annual Banquet of the Boston Jewelers Club 


The 55th annual banquet of the Bos- 
ton Jewelers Club held at the Copley- 
Plaza Hotel, in Boston, on Feb. 6, ap- 
propriately stressed the wartime note 
and was responsible for the sale of sev- 
eral thousand dollars worth of War 
Bonds and Stamps. 

Each of the approximately 400 guests 
and members who attended, received as 
a souvenir, instead of the usual article 
of jeweler’s merchandise, a_ partially 
filled book of War Savings Stamps and 
everyone was urged to stop at the War 
Bond booth set up by the local commit- 
tee at the entrance of the banquet hall 
and buy at least enough additional 
stamps to complete the book and turn it 
in for a bond. 

The response was generous, with many 
of the diners complying with the sug- 
gestion, and several purchasing bonds 
for even larger amounts. It was an- 
nounced toward the close of the dinner 
that in addition to the stamps donated 
by the club as souvenirs, more than 
$10,000 had been raised by additional 
sales—a sum very considerably larger 
than the amount that had been paid by 
the banqueteers for their tickets to the 
affair. 

The dinner was preceded by a cock 
tail party and reception at 6.30, with 


q Willis A. Goode, sales supervisor of 
Smith Patterson Co., returned to work 
on Feb, 23 after three weeks vacation 
at Bradenton, Fla. His tan was the 
envy of his associates who remained 
at home to battle one of the coldest 
and snowiest Februaries in some time. 
q Both the retailer and wholesale divi 
sions of the jewelers’ trade went over 
the top again this year in the Greater 
Boston United War Fund Campaign. 
Total subscribed by the retailers was 
$7,805 and by the wholesalers $3,446, 
Jewelers joined other advertisers in the 
Boston papers on the day the Fund 
drive was started and devoted space to 
the campaign. 

q Two picked teams of the Boston 
Jewelers Bowling League journeyed to 
Waltham on Feb. 11 to take on two 
teams from the Waltham Watch Co. 


the serving of the food starting at 7.30, 
after the invocation had _ been _pro- 
nounced by the Rev. J. Nicol Mark. A 
fast-moving entertainment of 10 acts 
followed the dinner under the title of 
“A Red, White and Blue Revue.” 

The usual informal parties in many of 
the suites of the hotel after the dinner 
concluded the evening. 

While the attendance was consider- 
ably less than that of a year ago be 
cause of wartime travel restrictions 
which kept down the number of out-of 
town guests, the affair was thoroughly 
enjoyed by those in attendance. 

The officers of the club, L. Blaine 
Libbey, president; John S. Kennard, 
vice-president and Carl F. Lawton, sec 
retary-treasurer, were assisted in the 
planning and preparations by the di- 
rectors. This group acted as the gen 
eral dinner committee and their work 
was supplemented by special commit- 
tees. Of these, the committee on in 
vited guests was headed by Arthur M 
Horne, the entertainment committee by 
John S. Kennard, the committee for 
selecting the minister by August Sweei 
land, the committee on cigars, ciga 
rettes and flowers by Allen Davidson. 
and the reception committee by Fred 


erick F. Widmer. 


Bowling League. The score? Well the 
jewelers say the less mentioned of that 
the better. They had an off night. The 
cup now reposes in Waltham but the 
Bostonians hope’ to win it back in a 
return match in the spring. 

q D. C. Percival & Co., Washington St. 
wholesalers who have been doing busi 
ness for 79 years, were exhibitors at 
the annual gift show at the Parker 
House March 1-5.  Percival’s, by the 
way, have taken on a line of high grade 
pipes and a line of greeting cards. Even 
some of the substitute lines peter out 
sometimes, Percival’s tried a line of 
fine stationary, only to find that the 
manufacturers’ available supply had 
been oversold. 

q Boston jewelers were heartened by 
news that WPB would shortly release 
materials for manufacturing 1,500,000 
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alarm clocks. ‘This may help one of the 
most trying shortage jewelers have had 
to face. One Washington Street jeweler, 


| who has been out of alarm clocks for 
| about 10 weeks, says he gets between 
30 and 40 calls a day for the now 
vanished item. 


q Fred W. Hurley of Hartford, Conn., 
representing the American Retail Jewel- 
ers Association, has been traveling 
through Massachusetts and Rhode Island 
signing up new members for the asso- 
ciation. Early reports are that he has 
met with fine No figures are 
available. 

q At the February meeting of the Boston 
Guild, American Gem Society, Francis 
Carson of Stowell’s talked on the subject 
of amethysts; Dr. Edward Wigglesworth, 
C. G., director of the Eastern Labora- 
tory, Gemological Institute of America, 


success. 


| talked on their brilliancy and dispersion, 
| and conducted a gem quiz on amethysts. 


Heywood Macomber, C. G., of Shreve, & 


| Low Co. conducted a class on the proper 


| Willis J. 


use of the diamondscope in identification 
work. 


Obituaries 


(From page 125) 

James Wittiam Ruoaps, 75, retired 
jeweler of St. Albans, W. Va., died re 
cently. 

Eruraim Rose, 58, died last month. 
He has recently been associated with 
Bailey, Banks & Biddle, Philadelphia. 

Gorrtos J. Scitoenuarpr, a jewelry 

| designer for the Charles E. Hancock 


Co., died Feb. 13 at Hillsgrove, R. 1. 

Wituiam A. Scuorterp, partner of 
Schofield & Battey, manufacturing jewel- 
ers until 1920, died Feb. 12 in Provi- 
dence. 

BENJAMIN ScHLorr, 77, for years asso- 
ciated with A. Wallach Co.. 37 Maiden 
Lane, and later of the Castle 
Co., manufacturers’ representatives, 358 
Fifth Ave., died suddenly Feb. 17. 

Winuiam F. Scuumer, 59, 
manufacturing jeweler and diamond 
cutter, died suddenly Feb. 19. His son, 
Schumer, will succeed him 
president of William F. Schumer & Son. 


owner 
Cincinnati 


as 


Joun Epmunp Tweepy, 74, formerly 
manager of the E. I. Richards Co., N. 
Attleboro, Mass., jewelry manufacturer, 
died at his home Feb. 12. 


Handbags, Perfumes and Pipes 
Among Likely Wartime Sidelines 
Studied at Texas RJA Convention 


That Texas jewelers are turning to 
sideline merchandise to meet wartime 
conditions and loss of income due _ to 

| dwindling stocks, and that such side- 





lines as giftwares, leather goods, hand- 
bags, perfumes, pipes, candies, linens 
and floral lines have been successfully 
opened to keep many stores operating 
under war conditions was disclosed by 
Myron Everts, Dallas jeweler, at the 
37th annual Texas RJA convention held 
at the Adolphus hotel in Dallas, Feb. 
22. 

H. T. Purvis, president of the 
Arkansas RJA, said that many retailers 
in his state are digging out merchandise 
that formerly would not sell, polishing 
it up and finding a ready market. 

The future of costume jewelry was 
discussed and the probability of its 


higher price because of the substitution | 


of costlier metals since copper, brass, 


zinc, tin and other base metals have 
gone to war. 
All officers were re-elected, with the 


president, Melrose Tappan of Sherman, 
in his third term. The other officers are 
B. L. Turner, Corpus Christi, first vice- 
president; Rex Smith, Abilene, second 
vice-president; C. W. Varner, Bryan, 
recording secretary; and H. E. Dill, 
Dallas, financial secretary. The follow- 
ing were elected to the board of direc- 


tors: M. L. Jacobs, Beaumont; R. J. 
Slagle, Houston; Evanda Haltom, Fort 
Worth; Oliver Brecht, Dallas; B. O. 
Perdue, Crockett; M. L. Barnett, Min- 
eral Wells; and FE. T. Harker, San An 
tonio. 
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ROYAL DOULTON 
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WOOD & SONS DINNER AND 
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Trade-Mark WEDGWOOD 
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PALLADIUM 


Though Platinum has gone to war with other strategic metals, 


we are happy to offer RUTHO PALLADIUM for the duration. 


RUTHO PALLADIUM is supplied in either plate or wire form. 


Kastenhuber 


: seiaiendiinie 21 West 46th Street 


1060 Broad Street 
= Tel. Market 2-4480 










What’s right 
What’s wrong 


ON THE BIG GUNS 


THAT'S where we come in—with sensi- 
tive timing instruments that analyze gun 






performance (another one of our many con- 






tributions to Victory). 






The selection of this company to produce 





equipment of such exacting nature confirms 






the judgment of those who have purchased 
WatchMasters for their precision and de- 
pendability in timing watches. 










All members of this organi- 
zation are subscribing 10% 
or more of income for war 
bonds. All are working 
overtime in the production 
of timing instruments for 
the armed forces. 


American Time Products 
Inc. 


Distributors of Western Electric Watch-rate Recorders 


580 Fifth Ave. New York, N. Y. 
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The ABC of Modern Engraving 


By WILLIAM KASSEL 


Chapter VI--Transferring Engraving by Impression 


HEN two or more articles are to be engraved 

identically alike, the best results are obtained by 
transferring. This can be done in a number of ways, but 
the principle is the same in all of them. 
piece is designed and engraved, then the prints and im- 
pressions are made from that. Prints are made by plac- 
ing a piece of paper over the engraving and burnishing 
it until the paper has found its way into every cut of 


First, one 


the engraving, thus cfeating on the paper a raised or 
embossed reproduction of the engraving in reverse. 

Prints can be made by several processes known respec 
tively as dry prints, grease prints and ink prints. Dry 
prints can be used with either grease or powder. The 
paper used for making prints should be of good quality, 
medium weight, with not too rough a finish. However. 
coated or glossy paper is not satisfactory, either. A 
medium-weight ruled filing card is ideal. The weight 
and finish are just right and the lines act as a guide that 
is very helpful in getting the prints and impressions 
accurately placed. In making the print, set the paper 
Then when 
you apply the print to the article to be engraved, if you 
again set it with the lines exactly vertical the impression 
will be perfectly straight. 

To make a dry print. cut 
enough to cover the engraving with a good margin all 
around. -Wet the paper, on one side only, with water. 
The water will make the paper more pliable, and there- 
fore easier to burnish into the cuts of the engraving. 
Place the paper wet side down on the engraving and 
place a dry piece of paper on top of the first one. This 
second piece is simply to protect the first one, which will 
be the print, from tearing or rubbing through during 
the burnishing process. Hold the paper in position with 
vour left hand, placing one finger at the top, and another 
at the bottom so as to leave the center clear. With the 
burnisher in your right hand, draw it gently but firmly 


so that the lines will be exactly vertical. 


a piece of paper large 


back and forth over the paper with a steady even stroke 
and a little pressure on the burnisher. A little engraver’s 
wax on the end of burnisher or rubbed on the paper will 
help to let the burnisher move more freely and will fur- 
The 
paper, of course, must not be allowed to move. If it 
shifts even slightly, the print will blur and be indistinct 
and useless. 
the top paper and burnish directly on the print until 
every line shows clearly through the paper. 


ther lessen the possibility of tearing the paper. 


After a due amount of burnishing, remove 
The more 
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the print is burnished, the more thoroughly the paper 
will be worked into every cut of the engraving, the 
higher the embossing will be, and the sharper the print. 
Such a print if allowed to dry properly is usable for 
at least 50 impressions. 

Before removing the print from the engraving, mark 
the exact center of the print. This can be done with 
the compasses by the same method that was described 
earlier in this chapter for locating the center of a flat 
piece. (See Fig. 41). Then, in the same way, find the 





The print 


This shows print and method of use. 
when being used is placed face-down. 


Making a print. 


exact center of the article to which the impression is to 
be applied. First apply a light coating of engraver’s 
wax to the article. This will serve both for making the 
marks to locate the center, and as a base for the im- 
pression which is to be made from the embossed print. 
Now dust the dry print with a coating of taleum powder 
using the brush or powder bag. Remove surplus powder 
by snapping the edge of the print with your finger. With 
a pin, pierce the print where the lines cross in its center 
and place the point of the pin where the lines cross on 
the center of the article. Rotate the print on the pin so 
that it will be perfectly straight. and holding it in posi- 
tion with the fingers of your left hand, press the print 
lightly in the wax with your right hand. Now remove 
the print. If it did not move while you were making 
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the impression, there should be a perfect reproduction of 
the engraving marked in the wax coating on the article. 
It is advisable to recheck with the compasses to make 
certain that the impression is in the exact center of the 
article. If it is off-center or is indistinct, wipe the article 
clean with soft cloth and try again. 

When the center of an article can be found without 
the use of the compass marks, a dry print can be used 
as a grease print. Apply a light coating of wax to the 
surface of the print by drawing a finger lightly over 
surface of your wax, just enough so that wax will adhere 
to finger and then pat this on the surface of the print. 


The wax should adhere only to the raised part—that is, 


the embossing which was made by the engraving. The 
background. of the print must be free from wax. The 
surface of the article should be perfectly clean. When 


the print is placed in position and pressed gently, the 
wax on the embossing will adhere to the surface of the 
This 


can be brought out more distinctly if desired by dusting 


article, leaving a wax reproduction of the design. 


taleum powder or precipitated chalk over it with the 
powder bag or brush. Any surplus powder can be re 
moved with the brush. 

Other types of print are the grease print and the ink 
print. Grease or ink is rubbed into the cuts of the en- 
graving, and the surplus is wiped off so that the grease 
or ink will be only in the cuts of the engraving with the 
surrounding surface clean. The ink should be a good 
grade of printer's ink. As printer's ink is rather 
messy, it is a good idea to place a piece of tissue over 
the tip of the index finger, which is then dipped into the 
ink and rubbed over the surface of the engraving so as 
to fill all the cuts. 
that will not scratch, remove all the ink from the sur- 
face of the article. 
it crosswise the ink will remain in the cuts, which is what 
you desire. 


With a clean piece of soft tissue, 


If you keep the tissue flat and rub 


Extra care is required in the making of an ink print. 
The ink must not be too soft, the paper must not be too 
wet (preferably only damp), and not too much pres- 
sure should be applied to the burnisher. If any of 
these points is neglected, the ink will spread and cause 
the print to blur. 

An ink print has the advantage that it will show every 
line clear and distinct to the smallest detail, and can be 
reproduced in a reference book. In making the transfer, 
get the position accurately, then place the print face 
down and burnish the back of it. How much pressure 
to use in making this transfer depends on how fresh the 
print is. 
the ink to spread and will result in a blurred impression. 


On a new print too much pressure will cause 


When a print is made by filling the cuts with grease 
instead of ink, the print is good for many more impres- 
sions than could be made from ink but it cannot be used 
for making impressions in your reference book. How- 
ever, after the ink of an ink print has become dry and 
it is no longer usable as an ink print, it is still good for 
many transfers by dabbing on a light coating of en- 
graver's wax in the manner described for use with a dry 
print. It can be put into the file and used in this man- 
ner years later. 

Both ink and grease prints will leave the article from 
which they are made in a condition that calls for a thor- 
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ough cleaning. Saturate a piece of cotton with benzine, 
and rub it along the cuts to remove all traces of ink or 
grease. As the liquid is inflammable, care must be used 


in handling it. 

Most transferring is done on flatware. The paper of 
the print should be large enough to cover the greater 
part of handle. If a ruled card is used, the lines should 
run up and down the handle, with one of the lines in 
its exact center. The entire design of the handle should 
be burnished into the print as well as the engraving. For, 
if the embellishments of the pattern are embossed on 
the print, it will aid in getting the print in the correct 
position for making transfers since the embossing will 
fit right into the decorations of the handle. 

A print is made of each kind of piece in the set— 
teaspoons, coffee spoons, butter spreaders, dessert, lunch- 
eon and dinner forks, and so on. Time will be saved if 
the entire set of prints is made at the start, allowing 
them to dry on the articles. Remove the prints in the 
same order in which you made them. Each print should 
have at least an inch of plain space at its lower end, 
where it should be marked for possible future reference 
and use. Include a notation of the article from which 
it was taken. Also if any of the cuts were made with a 
liner, it is advisable to note what size was used so that if 
it is necessary to duplicate the eifgraving later on addi- 
tional pieces, you will know what tool to employ in order 
to have the engraving uniform. Where two or three 
sizes of liners are used. all of them should be plainly 
noted on the print. 

With scissors, carefully cut away the surplus paper 
around the print (be sure to leave the ornamentation), 
so that when the print is placed on an article for trans 
fer it will fit like a jig-saw puzzle. Leave all possible 
embellishments below the engraving, and don’t forget to 
leave at least an inch of plain space for notations as just 
explained. 

Dry prints can be used in either of two ways. On 
bright finishes a grease print works to advantage, while 
a powder print is better for butler or satin finish. 

To make the transfers by the grease method, lay out 
all the pieces of one kind in a row. Hold the print in 
vour left hand. Draw the index finger of the right hand 
over the surface of your engraver’s wax, and pat the wax 
on the embossing on the print. Place the print on the 
first piece to your left, fitting it into the correct position 
by the use of the straight lines on the back of print and 
the cut out of the ornamentation. When the correct spot 
has been found, the embossed design on print will exact- 
ly fit into the design of the article. A slight pressure 
will transfer to the article some of the wax on the print, 
making a reproduction of the engraving. Continue thus, 
from one piece to the other, working to the right. With 
the powder bag give each piece a pat so that some of 
the powder will adhere to the grease. The surplus pow- 
der is brushed off and the pieces are stacked and put 
Each lot is 
handled in the same manner, after which come the odd 


aside until you are ready to engrave. 


pieces on most of which a print can be used, though some 
will have to be designed with a size to fit. 

When the articles are butler- or satin-finish, apply a 
coating of wax to all the pieces of one kind and lay them 
out in a row as before. Then apply powder to the print 
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with the brush or bag, remove the surplus by snapping 
the edge of the print with the fingers, and transfer in 
the same manner that was described earlier for the use 
of a dry print. 

When only two or three articles are to be engraved 
and no print is to be kept, there are two ways in which 
a transfer can be made without taking a print. One is 
with modeling wax, the other is with cellophane. 

The modeling wax is especially useful for small 
articles, such as flatware, cuff links, ete. Dip the tip of 
the finger into some talcum powder and rub it into the 
engraved cuts. Wipe the surface of the article clean 
and press the modeling wax into the article deep enough 
so that it is sure to go into the cuts of engraving, and 
also making sure to get an imprint of the ornamentation 
or the outline of the article. Pull the wax free from the 
article with a sharp motion. 
engraving should be impressed on the wax. 
light coating of grease to the article on which the engrav 
ing is to be duplicated, and fit the article into the wax 
Press lightly, then pull the wax off with 


A clear impression of the 


Apply a 


impression. 
a jerk. The wax mold will be good for several of these 
impressions. Should the wax be too soft or sticky it can 


be stiffened by working in some talcum powder. 


Unfortunately, modeling wax has a tendency to oxi- 
dize silver for it contains rubber, and rubber contains 
sulphur, which is an oxidizing agent. However, oxida- 
tion can be prevented by cleaning the article as quickly 
as possible after the work is finished. Just wipe it with 
a clean cloth. 
polish will remove it, so will cyanide. Cyanide is a dead- 
ly poison, so extra precaution in using it is absolutely 
necessary. If cyanide is used, submerge the article 
promptly into very hot water so as to remove all traces 


of the poison. 


If oxidation has already started, silver 


Transferring with cellophane has some advantages 
and is the easier way after a little experience in training 


the eye to get the impression accurately centered and 
Dab a light coating of engraver’s wax over 
Don’t rub it, for none of 


straight. 
the surface of the engraving. 
«the wax should get into the cuts of the engraving. Place 
a strip of thin cellophane over the engraving and burnish 
it lightly, which will make the wax on the surface of the 
article adhere to the cellophane. Now place the cello 
phane in exact position on the article to be engraved, 
and again burnish lightly. The wax on the cellophane 
will adhere to the article leaving a perfect reproduction 
of the engraving. 

Getting the impression straight and in the exact cen- 
ter is mostly a matter of training the eye, but many 
articles have some features that will serve as a guide. 
For example, on flatware there is the top edge, or some 
part of the ornamentation. If you place the edge of 
the cellophane at that point when you make the print, 
then you can place it at the same point on the article to 
which the transfer is to be made. Then, by looking 
through cellophane, it is easy to judge the correct dis 
tance from either side to get it in the center. Most nap- 
kin rings have a ridge at the top that will prove useful 
as a guide. Salt and peppers have such an edge, as do 
beakers, individual match boxes and trays. A straight 
line scratched with a steel marker through the center of 
the cellophane, and two or three more lines an equal 
distance apart, and parallel to it on each side, and the 
same number of lines at right angles, will also prove 
useful as a guide in finding the exact center and in get 
ting the impression straight. With a little experience, 
tea sets, bread and sandwich trays and many other types 
of article can be transferred by this method with little 
effort and much saving of time. 

Whatever the method used in making a transfer, al- 
ways recheck it after the transfer is made to be sure the 
position is correct. If it is not, wipe the surface of the 
article and the cellophane clean with a soft cloth and 


try again. 


Chapter VII--Finishing and Correcting the Job 


FINE piece of engraving can be ruined by im- 
proper handling after it leaves the engraver. 
Polishing and cleaning must also be done correctly. 
When gold or silver, whether solid or plate, is held 
The 
speed of the wheel (number of revolutions per minute) 


to a revolving wheel, precious metal is removed. 


plus the kind and amount of material used on the buff, 
determines the amount of precious metal removed. Too 
much polishing rounds off the sharp edge of the engray 
ing and it becomes flat and lifeless. The necessity for 
care is readily apparent from the fact that engraving 
held to a polishing wheel for one second, will receive and 
show the equivalent of a year’s wear in ordinary use. 
Most polishers understand this and use discretion, but 
sometimes you will find a careless one who needs watch- 
ing. Therefore it is a good idea for the engraver, in 
even the large shop where the polishing is done by others, 
to have some knowledge of polishing and finishing. 
Should an article be badly tarnished, dip it in a solu- 
tion of cyanide. To depend upon the buff alone to re- 
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move tarnish will result in the removal of much precious 
metal and harm the engraving. After polishing, the 
article should be cleaned thoroughly to remove all traces 
of polishing material, for those delicate gray cuts you 
strived for will not radiate life and color unless all for 
eign matter is removed. Use plenty of hot water, soap 
and ammonia. The final water should be very hot, it 


A piece of 


will heat the metal and make drying easier. 


very soft cloth is best for cleaning silver. Heated 
jeweler’s sawdust is recommended for jewelry. A metal 


box containing a 100 watt electric light bulb makes an 
ideal device to keep the sawdust hot. 

The most careful engraver will at times make mistakes 
and of course such errors must be corrected. The gauge 
If it is light, 
great care is needed in the removal, for if too thin a 


of the metal should first be determined. 


sheet of metal is left there is danger of cutting right 
through it in re-engraving. 

Most articles are heavy enough to stand filing. The 
file should not be too coarse, or it will leave marks that 
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will be difficult to remove. The file strokes should be 
long and even, and should cover an area somewhat larger 
than the engraving so as not to leave a hollow. File 
marks are removed with Scotch Stone. A piece about 
3 to 4 inches long and 3/16 inch square is good for 
A piece 3% inch square is suggested 
for larger engravings. Dip the piece of stone in water 
and rub it back and forth until all traces of file marks 
have been eliminated. Jeweler’s charcoal cut in lengths 
of about 4 inches and 14 to 14 inch square is then used 


small articles. 


to remove the stone marks and obtain a smoother finish. 
Put a drop of light oil on the article and rub the char- 
coal back and forth until the surface is perfect. 


IN CLOSING 
In closing this series of articles, the author sincerely 


hopes that everyone who has read them will in some 
way be compensated for his time. 





As you handle it, 


Engraving is what you make of it. 
so will others value it. 

Engraving is an art that requires years of practice 
and experience. It should not be remunerated on the 
basis of the amount of time it takes to do that specific 
job, but rather on the basis of the years it has taken 
the engraver to acquire the knowledge and ability to do 
it well. You do not pay a dentist for just the half-hour 
you spend in his chair but for his years of study and 
training. A skilled art like engraving should be thought 
of in the same way. 


Don’t rush your work—don’t give the customer the 
impression it’s something that can be done in a jiffy. 
Make him realize that skilful workmanship takes time 
and care that can’t be hurried, and you'll place him in a 
mood where the engraving will receive the esteem and 
appreciation it so justly deserves. 





Workshop Questions and Answers 


}" SEE-—When did the fusee or chain-drive go out 
- of use? (Question No. 5501.) C. D. K. 
Answer—-The fusee as an adjunct to the power plant 
in marine chronometers is considered necessary and is 
in use today. It is no longer used in watches, because 
1) the customary thinness of pocket watches does not 
allow vertical space enough for a fusee, (2) the improve 
ments in escapement, mainspring proportioning, and 
adjusting technic during the past century have made the 
help of a fusee less necessary in its function of equal 
izing driving power, (3) the manufacturing cost of fusee 
is naturally desirable to eliminate. There is no definite 
date the this 


took place gradually during the period between about 


when fusee was abandoned in watches; 
1760 and 1860, although fine watches made in England 


still used the fusee later than the latter date. 


ANCASTER WATCH 


4 zles us, about where made and to get parts for it. 


We have a watch that puz 


It is engraved “The Lancaster Watch, 42567891, and 
looks like an Elgin 16 size. It looks more modern than 
any movements I have seen made by old Lancaster 
Watch Co. (Question No. 5502.) C. F. 

Answer—The watch you have is one made between 
30 and 40 years ago, under contract arrangement be 
tween a wholesaler and one or more American watch 
factories, but not a factory in Lancaster, Pa.; it was 
thought by some at the time that the name on the watch 
was “tricky,” to suggest that the watch was made at the 
Hamilton Watch Co.’s factory. You might send parts 
to be matched to your material house and ask them to 
try in their Rockford and Illinois stocks to find the 
pieces needed; these factories were understood to be 


contractors for making the watches in question. 


LOCK SONG—I hope this won’t be considered a 
“foolish question’”—but we were asked about the 
of the old “Grandfather’s Clock,” and 


origin song, 
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would thank for any information possible on this, (Ques 
tion No. 5503.) R. R. 

Answer 
edition of the song, “Grandfather's Clock,” we can give 


From our copy of the title page of the first 


you the following data: the words and music were writ 
ten by Henry C. Work; the publisher of the earliest edi- 
tion of the song was C. M. Cady, 107 Duane St.. New 
York, who copyrighted the song in 1876. 


660799 AND “N’——What do the letters V and N 
mean, on plate of a foreign made clock, 


alongside of a small square for turning with a key, | 
am sure, for regulating the clock, but wish to know 
what words the letters stand for? (Question No. 5504.) 
F. N. 
Answer 


The initials stand for “‘vorgehen,” faster; 


and “‘nachgehen,”’ slower. 


| RAW-—-What disadvantage is there in having (1) 
too much draw, and ( 


2) too little draw. in a lever 
escapement? (Question No. 5505.) 


B.C, 


Answer-—With too much draw, the escape-wheel 
would require excessive effort of the moving balance 
to unlock it. This would amount to an abnormal inter 
ference with the freedom of the balance to move under 
control of the hairspring in keeping time. With too lit 
tle draw, the pressure of the fork against the banking 
would be so light that a very slight jar against the watch 
would allow the fork to leave the banking and the guard 
pin or point to be thrown against the roller-edge, which 
is an interference with the freedom of the balance to 
move under control of the hairspring. In either case, 
there would be a violation of the principle of a ‘‘de 
tached” escapement, which is an escapement that per 
mits the maximum freedom of a balance from interfer- 
ence of any kind to its motion, as far as the escapement 
is concerned. 
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Special Notices 


Payable invariably in advance. 

Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 

SITUATION WANTED 75e. 
first 25 words. Additional word 5c. a 
word, 

Heavy type, $3.00 for first 25 
words. Additional words, 10¢ a word. 

Name, address, initials and abbrevi- 


ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 


closed. 


addressed to 
not be de- 


Advertising matter 
Classified advertisers will 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement, 


Special notice forms close 20th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 


To avoid unnecessary 
dence mention 
advertisement. 


correspon- 
your location in the 


Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 








Situations Wanted 


Under this heading, 75c. for first 25 
words, 5c. for each additional word: 
minimum charge, 75c. 








STENOGRAPHERS, BOOKKEEPERS, 
typists, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort 
7392, New York. 


CASER wants position, reliable and a 
curate work; does casing at home. Ad- 
dress , o227,”" care Jeweler Circu 
lar-Keystone 

MNAMELER amiiliat With a op 
tions in hard enameling; will go any 
where for position Address “K 3221 
care Jewelers’ Circular-Keyston¢ 

IX YOU ARE IN NEED of a watch- 
maker, jeweler or optician, write to 
Henry Paulson & Co., 37 So. Wabash 


Ave., Chicago, Il 


YOUNG WOMAN, 15 years’ experience i 
manufacturing and jobbing line full 
charge gold office, order department 
stock, ete Address “E., 3178,” care 


Jewelers’ Circular-Keystone. 

GENIAL salesman whose long succes ful 
experience is attributed mainly to this 
qualification, seeks position prominent 
retail credit jewelers references “< 


3182,” care Jewelers’ Circular-Keystone 
SUPER SALESMAN, manager, over 25 
years; expert knowledge diamonds, 
watches, jewelry; salary, commission: 
what have you to offer? Address “B., 
5188,” care Jewelers’ Circular-Keystone 


for 





TOP NOTCH § salesman 
reputable store located New York or 
some other metropolitan city within 
1000 miles; highest reference. Address 
“H., 3218,” care Jewelers’ Circular- 
Keystone. 


seeks position, 


YOUNG LADY, bookkeeper, 10 years’ ex 
perience in the diamond jewelry iine 
also store experience; capable of tak 
ing full charge of all details; best ref- 
erences. Address “‘G., 3180,” care Jewel 
ers’ Circular-Keystone. 

RETAIL salesman, high calibre years 

successful experience diamonds, 

watches, clocks, silverware; available 
finer Manhattan store doing cash busi- 
only Address “F., 3216,” care 

Jewelers’ Circular-Keystone. 


ness 


CALIFORNIA store man- 


job wanted by 


ager; comprehensive successful install 
ment experience profitable large vol- 
ume operation a habit; highest unsoli« 
ited reference Address “J., 3219,’ are 
Jewelers’ Circular-Keystone 

EXPERT Sw and railroad watch- 
maker, 25 year experience employed, 
desires making change salarv or com 
mission draft exempted can furnisl 
best reference Address aa 3237, 
care Jeweler Circular-Keystone 

a ns 

VERY CAPABLE ability td manage 
take complete charge retail store €x 
pert combination man, watchmake 
jeweler, engraver, beyond draft age oO 
will buy. Address “L., 3224,” 
Jewelers Circular-Keystons¢ 

HIGH POWERED salesman for reputa- 
ble well stocked jewelry store cash o1 
charge account peak production eithet 
operation; principal city preferred. Ad- 
dress “B 209,” care Jewelers’ Cir- 
cular-Keysto 

ACTIVE SALESMAN of exceptional ab 
ity and excellent reputation; 15 years’ 
retall experience good repair estima- 
tor, seek ermanent position; draft 
deferred Addré “A.. 3185," care 
Jeweler Cir lar-Keystone 

KEY MAN desires association reputab 
credit jewelry < " .* dynamik 1 
man, manageri ability, enviable 
knowledge st successful larg vol 
ume operatio Address “T 3100 
care Jewe I Cire illar-Key oO 
ERTIFIED hmaker expert worl 
manship capal of ta 
charg i experi rar: will go 
inywhere 1 reliable jeweler offering 
highest 1 Addr yi: oS 119,” care 
Jewele! ( ilar-Kevstone 

EXECUTIVE terial available East 
redit jeweler requiring immediate 
ervic p flicht tore manage! 
young, resourceful; solid experie 
excelle t | keround Addre “G 
122,” cal Jewelers’ Circular-Kevystone 

JEWELER, capable of making models 
from design, rubber and metal molds, 
taking care of casting department, 
wishe foreman’s position in New York 
Address ‘WwW 3171,” care Jewelers’ 


Circular-Keystone 


RETAIL jewelry salesman; in or neat 
New York; knowledge diamonds 
precious stones; highest references 
characte! ibility; married: draft cx- 
empt Address i = 3151,’ care 
Jewelers’ Circular-Keystone 


MANAGER—-salesman for high grade 
installment jewelry store; admirably 
qualified by years of widely diversi- 
fied experience; Atlantic Seaboard 
preferred. Address “W., 3110,” care 
Jewelers’ Circular-Keystone. 


good 





WATCHMAKER, 40 years 
estimating and repairing; now actively 
employed, wishes change to manager's 
position where actual benchwork, ex- 
cept for minor jobs, is not required 
Address “V., 3107,” care Jewelers’ Cir- 
cular-Keystone. 


experience 


DIAMOND MAN of high character and 
ability; excellent salesman, wide ex- 
perience as buyer of loose and mounted 
jewelry of every description; a perma- 
nent, responsible position will only be 
considered. Address “L., 2796," care 
Jewelers’ Circular-Keystone. 








WATCHMAKER, fine accurate workman 
excellent reference; age 42; over 325 
years of experience on all types in- 
cluding chronographs and stop watches, 
which time closely; born U. S. A. Ad- 
dress “R., 3030,” care Jewelers’ Cir 
cular-Keystone. 


YOUNG MAN, age 34; six years’ retail 
store experience, last two as manager; 
all phases of business, sales, credits 


and collections, display, etc.; executive 











ability ; photo on reque Claude 
Jones, 110 Clermont Ave., East Point 
Ga 

OFFICE and merchandise man, middle 
aged; thoroughly experienced ; for 

wholesale business New 

seeking desirable position; 
accurate; capable taking ch 
dress “H., 3181,” care Jewelers’ Cit 


lar-Keystone 


DYNAMIC salesman seeks position 











credit store San Francisco or \ 

fast moving man; exceptionaliy prod 
tive creating high unit sal ; past 
thentiec records warrant assurance ! 
gratifying results. Address “D., 3189 
car 


e Jewelers’ Circular-Keystone 


ACKNOWLEDGED one of America’s 
best; salesman, window trimmer; 
for prominent store handling better 
class cash, installment trade; un- 
questionable reference. Address “*C., 
3210,” care Jewelers’ Circular- 
Keystone. 

HERE’S A MAN for thriving midwest 
chain or individual interested ae- 
quiring crack retail installment 
jewelry salesman similarly qualified 
transacting cash business. Address 
“A... 3207,” care Jewelers’ Circular- 
Keystone. 


EXTRAORDINARILY qualified 
aging modern credit jewelry store; 
highly intensified knowledge every 
conceivable phase; daily activity 
absolutely guaranteed; deferrable 






status. Address “G.. 3217. care 
Jewelers’ Circular-Keystone. 
YOUNG, married mat ffice 1 1zeV 
( tre I {Ee cla f } nal 
edger pay! Ss ixes ch 
tore ipervise Co or yste! 
tize ventories, lay-away sales pel 
mane Addres “—_ 
Jewele1 Circular-Key 
STORE MANAGER, highest ty 
ment; intellectually qualified il ly 
ical, creative ibilits handl ful 1d 
ninistrative responsibility : desires « 
nection progressive Midwestern ente! 
prise Addré “a She care Jews 
er Circular-Keystone 


WATCHMAKER, over 30 years’ experi- 


independent repairma or 
sizes and type of watches, desires 
position to do top work only ele 
timer New York City only Addres 
we 3165,” care Jewelers’ Cirenla 


Keystone 


JEWELER, creative designer, mod 
} 


wax able to reproduce design of 
rings or brooches in casting wax 

metal thickness, for direct pressure 
casting: will also do the casting; de 
sires New York City position. Address 
“— 3152,” care Jewelers’ Circular 


Keystone 
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SITUATIONS WANTED—Continued 
WATCHMAKER, 30 years’ experience in 
store and trade shops; R.R inspector 
and capable of repair department man 
agement; accurate work and close tim 
ing age 57; sober and reliable best 


of references; §60 per 40 hour week, 
prefer adjoining states. R. O. Edwards, 
__ 1419 Lucia Ave., Waukegan, III. 


SALES WRITER of outstanding per- 
formanee; excellent background: 
seeks position in store selling highest 
grade merchandise to better class in- 


dtallment trade: preferably Seatile, 
Tacoma, Portland or Spokane. Ad- 


dress “E., 3215,” care Jewelers’ 
Circular-Keystone. 

MAN, 48 years of age: complete intensi- 
fied knowledge of every phase of the 
credit jewelry business; good appear 
ance, expert salesman, creative ideas 

‘ ‘ ‘ ul 
recently liquidated his own successful 
business; will entertain proposition as 
store manager within radius 50 miles 
Philadelphia, Pa. Address “D., 3158, 
care Jewelers’ Circular-Keystone. 


HEAD SALESMAN available prominent 


jewelry store; specifically diamonds, 
watches; executive type, highly per 
Suasive character of demonstrated 


ability ; exceptionally versatile handling 
daily window trim effectively: inter- 
ested only hearing from well estab- 
lished firm. Address “R., 3099,” care 
Jewelers’ Circular-Keystone. 





EXCEPTIONALLY good jewelry sales 
lady desires position traveling, prefer- 
ably diamond or watch line; 16 years’ 
experience; attractive, pleasing persone 
ality and hard worker; best of refer- 
ences, dependable and conscientious: 
age 36; employed in good position at 
present, desire change Address ‘i 
3147,’ care Jewelers’ Circular-Keystone 


NATURAL producer: diamond jewelry 


salesman; in his 38th year; im- 
peceable appearance; highly quali- 
fied through consistent individual 
efforts; available lucrative credit 
store situated Texas, Louisiana. 
Georgia or Florida; only top volum- 
inous production invariably assured, 


Address “D., 3919. care Jéewelers' 


Cireular-Keystone. 


CERTI FILED watchmaker; A-1 mechanic: 
Elgin College graduate: age 40 lraft 
4-H; 20 years’ experience in all grades 


of watches: specialize In RR. watches: 
front man wants to assume charge of 
a good repair department; permanent 
position only with high class firm: 
complete set of tools; best references 
Address “E., 3193,” care Jewelers’ Cir- 
cular-Keystone. 

MANAGER-BUYER, 44, credit 
offers his services immediately: top 


salesman and originator of modern in- 
stallment methods of operating; capa- 
ble of taking complete charge of buy- 
ing, sales, credits and collections; crea- 
tive window trimmer and original ideas 
on promotional work and advertising 
layouts. Address “B... kg ig care 
Jewelers’ Circular-Keystone. 


SALESMAN, age 40, married; youthful, 
neat appearance of highest character ; 
retail cash and credit experience: ex- 
pert estimator for watch and jewelry 
repairs; also knowledge diamond mer- 
chandising, mounted or loose, wants 
permanent position with high grade 
jewelry store, or jewelry department 
located in Los Angeles, Calif.; best ref- 
erences. Address “K., 3184,” care 
Jewelers’ Circular-Keystone. 





store 























Lines Wanted 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








LINES appealing to jewelers and de- 
partment stores, for Kansas City area; 
25 years contact Hutchinson, care 
Hotel Gould, Kansas City, Kansas 


’ ys? ] Md A »} ‘ . ‘ ) vo 
PACIFIC COAST ring salesman desires 
gold ring line on a commission basis ; 
have had one line for 10 years; have 
20 years contact; good references. Ad- 
dress “‘T., 3235,’’ care Jewelers’ Circu- 
lar-Keystone. 


PACIFIC COAST salesman desires line 
of solid gold jewelry and novelties; 


have the best contacts on the coast, 
good references; 20 years’ experience. 
Address h... S23.” care Jewelers’ 
Circular-Keystone. 

COAST representative, high 
standing with the better trade, desires 
line of precious stones loose and 
mounted; commission basis; good ref- 


erences and has financial ability. Ad- 
dress “P., 3233,” care Jewelers’ Cir- 


cular-Keystone. 


ATTENTION manufacturers; Gulfcoast 
and greater southwest salesman, wants 
line of costume jewelry suitable for a 
discriminating trade; experienced, de- 
pendable representation; commission 
please, Address P, {), Drawe! Del, 
Dallas, Tex, 

SALESMAN, age 40, married; character 
and initiative possessed; desires com- 
plete jewelry line tS represent progres- 
sive, Post War minded manufacturer, 
or jobber in Los Angeles, Calif., and 
vicinity ; best references. Address “‘J., 
3183," care Jewelers’ Circular-Keystone 





JEWELRY salesman draft exempt han- 
dling wedding and cocktail rings desires 
side line watches, jewelry, mountings, 
mounted jewelry, kindred lines, suit- 
able jobbers, chain credit stores, better 
jewelers, Metropolitan district, New 
Jersey, Connecticut, New York, Phila- 
delphia area: highest references Ad- 
dress “F., 3179," care Jewelers’ Circu 





lar-Keystone. 








Help Wanted 
Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 





JEWELER, engraver; 
ward Doyle, 135 
Mass 


permanent; Ed- 
Munroe St., Lynn, 


Jeweler and engraver who can assist 


on watehes and clocks. Ralph 
Roessler, Marion, Indiana. 





WATCHMAKER wanted, dependable and 
capable. J. S. Wolfe, Jeweler, 67 
North Park St., Lebanon, New Hamp- 
shire. 


PAUL VY. EISNER & CO., 580 Fifth 
Ave., New York City, importer of 
Rensie watches, desires services of 


two watchmakers immediately. 





TWO first class watchmakers, salary 
$60 per week; state age, experience 
and ability. W. G. Glick, Junction 
City, Kansas, 








WANTED, experienced engraver; perma- 
nent position; $60 week; fine store in 
South. Address a 8 3133,” care 
Jewelers’ Circular-Keystone. 





WANTED, jeweler and engraver; capa- 
ble of setting diamonds; position per- 
manent. Address Bernard Jewelry Co., 
420 Woodward Bldg., Birmingham, Ala. 




















WATCHMAKERS within 150 miles radius 


of New York; to do repair work at 


their homes. Address “E., 3159,” car 
Jewelers’ Circular-Keystone. 


ALL AROUND jeweler wanted, to locat 
permanently with a reliable concern i 

4 , 
N. E. Pennsylvania. Address “J., 8161, 
sare Jewelers’ Circular-Keystone. 








JEWELRY repairer who can do cloc) 
work or is willing to learn same; nea 
New York City Henry Woods, 4 
North Broadway, Yonkers, N. Y. 


WEST VIRGINIA jewelry company has 
opening for experienced credit men 
watchmakers, and office girls, witt 
credit store experience Write 30x 
1909, Charleston, W. Va 


WATCHMAKER, | permanent position 
good working cond{tlansg ; excellent op 
portunity; state salary desired; ex- 
perience, references. Ray Jewelry Co 
Rome, Ga. 

WELL TRAINED and_ experienced 
watchmaker wanted at once; top 
wages paid; steady position; send 
full particulars in first letter. W. W. 


Putnam, Tallahassee, Fla. 


take in repairs; $50 per week; nice 
job; short hours. Address “‘K.. 


4106." care Jewelers’ Circular-hey 


stone. 


WANTED for Detroit; first class jewel- 
er and diamond setter; $75 per 
week; your own boss; short hours. 


Address “J., 3195," care Jewelers’ 


‘ , 
Circular-Keystone. 
WATCHMAKER, 
open for A-1 mechanic; 
on railroad and baguettes; 
object for the right man. 
Jewelers, Macon, Ga 


permanent position 
close timing 
salary no 
Andersen's 


WANTED a young man who understands 
clock work and jewelry repair, some 
engraving; give full particulars in first 
letter; state wages. Daiches Jewelry, 
Laredo, Texas 

WANTED, young man who can repal! 
clocks, jewelry and engraving; furnis! 


references, state salary and bive fu)) 
particulars. Address “Pp 3202,” care 


Jewelers’ Circular-Keystone. 








WANTED at once, a good all around 
combination watchmaker; give refer 
ences, state wages and give full par- 
ticulars in your first letter or wire. L 
Daiches, Laredo, Texas 


WATCHMAKER retail store Manhattan , 
excellent working conditions; good sal- 
ary and wonderful opportunity. _Ad- 
dress ‘“‘N., 3095,” care Jewelers’ Circu- 
lar-Keystone. 

WILL PAY good salary for watchmaker 

or watchmaker-jeweler ; permanent 

pleasant environment; please send par- 
ticulars to Rodney’s Jewelers, Green- 
ville, Miss. 





WATCHMAKER, salesman, light 
jewelry repairman and an _ all 
around man; good salary and steady 
position to the right man. J. W. 


Nichols, Uniontown, Pa. 





JEWELER, also watchmaker and en- 
graver ideal working conditions; 
salary no object. Gantt Jewelry 
Mfg. Co., 406 Abdou Bldg., El Paso, 


Texas. 
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WANTED, engraver, stone setter per- 
manent job; good salary; in old 
established jewelry store; send ref. 


ge Address Jolly’s, Raleigh, 


OPTICAL benchman, draft exempt fo 
modern dispensing store in Rochestet 
N. Y.; no polishing or edging; excel 


lent 3120,’ 


care 


opportunity. Address “F., 
Jewelers’ Circular-Keystone 
WANTED, first class watchmaker 
ble of doing jewelry work; plea 
working conditions and steady positio 


lo right man, Address “H., 312 ce 
Jewelers’ Circular-Keyston¢ 


WATCHMAKER, experienced ; good pay 


steady position; good hours excellent 
working conditions; in New Jersey 
Address “K., 3127,” care Jewelers 
Circular-Keystone 

JEWELER who is fast on repairing sil 
verware, bracelets, costume jewelry and 
other types of cheap articles Meyer 
Jewelry Co., Professional Bldge.. Kar 
sas City, Mo 

WANTED, either watchmaker or clock 
and light jewelry repair man, or both, 
to assist our two watchmakers Her- 
bert’s Credit Jewelers, Kenosha, Wis 


consin 


able watchmaker 


eslablis he "] 


ste ady, rel 


WANTED, a 
in high class retafl ytore, 


1884; give reference and salary e€x- 
pected Fluhrer’s, 17 W. Market St., 
York, Penna. 

INSTALLMENT jewelry salesman, must 
know diamonds experience in buying; 
capable of handling sales force wit 


dow trimmer, ete. Apply Box &12 Kir. 


mingham, Alabama. 


JEWELER 


wanted on mountings and 
special order work; $50 per week to 
start, for a first class mechanic; give 
information in detail Address = 
3170,” care Jewelers’ Circular-Keyston: 


WANTED at once; first class jobbing 
jeweler, also first class jewelry and 
silverware engraver >; permanent posi- 
tions. Miller & Woodward, 47 Mast 
Main St., Lexington, Kentucky 

RELIABLE watchmaker, capable of 
managing watch repair department: 
permanent position; good salary. <Ad- 
dress “G., 3160,” care Jewelers’ Circu 
lar-Keystone. 

SALESWOMAN, experienced, for credit 


jewelry store, one who can also esti- 
mate watch and jewelry repairs; per- 
manent position. Address “L., 3162,” 
care Jewelers’ Circular-Keystone. 


WANTED watch and 
over 40; wonderful opportunity; per- 
manent job for right man, Address 
“N., 3163," care Jewelers’ Circular- 
Keystone. 


clock repairmen, 





WATCHMAKER for West Coast po=s- 


tion; permanent; good working condi- 
tions; state age and experience. Ad- 
dress “E., 2040,” care Jewelers’ Cir- 
cular-Keystone. 








. . "2 ra 
HIGH CLASS watchmaker on 50-50 
basis; ideal working conditions; 
well equipped shop; write giving 
experience and references. George 
T. Brodnax, Inc., Memphis, Tenn. 


STEADY employment to high class en- 


graver; ideal working conditions: 
write giving experience and refer- 
ences. George TY. Brodnax, Ine.. 


Memphis, Tenn. 


WANTED, watchmaker; prefer combina- 
tion man if good salary or 
commissior sober, reliable 
man ; permanent to right 
party wire or Jewelry 
Co Gainsy 


possible: 
basis; want 
position 
write Lewis 
lle Florida 


WANTED, watchmaker who can fit fancy 


crystals, repair a limited number of 
clocks and fill in balance of time on 
watch repairs permanent job, $60 
Write or wire C Schnack Jeweiry 


Company, Alexandria, La 


WATCHMAKER, dependable and Capa- 
ble; excellent opportunity; pleasant 
working conditions; permanent: state 
age, qualifications and salary expected. 
Address “J., 4321,” care Jewelers’ Cir- 
cular-Keystone 


LEADING JEWELERS of Northeastern 
Ohio want watchmakers: $1.50 Der 
hour: time and one-half for over time ; 


only A-1 mechanics need apply. Ad- 


dress “O., 2875," care Jewelers’ Cir- 


cular-Keystone 


PUGH BROS Jewelers, Youngstown, 
Ohio, has opening fer two good watch- 
makers: $60 for 4% hour week: shop 
air conditioned, and plenty of natural 


North light; inquire in person, ready 
to go to work; or by letter or wire 
WANTED, first clas combination dia 


mond setter and jewelry repairer; $65 
week pr rmanent position in fine store 

/ 7 or 
in Northeastern Ohio; apply with full 
details by letter or wire. Address “W., 
3103,”’ care Jewelers’ Circular-Keystone 


rFIRST CLASS watchmaker capable of 
close timing on railroad watches and 
mall bracelet watches tore estab 
lished Ove 1) years; fine winter 


climate; state wages and qualification: 
Capo-Upp, Tueson, Ariz. 


WATCHMAKER, dependable and capa 
ble exce ent opportunity pleasant 
working nditions permanent; state 
ige, qualif itior and salary expect 
Rosentield Jewelry Co,, Oklahoma Cit 
Okla, 

WANTED, first class diamond setter who 
can do general jewelry repairing good 
salary; permanent job for right man 
over 38 one of the oldest and largest 
stores Soutl Bromberg & Co 


Birmingham, Ala 


WATCH CASE 
repairing all 


repairer, experienced on 

types of watch cases; can 
use a fully experienced man and also 
one with two years or more experience 
Meyer Jewelry Co., Professional Bldg., 
Kansas City, Mo 


WATCHMAKER, dependable and capa- 
yle ; excellent opportunity ; pleasant 
working conditions; permanent; state 


age, qualifications and salary. expected. 
Address Spencer Jewelry Company 
1047 Central Avenue, Middletown, Ohio 











ee 


| 


ESTIMATOR for watch repair depatl 


ment to take in repair work; must be 


watchmaker, but will not have to do 
actual repair work; steady position and 
good opportunity for right man Rost 
Jewelry Co., Indianapolis, Ind 


¢ GOGU, first class watch repail man 
wanted to take charge of watch de 
partment in El Paso, Texas; $50 to $65 
per week guaranteed ; must have 
ence state age. Address “B., 


care Jewelers Circular-Keystone 


WANTED for Detroit; experienced 
girl or woman for jewelry selling; 
pleasant surroundings: short hours: 
$35 per week to start. Address ““N., 
3197,” care Jewelers’ Circular-Key- 
stone. 


WANTED first class bench watch- 


maker for Detroit: $75 per week; 


very pleasant working conditions; 
permanent position. Address “F., 
3194.” care Jewelers’ Circular- 


Keystone. 


FIRST CLASS repair man who can ad 
som engraving; good and excellent 
place to work; give information in de- 
tail experience and salary expected 
Address — 3168,” care Jewelers 


Circular-Keystone 


ANTED first class watchmaker by 


R.R. inspector; fine workroom; per- 
manent position; draft exempt; will 


pay top salary; state experience. 

Roland C. Wilson, 523 B. St., San 

Diego, California. 
WATCHMAKER, dependable and 


capable; salary $75 to $100 weekly, 
more for overtime; pleasant work- 
ing conditions, steady; northwest 


Ohio. Address “P. 3141,” care 
Jewelers’ Circular-Keystone. 


WANTED, watchmaker, engraver, in 
old established jewelry store North 
Carolina City, 50,000; permanent 
job; good salary. Address “A.. 
3114,” care Jewelers’ Circular-Key- 


stone. 


HIGH CLASS watchmaker, wanted 
immediately ; retail store specializing 
in repairs; excellent opportunity: 
good salary; ideal working condi- 
tions; give reference and salary ex- 
pected. Leutwylers Watch Shop, Aus- 


tin, Texas. 


WANTED, salesmen, distributors, job- 
bers to handle fastest selling item 
on the market today; gold plated. 
metal covered bibles: popular priced 
seller; territories available. Shields 


of Faith Co., 85 Van Braam St.. 
Pittsburgh, Pa. 
WANTED; we want a skilled combina 


tion engraver and diamond setter who 
can also do simple jewelry repairing 
permanent and pleasant position; sal 
ary $75 week; job in the deep south 
Address ‘“X., 3213,” care Jewelers’ 
Circular-Keystone. 





(Continued on page 138) 





ror MarcH, 1948 


137 











Special Notices 





(Continued from page 137) 


HELP WANTED—Continued 





WANTED, first class watchmaker; draft 
exempt; must be A-1 mechanic; salary 
$65 week; also second class watch- 
maker; capable of repairing clocks in 
a satisfactory way; draft exempt; sal- 
ary according to ability. Address “P., 
3098,” care Jewelers’ Circular-Keystone. 


WATCHMAKER wanted; A-1 mechanic; 
permanent position with Birmingham’s 
leading watch repair shop; ideal work- 
ing conditions; $65 to $110 weekly; ex- 
cellent opportunity for skilled watch- 
maker. 3ernard Jewelry Co., 420 
Woodward Bldg., Birmingham, Ala. 





WATCHMAKER to take complete charge 
of repair department; solid town of 


12,000, large trading area; position is 
permanent; good working conditions; 
salary $50 week to start, more first 


month, if justified. 
care Jewelers’ 


Address “D., 3177,” 
Circular-Keystone. 


WATCHMAKER, 
with growing retail 
pleasant working conditions; congenial 
cooperation ; clean run of work; future 
for man interested in jewelry business. 
a R. Ross, 519 Main St., Cincinnati, 
Ono 


permanent position 


business; unusual, 


WATCHMAKER; good permanent posi- 
tion to one who can handle all types of 
watches; up-to-date, clean town in the 


‘Health Spot” of Texas: work room 
well ventilated and lighted; wire or 
write air mail. H. Krezdorn & Son, 


Seguin, Texas. 


WATCHMAKERS; experienced work- 
ing for importer of watches pre- 
ferred, but not necessary; per- 
manent positions; pleasant working 
conditions; highest salary paid for 
Metropolitan area. Address “B., 
3175,” care Jewelers’ Circular-Key- 
stone. 


WANTED AI jeweler and ring maker 
by old established manufacturing 
firm this is not just for duration, 
but a permanent position for man 
not subject to draft; highest wages 
paid kindly state age and give refer- 
ences in reply. Address “*N., 3132," 
sare Jewelers’ Circular-Keystone. 


ENGRAVER and chaser at once; fine 
ring, diamond mounting, and fra- 
ternity manufacturing jewelry fac- 
tory in Detroit; must be congenial 
and adaptable; good salary, perma- 
nent; write details. Address ‘V.., 
3102,” care Jewelers’ Circular-Key- 
stone. : 


FIRST CLASS combination man _ will 
find real opportunity here: watch- 
maker; engraver and light jewelry re- 
pairs; cash store serving discriminat- 
ing people; permanent position; pleas- 
ant working conditions; if can qualify 
apply with references and full details. 
James W. Uncles, Butte, Montana. 








WANTED, good, steady, sober, reliable 
watchmaker; minor jewelry repairs, 
ring sizing, small amount clock work; 
permanent, old established store; give 





references, state salary, experience, 
full details in first letter; draft exempt 
preferred. Ruth & Sons, Shelbyville, 
Tenn. 

RING MAKER, about 40 years of age, 
accustomed to good income, to take 
charge of factory making 10K stone 
set rings; must be executive type with 
good clean personality; available on 
short notice; permanent and lucrative 
connection. Bardach & Company, Ltd., 
Indianapolis, Ind. 

OLD ESTABLISHED jewelry store 


wishes to make connections with man 
who knows the credit jewelry business 
and capable of taking over manage- 
ment of same, also window trimming; 


state salary and knowledge. Address 
“L., 8136,’ care Jewelers’ Circular- 
Keystone. 
WANTED, jewelry repair man and 


diamond setter, one with knowledge 
of watch repairing preferred; age 
38 to 45, pleasant personality; 
steady work in good jewelry store; 
state wages and full particulars, 
also send photograph. Write Boyson 
Jewelry Co., Cedar Rapids, Iowa. 


WATCHMAKERS, A-1, trade shop ex- 
perienced; $100 to $175 weekly, 
plus overtime; our men earning this 

amount now; an_ interview will 

prove these facts; pleasant working 


conditions. The Wolf Company, 
740 Sansom Street, Philadelphia, 
Pa. 


JEWELRY repairman, who does plain 
engraving, or clock repairs; steady 
job, good working conditions; old 
established store, 40 miles from 
New York City; write, stating age, 
nationality, references, salary de- 
sired. Address “J., 3124,.”’ care 
Jewelers’ Circular-Keystone. 


WATCHMAKER, must be first class 
mechanic; permanent position; 
complete charge of department; 
best working conditions; excellent 
opportunity for right man; leading 
sash store, established 33 years; 
salary in keeping with ability. 
Meyer’s. Marion, Indiana. 


WANTED, Al diamond setter by old 
established manufacturing firm; 
this is not a job just for the dura- 
tion but a permanent position for 
man not subject to draft; highest 
wages paid; kindly state age and 
give references in reply. Address 
“T... 3131.” care Jewelers’ Cireular- 
Keystone. 








WATCHMAKER wanted immediately 
for North Florida’s finest jewelry 
store; deferred or over draft age; 
permanent position top salary; qual- 
ity work not quantity desired; ad- 


vise experience, salary expected, 
references and photo if possible. 
Moon’ Jewelry Company, Talla- 
hassee, Florida. 


WANTED, experienced all around credit 
jewelry store man, experienced in every 
phase, selling, credits, collections, ad- 
vertising, window trimming, etc.; posi- 
tion in Southern Ohio, permanent with 
reliable concern; good salary; write 
full particulars in first letter, age, mar- 
ried, or single, etc. Address ‘‘M., 3139,” 
care Jewelers’ Circular-Keystone. 


MANUFACTURER of a very fine line of 


mountings and _ special order work 
wishes to engage a working foreman ; 
a wonderful opportunity for a wide 


awake man; married man preferred ; 
state experience, present and past em 
ployment; write in detail. Address 
“_ 3169, care Jewelers’ Circular 
Keystone 


” 


watchmaker, for 
repair department 
business in northern illi- 
conditioned ; permanent ; 
jewelry work and engraving desirable 
but not necessary; salary $60 to $90 
depending on ability; give full partic- 
ulars and references in first letter. Ad- 
dress “A., 3173,” care Jewelers’ Cir- 
cular-Keystone. 


first class 


charge of 


WANTED, 
complete 
of thriving 
nois; air 


TATCHMAKER, for good Alabama town 
of 6000; good living conditions, low 
rent; have plenty of repairs and can 
pay good man $45 to $50 per week; 
can pay more if fine workman and will- 
ing to work overtime; must be sober, 
honest and reliable; give references 
and send photo in first letter; state age 
and nationality. S. V. Foust, Jeweler, 
Cullman, Alabama. 


= 
> 


WANTED, expert watchmaker and en- 
graver, capable of taking full charge 
of watch repair department, if neces 
sary; salary $55 to $65 weekly, accord- 
ing to ability; pleasant working con- 
ditions; town of 18,000; eight miles 
from Mexico border, most equitable 
year ’round climate in U. S. Address 
4 R. Brehm Jewelry Company, Bis 
bee, Arizona 


JEWELRY MECHANICS, _ jewelers, 
watchmakers; why not get out of 
that cold climate, enjoy the benefits 
of the fine mild Texas climate; if 
you’re ambitious and would like to 
work in one of America’s most 
beautiful jewelry stores, you'll find 
a well paid job awaiting you; excel- 
lent working conditions and oppor- 
tunity for advancement. Arthur A. 
Everts Company, Dallas, Texas. 


JEWELERS and watchmakers needed as 
Aircraft Instrument Technicians; the 


facts show that a watchmaker’s skill 
makes him especially adaptable for 
this highly technical work; construct- 


installing and testing 
the many precision instruments. in 
transport and war planes; thousands 
are needed for all branches of aviation 
including Civilian Service positions 
with Army and Navy Aircraft Mainte- 
nance Depots; without leaving your 
present work you can prepare yourself 
through Home Study with the oldest, 
largest aircraft instrument school in 
America ; moderate cost ; send for details 
of these war-time opportunities leading 


ing, overhauling, 


into post-war opportunities. Write, 
American School of Aircraft Instru- 
ments, Dept. J-3, 3903, San Fernando 


toad, Glendale, Calif. 
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For Sale 


Stores, Stocks and Businesses 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








SMALL jewelry store in Dayton, Ohio, 
doing $20,000 yearly; nice clean stock, 
nice fixtures, fluorescent lights; plenty 
repair work; established eight years: 
ill health reason for selling. Address 
“Y., 3172,” care Jewelers’ Circular- 


Keystone. 


FOR SALE three jewelry stores, lo- 
cated in Jacksonville, Miami and 
West Palm Beach, Florida, good 
locations; new modern fixtures; air 
conditioned; will sell with or with- 
out stock and accounts receivable. 
Paul E. Speh, 326 Lynch Building, 
Jacksonville, Florida. 








For Sale 


Tools, Equipments, Merchandise 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


rwo J. A. Condliff (Liverpool) English 


wall clocks, 100 years old; also store 
fixtures. Write Earl Wilson, 607 Fifth 
Ave., New York City, N. Y 

‘AMEOS; collection 750 old unmounted 
shell cameos, small to large sizes 
A Ee. Lewis, direct importer antique 


silver, Old Sheffield, ete., 542 Fifth Ave., 
New York City. 


00 IMITATION - stone for re 





jewelry, costume jewelry, etc., $2; dia- 
mond cut zircons, blue or white: $1 
per carat. B. Lowe, Box 311, St. Louis, 
Mo 

BROKEN MOVEMENTS suitable only 


for material; 30 Swiss or 20 Americar 





for $5; large stock of gold-filled cases 
of all sizes B. Lowe, Box 311, St 
Louis, Mo. 

TWO GROSS new watch crystals for 
$2.75; slightly used clean dials $2 per 


dozen; 100 pocket or 250 wristwatch 


crowns $3; two gross’ of optical 
screws $1. B. Lowe, Box 311, St 
Louis, Mo. 

MICONCAVE crystals, “A e to 2] 
186 sizes, 25c. doz., $2.78 gro 100 
unedged fancy shape, 89% 250 hour, 
minute, second hands, $3¢ taffs 
stems, jewels, mainsprings, ete.; send 
for bargain bulletin Beck Bre Lau 


Bldg., Ft 


Wayne, Ind 


JEWELRY CARDS of distinction; the 
finest and most artistic to help you 
in your window display. Dauer Print- 
ing Co., America’s leading price card 
manufacturers, 3 E. 22nd St., New 

York City. Write for samples now 


NEW AND USED wheel cutters; slide 
rests; lathes and attachments; cash 
paid fer used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien, 220 W. 5th St., Los An- 
geles, Cal. 





ATTENTION ; jewelers, watchmakers, 
wholesalers, retailers; we carry a com- 
plete line of watch repair books, jewel- 
ry repair books, watch stock books, 
diamond stock books, general stock 
books, daily report books, watch re- 
pair checks, deposit envelopes, counter 
envelopes, guarantees, ring size cards, 
etc.; if not in stock, we will make it. 
Dauer Printing Co., printers, designers, 
engravers, manufacturing  stationers, 


31 E. 22nd St., New York City. Write 
your requirements. 
_____| 














Business Opportunities 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad- 
vertising columns clean. Advertisers 


under Business Opportunities, ete., 
must furnish trade references. An- 
nouncements must pass the strict cen- 


sorship requirements of The Jewelers’ 
Circular-Keystone 


SPACE to let ! ew 46th 


Street Jewelry 
& Diamond Exchange; see our ad in 
this issue, 40 West 46th Street Corp 


GORDON BROTHERS, ecash_ buyers 
of complete jewelry stores and sur- 
plus stocks; for details see our ad- 
vertisement page 92. 


BUSINESS opportunitie wi buy 
cash, merchandise and accotl 
ceivable of 

‘B 2857 care Jewelers ( 


Keystone 


HIGHEST cash prices paid for surplus 
or entire stocks and estates of dia- 
monds, watches and jewelry. M. 
Iralson, Suite 402, 209 S. State St.. 
Chicago. 





WATCHMAKER 1 take over watcl 
repair department ommissio mu 
have ow! equipment: rental ¢ p 
centage bas Addr s “O., 3097,” cat 
Jewelers’ Circular-Keystone 

WE WILL PAY more for your sto 
diamonds, watchs and jewelry; wt 
now; enclose inventory; bank a 
jewelers r¢ Marvel Jewelry 
Co., 500 Pine St St. Louis, Me . 

CASH tor dian i watche a el 
ry; established 37 years; send si lu 
stock to me and receive cash; tr ‘ 
bank references Emil Noel 29 iD 
Madison St., Chicago, I] 


WANTED, small jewelry store with 
good repair department, anywhere 
-ast of the Mississippi River; give 
full details in first letter. Address 
“C,., 3154.” care Jewelers’ Cireular- 
Keystone. 


COLMES BROS.; cash buyers of 
jewelry stores with or without fix- 
tures; we interview you at our ex- 
pense in any part of the country: 
bank and trade references. 18 


Tremont St., Boston, Mass. 





STORE MANAGER, highest type instaltl- 
ment; intellectually qualified; analyt- 
ical, creative ability; handle full 
administrative responsibility; desires 
connection progressive Midwestern en- 
terprise. Address “D., 3117,” care 
Jewelers’ Circular-Keystone. 





can't sell we will buy; col- 
lar buttons wanted, cuff links, em 
blems, findings, broken jewelry, broken 
chrome bands, watch cases, dead stock 


WHAT YOU 


of jewelry, stickpins, stones, odds and 
ends, ete.; check sent promptly B 
Lowe, Box 311, St. Louis, Mo 


M. HARRIS, jewelry auctioneer, 1337 
Fteley Ave., New York, N. Y., tele- 
phone Tivoli 2-3919, over 25 years’ 
experience; all correspondence con- 
fidential; auction sales or flat sales 
conducted on commission basis; 
write, wire or phone. 


SAMUEL GANSBERG will buy your 
surplus or entire stock and fixtures o1 
estates for cash; my direct outlet en- 
ables me to pay you higher prices 
bank and trade references of the high- 


est character. Write 37 Maiden Lane 
New York. Telephone Bowling Green 


9-7151. 


JACK M. WERST will pay you spot 
eash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer- 
ences; no deal too large or small; 
act now. Miami Savings Bldg., Day- 
ton, Ohio. 


NAT LEHRER will buy for cash your 
jewelry store complete or any part 
thereof; my direct connections for 


outlet enables me to pay the best 
prices; all communications held 
confidential; bank, trade refer- 


ences; write or phone, 132 Hester 
St., New York City; phone Canal 
6-8242, night phone Tivoli 2-3715. 


HIGHEST PRICES paid for diamonds 
and diamond jewelry of any amount; 
cash remittance mailed the same day 
shipment received; goods returned 
prepaid and insured if you do not 
accept our offer; we also buy 
chipped, Old Mine and imperfect 
diamonds; turn into cash your ob- 
solete and excess diamonds and dia- 
mond jewelry; best bank and trade 
references; est. 1919. Harry Elkins, 
5 S. Wabash Ave., Chicago, Ill. 


ARE YOU GOING out of business? | 
can guarantee you the cost of your 
merchandise plus the expense of 
running a sale, with my personally 
conducted auction or flat sale; no 
sale too large or too small; I will 
also pay cash for your entire store 
with or without fixtures; write for 
my proposition, all correspondence 
confidential; best of references 
throughout past 30 years. Herman 
Nathan, 5 S. Wabash Ave., Chicago. 


MR. JEWELER do you need money: 
do you want to raise cash; if so get 
in touch with me at once and let 
me explain my plan, whereby you 
-annot lose money or prestige; my» 
sales methods positively guarantee 
you against any loss; established 
since 1920; trade and bank refer- 
ences furnished upon request; all 
correspondence kept strictly con- 
fidential; wire or write at once. M. 
C. Maxwell, 1429 Boardwalk, Atlan- 
tic City, N. J. Phone 5-2920. 


(Continued on page 140) 
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Special Notices 


(Continued from page 139) 


BUSINESS OPPORTUNITIES—Cont. 


WOULD YOU LIKE to retire from 
business, if you were guaranteed by 
a cash bond of $1000 that you 
would not only receive the actual 
cost of your merchandise, fixtures, 
material and accounts, but also a 
profit of from 50% to 75% in ad- 
dition to the cost? Here are the 
results of our last three liquidation 
sales conducted for jewelers who 
were drafted for Army Service; 
Number One, Minnesota: this jewel- 
er’s best offer received for his store 
in bulk was $2,750. Our liquidation 
service brought him $5,866 net; 
Number two, Minnesota: this jewel- 
er’s best offer received for his stock 
was $2000; our liquidation service 
secures $4,890 net; Number three, 
Tennessee: this jeweler’s best offer 
received for his stock from a sharp- 
shooting stock buyer was $4,375, 
our liquidation secured $9,570 net: 
these liquidations were conducted 
during the past three months; we 
will gladly send you the names of 
these jewelers mentioned above to 
verify these results; if you prefer 
selling your store, lease, fixtures 
and accounts without conducting a 
profitable liquidation sale, why not 
list your store with us; we have sev- 
eral score of prospective clients who 
are seeking good new locations; 
sending us an inquiry will not obli- 
gate you in any manner, you will 
not be solicited personally or neither 
will you be bombarded with a 
plethora of high powered promo- 
tional letters; we repeat you are not 
only promised but are actually 
guaranteed a net profit of at least 
50% by a cash bond; our service 
costs you nothing to use, our only 
compensation is a portion of the 
net profit we secure for you above 
the cost of your merchandise; our 
business was established 25 years 
ago in the same location and has 
been used by hundreds of discrimi- 
nating jewelers who would be satis- 
fied with nothing but the best in 
ethical special discount selling meth- 
ods; we do not sell at auction: we 
are not miracle men, just accredited 
advertising counselors and certified 
sales engineers; write or wire us for 
full particulars and open dates. 
McRae & Shaw, 6th floor, 168 N. 
Michigan Ave., Chicago, III. 








Wanted to Purchase 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








WANT TO BUY jewelry store for cash, 
in small town up to 50,000 population. 
Address “L., 2513,” care Jewelers’ Cir- 
cular-Keystone. 





CASH for cameras; complete depart- 
ments or odd lots; send complete in- 
ventory. Address “‘V., 3148,” care 
Jewelers’ Circular-Keystone. 


_——————— 


WANTED, New Century engraving ma- 
chine in good order; give lowest cash 


price and particulars. Address “R., 
3143,” care Jewelers’ Circular-Key 
stone. 


WANTED, any size staking set, watch- 
maker’s lathes and other tools, also 
staking frames only; give description 
and price. Standard Watchmakers, 
1841 Broadway, New York City. 





HIGHEST PRICES paid for old jewelry, 
diamonds, estates, family silver and 
gold coins; bank and trade reference; 
correspondence solicited. Fred. E. Tip- 

ton, Charlotte, N. C. 


WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, scales, drills, etc.: give full 





details. Linick, Green & Reed, Inc., 29 
E. Madison St., Chicago, Ill. 

WANTED TO BUY jewelry wall cases 
and floor cases, good condition; also 
good metal cabinets; jeweler in New 
York State wishes to purchase same 


Address “Y., 3111,’’ care Jewelers’ Cir- 
cular-Keystone. : 
WANTED watchmakers’ tools, fixtures, 
equipment; will buy repair department 
as a unit, or piecemeal; must be good 


grade, good condition; cash. Address 
‘c., 8204,” care Jewelers’ Circular- 
Keystone. _ 
WE WISH to purchase close outs of 
small silver friendship hearts; advise 


quantity and price, or ship on ap- 
proval; rated with mercantile agencies. 
Edises Jewelers, 447 East Main St., 

_ Stockton, ¢ california. 7 

WANTED, watchmaker lathes and at- 
tachments, slide rests, wheel cutters; 
also, time micrometer in good con- 
dition; write immediately. Wolf 
Co., 740 Sansom St., Philadelphia, 
Pa. 

STERLING SILVER flatware, odd pieces 
or sets, engraved or not; will pay from 


$0.75 to $1.25 per oz. for any pieces 
in over 100 patterns; write telling num 
ber of pieces, pattern, etc.; no scrap 


silver please! Vroman’s, 520 W. 7th, 
Los Angeles, Cal. ns 

WANTED for cash; large Bronx jeweler, 
retail, will pay highest prices for #ll 
nationally advertised brand new watch- 
es including Bulova, Benrus, Gruen, 
Hamilton, Elgin, Longines, ete. Ad- 
dress “N., 3228," care Jewelers’ 
cular-Keystone. 








To Let 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








SPACE to let in new 46th Street Jewelry 
& Diamond Exchange; see our ad in 
this issue, 40 West 46th Street Corp. 








Watch Work, etc., for 
the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








‘AREFUL, honest, watch repairing for 
the trade, moderate prices; out of town 
orders attended to promptly. I. Kun- 
nel, 2 W. 47th St., New York. Phone 
Bryant 9-5065. pas ae 
RELIABLE watch repairing for the 

trade since 1921; efficient, depend- 
able; mail service. Standard Watch 
Service, 146 Fifth Ave. New York 
City. 7 wa 

GUARANTEED watch repairing for 

the trade; skilled workmanship; 

testing on our Time Micrometer in- 
sures quicker delivery; write for 
prices, or send trial package. The 

Wolf Co., 740 Sansom St., Phila- 

delphia, Pa. 








SPECIALIZE in making any part for 
plain or complicated fine watches; ma- 
terial for high grade swiss watches 
also high grade watch repairing; mem- 
ber of Horological Institute of Amer- 
ica, Washington, D. C., and Horologi 
cal Society of New York. M. Ascher 
dorf, 11 John St., New York City. 








Special Order Work and 
Repairs for the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








DIAMOND SETTING and jewelry re- 
pairing, John A. Marshall, 508 
Close Bldg., Toledo, Ohio. 


JEWELRY AND WATCH repairing: 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 
finished like new. Hasenjaeger 
Jewelry Co., 505 Arcade Bidg., St 
Louis, Mo 








Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


PATENT your good ideas; send me your 
simple sketch or model; free con- 
fidential advice-literature ; register your 
trademarks. Z. H. Polachek, registered 
Patent-Attorney-Engineer, 1234 Broad- 
way, New York City. 











Lost and Found 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


ATTENTION PLEASE; lost, mislaid 
or stolen, 14K yellow gold Hamil- 
ton pocket watch No. 921 Watt with 
applied gold dial numbers H17581- 
H5 /38411: inscription inside back 
cover; this watch may have been 
left for repairs and not claimed; 
liberal reward for its return to N. A. 
Henderson, 11 North Pearl St., 
Albany, N. Y. 

















Miscellaneous 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


and silverware engraving 
Monogram Engraving School, 








JEWELRY 
taught. 


303 Fifth Ave., New York City. Mu 
4-7572. Licensed by N. Y. S. Day- 
Evening. 





LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 


WATCHMAKERS: increase your ability 
through the highly recommended books 
“Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work” by Walter Kleinlein. 
Your jobber or trade journal. 
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Manufacturers’ News 





‘Lucite Watch Crystals By Dutcher 

Soldiers and sailors now wear watches 
with unbreakable, waterproof crystals 
f the same transparent plastic used for 
ioses, gun turrets, navigation blisters 
ind other enclosures on military air- 
planes, says the Plastic Department of 
E. I. du Pont de Nemours & Company. 

Sealing the edges of “Lucite” methyl 
methacrylate resin faces in the grooves 
of watch cases by a new method makes 
the service men’s timepieces dust and 
waterproof. The crystal-clear plastic 
magnifies the dial, and is light and 
virtually unbreakable. 

A slightly oversized crystal is placed 
on the groove, and heat and pressure 
are applied around the edges by a 
machine. A permanently welded and 
sealed face results, and, the plastic will 
not rupture the seal by warping or 
bulging under the extreme weather con 
ditions encountered by the armed forces. 
Crystals of “Lucite” are manufactured 
by Dutcher Bros., 10 West 47th Street, 
New York. 


Hadley Promotes Lynch to 
Sales Manager 

The Hadley Co. of Providence, R. L., 
announces the appointment of Harry 
Lynch, formerly manager of their New 
York office, as general sales manager. 


HARRY LYNCH 
New Sales Manager 
for Hadley 





Mr. Lynch will have general supervision 
over all sales, advertising, service and 
designing. 

Mr. Lynch is well known in_ the 
jewelry trade throughout the East. He 
joined The Hadley Co. in 1928 and 
became manager of the New York office 
in 1938. 

In this capacity of sales manager, Mr. 
Lynch will have charge of the war 
materials which the company is mak- 
ing, as well as their regular lines of 
jewelry and watch attachments, and is 
also. working on extensive post-war 
plans. 


Bulova Factory Wins Safety Award 

The Bulova factory at Woodside, Long 
Island, received the Certificate of 
Merit in the annual safety contest con 
ducted by the Associated Industries of 
New York State, Incorporated. The 
award was made for the safety record 
maintained for the thirteen week period 
ending December 30, 1942, during which 
period one million two hundred thousand 
man hours were worked in the Bulova 
plant. The award was made at a dinner 
at the Hotel Commodore, New York 
City, February 18. 


FOR MARCH, 1943 


New Numbers in White & Wyckoff Greeting Cards 
For Men (or Girls) in Uniform are Timely and Amusing 





Here are a few of the new White & Wyckoff greeting cards for the boys and girls in the 
service. Attractive and amusing, and with designs for every purpose, they should prove 
big sellers. 


A new group of special greeting cards 
that will undoubtedly prove highly 
popular with the millions of people who 
have relatives or friends in the armed 
forces has just been brought out by 
White & Wyckoff Mfg. Co., Holyoke, 
Mass., whose line is already being han 
dled by many jewelry stores. 

The new group comprises a_ wide 
variety of numbers for all purposes 
and occasions, and for all branches of 


the services so as to provide appropriate 
cards for every need of every shopper. 
The cards are attractively done in color 
and both the illustrations and the word 
ing are clever and amusing. The picture 
above shows only a few samples of the 
large assortment. 

Samples of the actual 
further details concerning the line may 
be obtained by writing to White & 
W vekoff. 


cards, and 





New J. R. Wood Program 
Safeguards Employees 


J. R. Wood & Sons, Ine., leading ring 
manufacturers, has announced the in 
stitution of a generous and far-sighted 
6-point plan of income protection for 
employees which is being put into effect 
immediately. 

To help its personnel in guarding 
against the hazards of illness, accident, 
death, old age and financial emergencies, 
the company has set up a comprehensive 
program under which all members of the 
organization are covered against these 
risks at neligible cost to the individual, 
with the corporation bearing the lion’s 
share of the expense. 

Heading the list is the old age retire 
ment plan under which employees upon 
attaining the age of 65, may retire upon 
a pension up to 50 per cent of their 
previous salary. The entire cost of this 
feature of the program is borne by the 
company with no contribution from em 
ployees. 

Also offered to the personnel at 
nominal cost are a program of group 
life insurance, a plan for providing sur- 
gical and medical care and_ hospital 
facilities, a program of accident and 
sickness benefits, and a Credit Union 
arrangement for extending loans to em 
ployees in legitimate emergencies at 
minimum cost. 

Employees are free to join or refrain 
from joining in any of these activities 
at their own option. The program is 
not tinged with paternalism, but is a 
sincere effort on the part of the for- 
ward-looking employer to help in pro- 
viding for all well being and security of 
its personnel—the most valuable asset 
which a going concern can have. 


Gruen's New Display 
Appropriate for War-Time Windows 





symbol of the 


The Minute Man 
freasury War Bond drive holds the 
featured spot in a new window display 
created by The Gruen Watch Company; 
Cincinnati, Ohio, for distribution among 
its jewelers. ‘The display provides space 
for showing reprints of Gruen national 


advertisements which gives the retailer 
a tie-in with the national identification 
Following the Gruen policy of operating 
its watch business only to such an ex 
tent as does not interfere with its war 
work, the display urges “Buy A Gruen 
Watch But Buy A War Bond First.” 
Space provided for the showing of 
watches is made secondary to the Gruen 
war story (told by the ad reprints) and 
the War Bond Appeal. 


141 





War-Time Simplicity 
Keynotes Kreisler's Sales Meeting 


The semi-annual sales meeting held 
this month by the Jacques Kreisler Mfg. 
Corp., North Bergen, N. J., was strictly 
a wartime affair in “form and content.” 
It was attended only by those Kreisler 
salesmen, chiefly from the eastern terri- 
tory, who were in from the road, and 
the customary banquet and_ festivities 
were omitted. 

Kreisler did not however depart 
from its custom of rewarding the win- 
ner in the company’s “most valuable 
salesman” contest. [Leonard Friedman. 


LEONARD FRIEDMAN 
Top Kreisler salesman 
for 1942 


second prize-winner of last year, moved 
up to first place, and was awarded a 
medal and a substantial War Bond. Mr. 
Friedman represents Kreisler in the 
New York and New England territory. 

The meeting was addressed by ‘Tobias 
Stern, vice-president of the company. 
who surveyed the problems and achieve- 
ments of the past year during which 
Kreisler facilities were taken over more 
and more by war production. Mr. Stern 
also explained the percentage allotments 
which have been established as the basis 
for deliveries of accessory jewelry and 
watch attachments to all regular Kreisler 
customers. 


La Monte Safety Paper Co. 
Features Bulova in Full Page Ad. 


TRL IR aU 
t 


$1 Bond 
Sold Every 104/s Seconds’ by This Nation's Banks 


The Bulova Watch Co. received a nice 
bit of recognition recently from outside 
the jewelry field when the La Monte 
Safety Paper Co. used a Bulova stop 
watch to illustrate a full page advertise- 
ment in the February issue of Fortune 
Magazine. 

The ad, which is reproduced above. 
pictures a Bulova timer of the type 
used by officials at sports events. 
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Useful Gem Stone Book With Plates 
In Color Offered by S. Nathan & Co. 


This new and practical handbook on 
gem stones furnishes in useful compact 
and “convenient style information on 
hardnesses, specific gravities and chemical 
compositions. It includes illustrations 
of all birthstones in full color with com- 
plete data on their characteristics, his- 
toric background, and world sources. It 
also provides much other helpful data 
on gem stones, including diagrams show- 
ing the modern shapes and cuttings, a 
copy of the comparative sizes and 
weights, facts on engraving, etc. Jewel- 
ers may have a copy of the book on re- 
quest, without charge, by writing to S. 
Nathan & Co., Inc., 610 Fifth Ave., 
New York City. 


Gruen Adds New Salesman 


The Gruen Watch Co. announces that 
James F. Tierney has joined its organiza- 
tion as a_ sales representative. Mr. 


J. F. TIERNEY 
New salesman 
for Gruen Watches 


Tierney who has an extensive back 
ground in selling and sales direction, 
will be the Gruen representative in 
Louisiana and part of Texas under the 
direction of Aaron Thorne, western sales 
manager. 


New Los Angeles Office 
Opened by Handy & Harman 


Greatly increased war activities on the 
Pacific Coast have made it necessary for 
Handy & Harman, New York, refiners 
and leading producers of gold and silver 
alloys, to open an office in Los Angeles. 

While the new office will devote a 
good part of its time to cooperating 
with shipyards, airplane plants and other 


H. A. FOLGNER 
Los Angeles Mgr. 
Handy & Harman 


factories in the application of their 
silver brazing alloys, Sil-Fos and Easy- 
Flo, the new quarters are also expected 
to become service headquarters for 
silversmiths, jewelry manufacturers and 
other users of gold and silver making 
products for the arts. H. A. Folgner, 
formerly of New York, will be in charge 
of the new office in the Bendix Building, 
1206 South Maple Ave. 








New Salesman for Croton Watch 


Howard Wechsler 


Meet Howard Wechsler who has beer 
added to the sales staff of Croton Watch 
Co., New York. Mr. Wechsler wil! 
travel in the middle western states as 
representative of the company. 


How to Get Maximum Wear from 
Watch Bracelets Is Theme of 
New Leaflets 


Teach your customers how to take 
care of their watch bracelets to make 
them last, urge two folders just issued 
by the Watch Attachment Research 
Committee of Providence, R. I., and the 
Gemex Co., of Union N. J. 

Production of these important acces 
sories has been sharply reduced by the 
fact that many of the leading manufac 
turers are largely converted to war work 
and by the scarcity of materials and 
manpower. Hence, it is essential that 
consumers treat their watch bracelets 
in such a way as to get from them the 
maximum life because they can no longer 
be replaced with the same careless ease 
that was once possible. 

The leaflets show with diagrams, the 
wrong and right ways of taking off and 
putting on watch bracelets of different 
types, and give the jeweler useful in 
formation to pass along to his customers 
to help them to obtain maximum service. 

The advice contained in these bulletins 
is decidedly sound and the manner of 
presenting it is highly practical and 
informative. Jewelers who may not 
have received copies of these bulletins 
should send for them. 


"Billy" Brill Leaves Elgin 

William FE. (“Billy”) Brill, that 
friendly and well-known figure in the 
jewelry industry for the past 23 years. 
has retired from the Elgin National 
Watch Co. Since 1920, he has been 
associated with the watch company as 
missionary and district representative, 
as well as sales manager of the Material 
Department, and more recently as ex- 
port sales manager. 

On Tuesday, Jan. 10, Elgin National 
Watch Co. officials held a_ farewell 
luncheon in Billy Brill’s honor and pre 
sented him with a Lord Elgin pocket 
watch. This was the second time he 
had thus been honored by the Elgin 
people, the other presentation which was 
a Lord Elgin wrist model, having been 
made when he left for a short sojourn 
in the retail jewelry business in Houston 
back in 1922. 

Mr. Brill, who has been in poor health. 
has left for a much needed rest in 
Arizona and will return to his home a! 
443 Wrightwood Ave., Chicago, about 
April 1. 
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WORSE THAN A CRIME 


A Lot oF TALK has been going around in recent weeks 
about black market transactions in watches, especially 
waterproofs. 

Just how extensive is this sort of trading, how many 
people have engaged in it either regularly or occasion 
ally, what proportion of the total watch supply has been 
involved in these off-color deals, we don’t pretend to 
know. For obvious reasons, people who are doing busi- 
ness illegally aren’t giving out any facts and figures 
about what they’re doing. 

We do know, however, that wherever there’s so much 
smoke there’s invariably some fire, and that so much 
smoke is hardly likely to rise from just a few isolated 
sparks. 

We also know—and this is much more to the point- 
that anyone, whether supplier or retailer, who plays 
with the fire of buying or selling on a black market basis 
is due to get his fingers very thoroughly and deservedly 
burned. 

First of all, he’s incurring the risk of severe legal 
penalties when the authorities catch up with him—and 
they're digging into this watch situation right now. 

Secondly, he’s jeopardizing the whole future of his 
business for the sake of a few dollars today. The boot- 
legger was widely patronized a few years ago, but no- 
body does business with him today. The “watch- 
legger,’ whether supplier or retailer, who charges his 
customers bootleg prices today—often for bootleg mer 
is likely to find himself equally shunned 


when things get back to normal. 


chandise 
Making oneself a ‘“‘watch-legger’” is worse than a 
crime. It’s stupid. 


INEQUITABLE 


THE RECENT ORDER Of War Manpower Commissioner 
Paul McNutt placing jewelers in the same category as 
wash-room attendants, and gambling house employees 
for draft purposes has aroused a wide-spread—and in 
eur opinion, justifiable—-wave of resentment through- 
out the jewelry industry. 

Granting that most of the duties in a jewelry store 
could be performed by women or by men above draft 
age, just why, we should like to know, are the people 
who provide the nation with such essentials as its time- 
pieces, its knives, forks and spoons, and its wedding 
rings any less necessary than saxaphone tooters, or pro- 
fessional football players, or pretty-boy movie actors? 

Also, if manpower is so desperately needed, how about 
eliminating some of the wastage of man hours through 
“feather bed’ union regulations, needless absenteeism, 
and jurisdictional strikes among the people already in 
war work before trying to uproot men from the work in 
which they’ve spent their lives and the only jobs they 


know? 
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Let’s first make full use of the man-power we already 
have in war work, and then if more is still needed, let’s 
have regulations that are scrupulously fair and equitable 
to all occupations alike. 


ONE BENEFIT 


LikE THE OLD Lavy who had only two teeth but 
thanked Heaven because they hit, jewelers can extract 
at least one crumb of consolation from the present acute 
shortage of watches. 

Under the spur of the keenly competitive selling of 
the past several years, too many retailers have been 
making more and more extravagant claims and guaran 
tees about the watches they sell, to the point where some 
of them at least were beginning to be fantastic. 


Now, with demand for watches outrunning the supply. 


and with the retailer's chief problem no longer being 
how to sell watches, but how to get enough to take care 
of his normal trade, such guarantees no longer have even 
the urge of competition to justify them. 

Not for years has there been such an opportunity to 
get back to sanity in the selling of watches. Let’s ex 
ercise our sanity and quit making these fantastic claims 
that only lead to trouble for everyone concerned. 


WANT A SYNTHETIC DIAMOND? 


THE SYNTHETIC DIAMOND pipe dream has bobbed up 
again—this time, of all places, in one of the New York 
State Prisons. 

A letter to the editor of another business paper not 
in the jewelry field, and published in their current 
issue reads: 

“T am busy designing some simple equipment to 
be employed for the low-cost production of syn 
thetic industrial diamonds. Of course, you know 
that industrial diamonds have been produced re- 
peatedly in the past, but at high cost. If you 
know anyone who would help me develop this 
interesting process, upon release, let me know. 


Hope certainly springs eternal in the human breast. 


I. Gb 


Editor 
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-— timing is vital to every 


military and naval operation... 






which makes the fighting man’s 






watch a mighty important part of 






his equipment. 






Accurate to the split-second... 





yes, it must be that. Equally essen- 





tial. ..it must be able to stand 





up under the rough-and-tumble of 





active service. The I. D. Water- 





proof Watch Case is proving its 














sturdy qualities every day and 


~eee tf, 


every night on America’s 





fighting fronts around 






the world...serving faith- 












fully under the most 





rigorous conditions, be- 


WHERE TIME IS IMPORTANT 





cause it’s got what it 










takes to “take it”! 


Time is important on the war pro- 






duction line. as well. Our armed 






forces must have what they need 


when they need it! Here, too, I. D. 






is proudly playing its part. In pro- 






ducing delicately balanced parts 






for America’s war industry, we 






make every minute of every 






day count for Victory! 






I.D. Watch Case Company 


Factory and Office: 121 VARICK ST., 
New York City 








Buy War Bonds and Stamps 
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These are the things we are ghting for 








... the right to teach the truth... not propaganda _ 
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This illustration is part of a full page, full color Community advertisement which appeared in Life Magazine, Feb. Ist. 





The skills, the facilities, the men and women of Oneida Ltd. are enlisted for the duration... 
making war materials. The Army-Navy “E” for excellence in war production flies over every plant. 


Some day we will again be making Community but in our advertising during this period, we believe | 





it fitting to try to express the things for which we . . our Jewelers . . and all America are fighting. 





COMMUNITY £4 Sines Sheplate 











